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Abstract

Over the past half-century, scholars have identified an array of institutional factors that
engender free media systems, but have failed to acknowledge the role of citizen attitudes
in media reform. A new theoretical perspective called free media consolidation argues
that free media systems instead emerge as a combined result of a country’s political, legal,
and economic institutions to supply free media, and citizens’ free media attitudes. This
dissertation is the first study to conceptualize citizens’ free media attitudes along parallel
dimensions (political, legal, and economic), and explore how they are formed. Empirical
evidence was gathered from online panel surveys conducted in three media systems in
Eastern Europe that possess free (Poland), partly free (Ukraine), and not free (Russia)
media environments. My findings suggest that in Poland’s free media system, citizens’
demand for free media arises as a result of the internalization of free media norms
established through interactions with a free media. But in the less free media
environments of Ukraine and Russia, citizens are less likely to have internalized free
media norms, and instead are more likely to base their evaluations and attitudes about
media freedom on their political orientations. Implications for the consolidation of free

media systems and future trajectories for research are discussed.
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Introduction

“Why is media freedom so important? Because — as |
often say — information is the oxygen that a free and
civilized society needs to breathe.
Without it, societies suffocate.”
-Tara Sonenshine, Under Secretary for U.S. Public
Diplomacy and Public Affairs
April 15,2013

Access to free media is a universal human right (United Nations, 2013) that serves
to enlighten citizens, foster accountable governance, and stimulate economic growth. As
media becomes an increasingly pervasive source of information in nearly every society, it
is important that media environments reject censorship, encourage diversity, and are
protected by law. But over the past decade, freedom of the media has declined
worldwide, depriving billions of their inalienable rights to information. Today, only 14.5
percent of the world’s citizens live in countries with free media systems, and even
staunch defenders of free expression and media, like the United States, Israel, and
Hungary have seen their liberties wane (Freedom House, 2012). Equally concerning are
tightening media flows among the world’s most notorious violators — like China, Russia,
and Iran; these draconian, authoritarian regimes are increasingly sophisticated at limiting
the media’s ability to serve its vital functions in society.

In attempts to protect and promote this normative good, scholars have long sought

to understand how free media systems arise, making it one of the oldest subjects of

inquiry in the field of communication. Research has focused on examining the societal
1
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factors that engender free media environments, including democratic governance, foreign
direct investment, economic growth, and journalistic professionalism (e.g., Weaver et
al.,1985; Djankvo et al., 2003; Pintak, 2008; Norris, 2008; Dutta and Roy, 2009;
Wasserman, 2010; Petrova, 2011; Tran et al., 2011). These macro relationships paint a
large-scale picture of the emergence of free media systems but fail to recognize the role
of citizen agency in driving political change.

The recent political landscape offers many examples of how public advocacy has
positively influenced media reform. Three of the most salient include: the Arab Spring,
opposition to Internet regulation laws in the United States, and citizen defense of media
freedom in Myanmar. The Arab Spring, which has tentatively been called the “fourth
wave of democratization” (Howard & Hussain, 2013), is a political movement from late
2010 to present where citizens across the Arab World nonviolently protested for political
liberalization (Howard & Hussain, 2011; Herrera, 2013). Social media, Western media,
and the pan-Arab outlet Al Jazeera provided Arab citizens with unfiltered coverage of the
protests (Bellin, 2012; Tufekci & Wilson, 2012; Owais, 2011), in contrast to the heavily
censored state-run media that dominates the region, igniting further protests for freer
media (Greensberg, 2011). As a result, Freedom House reported media freedom gains in
Egypt, Libya, and Tunisia in 2011, raising their statuses from “not free” to “partly free.”

United States’ citizens loudly voiced similar opposition when two bills, the Stop
Online Privacy Act (SOPA) and the Protect IP Act (PIPA) were introduced to Congress
in 2012. The proposed legislation evoked fears that it would grant the government the
ability to censor citizens from online media that were accused of copyright violations

2
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(Pepitone, 2012). Many websites staged blackouts in opposition, and over 4 million
citizens contacted their lawmakers to voice concerns (Sanchez & Segal, 2012).
Legislators heeded public opinion and voting on both SOPA and PIPA was postponed
indefinitely.

Halfway across the world, Myanmar — once a notorious violator of media rights —
has been experiencing rapid political and social liberalization. Almost overnight, the
government lifted strict pre-publication censorship rules, even on sensitive political
issues, and its media has flourished. In April 2013, the country began to permit the
distribution of private daily newspapers — once banned outright by the regime (Moxley,
2013). But when the government began to rescind some of these new free media gains, it
was met with citizen protests against state censorship. The opposition movement
deterred the Myanmar government from closing two private publications for failing to
adhere to government censors, a significant victory for journalists and the country’s
media rights (Roughneen, 2012).

Each of these demonstrations highlights the dynamic, give-and-take relationship
between the elite institutions who supply free media and citizens who demand it. A great
deal of scholarly attention has been devoted to the motivations that lead elite institutions
to supply media freedom (e.g., Djankov et al., 2003; Weaver, 1977; Weaver et al., 1985;
Dutta and Roy, 2009; Petrova, 2008, 2011; Carrington and Nelson, 2002; Aman, 2002;
Bunker and Davis, 1998; Kim, 2011; Relly and Cuillier, 2010), but research that
acknowledges the role of citizen demand for free media environments is nearly entirely
absent in the literature. My dissertation rectifies this omission by proposing a multilevel

3
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explanation of how elite institutional supply and citizen demand interact to produce
sustainable, free media systems, called free media consolidation.

Free media consolidation is a new theoretical construct that explains the process
by which free media systems stabilize. Adapted from the democratization literature, I
argue that media freedom consolidates, or becomes enduring and sustainable as a result
of both institutional (supply) and individual (demand) influences (Nisbet and Stoycheff,
in press; Bajomi-Lazér, 2008). When high levels of citizen demand for free media are
coupled with elite institutions that supply free media, a reinforcing “virtuous circle”
(Norris, 2000, pp. 12) of consolidation is achieved that produces enduring, free media
systems.

In nearly all countries, there are three types of societal institutions that shape the
supply of free media: political institutions (e.g., parliament, head of state, military),
economic institutions (e.g., investor markets, tax agencies, private corporations) and legal
institutions (e.g., the courts, police). Scholars have extensively documented how each of
these institutions can either limit or promote free media supply (e.g., Djankov et al.,
2003; Weaver, 1977; Weaver et al., 1985; Dutta and Roy, 2009; Petrova, 2008, 2011;
Carrington and Nelson, 2002; Aman, 2002; Bunker and Davis, 1998; Kim, 2011; Relly
and Cuillier, 2010). But to date, there is little-to-no research that examines how citizens
embedded with these institutions perceive the political, economic, and legal supply of
media systems, how citizen demand for media freedom is produced across these
dimensions, nor how demand manifests into policy preferences that propel the virtuous

circle of media consolidation.
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This dissertation addresses these omissions by theorizing and empirically testing:
1) how citizens form evaluations about the political, legal, and economic dimensions of
their media systems, 2) how citizen demand for political, legal, and economic media
emerges, and 3) how citizen demand along these dimensions influences policy
preferences necessary for a politically, legally, and economically free media.

In Chapter 1, I discuss why free media consolidation is necessary and provide an
overview of the media freedom consolidation theoretical framework. In Chapter 2, I
identify the political, legal, and economic institutions that shape free media supply,
discuss how they vary across media platforms and hypothesize about how citizens form
perceptions about supply. In Chapter 3, I shift my attention from supply to demand and
introduce a model that explains the emergence of political, legal, and economic demand
and its influence on policy preferences. Chapter 4 outlines the methods used to test the
proposed models, including a discussion about free media supply in Russia, Ukraine, and
Poland, which will serve as exemplar cases of study for this dissertation’s empirical
analyses. Chapter 5 will present results, and Chapter 6 will offer a discussion of the

analyses, application of findings, and areas of future research.
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Chapter 1: Free Media Consolidation

Media freedom is a new term used in recent scholarship (e.g., Behmer, 2009;
Sobel, Dutta & Roy, 2010; Whitten-Woodring, 2009; Becker & Vlad, 2011) to describe
the collective freedom of all platforms in a country’s media system. Because scholars
have yet to research consensus on a definition, I use this opportunity to define the
umbrella term, “media freedom” as: the political, legal and economic freedoms pertaining
to television, newspaper, newsmagazines, radio, and Internet.

I conceptualize media freedom both in terms of negative and positive liberties,
and in terms of societal and individual freedoms. Free media as a positive liberty
acknowledges media as “free for” or “free to” achieving end goals, such as increasing
political knowledge, fostering democratic deliberation, and encouraging development.
Free media as a negative liberty ensures that the media is “free from” restrictions and
censorship and is a matter of principle rather than a means to an end (Berlin, 1958;
Picard, 1985; Nordenstreng, 2007). Picard (1985) argues that the two liberties are not
antithetical nor do they serve intrinsically different functions, and thus may both serve a
common definition.

At the societal level, media is considered free when there is a relative absence of
government and economic restraints that inhibit free flows of information — both of

individuals and collective entities. Free media also requires the presence of conditions

6
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necessary to ensure the dissemination of a diversity of ideas, including low barriers of
entry for contributors, and constitutional provisions and laws to protect journalists and
media entities, as well as a reliable enforcement mechanism.

At the level of individual citizens, a free media is defined as one that represents
the political viewpoints of all citizens, such that all individuals feel that their ideas and
beliefs are acknowledged by the media. Free media protects this right for citizens with
fair, enforceable laws, and grants access through a plurality of affordable media outlets.

These definitions of media freedom should be characterized as “relative” or
“qualified,” acknowledging that no country has ever had — nor will ever have — a media
system that operates completely unfettered, and some regulations are necessary for the
operation of a well-functioning society and the protection of individual liberties.'

Why is media freedom worth exploring? Widespread consensus among scholars,
politicians, and human rights officials has established that freedom of the media is a
normative good that preserves the dignity of individuals and facilitates an array of
positive outcomes. These include: greater economic development, respect for human
rights, democratization, and reduced interstate conflict (Tran, Mahmood, Du &
Khrapavitski, 2008; Voltmer, 2008; Whitten-Woodring, 2009; VanBelle, 2000; Choi &
James, 2006; Asante, 1997; Carrington & Nelson, 2002). Economic growth is an
important outcome for both democratic and nondemocratic states, wherein free media
prompts increases in creativity and productivity (Asante, 1997; Schramm, 1964; Rogers,

1962), encourages greater international trade and foreign direct investment (Carrington &

1 . . .
Such regulations are bound to vary by cultural norms and preferences, but may include restrictions of
content for matters such as public decency, libel and national security.

7
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Nelson, 2002; Tran et al, 2011; Dutta & Roy, 2009), serves as a watchdog of economic
and political corruption (Voltmer, 2008; Gentzkow & Shapiro, 2008) and leads to
increases in a country’s annual GDP (Weaver, 1985; Pekson, 2010; Dutta & Roy, 2009).2

An ongoing critique of development research is that it emphasizes materialistic
economic progress but fails to acknowledge human development, or improvements in the
quality of life for average citizens (Abu-Osba, 1982). The United Nations has developed
a quantitative index that measures this dimension of economic growth, called the Human
Development Index (HDI). The HDI annually assesses living conditions in each country
on the dimensions of health, education and individual income (Human Development
Index, 2012) that scholarship has also identified as a strong outcome of media freedom
(Tran, Mahmood, Du & Khrapavitski, 2011; Djankov, Nenova, McLiesh & Shleifer,
2003; Gunaratne, 2002; Norris, 2004), particularly among democracies (Odugbemi &
Norris, 2010; Petrova, 2008). Adherence to international human rights laws, and the
rejection of torture, extrajudicial killing, political imprisonment and disappearance are
additional dimensions of citizens’ quality of life that benefit from greater media freedom
(Whitten-Woodring, 2009).

Media freedom’s influence on creating and maintaining democratic institutions
has been the primary focus of empirical scholarship. A free media is thought to serve as
a “Fourth Estate” that provides oversight of political and economic institutions by
encouraging good governance and increasing political transparency (Norris; 2004, 2008,

2010; Wasserman, 2010; Ojo, 2002; Moehler & Singh, 2009; Gunaratne, 2002; Tran et

* For a comprehensive review of the relationship between media and development, refer to Asante’s (1997)
published bibliography.
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al., 2011; Djankov et al., 2011; Groshek, 2011; Mughan & Gunther, 2000; Schmitt-Beck
and Voltmer, 2007; Woods, 2007). Aware that their performance is being evaluated,
governments are more likely to respond effectively and efficiently to public grievances.
Sen (1982) contends that there has never been a large-scale famine in a country where
free media is supplied because media enable populations to monitor the responsiveness of
their governments and use this information to support political officials. Beyond the
extreme of famine, government responsiveness to citizen needs has been shown across a
range of other policy concerns, from environmental to health issues (Aman, 2002; Besley
& Burgess, 2002).

The transparency provided by a free media discourages abuses of government
power, either in the form of disregarding the rule of law or engaging in bribery and
political corruption (Chowdhury, 2008; Asedra, Boix & Payne, 2003; Ojo, 2003; Aman,
2002; Vaidya, 2005). Media coverage of government malfeasance decreases citizen
support for candidates and the likelihood of their continuing incumbency (Ojo, 2003). It
also serves as means for governments to self-assess the performance and integrity of
individual bureaucrats to ensure that power is being used effectively to achieve
collective, rather than personal, goals (Egorov, Guriev & Konstantin, 2009).

Finally, media freedom also helps states avoid costly, international conflicts.
Access to free media allows parties on both sides of a potential conflict to assess the costs
associated with militarized action and reduces the uncertainty that often leads to conflict
(VanBelle, 1997, 2000; Rauchhaus, 2006; Weeks, 2011; Choi and James, 2006). Similar

to providing accountability for economic growth and democracy, high levels of media
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freedom also hold political leaders responsible for bad militarized outcomes and serve as
a deterrent for leaders who want to avoid public sanctions (Choi and James, 2006).

Although interest in media freedom has largely focused on positive societal
outcomes (Price, 2011), a few empirical studies have also examined free media’s
influence on citizen beliefs and attitudes. In a cross-national analysis, Leeson (2008)
found that access to a free media increased political knowledge about the European
Union, collective action, and voter turnout during the 1990s. And in some cases, media
freedom is positively associated with confidence in the media across countries (Tetty,
2006; Aman, 2002; Gunther, 1992; Becker et al., 2011a, 2011b, 2011).

This significant body of research produced over the past half century attests to the
normative importance of free media systems. This dissertation undertakes the weighty
task of delineating a multilevel theoretical framework that offers an explanation of how
free media systems become sustainable over time through an interaction of elite supply
and citizen demand. I call this process free media consolidation.

Free Media Consolidation

Free media consolidation is a new theoretical perspective that has been adapted
from the political science literature on democratic consolidation, which originally stems
from Almond and Verba’s (1963) seminal work on political culture. Democratic
consolidation is the process through which democracies stabilize due to both societal and
psychological factors. The societal level factors include the development political
institutions governed by elites, and the psychological level consists of “political culture”

or the public’s attitudes toward political objects and processes (Almond & Verba, 1963).

10
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The vast majority of political science literature attributes the democratization
process to societal characteristics, including the political institutions of the previous
regime, the country’s economic environment, and the vitality of civil society (e.g.,
Boulding, 2010; Slovic, 2008; Brownlee, 2007; Acemoglu & Robinson, 2005; Bellin,
2004; Rose & Shin, 2001; Lipset, 1959). But the last decade has witnessed a renewed
interest in the importance of political culture, or mass attitudes, on democratic
development (e.g., Mattes and Bratton, 2007; Nisbet, 2008, Nisbet, Stoycheff and Pearce,
2012; Bailard, 2012; Qi and Shin, 2011; Norris, 2011; Minier, 2001; Ingelhart & Welzel,
2005; Welzel, 2006). This perspective contends that stable democracies require
democrats — or citizens who possess knowledge about their political system and seek an
active role in the governing process (Almond & Verba, 1963; Diamond, 1993).
Democrats espouse the notion that democracy — despite its shortcomings in practice — is
the most desirable form of governance and would not tolerate any other institutional
arrangement (Linz & Stepan, 1996; Diamond, 1993). A democratic political culture is
necessary for a thriving, sustainable democracy because it demonstrates legitimacy and
consent of the governed. These democratic beliefs and attitudes arise from a combination
of personal characteristics (e.g., tolerance, social class, education), and interactions with
the political environment whereby individuals gain an understanding of how government
operates (Mattes and Bratton, 2007; Bratton, Mattes and Gyimah-Boadi, 2005; Diamond,
1993).

Earlier work on political culture presumed that democratic institutions, or the
supply of democracy provided by elites, causally preceded citizens’ democratic attitudes.

Diamond (1993) argued that when the elite class stabilizes, marked with increased

11
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consensus, moderation, and trust, it would begin to politically liberalize and democratic
values would subsequently be diffused to the public. Nisbet (2008) argues that the media
plays a fundamental role in this diffusion process. But recent research suggests that
citizens in less democratic countries may also be socialized into democratic attitudes
exogenously through their interactions with diverse media (Schmitt-Beck & Voltmer,
2007; Bailard, 2012; Nisbet, Stoycheff & Pearce, 2012; Lei, 2011). Bailard (2012)
argues that this socialization may occur through a process known as “window opening.”
Access to greater information, often made possible through the Internet and international
media, provides citizens with windows to the world, where they can observe how
different types of governance operate in other countries.

The contagious nature of the Arab Spring movement can be attributed, in part, to
window opening. On December 18, 2010, Tunisian protesters took to the streets
demanding a more active role in governance, seeking to end the country’s political legacy
of oppression and corruption. After less than one month of intense, non-violent protests,
Tunisian President Ben Ali fled from his post, ending a 23-year rule. Millions across the
Arab world and beyond witnessed this astonishing democratic feat via international and
social media (Howard & Hussain, 2013; 2011; Herrera, 2013). The Internet served as a
window for citizens in neighboring Egypt, Yemen, Kuwait, Libya, Syria, Bahrain,
Jordan, Algeria, Morocco, Sudan, and other authoritarian countries to learn how to be
active democratic citizens and foster political efficacy. As a result, each of these
countries staged similar demonstrations for democratic reform.

The Arab Spring is a salient example of how a democratic political culture can

manifest even in the absence of democracy. This suggests that democratic consolidation

12
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is recursive, wherein either the elite institutionalization of democracy or citizen
democratic attitudes can initiate the process. But regardless of the causal order,
consolidation is only considered complete when democracy is both respected by the
political elite and favored amongst the populace (Mattes and Bratton, 2007; Bratton,
Mattes and Gyimah-Boadi, 2005; Ojo, 2003; Diamond, 1993). In other words,
democracy needs to be both supplied by the regime and demanded by the public. Only
when both conditions are met are democracies considered stable and secure from reverse
waves of authoritarianism, totalitarianism, militancy, and other types of nondemocratic
governance. Empirical analyses have supported this theoretical perspective, showing that
democratic growth is most likely in states where citizens favor democracy as their
preferred form of government and are dissatisfied with the current performance of
democracy in their countries (Qi and Shin, 2011; Welzel, 2006; Inglehart and Welzel,
2005).

The virtuous circle of media freedom. The employment of citizen demand in
democratic consolidation has been an important theoretical mechanism in explaining
democratic sustainability. However, the conditions that constitute democracy are highly
contested among political scholars (Elkins, 2000; Dahl, 1971), and perhaps just as
subjective to the citizens who are demanding it. Dalton, Shin and Jou (2007) examined
over 50 public opinion surveys from developing countries to analyze public perceptions
about democracy. They found that citizens in countries that had minimal or poor
experience with democracy — where democratic attitudes are most likely to translate into
democratic growth (Qi and Shin, 2011) — overwhelmingly cited civil liberties as the

defining characteristic of democracy.
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Bajomi-Lazar (2008) originally proposed the need to distinctly examine the
consolidation of one particular civil liberty — media freedom — to achieve greater
theoretical specificity about what citizens really want from their political and media
systems (see also Nisbet and Stoycheff, in press). Free media consolidation is
conceptualized similarly to democratic consolidation — requiring both the observance of
free media by elites and a strong appetite for free media in the populace.

Free media consolidation, like democratic consolidation, is a dynamic, reinforcing
process occurring over time — often requiring decades — that arises as a result of both
endogenous and exogenous factors. This study focuses on the interplay between citizens
and institutions, where the ability of societal institutions to supply media freedom
influences citizen demand for media freedom, which subsequently informs policy
preferences that may augment levels of free media supply, resulting in a virtuous circle of
free media consolidation that is visualized in Figure 1. Norris (2000 pp. 6) describes
“virtuous circles,” like the one shown below, as processes where citizen reliance on the
media produces beneficial normative outcomes — like free media and democratic attitudes
— that further reinforce citizens’ reliance on high quality media (see also Schmitt-Beck &
Voltmer, 2007; Avery, 2009).

Elites embedded in three types of societal institutions supply media freedom:
political institutions (e.g., parliament, presidency, military), economic institutions (e.g.,
investor markets, tax agencies, private corporations) and legal institutions (e.g., the
courts, police), and I contend that citizens demand free media along similar dimensions,

meaning free media can consolidate politically, legally, economically, or a combination
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of the three. But only when both elites supply and citizens demand freedom for all three

will free media systems be entirely consolidated.

Supply

Country level of Media Freedom

Individual level

Demand > Media Policy Preferences
for Media Freedom

Figure 1: The virtuous circle of free media consolidation

This consolidation process is normatively important because it helps explain the
sustainability of free media systems over time. This issue of sustainability is especially
relevant because media freedom has declined worldwide over the past decade (Freedom
House, 2012), suggesting a lack of consolidation by an apathetic public, abusive elites, or
both. However, the overwhelming majority of media freedom scholarship has focused on
the exogenous, institutional factors that lead to greater free media supply and has ignored
the role that citizen demand plays in sustainable media reform (e.g., Djankov et al., 2003;
Weaver, 1977; Weaver et al., 1985; Dutta and Roy, 2009; Petrova, 2008, 2011;
Carrington and Nelson, 2002; Aman, 2002; Bunker and Davis, 1998; Kim, 2011).

To date, this existing media freedom research has been limited to assessing free

media supply, failing to acknowledge “bottom-up” movements that manifest through

15

www.manaraa.com



citizen evaluations and demands that may also contribute to media reform. In the
following chapter, I theorize how citizens form perceptions and demands of political,
legal and economic freedom that ultimately produce demand and policy preferences

along respective dimensions.
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Chapter 2: Free Media Supply

State boundaries continue to define the vast majority of the world’s media
systems, and media are therefore reflective of the political environment, the economic
marketplace, and the legal system of the countries in which they are embedded (Siebert et
al., 1956; Woods, 2007). Institutional structures in each of these domains (e.g.,
parliament, private companies, courts of law) shape media’s freedom — by either
protecting or restricting media rights. Therefore, states supply free media along three
dimensions: political, legal, and economic (Freedom House, 2012; Whitten-Woodring,
2009; Jakubowicz, 2009; Weaver, 1977), and each dimension requires adequate
protection in order to achieve a fully consolidated media system. There has been a
substantial body of scholarship that specifies how each dimension of supply develops.

Political freedom is an absence of governmental control over the media in terms
of formal and informal censorship, government harassment, violence against journalists
and open access to government information (Freedom House, 2012). This type of
freedom is the most overt and easily measured, and consequently, has been the primary
focus of cross-national scholarship to date (Banda, 2011).

Many scholars believe that political freedom is achieved by securing the media’s

financial independence from the state (Weaver, 1977; Weaver et al., 1985; Dutta and
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Roy, 2009; Petrova, 2008, 2011; Carrington & Nelson, 2002; Aman, 2002; Bunker &
Davis, 1998; Kim, 2011). Djankvo et al.’s (2003) convincing empirical analysis of media
ownership across 97 countries shows that greater private ownership — as opposed to
government ownership — lead to a more politically free media, as measured by Reporters
sans Frontiéres. These results have since been replicated through qualitative interviews
with journalists, wherein media professionals employed by state-owned media perceive
less political freedom than their equivalents employed by privately owned media (Kim,
2011).

The rise of private media is largely dependent on the local economy (Carrington
& Nelson, 2002), and increases in a country’s GDP have been shown to engender private
media that are susceptible to fewer political restrictions (Weaver et al.,1985; Djankvo et
al., 2003; Tran et al, 2011; Petrova, 2011; Van de Vliert, 2011). A significant contributor
to a country’s overall level of GDP, and subsequent free media, is its level of foreign
direct investment (FDI) because it integrates economies into the global market. Dutta
and Roy (2009) analyzed the influence of FDI on media freedom in 115 countries from
1994-2003. They found that a 10 percent rise in a country’s overall GDP from FDI lead
to a dramatic, 7.5 percent increase in media freedom, as measured by Freedom House.
The injection of foreign investment into media organizations directly has also had a
positive effect on political media freedom, which has been particularly effective in
Eastern Europe, where many post-Soviet beneficiaries have experienced greater media
freedom since the end of the Cold War (Carrington & Nelson, 2002; Finkel, Perez-Linan

& Seligson, 2007).
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In addition to foreign investment, private media acquire much of their financial
independence through local and national advertising (Petrova, 2008, 2011; Aman, 2002;
Carrington & Nelson, 2002; Jakubowicz, 2009). Revenue from advertising in the private
sector encourages greater freedom from government because it makes media less likely to
distort coverage — and thereby jeopardize advertiser relations — to favor political interests
(Petrova, 2011; Aman, 2002). Petrova finds evidence for this relationship both between
countries, measuring advertising revenue at the national level (2011), and within
countries, among regional markets (2008). Media organizations with a larger advertising
base are also more likely to adopt neutral reporting styles to attract larger audiences
(Schudson, 2001; Petrova, 2011). Although objectivity is not a necessary condition for
media freedom, norms of journalistic neutrality can help ward off government and
political threats.

Other scholars have also acknowledged that a free press requires immunity from
market forces (Weaver, 1977; Whitten-Woodring, 2009; Jakubowicz, 2009).
Independence from the market, or economic freedom of the media exists when there is
transparency, minimal concentration of ownership and few financial barriers to entry for
both media producers and consumers (Freedom House, 2012). Threats to economic
freedom have been ever-more looming in contemporary media environments where the
rise of multi-national, and even global, media conglomerates threaten the production of
local and diverse media content (Norris, 2012; Thussu, 2007; McChesney, 1999), and
inequalities in citizen access to information are widening digital divides (Shirazi,

Ngwenyama & Morawcz, 2010; Neuman, Bimber & Hindman, 2011).
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A pluralistic media structure is a primary determinant of economic supply
(Czepek, 2009; Becker, 2004), such that there are “a wide range of media outlets,
organizations and services reflecting various points of view, recognizing diverse cultural
representations, and offering different ways of interaction and use” (Klimkiewicz, 2010,
pg. 906). When such diversity of ownership and content exist, news organizations are
less capable of obscuring information for their own purposes, and competition between
media outlets for audience attention encourages high quality content (Gentzkow &
Shapiro, 2008). There has been evidence suggesting greater external pluralism is
associated with content that is more critical of the social system (Demers, 1998) and
represents a wide range of viewpoints (Yan & Napoli, 2006; Williams, 2002).

Finally, legal freedom pertains to just fair, licensing, taxation, and other
regulations that protect free media, as well as a strong judiciary and reliable enforcement
mechanism (Freedom House, 2012). Although access to information and free press laws
are an ongoing concern, countries are now grappling with new challenges of trying to
implement regulatory legislation that extends press protections to online environments
(Shirazi, Ngwenyama & Morawcz, 2010). Such efforts have been stalled and insufficient
in even developed countries and remain a significant albatross to the emergence of legal
supply (Neuman, Bimber & Hindman, 2011; Lessig, 2006).

Some research has suggested that international pressure facilitates the adoption
and enforcement of legislation that protects the media (Relly, 2012). Legal freedom
helps maintain open access to information and transparency necessary for diplomacy and
economic transactions (Egorov, Guriev, & Konstantin, 2009; Bonham & Seifert, 2003;

Chowdhury, 2008), and thus interactional actors have a stake in freedom of other
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country’s media environments. Foreign investors tend to be drawn to countries with
legally enforced media environments, and cross-national research has shown that foreign
direct investment is much more likely, and more profitable, in such countries (Carrington
& Nelson, 2002; Tran et al, 2011; Dutta & Roy, 2009). Additionally, because free
expression through the media is recognized as a universal human right (United Nations,
2012), countries that fail to legally protect citizens’ media rights may face international
sanctions (Pekson, 2010).
Supply of Media Freedom Across Media Platforms

The supply of political, economic, and legal freedom in each country’s media
system varies across print, broadcast, and Internet because of structural differences that
are unique to each medium (McCurdy, Power & Godfrey, 2011). Regulation patterns
between print and broadcast have been particularly stark across countries, wherein
broadcast media tends to be more constrained by political, legal, and economic forces
because of its perceived importance to communicating with the masses (Becker, 2004;
Norris & Inglehart, 2009). Print media tend to be granted leniency by political, legal, and
economic institutions because circulations are lower, concentrated among the highly
educated, and have lower barriers to entry for producers (Becker, 2004; Norris &
Inglehart, 2009). Internet, as relatively new, evolving medium, that allows for two-way
information flows, has been both lauded and scorned for the freedom it provides. Some
countries, like China and Iran, have become very adept at restricting freedom of the
Internet (Morozov, 2012; MacKinnon, 2012), where others, like Jordan, Argentina, and
Russia have allowed the medium greater freedom than either print or broadcast (Freedom

House, 2012; Alexanyan, Barash, Etling, Faris, Gasser, Kelly, Palfrey, Roberts, 2012).
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These differences deserve a detailed examination because media use is a primary
way that individuals interact with their media systems at large and form attitudes about
the freedoms media possess. Individuals’ reliance on media with different levels of
supply may produce varying attitudes about their perceptions of free media supply and
consequent demand for media freedom. Previous research has shown that across
countries, the freedom of political, legal and economic supply tends to be high among
print media, low among broadcast media, and appears to vary in online media based on
specific country regulations (Djankov et al., 2003; McCurdy, Power & Godfrey, 2011)

Print. While newspapers in aggregate are an important source of news and
information, most individual newspapers have relatively small circulations of educated
audiences that limit their impact on mass opinion (Norris & Inglehart, 2009). For this
reason, print media typically exhibit higher levels of political, legal, and economic supply
than broadcast and — sometimes — online media (McCurdy, Power & Godfrey, 2011).
The large number of print media outlets in a country makes it difficult for the government
to exert a great deal of control over content and ownership (Norris & Inglehart, 2009;
Moehler & Singh, 2009), and some governments are consciously loosening political
control over newspapers to focus their attention on more influential media (Song & Wu,
2010; Djankov et al., 2003). For example, in China where government ownership and a
priori censorship have long been the norm, the state has begun to privatize the print
newspaper industry and rescind overt prior restraint (Tong, 2009; Song & Wu, 2010).

Newspapers are also susceptible to fewer threats to economic and legal freedom.
Because print media are more often privatized (Djankov et al., 2003), they are likely to

exist in a competitive marketplace with higher quality and more diverse content
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(Gentzknow & Shapiro, 2008). Ownership concentration tends to be lower among print
media — minimizing legal concerns — and it has relatively low financial barriers to entry
(Bagdikian, 2004).

Broadcast. Broadcast media, cross-nationally, exhibit low political, legal and
economic supply because of their scarcity and large reach (Pintak, 2008; Moehler &
Singh, 2009; Wasserman, 2010; Becker, 2004). Unlike print media, there is a finite
capacity of airwaves for television and radio, and as such, governments are resistant to
relinquishing their control.

Djankov and colleagues (2003) showed that cross-nationally, governments
maintain 60 percent ownership of television and 72 percent of radio, compared to only 29
percent of newspapers. Even more concerning was that in nearly half of countries,
government possessed a complete monopoly of broadcast media, meaning they controlled
more than 75 percent of the market. Broadcast media not owned by government are
quickly seized by large commercial enterprises, resulting in very small percentages of
“widely held” or employee-owned operations, which by Djankov et al.’s (2003)
estimates, account for less than 6 percent of television and radio outlets worldwide.

The high concentration in ownership is often made possible through legislation
that allows for lenient cross-media ownership, either horizontally, vertically or both
(Bagdikian, 2004). Monopolies and oligopolies, either by government or business, tend
to limit the range of content available by constructing barriers of entry to dissenting and
disenfranchised voices (Wasserman, 2010). Television in developed countries, and radio
in developing, is the primary source of information for citizens (Raycheva, 2009), and as

such, both ownership and content are often subject to the greatest restrictions because
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broadcast media are considered the most important to communicating with the masses
(Becker, 2004).

Internet. Online media has enabled a two-way flow of information that many
argue allows for a diversity of voices and a democratization of media production and
dissemination (Shen, Wang, Guo & Guo, 2009; Howard & Hussain, 2011; Gant, 2007).
Individuals can now access media from outside their immediate geographic vicinity
(Bailard, 2012; Berger, 2009), leading to increases in democratic attitudes and the
adoption of democratic norms (Lei, 2011; Nisbet, Stoycheff & Pearce, 2012; Wagner &
Gainous, 2013; Valenzuela, 2013; Stoycheff & Nisbet, under review). Cross-national
public opinion indicates that greater access to Internet increases the perceived freedom of
information in media environments (Dutta, Dutton & Law, 2011).

Some scholars have even argued that the Internet increases free media supply to
the extent that it renders discussions of media freedom moot (Reese et al., 2006;
Sussman, 2000). But recent research has revealed that governments and private industry
are increasingly adept at controlling Internet content and infrastructure development
within their countries (MacKinnon, 2012; Morozov, 2011; Dick, Oyieke, Bothma, 2012;
Lessig, 2006; Boas, 2005), and laws protecting online have been slow to implementation.
In the U.S., the Internet’s free media supply has been restricted by systematically
suppressing competition and erecting numerous barriers to entry for infrastructure
development, resulting in substandard performance and exorbitant prices (Meinrath and
Pickard, 2008). Neuman, Bimber and Hindman (2011) discuss how such pricing and
infrastructure create digital divides that systematically exclude vulnerable populations

from online media. Elsewhere, Jiang (2010) argues that the Internet in China serves as a
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hosting forum for government-regulated deliberation, where individuals can come
together and discuss political issues, but only those that are aligned with the official party
line.

As the Internet is still a new, evolving medium, many legal provisions that are
present in other media have not yet adapted to its development to protect individual rights
to free media and expression (Boas, 2005; Meinrath and Pickard, 2008; McLean, 2012).
For example, the Chinese government recognizes the “right of privacy” for individual
citizens, but has not extended any legislation that would protect users’ online privacy
rights (Mou, Atkin and Fu, 2011). Raycheva (2009) similarly argues that the European
legal framework that regulates media needs to be revamped to better accommodate
Internet protections.

Infringements on the Internet may be more discreet than restrictions of print and
broadcast because of the unique nature of the medium. Internet allows regulation to be
streamlined and “hidden” in code and software that controls access to online information’
(Lessig, 2006), and can manifest itself through more proactive strategies, such as
delaying infrastructure development until proper control mechanisms can be developed,
regulating bandwidth, distributing online propaganda and outsourcing regulatory
practices to divide restrictions between the private sector and government (MacKinnon,
2012; Kalathil and Boas, 2001; Boas, 2005).

Taken together, this emerging body of work suggests that freedom of the Internet

may vary based on the political, legal, and economic environment in which it is

3 For example, online Chinese searches for “Tiananmen Square Massacre” have long generated messages
stating that results could not be displayed due to “relevant laws, regulations and policies.” But as of late
May 2013, the same search returns sanitized results — not alerting users to any filtering process.
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embedded. A consistent, cross-national assessment of whether the Internet possesses less
or more freedom than its predecessor media has yet to reach consensus. It may very well
be that Internet’s freedom may offer greater freedom in some countries, while restricting

it in others.

In sum, the structural differences of each medium tend to result varying levels of
free media supply. Across political, legal and economic dimensions, print media
generally exhibits high supply, broadcast exhibits low supply and online media may vary
significantly between countries. These patterns are general trends that have been shown
to exist cross-nationally, but may not necessarily apply to every country. They do,
however, provide some valuable insight into how all three dimensions of supply vary
across platforms and may influence the evaluations and demands of citizens who
regularly consume print, broadcast, or online media.

To date, this existing media freedom research has been limited to assessing free
media supply, failing to acknowledge “bottom-up” movements that manifest through
citizen evaluations and demands that may also contribute to media reform. In the
following section, I theorize how citizens assess the political, legal, and economic
freedom they have based on political predispositions and reliance on different media
platforms.

Citizens’ Perceptions of Free Media Supply

The consolidation framework posits that citizen demand arises in part because of
increases in free media supply (Nisbet and Stoycheff, in press; Norris, 2011; Bajomi-
Lazar, 2008). But because assessments of actual supply are likely unbeknownst to

citizens, their perceptions of it are important mediating variables. The first question this
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dissertation seeks to explain is how citizens’ perceptions of supply are formed. Iargue
that through interactions with media, citizens establish an understanding of what content
is politically permissible, its pluralism, and legality.

Correlational analyses between citizens’ perceptions of supply and actual
objective assessments of supply reveal that the two are strongly correlated (Becker and
Vlad, 2009; Becker, English & Vlad, 2012), suggesting that citizens are very well attuned
to the freedoms their media possess. As actual supply increases, citizens’ evaluations of
the freedom of the media environment become more optimistic as well. So while
individuals may be able to accurately make overall assessments of the supply of media
freedom in their countries, there is also likely to be within-country variance on
evaluations of different dimensions of political, legal, and economic supply based on
media use and individual differences — specifically: a) citizen reliance on different forms
of media, b) their support for the incumbent regime.

Media Use. As discussed above, political, legal and economic media freedom is
not supplied uniformly across platforms in each country (McCurdy, Power & Godfrey,
2011). Media freedom in all three dimensions tends to be high in print media, lower in
broadcast media, and varies in Internet media. Because reliance on various media serves
as an important heuristic for citizens to evaluate their country’s media system (Nisbet &
Stoycheff, in press), citizen reliance on different media platforms should significantly
shape their perceptions of supply.

When individuals are asked about the supply of political, legal, and economic
freedom of their media systems, they likely recall impressions based on previous media

exposure. Impression — or on-line — processing occurs when individuals continually
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update their cognitive judgments as they encounter relevant information and can recall
those judgments when needed (Hastie & Park, 1986). The on-line process assumes that
citizens extract evaluations from information (i.e., “good” or “bad”) and integrate them
into a continuous tally that summarizes their opinions (Lavine, 2002). The more
individuals interact with specific media and update their online tallies, the more likely
they are to have readily accessible and consistent opinions about its freedom (Matthes,
Wirth & Schemer, 2007; Bizmer et al., 2006; Zaller, 1992).

Previous cross-national research has shown that reliance on print versus broadcast
media produces significant differences in a variety of citizens’ attitudes, including media
trust (Moehler & Singh, 2009), support for national community (Norris & Inglehart,
2009), support for democracy (Norris, 2011; Chu and Nevitte, 2010), and support for free
media in general (Andsager et al., 2004; Nisbet and Stoycheff, in press). Similarly, I
argue that differential attitudes about a country’s media’s freeness are formed between
those who rely on different platforms. Individuals who rely primarily on print media
should perceive the high political, legal and economic supply that characterizes the
medium, whereas those who rely on primarily on broadcast should perceive relatively
low freedom of each dimension.

Regime Support. These hypothesized relationships between media use and citizen
perceptions of free media supply should be amplified among citizens who express high
levels of regime support. Support for the regime is understood as confidence in the
state’s incumbent officeholders, including the President, Prime Minister, members of

parliament, and appointed officials (Rose, Mishler & Munro, 2011; Norris, 2011).
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Regimes are transient and not to be confused with a country’s perennial structural
institutions.

The priorities and operations of a regime determine a nation’s political, legal, and
economic media freedoms (Tang & Iyengar, 2011; Becker, 2004). They directly oversee
and contribute to the passage of media laws that dictate the scope and influence of the
media’s freedom; they establish parameters for the government’s political hold over the
media; and they typically have a hand in regulating the economic sector that determines
the plurality and accessibility of media. When citizens are asked to evaluate the
freedoms their media possess, their responses may be colored by affections toward the
incumbent regime that governs these freedoms. Mattes and Bratton’s (2007) study offers
support for this argument. Their cross-national findings revealed that individuals who
expressed greater support for the incumbent regime in their country were more generous
when evaluating the country’s level of political freedom.

Regime support is an enduring attitude, in which individuals are often socialized
from childhood — through family, education, civil society, and the media — to accept the
legitimacy of the prevailing regime (Banducci & Karp, 2003). Even in post-communist
Europe, which experienced tumultuous regime change, support for incumbent regimes
has been established through political learning over time, shaped primarily by regimes’
political and economic performance (Mishler & Rose, 2002).

Much like one’s national identity, individuals may develop a strong emotional
attachment to the regime that guides their way of life (Anderson and Guillory, 1997).
Subsequently, regime support “reflects a sort of emotionally-biased running tally that

citizens keep on the performance of a system” (Kuechler, 1991, p. 280). Thus, perceived
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supply of free media not only reflects citizens’ cognitive judgments, but also includes an
affective online tally, producing a “How-do-I-feel?” heuristic for evaluating new
information, known as motivated cognition (Lodge and Taber, 2000; Redlawsk, 2002;
Anderson, 1981). When individuals are asked to form evaluations about their media
environments, they are likely to integrate cognitive judgments based on their experiences
with the media and affective judgments based on their support for the regime to derive an

answer.

Regime Support

——> | Broadcast Use

Perceived Supply
Political
Legal
Economic

Legal

Supply
Political
Economic

+

* | Print Use

Figure 2: Predictors of political, legal, and economic free media supply

Hypotheses. Based on the literature reviewed above, I predict that citizens’
assessments of political, legal, and economic free media supply are the combined result
of media interactions and political attitudes, as shown in Figure 1. Those who rely on

print media are hypothesized to evaluate their media systems as having greater levels of
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political, legal, and economic free media supply relative to those who rely on other
platforms, because the structure of the medium permits greater independence on all three
dimensions. In contrast, broadcast media consumption should be negatively associated
with perceptions of political, legal, and economic supply because it tends to be highly
regulated across all dimensions.

Regime support is hypothesized to have both a direct and moderating effect on
citizens’ perceptions of supply. Favorability for the incumbent regime should produce
positive assessments of supply, and should moderate both print and broadcast media use.
Because previous research on the freedom of Internet is conflicting, and seems to suggest
it may be country-specific, I pose a research question about whether Internet use leads
citizens to have relatively high or low perceived supply of political, legal and economic

media freedom.

Hla: The frequency of citizens’ print media use will be positively associated with

perceived supply of political, legal, and economic media freedom.

H1b: The frequency of citizens’ broadcast media use will be negatively associated with

perceived supply of political, legal, and economic media freedom.

Hlc: Citizens’ support for the incumbent regime will be positively associated with their

perceived supply of political, legal, and economic media freedom.
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H2a: Regime support will dampen the magnitude of the relationships between print

media use and perceived supply of political, legal and economic media freedom.

H2b: Regime support will amplify the magnitude of the relationships between broadcast

media use and perceived supply of political, legal and economic media freedom.

RQ1: Is frequency of citizens’ Internet use positively or negatively associated with their

perceived supply of political, legal, and economic media freedom.
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Chapter 3: Demand for Free Media

This dissertation also seeks to explicate how citizens’ evaluations of the political,
legal, and economic supply of media freedom translate into free media demand along
respective dimensions, and how demand produces policy preferences that propel the
virtuous circle of free media consolidation. Thus, this chapter shifts focus from the
supply of free media outlined in Chapter 2 to the importance of citizen demand.

I conceptualize demand as three attitudinal constructs that correspond with the
political, legal, and economic dimensions of supply. Citizens’ may independently
demand oversight and punishment of government officials that who exert undue control
(i.e., political freedom), the preservation of a strong judiciary and constitutional
guarantees for free media (i.e., legal freedom), and economic regulations that promote
pluralism and prevent financial barriers to entry (i.e., economic freedom).

This conceptualization differs significantly from previous research that has
understood citizens’ demand or support for free media as a single, abstract construct that
measures citizens’ core values (Nisbet and Stoycheff, in press; Andsager et al., 2004,
Nelson, Clawson and Oxley, 1997). Values are the stable, overarching beliefs where one
end-state is preferred over another (Rokeach, 1973), or in this case, a preference for
freedom over restriction. Values occupy a central position in individuals’ cognitive
systems, but these overarching beliefs may not necessarily translate into specific policy
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preferences that adequately safeguard media from each type of threat: political, legal, and
economic.

Previous research has shown that a majority of world citizens value free media in
the abstract (Nisbet and Stoycheft, in press; Andsager et al., 2004), but there is little
indication as to how this corresponds with citizen demand against specific threats or
policy preferences, a concern recently expressed by Gibson (2013). In fact, many
previous studies have shown that individuals’ free media values experience a significant
“slippage” or disconnect when translated to context-specific policies (Nelson, Crawson
and Oxley, 1997; Peffley, Knigge and Hurwitz, 2001; Andsager et al., 2004; Peffley &
Rohrschneider, 2003; Immerwahr & Doble, 1982; Gibson, 2013; Norris, 2011). For
example, citizens are more likely to express overwhelming agreement with abstract,
value statements like “I believe in free media for all individuals” than context-specific
statements like “I believe political minorities have rights to use the media to express their
ideas,” that are more representative of protective media policies.

Therefore, I contend that demand should be conceptualized as nuanced attitudinal
variables that capture citizens’ beliefs about political, legal, and economic freedom. This
conceptualization appropriately reflects the political, legal, and economic institutions that
have the capacity to threaten or promote free media supply. These three dimensions form
the basis for Freedom House’s well-established and widely used Press Freedom Index
that objectively evaluates free media supply in 197 countries around the world.
Therefore, it is fitting that demand would be conceptualized along parallel dimensions.
This conceptualization improves the face validity of the demand variable and

contextualizes demand with boundary conditions found in media policies. Free media
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systems require a range of policies dedicated to preserving each dimension, and only by
investigating citizens’ demand for political, legal, and economic freedom can we reveal
how citizens exert bottom-up pressure on the three societal institutions that determine the
media’s freedom to ensure each dimension is adequately safeguarded.

Citizens’ evaluations of free media supply should be important determinants of
their demand for media freedom along respective dimensions. According to the virtuous
circle of free media consolidation framework, individuals who possess free media value it
and demand that free media continue to be supplied (Nisbet and Stoycheff, in press;
Bajomi-Lazar, 2008; Bratton, Mattes & Gyimah-Boadi, 2005; Norris, 2011). Itisa
process of political learning, whereby freedom breeds freedom. As individuals perceive
that more information is freely available to them via the media, they gain an appreciation
for political, legal, and economic media freedom, such that they are more likely to
demand media that allows for greater political opposition, economic pluralism, and is
guaranteed by law.

Because free media is supplied through three distinct societal institutions,
citizens’ are likely to perceive distinct political, legal, and economic freedoms through
their interactions with media, as hypothesized above. These perceptions, in turn, should
cultivate free media demand and policy attitudes among citizens to ensure continued free
media supply across all three political, legal and economic dimensions. This is why
perceptions of supply and demand should be uniquely conceptualized as three unique
constructs as opposed to value judgments that do not clearly translate into policy

objectives that propel the virtuous circle.
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Citizen perceptions about the availability of media freedom alone are not the only
contributing factor to increases in support for a free media. Public attitudes are often a
result of an interaction of media behaviors and individual characteristics (McLeod, Pan &
Rucinski, 1989; Nisbet & Myers, 2011), whereby pre-existing schemas interact with
media content to increase the availability of considerations (Zaller, 1992).

Previous research has identified a number of these individual characteristics,
including citizens’ political tolerance, willingness to self-censor, and economic ideology
that may also shape citizens’ demand along each dimension (Nelson, Crawson & Oxley,
1997; Nisbet and Stoycheff, in press; Gibson, 2013; Norris, 2011; Andsager et al., 2004;
Lambe & Reineke, 2009; Hinckley, 2009). I argue that each of these characteristics
uniquely corresponds with a dimension of media freedom (e.g., political, legal, or
economic) and moderates the relationship between perceived supply and demand. By
disaggregating variables that have previously predicted citizen values of free media into
individual variables that are associated with specific political, legal, and economic free
media attitudes, [ provide greater theoretical specificity and face validity of the demand
variable. I argue that one’s political tolerance should correspond with increases in
political demand; willingness to self-censor should amplify legal demand; and economic
ideology will be associated with economic demand for free media.

Political Tolerance. The origins of political tolerance can be found in Stouffer’s
(1955) seminal study that revealed how many individuals believe that political minorities
— including communists, socialists, and atheists — should be denied their civil rights.
Political tolerance is a learned characteristic obtained through socialization, such that it is

a “willingness to permit the expression of ideas or interests one opposes” (Sullivan,
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Pierson & Marcus, 1982, pp. 2). While Stouffer (1955) believed that tolerance for these
marginalized political groups would increase over time through increases in public
education and socialization, Sullivan and colleagues (2003) argued that an entirely
tolerant society is highly unlikely because many will find it difficult to tolerate groups
that challenge the existing power structure.

Empirical investigation provides evidence of both: Tolerance can be increased
through formal education and the socialization of democratic norms (Dunn & Singh,
2012), but there remains considerable variability in political tolerance both between and
within societies (Hinckley, 2010; Kirchner, Freitag & Rapp, 2011; Marquart-Pyatt &
Paxton, 2007; Weldon, 2006). Peffley and Rohrschneider’s (2003) cross-national
investigation among 17 countries showed that political intolerance, or refusal to allow
political minorities to hold public office and demonstrations, remains a view held by a
majority of world citizens.

For individuals who do exhibit high political tolerance toward minority or least-
liked groups, research has shown that they tend to be more supportive of civil liberties in
general (Gibson, 2013), and express attitudes prioritizing democratic ideals and free
speech (Hutchison & Gibler, 2007). Such individuals should similarly demand a
politically freer media that allows for the representation of political minorities and
opposition viewpoints. And because tolerant individuals have already internalized the
norms of political contestation (Marquart-Pyatt & Paxton, 2007), their demand for a
politically free media should not rely heavily on their perceptions of supply. It is those
with low tolerance — who have not yet acclimated to free media norms — who are likely to

base their demand on perceived existing levels of supply.
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Willingness to Self-Censor. Willingness to self-censor (WSC) is a psychological
trait that captures individual differences in the degree to which one withholds true
opinions in the face of possible opposition (Hayes, Glynn and Shanahan, 2005a, 2005b).
This predisposition has been used to explain Neumann’s (1974) spiral of silence theory,
which postulates that as one opinion dominates and becomes entrenched in public
consciousness, those who perceive to have minority opinions become less likely to
express them. Crucial tenets of media’s legal freedom are the constitutional and legal
guarantees that protect citizens and journalists to express minority opinions (Freedom
House, 2012). Observing a third-person effect, Filak (2012) found that those who scored
higher on Hayes et al.’s willingness to self-censor scale were not only more likely to
curtail their own opinions across a range of topics (e.g., sex, drugs, political criticism,
etc.), but also likely to believe that others in editorial positions should as well.

Lambe (2008) has developed a similar willingness to censor scale that captures
citizens’ opinions about the stringency or leniency of media laws on a range of topics.
The legal protection of various types of content includes prior restraint, “time, place and
manner” legislation, allowance, and active protection by police (Lambe, 2008; Lambe &
Reineke, 2009).

This predisposition of being unwilling to express one’s opinion should
significantly moderate the relationship between perceptions of legal supply and demand
for a legally free media. Individuals who express high levels of WSC are hypothesized to
demand a great deal legal protection when they perceive supply levels to be low because

they are fearful of isolation and prosecution. Those with low levels of WSC, who are
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uninhibited about expressing their opinions, may not see a need to demand protection
when perceived supply levels are low because they are willing to speak out regardless.

Economic Ideology. A free media environment has often been referred to as a
“marketplace of ideas” (Siebert, Peterson & Schramm, 1956; Napoli, 1999), embracing
an economic connotation. The metaphor carries the assumption that media free
themselves from government constraints through a competitive, free market model,
dictated by supply and demand. Previous research has shown that individuals who have
strong free market ideologies also tend to universally support free media (Nisbet &
Stoycheft, in press), which is unsurprising given that both rest upon core notions of
liberty and free competition (Duch, 1993). [ anticipate that this effect will translate
directly to the economic dimension of free media supply, as both constructs capture self-
regulated pluralism.

Similar to political tolerance, support for free market ideology is an indication of
the internalization of democratic norms (Grosjean & Senik, 2011) that espouse a plurality
of ideas represented in media. I hypothesize that those who are highly market-oriented
should exhibit high economic demand regardless of their evaluations of economic supply
because they are familiar with the value of free competition. Those who are less market-
oriented will be more likely to draw upon their perceptions of existing economic supply
when forming judgments about economic demand.

Demand and Media Policy Attitudes

Consolidation requires the implementation of policies that actively protect each

dimension of free media supply. A recent European case study by Psychogiopoulou and

colleagues (2011) supports the thesis that implementation of free media policies produces
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greater free media supply. But existing measures of demand that capture citizens’
support for media in the abstract (e.g., value constructs) fail to correspond with specific
policy preferences that protect media across a range of dimensions. I instead argue that
nuanced attitudes of political, legal and economic demand should directly produce
support for policy preferences along corresponding dimensions — ensuring that each
dimension is adequately safeguarded in the media environment.

Previous research has shown that citizens who value free media in the abstract
support access to information laws — or legal freedom (Cuillier, 2008; 2009), but there is
little indication as to whether universally valuing free media also translates into specific
policies that protect the media’s economic or political freedoms as well. In fact, a great
deal of research suggests the opposite: that support for free media in the abstract does not
necessarily translate to context-specific policies (Gibson, 2013; Gibson & Bingham,
1982; Gibson & Bingham, 1985; Peffley, Knigge & Hurwitz, 2001; Andsager, Wyatt &
Martin, 2004; Immerwahr & Doble, 1982). Andsager et al. (2004) report a 60 percent
“slippage” between those value media in the abstract and support policies that actively
protect indecent, pornographic or objectionable content. Nelson et al. (1997) and
Immerwahr & Doble (1982) find a similar disconnect for policies that enfranchise
political media freedom to unpopular political groups.

Specific political, legal and economic demand variables should attenuate some of
this slippage and significantly predict support for policies along respective dimensions.
Individuals who espouse not only free media in the abstract, but possess a strong
commitment to the criticism and opposition of government and political leaders (i.e.,

political freedom) should be more inclined to support policies that enfranchise political

40

www.manaraa.com



minorities and disable the government’s ability to censor. Those who support a diverse,
pluralistic, and competitive media (i.e., economic freedom) should likely support
economic policies that prevent monopolization and make media affordable and accessible
to all citizens. And finally, those who demand media be institutionalized in the
constitution and law (i.e., legal freedom) should be more likely to support policies that

ensure access to public records and constitutional amendments.

Political
Tolerance

l

Per.c.elved l Political Demand POlIl‘I(fal Policy
Political Supply Attitudes
WSC
Perceived Legal Legal Policy
_—  ——
Supply l Legal Demand Attitudes
Econ.
Ideology
Percewe.d l Econ. Demand | Ecor!, Policy
Economic Supply Attitudes

Figure 3: Predictors of political, legal, and economic demand and policy attitudes

Hypotheses. Outlined above, and depicted in Figure 3, is a brief overview of how
three previously identified predictors of free media values should specifically translate
along the three dimensions and moderate the perceived supply — demand relationship. I

subsequently argue that demand for each dimension should translate into corresponding
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policy attitudes and inquire about whether demand mediates a relationship between

perceptions of supply and policy attitudes.

H3: Perceived supply of each dimension (political, legal, and economic) will be

positively associated with demand for free media on the corresponding dimension.

H4a: The relationship between political perceived supply of free media and political

demand for free media will be moderated by an individual’s political tolerance.

H4b: The relationship between legal perceived supply of free media and legal demand for

free media will be moderated by an individual’s willingness to self-censor.

H4c: The relationship between economic perceived supply of free media and economic

demand for free media will be moderated by an individual’s economic ideology.

HS5a: Political demand for free media will be positively associated with political policy

preferences.

H5b: Legal demand for free media will be positively associated with legal policy

preferences.

HS5c. Economic demand for free media will be positively associated with economic

policy preferences.
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RQ2: Does political demand mediate the relationship between political supply and

political policy?

RQ3: Does legal demand mediate the relationship between legal supply and legal policy?

RQ4: Does economic demand mediate the relationship between economic supply and

economic policy.
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Chapter 4: Methodology

The theoretical relationships I outlined in the two previous chapters are
hypothesized to be universal in nature and theoretically should manifest similarly in
countries with high, moderate, and low political, legal and economic media supply. For
this dissertation, I have chosen three country case studies that vary significantly in the
structure of their national media systems in order to test and replicate my hypotheses.
Case Studies

Political, legal and economic dimensions manifest uniquely in different media
systems. I have selected three national media systems for empirical inquiry that exhibit
varying levels of free media supply across political, legal and economic dimensions. The
cases of Russia, Ukraine and Poland exemplify a comparative design that will be used to
highlight both similarities in individual communication processes and differences in
levels of citizen demand across countries. As can be seen in Table 1, case selection
represents a range of free (Poland), partly free (Ukraine) and not free (Russia) media
systems, as categorized by Freedom House (2012).

Eastern Europe serves as a fascinating region for comparative media study
because after the fall of communism and the Soviet Union, communist countries have
developed along many different trajectories — some fully transitioning to democratic
norms and free media systems, others stuck in transition periods, and others still retaining

many political and media policies of communist regimes. The collapse of communism in

44

www.manaraa.com



Eastern Europe created a quasi-natural experiment that lends itself well for many media
comparativists who have examined media’s effects on political institutions (Coyne &
Leeson, 2009; Norris, 2008; Hallin & Mancini, 2011; Stetka, 2012; Roberts, 2012;
Richter, 2011; Semetko & Krasnoboka, 2003; Jakubowitz, 1995), producing a rich body
of research that investigates the region’s free media supply. Additionally, Péter Bajomi-
Lazar (2008) originated his original media freedom consolidation framework in Eastern
Europe because of the uneven media development among post-communist countries.
Therefore, it is here where I begin my empirical examination of how this supply
translates into free media evaluations, demands and policy preferences amongst

populations embedded within different types of media systems.

Cumulative Political** Legal***  Economic***
Media Freedom*
Poland 25 10 8 7
(Free)
Ukraine 59 21 18 20
(Partly Free)
Russia 80 32 24 24
(Not Free)

*0=tree — 100=not free, **0=free — 40=not free, ***0=free — 30=not free

Table 1: 2011-12 Media freedom ratings from Freedom House

Russia’s Free Media Supply. Russia’s media system is embedded within a non-
democratic state, and violations to media freedom are uniformly high across political,

legal, and economic dimensions. The majority of media in the country is state-owned
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and subject to strict, pro-government messages, especially broadcast media (deSmaele,
2006), making it one of the most pervasive propagandist media systems in the world.
Even after more than 20 years since the fall of the Soviet Union, the Russian media
model still adheres to many aspects of Siebert Peterson and Schramm’s (1956) Soviet
Communist media system archetype. In the seminal work, Four Theories of the Press,
Soviet Communist media systems are characterized as those where the government
employs media for the instrumental use of state power, propaganda, and unity.

This control of the media is achieved via a state monopoly of both direct
ownership and subsidized funding that exceeds 80 percent of all news sources, and is
particularly high in television, which serves as the primary news source for most Russian
citizens (Azhgikhina, 2009; Richter, 2011). Television access is free in the country
(electricity not-withstanding), intentionally making it the most affordable medium for
many families to be active consumers of the Russian worldview (Vartanova & Smirnov,
2010). Newspapers are affordable, and offer some degree of diversity in terms of
ownership and ideas, but circulation has been on the decline as television and Internet
offer free and easy access (Vartanova & Smirnov, 2010). Diversity of ownership and
content across platforms also continues to decline as the global economic crisis has
slowed advertising revenues, forcing many independent outlets to shut down, accept
government subsidies, or transition into the hands of Kremlin supporters (Freedom
House, 2013; Oates, 2009). The majority of non-state-owned media are concentrated in
the hands of corporate oligarchs, many like Gazprom — a large energy company, who

have close ties to the state (Azhgikhina, 2009). The high concentration of ownership
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among players like Gazprom has lead to an increased tabloidization of news and a
disappearance of any independent analysis that ever existed (Azhgikhina, 2009).

Almost exclusive control of the media enables the Russian government to use the
media to pursue its objectives of strengthening the role of the state, reducing internal
conflict and depoliticizing the populace (Vartanova, 2012). In the state’s efforts to
achieve these goals, media is prone to both pre- and post-publication censorship, resulting
in a culture of journalist threats, coercion, and self-censorship (Vartanova, 2012; Oates,
2009; Becker, 2004). Despite some recent advances in the professionalization of
journalism (Koikkalainen, 2009), journalists are still not permitted to unionize
(Azhgikhina, 2009), and a 2005-2006 survey of Russian journalists revealed that more
than 80 percent admitted to practicing self-censorship in their day-to-day reporting
(Yakovenko, 2006, as cited in Azhgikhina, 2009).

Self-censorship is prevalent among journalists with all levels of experience, but
younger journalists also tend to be particularly susceptible to bribes (Erzikova & Lowrey,
2011). Bribery has become almost institutionalized through state-run media by paying
journalists an official salary and a subsidy bonus — which is only received if performance
is deemed adequate by governing officials (Azhgikhina, 2009). These practices have
jeopardized the integrity of the profession, wherein the public has come to view
journalists as corrupt, amoral, and untruthful — a reputation further tarnished by constant
vitriolic ridicule from public officials (Azhgikhina, 2009; Pietildinen & Strovsky, 2010).

For journalists who refuse to toe the party line, Russia can be a hostile
environment. Freedom House refers to Russia as one of the most dangerous countries in

the world for journalists due to “widespread lawlessness” enabled by a very weak judicial
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system that permits legal harassment and has failed to investigate the murders of many
journalists. Over the past decade, 54 journalists have been killed directly as a result of
their work in Russia*, 30 of which were cloaked with impunity (Committee to Project
Journalists, 2013).

The legal process for investigating violence against journalists fails to achieve
internal checks-and-balances. Russia’s inspector general, or Prokuratura, has a joint role
of both prosecuting crimes and overseeing criminal investigations, meaning that any
misconduct made during an investigation is evaluated by the same individuals who
oversee it (Smith, 2011). To add insult to an already dubious legal process, Russia
reintroduced libel laws last summer that seek to curb opposition of political and legal
elites (e.g., elected officials, judges, prosecutors, law enforcement, etc.) (Human Rights
Watch, 2012).

Russia also introduced new Internet legislation last summer, under the guise of
child protection, which enables the government to blacklist websites and conduct
surveillance with little-to-no justification or oversight approval (Reporters sans Frontiers,
2012). A 2012 poll conducted by Russian NGO, Levada Center, showed that a majority
(62 percent) of Russian citizens support this legislation — a result that the Levada Center
argues stems from a lack of citizen understanding about its political and societal
implications. Recent news stories from the New York Times (Kramer, 2013) and
Bloomberg News (Khrennikov, 2013) report that the implications of this new law have
already begun to restrict banal content on social media sites, Facebook, Twitter, and

YouTube, with compliance from both Facebook and Twitter.

* Some sources — that cannot guarantee causes of journalist deaths — place estimates of journalist murders
significantly higher (Smith, 2011).
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A range of public opinion surveys in Russia also show that compared to other
developing countries, Russian citizens tend to have low demand for information that is
free from governmental control (See Pietildinen & Strovsky, 2010 for a summary of
Russian language survey results; Nisbet and Stoycheff, in press; Rose, Mishler & Munro,
2011), and overwhelmingly accept that media is influenced by the financial and political
interests that control it (Oates, 2006). Explicit support for censorship on a variety of
issues ranging from opposition of the Russian president to violence and erotica has
documented apathy about access to media content among citizens (Pietildinen &
Strovsky, 2010). This dissertation seeks to provide more refined measurement of citizen
attitudes to determine whether low demand is a result of public misunderstanding, a
preference for other national priorities, or is an artifact of insufficient measurement.
Recent political arrests of feminist punk band members, Pussy Riot, have been a salient
example of government attacks on citizens’ freedom of expression that may serve to
amplify demand for freer media in Russia.

Ukraine’s Free Media Supply. Ukraine’s media system is perhaps best
remembered for its Orange Revolution in 2004, where citizens non-violently protested for
political and media reform. The 2004 presidential election between Viktor Yushchenko
and Viktor Yanukovych, and media coverage of it, was beset with corruption and fraud.
Yushchenko, the people’s candidate, was polling well ahead of the government-favored
Yanukovych, but when Yanukovych was declared the winner, citizens took to the streets
in protest (Karatnycky, 2005). Circumventing state-run mass media, citizens demanding
democratic reform used the Internet to organize a political movement, recruit supporters,

and report news (Kyj, 2006; Dufty, 2010).
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Citizen protests resulted in a runoff election between the two candidates, in which
Yushchenko won the presidency, but today, political and media liberalization remain in a
fragile, unconsolidated state (Norris, 2008; Roberts, 2012). Ukraine has a partly free
media system that continues to experience significant threats to its political, legal, and
economic freedom (Freedom House, 2012).

Ukraine’s media system was largely free of government interference during
Yushchenko’s presidency, but since 2010, when Viktor Yanukovych was legitimately
elected as president (Norris, 2008), there has been increased political censorship, as well
as harassment, disappearance, and personal attacks of journalists who are critical of the
government (Reporters sans Frontieres, 2012). After his political setback in 2004,
Yankovych is sensitive to the role that media — particularly Internet — can play in political
opposition movements and has sought to control it, igniting fears of regression to
Russian-like media censorship (Aliaksandrau, Tokbaeva & Vardanian, 2013)

Progressive constitutional protections for media freedom remain intact in Ukraine,
and a Law on Access to Information was implemented in 2011 that protects both citizens’
and journalists’ rights to public records (Freedom House, 2012). But many existing media
rights laws fail to be enforced, and the active prosecution of libel through defamation
laws consistently deters critical reporting (Freedom House, 2012; Richter, 2011).

Ukrainian journalists express concern for growing sensationalism in private media
that has replaced much of the attention to politics, news, and civic discussion (Roberts,
2012). The deterioration in content has been facilitated by jeansa, or hidden
advertisements in media that disguise themselves as factual reporting. Jeansa is

unbalanced content that promotes the interests of controlling business entities or political
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parties, prompting the need for civic groups to implement media literacy campaigns
across the country to teach Ukrainians the difference between news and advertising
(Negreyeva and Prasad, 2012).

To date, there is no research that specifically examines Ukrainian citizens’
evaluations of media freedom, nor their free media demands. But its robust civil society
has proven capable and interested in activating citizens to promote political and media
reform in the early 2000s when media freedom was at an all-time low. As President
Yanukovych continues to rescind free media gains made after the Orange Revolution, it
is worth exploring how much political, legal and economic freedom citizens perceive
their media system to have and whether demands for greater freedom remain dormant.

Poland’s Free Media Supply. Poland is one of the few countries in Eastern
Europe that has consolidated its political, legal and economic media freedom and exhibits
high supply across all three dimensions. Its media system operates within a democratic
state and serves a watchdog function to maintain the democratic process. Shortly after
the fall of communism, Poland deviated from the approach taken by many of its post-
communism neighbors and transformed its state-run television and radio into publically
held media (Lara, 2007). Laws established in the 1990s after the fall of communism also
encouraged foreign investment that enabled the rise of many private independent outlets
(Coyne & Leeson, 2009), which thrive today. Foreign investment in television
ownership was capped at 33 percent of the market share to stimulate media growth but
ensure that the majority of broadcast is locally owned, but print media is dominated by

German and Swiss influences (Dobek-Ostrowska, 2009). These outlets continue to enjoy
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a great deal of pluralism and diversity, and public service media is well received amongst
the public (Stetka, 2012; Godzic, 2010).

Journalism in Poland is a well-respected and institutionalized profession, meaning
that there is a commitment to professionalization achieved through formal journalism
training (increasingly a university degree), membership in professional organizations, and
a set code of practices and norms (Stepinkska & Ossowski, 2012; Hallin & Mancini,
2004). Most Polish journalists report that they have “almost complete autonomy” (pp.
386) in editorial decisions, and view themselves as news disseminators and mobilizers,
rather than entertainers — even among those employed by commercial media (Stepinkska
& Ossowski, 2012). News values in Poland mirror those that guide journalism in the
United States, such that media frequently employ episodic framing, morality, and conflict
in determining story selection (Nowak & Riedel, 2010).

The constitution and legal system implement and actively protect freedom of
speech, access to information, and free media. Although Poland does have a standing
libel law that has been used to prosecute journalists, several high-profile defamation
cases in the past year ruled in favor of bloggers and journalists (Freedom House, 2012),
signifying the courts’ commitment to protecting media rights. Poland continues to make
strides in ensuring the protection of free media and is currently revising its broadcasting
standards to align with progressive European Union regulations.

The media system in Poland is one that is politically partisan, wherein particular
parties rely on the unwavering loyalty of specific outlets, and outlets openly endorse
political candidates (Dobek-Ostrowska, 2009). However, the Polish media structure

accommodates this partisanship, maintaining high levels of external pluralism to ensure a
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diversity of voices necessarily for a politically free media (Hallin and Mancini, 2004;
Freedom House, 2012), and the Internet also remains unfettered by government. In 2012,
Reporters sans Frontieres ranked Poland well above staunch defenders of media freedom
like the U.K. and U.S.

Polish citizens are able to afford a wide array of media and value freedom of
expression. They have access to free daily newspapers, which constitute a third of the
print media market. They also have access to inexpensive magazines, and barriers to
entry for content creation — across all platforms — are also low (Dobek-Ostrowska, 2009).
Under communism, Polish media were heavily censored, but a thriving underground
press consisting of hundreds of alternatives to state media socialized citizens with an
appreciation for free media — a significant experience that has shaped post-communist
demand (Coyne & Leeson, 2009). More recently, a content analysis (Trammell,
Tarkowski, Hofmokl & Sapp, 2006) of Polish online content showed that citizens
primarily use blogging as a means of self-expression, suggesting that Polish citizens
exhibit a strong commitment to free expression and free media ideals. The impressive
level of political, legal and economic free media supply in Poland makes it
complementary its less free post-communist neighbors, and merits investigation into the
citizen attitudes that help continue to sustain its free media environment.

Survey Sample

Recruitment of participants was conducted through a professional survey
organization, Survey Sampling International (SSI) that draws participants from its own
international online panels, social media and affiliate partners. SSI uses a sample

management platform called Dynamix that emails all system respondents one time per
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day, inviting them to come to the survey platform. Interested respondents were greeted
with refinement questions that determined their eligibility (based on quotas for age,
gender, and education determined from each country’s national census) to participate in
my dissertation surveys. Because participation was voluntary and not solicited, the
Dynamix platform does not allow for the calculation of a survey response rate that is
common in other modes of survey research. But SSI reports that this strategy of online
recruitment yields a larger pool of respondents who produce higher quality data and
suffer less survey fatigue than online panels that email specific survey invitations to
panelists. My results attest to this by indicating little survey fatigue with very low break-
off rates, or the proportion of questionnaires that were begun but not completed, of 2.1%
in Poland, 2.2% in Ukraine, and 4.2% in Russia. Respondents who completed the survey
were compensated with a token reward of approximately $3 for their participation.

The target sample for this study was a voluntary opt-in, non-representative adult
sample that attempted to match several key national characteristics, with an N=500 for
each country, for a combined total of 1500 respondents. To minimize biases from
uncontrolled covariates, I employed a sample matching technique, wherein my non-
probabilistic online sample was “matched” with demographics of each country’s oftline
population to reflect the distribution of the national population, namely gender, age, and
education (Rivers & Bailey, 2009; Baker, Brick, Bates, Battaglia, Couper, Dever, Gile &
Tourangeau, 2013). These matching variables were selected because previous research
has shown that they each tend to influence citizens’ evaluations of civil liberties, freedom
of expression and access to information (Andsager et al., 2004; Cuillier, 2008; Gordon &

Segura, 1997; Jerit, Barabas & Bolsen, 2006).
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Matching is a technique that has been used in similar studies that examine
attitudes across political contexts: Iyengar and colleagues (2010) used demographic
matching of online samples when examining the effect of individual differences in
political knowledge across four media systems, and Matthes and colleagues (2012)
employed matching when investigating individuals’ fear of social isolation across 10
different countries. For my samples, national demographic data was gathered from
Russia, Ukraine, and Poland’s census bureaus and can be found alongside each country’s

matching sample demographics in Tables 2 — 4.

Population Sample
Characteristics (%) Characteristics (%)

Total Population* 143,400,000

Male 46.3 42.9

Female 53.7 57.1
Age*

18-29 24.0 27.5

30-44 26.0 22.0

45-59 27.6 28.7

60+ 22.4 22.2
Education Completed*

Secondary or less 53.8 51.9

Some university or more 46.2 48.1
National Internet Penetration™®* 49.0

*Age distribution for persons 18+. 2010 census data from Russian Census Bureau,

translated via Google webpage translate:

http://translate.googleusercontent.com/translate _c?depth=1&hl=en&rurl=translate.google

.com&sl=auto&tl=en&u=http://www.gks.ru/free_doc/new_site/perepis2010/croc/perepis
itogi1612.htm&usg=ALkJrhgBxvBZppQnZO7S2G05TJa7equS8w

*#2011 estimate from the International Telecommunication Union (percentage of

population that uses the Internet)

Table 2: Comparison of Russian population and sample characteristics

> Although race is frequently employed as a key demographic variable to match sample characteristics,
these Eastern European countries are very racially homogeneous — with estimates of upwards of 97 percent
of the total populations identifying as “White” or “Caucasian” (Lara, 2007).
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Population
Characteristics (%)

Sample
Characteristics (%)

Total Population*® 45,600,000
Male 46.0
Female 54.0

Age*

18-29 22.2
30-44 26.0
45-59 25.9
60+ 26.0

Education Completed**

Secondary or less 65.1
Some university of more 31.3
National Internet Penetration™** 30.6

46.5
53.5

18.7
22.0
46.0
13.3

31.1
59.9

* Age distribution for persons 18+. 2012 estimates from Ukrainian Census Bureau:

http://database.ukrcensus.gov.ua/PXWEB2007/popul eng.htm

**2001 data from Ukrainian Census Bureau: http://www.ukrcensus.gov.ua/eng/

*#%2011 estimate from the International Telecommunication Union (percentage of

population that uses the Internet)

Table 3: Comparison of Ukrainian population and sample characteristics

Population Sample
Characteristics (%) Characteristics (%)

Total Population*® 38,500,000

Male 48.0 47.2

Female 52.0 52.8
Age*

18-29 22.2 19.2

30-44 27.2 27.3

45-59 259 279

60+ 24.7 25.4
Education Completed*

Secondary or less 76.4 65.0

Some university or more 24.6 35.0
National Internet Penetration™®* 64.9

* Age distribution for persons 18+. 2011 estimates from Polish Census Bureau
http://www.stat.gov.pl/gus/5840 demographic_yearbook ENG_HTML.htm

*#%2011 estimate from the International Telecommunication Union (percentage of

population that uses the Internet)

Table 4: Comparison of Polish population and sample characteristics
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Matching was largely successful across countries, but the Ukrainian sample did
exhibit a high education skew. Ukrainian census data estimates that only about 31% of
the Ukrainian population has some level of higher education, but the percentage of those
who had post-secondary education in my sample was close to 60%. Working closely
with SSI, I attempted to minimize this skew as much as possible, but because Internet
penetration in Ukraine is low and concentrated among the highly educated, more precise
matching was not feasible.

Although these samples are not generalizable to national populations at large,
representativeness is not a necessary condition for research questions that seek to
understand communication processes (Hayes, 2005; 2013). Generalizability is necessary
when attempting to make projections from sample characteristics to population
characteristics (e.g., what percent of the population uses Internet?), but is of less
importance when trying to draw conclusions about theory that specifies how
psychological processes work (Mook, 1983), including the relationships between
personality characteristics and attitudinal variables. Further, I sought to test these
communication processes in three different countries to examine whether my results are
applicable across a range respondents in diverse media environments.

The American Association for Public Opinion Research (AAPOR) acknowledges
a place for non-representative online panels in social science research. Their 2010 Report
on Online Panels concludes that this methodology is appropriate when: 1) “surveys are
conducted under circumstances that make probability methods infeasible, if not
impossible,” (Baker et al., 2010, pp. 48) and 2) when “research is focused on improving

our understanding of how personal characteristics interact with other survey variables
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such as attitudes, behaviors, and intentions” (pp. 49). In Baker et al.’s 2013 Report on
Non-Probability Sampling, AAPOR further elaborates on these criteria, indicating that
unrepresentative samples are satisfactory for use in studies whose objectives are
exploratory in nature and seek to model theoretical concepts by examining interactions
between personal characteristics and attitudes/behaviors. The surveys conducted for this
dissertation clearly meet these criteria and as such, non-probability sampling is a valid
approach given the nature of my hypotheses and research questions. However, future
work will need to complement the results presented here with more heterogeneous
samples before inferences beyond these samples should be drawn.

Survey Translation

Because cross-national comparisons are of significant interest in this study, it was
important to create standardized survey instruments with reliable translation. Thus,
questionnaires employed an “Ask-the-Same-Question” (ASQ) model and underwent a
rigorous translation and back-translation to ensure that question meaning was comparable
across countries (Harkness, Van de Vijver and Mohler, 2010). ASQ and has been the
preferred means of instrument design in quantitative comparative research, employed by
prominent survey organizations like the World Values Survey, Pew Global Attitudes
Survey, Gallup Surveys, and regional Barometer surveys.

The translation process took about six weeks in total. A finalized English
questionnaire was distributed to native speakers of Russian, Ukrainian, and Polish who
translated the survey into these respective languages. Translators also contributed their
cultural expertise to help make fine adjustments in the appropriateness of survey

questions and responses (e.g., the most popular social media networks used in the
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country, the most appropriate intervals to capture respondents’ education, religion, and
income, etc.). The survey was then back-translated from these languages to English by a
different group of native speakers, and any discrepancies were discussed and resolved.
Finally, to further ensure valid translations, I employed Russian, Ukrainian, and Polish
proofreaders to edit the survey for nuances in meaning, grammatical errors, and cultural
sensitivity; their suggestions were integrated into the finalized questionnaires.
Proofreaders were recruited through Amazon’s Mechanical Turk (MTurk), an online
crowdsourcing tool that pays workers from all over the world to complete short high-
intensity tasks, known as HITS. This worker pool is ideal for checking translation work
because it does not strive for representativeness, (Berinsky, Huber & Lenz, 2012), but
rather enables researchers to recruit individuals with specific qualifications, like language
skills.

The measures taken here to ensure accurate translation of the survey instruments
exceed the high social science standards of translation and back-translation, with each
version of the questionnaire receiving translation input from at least five native speakers.
Copies of the English, Polish, Ukrainian, Ukrainian-Russian (Russian language in
Ukraine), and Russian questionnaires can be found in Appendix E.

Survey Measures

Dependent Variables. For the first time, this study operationalized citizens’
perceived supply and demand for free media along political, legal, and economic
dimensions. Citizens’ perceptions of supply were measured with three items for each
dimension (9 items in sum), on 7-point scales that range from “describes perfectly” to

“does not describe at all.” Political perceived supply items included “Media in (country)
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are free to criticize the government and political leaders,” “The government in (country)
censors the media,” “People who produce media experience threats, violence or
harassment from government,” (Cronbach’s a, Poland: .63, Ukraine: .68, and Russia:
.70). Perceived supply items for the economic dimension included: “Media in (country)
is owned by a large number of companies,” “Only a small number of people can access
the media in (country),” “Media is affordable to most people,” (Cronbach’s a, Poland:
.19, Ukraine: .63, and Russia: .63). And legal perceived supply items included:
“Freedom of the media is enforced by the law in (country),” “The constitution protects
free media in (country),” and “Laws do not protect media very well in (country).”
(Cronbach’s a, Poland: .30, Ukraine: .58, and Russia: .61). Items indicating restrictions
on free media were reverse coded. Demand. Respondents then indicated their level of
support for each of these political (Cronbach’s a, Poland: .18, Ukraine: .57, and Russia:
.39), legal (Cronbach’s a, Poland: .10, Ukraine: .44, and Russia: .35), and economic
(Cronbach’s a, Poland: .12, Ukraine: .25, and Russia: .08) statements on 7-point strongly
agree to strongly disagree scales, and again, items employing free media restrictions were
reverse-coded.

Unfortunately, all of the scales piloted for each dimension’s supply and demand
conceptualization fell short of the minimum threshold of .70 Cronbach’s alpha for
reliability for preliminary research (Nunnally, 1978; Peterson, 1994), and thus, single-
item supply and demand measures that possessed the most face validity were used in all
analyses. This rendered the item: “Media in (country) are free to criticize the government
and political leaders” for political supply and demand, “Media in (country) is owned by a

large number of companies” for economic supply and demand, and “The constitution
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protects free media in (country)” for legal supply and demand. The implications of this
measurement and my explanations for the unreliability of the supply and demand scales
are discussed at length in Chapter 6, the Discussion. Table 6 offers a comparison of the
descriptive statistics for these dependent variables, and visualizations of their
distributions fitted with normal curves can be found in Appendix A.

This study also piloted measures that captured respondents’ media policy
preferences along political, legal, and economic dimensions. Inspiration for various
policies was drawn from the contemporary media landscape. My measures imitated
policies that various countries have either proposed or implemented in attempts to
promote or restrict the media’s freedom, including the United States’ Daniel Pearl
Freedom of the Press Act, constitutional provisions, and various prior review/restraint
laws (New York Times, 2010). Political policies were those that that, “penalize
journalists for spreading ‘deliberately untrustworthy information” with time in prison,”

29 ¢¢

“allows government to review information before it is published in the media,” “and
allows the government to monitor citizens’ Internet and social media use” (Cronbach’s a,
Poland: .61, Ukraine: .43, and Russia: .51). Economic policies were those that, “imposes
a rule where a person cannot own more than one commercial TV broadcasting license in

99 ¢

the same market,” “states that foreign investors cannot own majority shares of
newspapers in a different country,” and “regulates TV providers so TV is more affordable
to citizens” (Cronbach’s a, Poland: .54, Ukraine: .32, and Russia: .44). And legal
policies were those that “allow courts to punish government officials for media

99 ¢¢

censorship,” “grants any citizen the right to request and obtain information found in

public records,” and “requires scrutiny of media restrictions as part of a country’s annual
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review of human rights” (Cronbach’s a, Poland: .45, Ukraine: .35, and Russia: .61). All
items were measured on 7-point scales, and each of the political policies was reverse-
coded.

The pilot policy items also did not scale reliably together using the standard
Cronbach’s alpha of .70 or higher criterion, leading me to again employ single-item
measures for each policy dimension that possessed the greatest face validity. For
political policy, I used the reverse-coded item, “A policy that allows the government to
review information before it is published in the media,” as an operationalization of pre-
publication censorship. For legal policy, I used the item, “A policy that grants any citizen
the right to request and obtain information found in public records,” as an
operationalization for access to information laws, and for economic policy, I employed
“A policy that says foreign investors cannot own majority shares of newspapers in a
different country,” that captures national pluralism in the media. Descriptive statistics for
these policy items can be found in Table 5, and their failure to produce reliable scales is
discussed at length in the Chapter 6.

Independent Variables. To examine the effects of individuals’ media use on their
perceptions of political, legal, and economic supply, respondents were asked how
frequently they consumed various types of media “for news and opinions.” Broadcast
use was operationalized by asking respondents how often they consumed the dominant
form of broadcast, television, on a 7-point scale, ranging from “never” to “all the time.”
Print use was operationalized by asking respondents how often they consumed the
dominant form of print media, newspapers, on a 7-point scale, ranging from “never” to

“all the time,” and Internet use was measured on an identical 7-point scale. Because this
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study employed an Internet sample, it is unsurprising that reliance on Internet was the
most popular medium, followed by broadcast and print in all three countries.

Regime support was measured with three items that asked respondents about their
attitudes toward their country’s President, Prime Minister, and the controlling party in
parliament. Each item was asked on a 7-point scale, ranging from “unfavorable” to
“favorable,” which were averaged together, with positive affect coded high (Cronbach’s
a, Poland: .89; Ukraine: .95, Russia: .90).

Political tolerance was captured using Sullivan et al.’s (1979) “content-
controlled” 6-item index. This index presumes political tolerance is a matter of principle
irrelevant to the content of ideas one opposes and is best assessed based on each
individual’s least-like group. Respondents were first asked to select a group of people in
society that they liked least. Nominal response options included “Immigrants,”
“Communists,” “Atheists,” “Socialists,” “Fascists,” “Anarchists,” “Democrats,”
“Muslims,” and respondents were also offered the opportunity to write-in another group
that was not listed. Write-in responses included terrorists, homophobics, fanatics, and
politicians, among others. Across all three post-communist countries, “Fascists” were
most often selected as the least-liked group, accounting for 65% of all responses in
Poland, 64% in Ukraine, and 72% in Russia.’ Six subsequent items asked about
respondents’ tolerance toward this least-liked group, including whether members of this
group should “ be banned from being President,” ““ be allowed to teach in public

schools,” “be allowed to hold public rallies in our city,” “be outlawed,” “be allowed to

% The large percentage of respondents who selected “Fascists” as their least-liked group is consistent with
data from the World Values Survey and Russian panel series data that also report Fascists as highly least-
liked (Hinckley, 2009).
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make a speech in our city,” and “have their phones tapped by our government.” Items
were asked on 7-point strongly disagree to strongly agree scales, and items that included
banning or outlawing groups and thus infringing on political liberties, were reverse
coded. All items were then averaged into a 7-point scale, with greater political tolerance
coded high (Cronbach’s a, Poland: .69, Ukraine: .64, and Russia: .67).

Respondents’ free market economic ideology was captured using a 2-item
measure that asked the extent to which respondents agreed that: “Too much power is
concentrated in the hands of a few large companies in our country,” and “Businesses in
our country make too much profit.” Both items were reverse coded, and averaged
together, such that higher scores indicated greater belief in free market ideals (Pearson’s
r, Poland: .39, Ukraine: .39, Russia: .38).

Willingness to self-censor was adopted from Hayes et al. (2005a, 2005b)’s 8-item
index that gauged respondents’ agreement with the following statements on 7-point
scales: “It is difficult for me to express my opinion if I think others won’t agree with
what I say,” “There have been many times when I have thought others around me were
wrong but I did not let them know,” “It is safer to keep quiet than publicly speak an
opinion that you know most others do not share,” “When I disagree with others, I would
rather go along with them than argue about it,” “I tend to speak my opinion only around
friends and other people I trust,” “It is easy for me to express my opinion around others
who I think will disagree with me,” “If | disagree with others, I have no problem letting
them know it,” “I’d feel uncomfortable if someone asked my opinion, and I knew that he
or she wouldn’t agree with me.” Items that evoked confidence in one’s ability to speak

out were reverse coded, and then all items were averaged into a mean score 7-point
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index, with higher scores indicating a greater willingness to self-censor (Cronbach’s a,
Poland: .75, Ukraine: .64, and Russia: .60).

Control Variables. To prevent spurious relationships, I employed a robust set of
demographic and political controls in all analyses. Respondents were asked to self-report
their age, sex (female coded high), and highest education completed. A standardized
education question was adopted from the World Values Survey for the purposes of this
study. In Russia and Ukraine, the education question was asked on a 9-point scale, but in
Poland, there were only 7 response options, as two of the levels of secondary education
are not applicable to the Polish education system. Higher values indicated the completion
of more education.

Respondents were also asked about the importance of religion in their lives, as
religion has been shown to significantly influence the freedom of the media (Connolly-
Ahern & Golan, 2007). Individuals indicated how much they agreed or disagreed with
the following statements: “My religious beliefs are an important reflection of who I am,”
“In general, my religious beliefs are an important part of my self-image,” “Overall, my
religious beliefs have very little to do with how I feel about myself,” and “My religious
beliefs are unimportant to my sense of what kind of person I am.” The last two
statements were reverse coded, and all four items were averaged together into a single 7-
point scale, with higher scores indicative of greater religious importance (Cronbach’s a,
Poland: .71, Ukraine: .84, and Russia: .79).

To ensure that the effects of my media use independent variables were capturing
the nature of the medium (e.g., television, newspaper, Internet) and not specific political

or economic content, I included two additional media variables that controlled for
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respondents’ attention to political news and attention to economic news, which were both
measured on 7-point scales from “not at all” to “a great deal,” with greater attention
coded high.

Respondents’ socio-economic status (SES) was measured relatively, with an item
adopted from Pew Research’s Global Attitudes Surveys. The SES question specifically
asked respondents to best estimate their household finances on a 6-point scale ranging
from their ability to afford food, clothing, appliances (e.g., television, washing machine),
a vehicle, an apartment, and a house. Measuring socio-economic status with tangible
goods, rather than incremental national incomes, allowed for a better direct comparison
of SES between countries because it eliminates concerns about comparability in
purchasing power. Ultimately, what the SES item attempts to operationalize is financial
security, to account for any unmet basic needs that may influence individuals’ political
attitudes. Despite my Internet sample, which tends to bias in favor of more affluent
individuals, the average SES was 3.81 (SD=1.03) in Russia, 3.35 (SD=1.02) in Ukraine,
and 3.32 (SD=1.16) in Poland meaning that — on average — respondents felt they could
provide financially for their households but had difficulty affording vehicles.

I also included several control variables to account for political orientations and
engagement in all analyses. Respondents’ political ideology was captured using a single,
7-point scale, with lower values indicating an affiliation with leftist, liberal politics, and
higher values representing an affiliation with right-wing, conservative politics. Public
opinion research in post-communist Europe has shown that the left-right continuum is an
appropriate means of capturing ideology in these political cultures (Thorisdottir, Jost,

Liviatan & Shrout, 2007; Pardos-Prado, 2007), albeit its connotation is broader than in
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the U.S., ranging from communism on the far left to nationalism on the far right.
Political interest was measured on a 7-point scale from “very uninterested” to “very
interested” in politics, with greater interest coded high. Finally, political knowledge was
assessed using a 3-item index that tested respondents’ knowledge about their country’s
current minister of foreign affairs, the length of a president’s term in their country (in
years), and the party with the most seats in their country’s parliament. Response options
for each item were captured on 5-point scales ranging from “Definitely true” to
“Definitely false.” The three scales were averaged together to comprise a final index,
with higher scores indicative of greater political knowledge.

Finally, respondents’ political efficacy was included using a common 3-item
measure asking agreement with the following statements: “sometimes political issues are
so complicated that people like me cannot understand,” “I feel that I have a pretty good
understanding of the important political issues facing my country,” and “I think I am
better informed about political topics and issues than most people.” The first item was
reverse coded, and all three items were then averaged into a 7-point index, with higher
scores indicating greater efficacy (Cronbach’s a, Poland: .45, Ukraine: .64, Russia: .68).

Translators also suggested that each survey be administered in multiple languages
because citizens of these countries are often multi-lingual. Respondents were given the
opportunity to take the survey in the country’s official language or English (English
coded high). In Ukraine, where Russian is a common language in urban areas, the survey
was offered in Ukrainian, Russian, and English. No Ukrainian respondents opted to take

the survey in English, so in Ukraine, Russian language was coded high on a dichotomous
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item. Survey language was included in all analyses as a final control. Descriptive

statistics for all independent and control variables can be found in Table 5.

Sex (% male)

Age

Education
Socio-economic status
Religious importance
Political ideology
Political interest
Political knowledge
Political efficacy

Attn to political news
Attn to economic news
Broadcast use

Print use

Internet use

Regime support
Political tolerance
Willing to self-censor
Economic ideology

Survey language

Poland
Mean (SD)
47.20
46.35 (15.51)
5.63 (1.20)
3.32(1.16)
3.95(1.39)
4.07 (1.08)
4.75 (1.51)
4.24 (1.00)
4.12 (1.06)
5.14 (1.61)
4.59 (1.55)
5.56 (1.56)
4.44 (1.67)
5.95(1.27)
4.08 (1.72)
3.31 (1.18)
3.60 (.96)
3.31 (1.36)
99.60*

Ukraine
Mean (SD)
46.50
4431 (13.11)
7.79 (1.72)
3.35(1.02)
3.74 (1.50)
4.05 (1.01)
4.77 (1.27)
3.98 (.74)
3.65 (1.15)
5.26 (1.72)
5.09 (1.61)
5.93 (1.51)
4.66 (1.75)
6.27 (1.25)
3.30 (1.67)
2.59 (1.13)
3.60 (.80)
2.51 (1.11)
13.70**

Russia

Mean (SD)
42.90

43.47 (15.73)

7.45 (1.80)
3.81(1.03)
3.67 (1.40)
4.09 (.97)
4.80 (1.31)
3.79 (.90)
3.63 (1.22)
5.30 (1.74)
4.91 (1.79)
5.94 (1.59)
4.67 (1.75)
5.97 (1.47)
4.67 (1.76)
2.61(1.21)
3.58 (.79)
2.79 (1.23)
99.60%%**

*% Polish, **% Ukrainian, ***% Russian

Table 5: Means and standard deviations for independent and control variables
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Data

In March and April 2013, 563 adult respondents in Poland, 675 in Ukraine, and
596 in Russia consented to participate in this study. The average time to complete the
survey in Poland was M=31.78 minutes (SD=22.03), in Ukraine was M=37.32 minutes
(SD=20.49), and in Russia was M= 33.74 minutes (SD=22.36).

To minimize the likelihood of systematic error and ensure active respondent
engagement, all datasets were cleaned for speeders, or respondents who completed the
survey in an extraordinarily short time, and flat-liners, or respondents who provided the
same answer to a large number of questions. These two survey behaviors tend to be
correlated, characteristic of “professional” survey respondents, and may introduce
systematic error to the data (Gittelman & Trimarchi, 2012; Menictas, Wang & Fine,
2010). Speeders were identified as those who completed the survey in less time than one
standard deviation below the mean and were removed from the dataset. I identified flat-
liners by calculating each respondent’s coefficient of variation for long batteries of Likert
scales across the survey that contained reverse-coded items, which are most susceptible
to flat-line responses (Menictas, Wang & Fine, 2010). Respondents with low coefficients
of variation, or low variance across questions were individually scrutinized to assess the
authenticity of their responses. Respondents suspected of flat-lining were removed from
the dataset. These listwide deletions resulted in final N=490 in Poland, N=593 in
Ukraine, and N=506 in Russia, for a total N=1589. In the following chapter, I discuss my

analyses and present results.

69

www.manaraa.com



Chapter 5: Analyses and Results

Data from all three countries were aggregated into a single dataset to run
univariate analyses of variance on the nine dependent variables of interest. Controlling for
sex, age, ideology, and SES, a respondent’s country origin had a significant effect on their
perceptions of political supply F(2, 1526)=4.27, p < .05, economic supply F(2,
1523)=16.18, p <.001, legal supply, F(2, 1524)=24.55, p <.001, and their political
demand F(2, 1526)=43.19, p <.001, economic demand F(2, 1526)=71.65, p <.001, and
legal demand F(2, 1527)=16.41, p <.001. Survey country was also a significant predictor
of political policy attitudes F(2, 1520)=62.59, p < .001, economic policy attitudes F(2,
1520)=30.36, p <.001, and legal policy attitudes F(2, 1520)=17.22, p <.001, after
controlling for demographics. Post-hoc Tukey HSD comparison tests revealed that all the
means of the supply, demand and policy measures exhibit statistically significant
differences across all three countries, except the means of political supply and legal policy
for Poland and Ukraine, and the means of economic policy for Ukraine and Russia.

By conducting paired-samples t-tests, it was evident that demand means were

significantly higher than supply means (Poland: political: t(2, 488)=-2.40, p < .05, legal
t(2, 488)=-11.95, p <.001; Ukraine: political: t(2, 582)=-21.95, p <.001, legal: t(2,

580)=-29.11, p <.001, Russia: political t(2, 494)=-18.37, p < .001, legal: t(2, 495)=
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-21.50, p <.001) indicating that individuals across countries wanted more freedom than

their media environments currently possess. The exception was economic freedom in all

three countries, where supply means were significantly higher than demand means

(Poland: t(2, 488)=3.15, p < .01; Ukraine: t(2, 580)=18.74, p < .001; Russia: t(2,

494)=9.36, p < .001).

Political Supply

Legal Supply

Economic Supply

Political Demand

Legal Demand

Economic Demand

Political Policy

Legal Policy

Poland
4.37 (1.56)*
4.47 (1.32)**
5.37 (1.31)**
4.56 (1.57)**
5.41 (1.32)**
5.18 (1.37)**
5.39 (1.51)**
5.69 (1.37)*

427 (1.63)**

Ukraine
4.24 (1.58)*
3.85 (1.52)**
5.16 (1.44)%*
6.09 (1.13)**
6.18 (1.09)**
3.36 (1.79)**
491 (1.55)%*
5.74 (1.33)*

5.01 (1.58)*

Russia
4.01 (1.57)%*
4.17 (1.46)**
4.68 (1.44)*
5.76 (1.36)**
5.88 (1.22)**
3.72 (1.70)**
4.25 (1.52)%*
5.30 (1.58)%*

5.03 (1.63)*

Economic Policy

**Significantly different from both countries at p <.05.
*Significantly different from one country at p <.05.

Table 6: Mean comparison of political, legal, and economic supply, demand, and policy
attitudes

Interestingly, citizens perceived their countries to have fairly pluralistic media
markets, but did not express enthusiastic demand for this type of freedom, as can be seen

in Table 6. Despite this unanticipated trend, all supply means for Poland are consistently
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higher than those of Ukraine and Russia, as expected given the high levels of freedom.
However, Poland’s political and legal demand means are low relative to the other two
countries. Russian citizens tended to perceive greater levels of supply and demand less
than Ukraine, which is consistent with previous public opinion surveys that show that
Russian citizens are optimistic about their free media supply (Pietildinen & Strovsky,
2010; Nisbet & Stoycheff, in press; Oates, 2006). Distribution was fairly normal for
most of these variables; however, political and legal demand in Ukraine (political
skewness: -1.50, legal skewness: -1.98) and Russia (political skewness: -1.25, legal
skewness: -1.43) were skewed to the left’. These distributions, fitted with normal curves,
can be found in Figures 15 — 20 in Appendix A.
Analyses 1: Predicting Perceived Supply of Media Freedom

Political Perceived Supply. After examining the distributions of my dependent
variables, I fitted a series of OLS regression models to test my hypotheses about the
influence of media use and regime support on citizens’ perceptions of political, legal, and
economic supply. Using independent datasets for each country, I first fit models
predicting political supply with media use variables (Internet use, print use, broadcast
use, attention to political news, attention to economic news), regime support,
demographic controls (age, sex, education, SES, survey language), and additional
political controls (political interest, political knowledge, political ideology). These
variables explained 16% of the variance in citizens’ perceptions of political supply in

Poland, 19% in Ukraine, and 15% in Russia.

7 This left skew indicates that the variable’s mean is less than its median and that the distribution is right-
heavy. In other words, responses to political and legal demand in Ukraine and Russia were skewed high.
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In Poland, a respondent’s sex (f =-.32, p <.05), religious importance ( =-.10, p
<.05), use of print (= .09, p <.05) and broadcast media (p=.16, p <.001), and his or her
support for the current regime (=.07, p < .001) were significant predictors of political
supply. In other words, men, those who were not very religious, and those who relied
heavily on newspapers or television, and exhibited support for incumbent political leaders
were more likely to perceive high levels of politically free media. Consistent with Hla,
print media did indeed elicit greater political supply, but contrary to H1b, broadcast did
as well. This suggests that media use in general enables citizens to accurately gauge
political freedom, and the political supply differences by medium in free media
environments may be too nuanced for average citizens to detect.

In Ukraine, the fitted model explained 11% of the variance in political supply.
Only a respondent’s political knowledge (p=.20, p < .05) and regime support (B=.37, p <
.001) were significant predictors, supporting Hlc, but reliance on online, print, nor
broadcast media were not significant, dispelling Hla and H1b and answering RQ1.
Russia demonstrated much the same pattern, with support for the regime (=.34, p <
.001) positively predicting political supply, but media use did not. Men and those who
paid greater attention to political news were marginally more likely to perceive greater
political supply, but the media platform hypotheses were rejected. These results are
displayed in Table 7, Models 1 for Poland, Ukraine, and Russia.®

Next, | fitted second models for all three countries predicting political supply of
media freedom that contained my interaction terms to test whether media effects on

political supply were conditional on respondents’ support of the regime. I simultaneously

8 All tables report unstandardized coefficients () unless otherwise noted.
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entered three interaction terms into the models, one for each media platform (Internet,
print, and broadcast). In Poland, the only country where direct media effects on political
supply were observed, there was no moderation effect, undermining any support for the
interaction hypotheses (H2a & H2b), and the inclusion of interaction terms did not
change the percentage of variance explained by the model. There was a marginally
significant interaction of regime support moderating the relationship between print use
and political supply in Ukraine, such that those with greater regime support were more
likely to perceive greater political supply with greater print use (B=.01, p <.10).

In Russia, there was a small, significant interaction effect wherein greater regime
support amplified the positive relationship between television use and political supply
(B=.02, p <.05). The inclusion of the interaction terms explained an additional 2% of
variance in political supply. Probing the interaction, displayed in Figure 4, with the
Johnson-Neyman technique revealed that the conditional effect of broadcast use on
political supply is significant at the .05 level for only very low and high values of regime
support.

When support for the regime was less than 1.3, there was a negative association,
such that as frequency of broadcast use increased, perceptions of political supply
decreased, as hypothesized by H1b. However, when support for the regime was greater
than 6.3, or very high, there was a strong positive association. Greater reliance on

television media led to more optimistic assessments of political supply among those with
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SL

Poland Poland Ukraine Ukraine Russia Russia

Model 1 Model 2 Model 1 Model 2 Model 1 Model 2
Constant 1.62 (1.63) 1.29 (1.82)  2.52 (.81)**  2.69 (1.18)*  1.46(1.25) 4.30 (1.60)***
Age -.00 (.00) -.00 (.00) -.01 (.01) -.01 (.01) .00 (.01) .00 (.01)
Sex =32 (L14)* =32 (L14)* - 18 (.13) -18 (.13) 24 ((14)# 23 (.14)
Education .01 (.06) .01 (.06) -.06 (.04) -.06 (.04) -.02 (.04) -.03 (.04)
Religious importance -.10 (L05)* -.10 (L05)* -.01 (.04) -.02 (.04) -.01 (.05) -.00 (.05)
Socio-economic status .01 (.06) .02 (.06) .01 (.06) .00 (.06) -.02 (.07) -.02 (.07)
Survey language .88 (1.48) .87 (1.48) 16 (.21) 16 (.21) 43 (1.05) .55 (1.04)
Political interest .08 (.06) .08 (.06) .01 (.06) .01 (.06) -.08 (.07) -.09 (.07)
Political ideology .07 (.07) .07 (.07) .01 (.06) .02 (.06) .04 (.07) .03 (.07)
Political knowledge -.03 (.08) -.02 (.08) .20 (.04)* .20 (.09)* .05 (.08) .04 (.08)
Attention to political news -.01 (.06) -.01 (.06) .04 (.05) .04 (.05) A1 (L05)# A1 (.05)*
Attention to econ news .04 (.05) .04 (.05) -.02 (.05) -.02 (.05) -.04 (.05) -.04 (.05)
Internet use .01 (.06) -.02 (.15) .03 (.05) -.01 (.13) .06 (.05) -15(.15)
Print use .09 (.05)* .07 (.112) -.06 (.04) -.19 (.08)* -.02 (.04) -10 (.11)
Broadcast use 15 (L05)*** 26 (L11)* .04 (.05) 15 (L09)# -.01 (.05) =21 (1D#
Regime support 20 (.04)*** 30 (.23) 37 (L04)*** .12 (.09) 34(.05)*** -42 (.25)
Internet x Regime support .00 (.01) .00 (.01) .02 (.01)
Print x Regime support .01 (.01) 01 (01)# .01 (.01)
Broadcast x Regime -.01 (.01) -.01 (.01) .02 (.01)*
support

R 16 16 19 19 15 17
df 453 450 534 531 460 457

#p<.10, * p <05, ** p <.01, *** p <.001

Table 7: Poland, Ukraine, and Russian models predicting political supply
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strong support for current political figures, and pessimistic assessments among those with
strong opposition for incumbent politicians. For all other values of tolerance, there was

no significant conditional effect of broadcast use on perceptions of political free media

supply.

Support for the
Russian regime

| ~Low(-15D:2.57)
Lo ~«Moderate (Mean: 4.18)
-~ “*«. High (+1 SD: 5.80)

4.507] o

3.50

Perceptions of Political Free Media Supply
s
l.‘.‘i)

T T T T T T T
1.00 2.00 3.00 4.00 5.00 6.00 7.00

Frequency of Broadcast Use

Figure 4: Regime support moderating broadcast media's effect on political supply in
Russia

Economic Perceived Supply. To examine the media and regime effects on
citizens’ perceptions of economic supply, I again fitted models with the same media use

variables, regime support, demographic and political controls that were present in the first
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analysis. This model explained 15% of the variance in perceptions of economic supply.
My results from this analysis revealed that in Poland, perceptions of economic supply
resulted from older age (B=.01, p <.01), greater education (p=.12, p <.05), political
knowledge (B=.15, p <.05), attention to political news (B=.10, p <.05), and broadcast use
(B=.09, p <.01). Greater reliance on broadcast media led to greater — not less — perceived
legal supply in Poland, in contrast to H1b. Also contrary to Hla and Hlc, print media
use and regime support were not significant predictors.

In Ukraine, greater attention to economic news (f=.14, p <.01) and Russian
survey language (=.53, p < .05) were positively associated with high economic supply,
while broadcast use (p=-.10, p <.05) and regime support (p=-.19, p <.001) were
negatively associated. Neither print nor Internet use produced any significant effect.
Contrary to Hlc, regime support also exemplified a negative relationship with economic
supply in Russia (f=-.25, p <.001). In both the Ukrainian and Russian cases,
respondents who perceived high economic supply have negative evaluations of the
regime, perhaps suggesting that citizens do not associate or recognize the role
government plays in shaping the economic media market. In Russia, younger
respondents (f=-.01, p <.05), and those with right-wing political affiliations (f=.16, p <
.05) were also associated with greater perceived economic supply, but none of the media
use measures produced significant findings, in response to Hla, H1b, and RQ1.

Next, I fitted a second model for all three countries that contained all the
aforementioned variables, but also included interaction terms for the media use measures
and regime support. None of the interactions across any of the countries were

statistically significant at the .05 level, confirming the null for H2a and H2b, but regime
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support marginally moderated print media use in Poland at the significance of .10. These
results can be found in Table 8.

Legal Perceived Supply. Finally, to examine the effects of media and political
predispositions on citizens’ perceptions of legal supply, I again fitted a series of models
with media use, regime support, political controls, and demographics, which explained
14% of the variance in legal supply. Polish respondents who were young (f=-.24, p <
.10), had high SES (B=-.11, p <.05), were supportive of the regime (f=.10, p <.01), and
frequently consumed broadcast news (f=-.09, p < .05) were all likely to express greater
legal supply, offering support for Hlc. Again, it appears that reliance on broadcast in
Poland has a positive, rather than a negative association, confirming the null for H1b, and
neither reliance on print media or online media produced significant results, confirming
the null for Hla offering inclusive results for RQ1.

In Ukraine, age (B=-.35, p <.01), political knowledge (=.22, p <.05), Internet
use (B=-.12, p <.05), and regime support (f=.25, p <.001) were all significant predictors
of legal supply. These results confirm Hlc, and offer an affirmative answer for RQ1, but
Hla and H1b were not confirmed.

In Russia, which has the lowest legal supply, perceptions of legal supply were
significantly predicted only by age (B =-.01, p <.10), attention to economic news (f =.11,
p <.05) and support for the regime (f =.32, p <.001), again offering support for Hlc.
Neither print, broadcast nor Internet use yielded any significant effect, confirming the

null for Hla, H1b, and providing neither positive nor negative support for RQI.
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Constant
Age
Sex
Education
Religious import
Socio-economic
Survey language
Political interest
Political ideology
Political knowledge
Atten to poli news
Atten to econ news
Internet use
Print use
Broadcast use
Regime support
Internet x Regime
Print x Regime
Broadcast x Regime
R
af

Poland Poland Ukraine Ukraine Russia Russia
Model 1 Model 2 Model 1 Model 2 Model 1 Model 2
4.40 (1.32)***  3.07 (1.49)* 421 (77)***  4.63 (1.12)*** 5.08 (1.16)***  5.70 (1.50)***

.01 (.00)** .01 (.00)*** .01 (.01) .01 (.01) -.01 (.00)* -.01 (.00)*
=22 ((12)# =24 (L12)* =22 ((12)# =22 ((12)# 12 (113) 12 (113)
12 (L05)* A1 (L05)* .04 (.04) .04 (.04) .03 (.04) .03 (.04)
.00 (.04) -.01 (.04) .06 (.04) .05 (.04) .01 (.05) .01 (.05)
-.01 (.05) -.01 (.05) -11 (L06)# -11 (L06)# -.08 (.07) -.08 (.07)
-1.95 (1.21) -2.00 (1.21) 53 (.L20)** 50 (L19)* -72 (.97) =77 (.97)
.00 (.05) -.01 (.05) .03 (.06) .04 (.06) A1 (L06)# A1 (L06)#
.08 (.05) .08 (.05) -.05 (.06) -.04 (.06) 16 (L07)* 15 (L07)*
15 (L07)* 16 (L07)* -.05 (.09) -.05 (.09) .04 (.08) .04 (.08)
.10 (L05)* .09 (L05)# .02 (.04) .02 (.04) -.06 (.05) -.06 (.05)
-.02 (.04) -.01 (.04) 14 (L04)*** 15 (L04)** .08 (.05) .08 (.05)
.03 (.05) .08 (.13) .08 (.05) -.07 (.13) .04 (.05) -.04 (.05)
.04 (.04) .10 (.10) .01 (.04) .00 (.08) -.04 (.04) .04 (.04)
.09 (.04)* 25 (L10)** -.10 (.04)* .01 (.09) .05 (.05) .05 (.05)
.01 (.01) 41 (L19)* -.19 (.04)*** -27 (.25) =25 (L04)*** -.35(.24)
-.01 (.00) .02 (.01) .01 (.01)

-.02 (.00)# .00 (.01) -.01 (.01)

-.00 (.01) -.01 (.00) .00 (.01)

A5 A7 A1 2 A2 13
453 450 532 529 460 457

#p<.10, * p <05, ** p <.01, **** p < .001

Table 8: Poland, Ukraine, and Russian models predicting economic supply
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To test the final set of interactions on legal supply (H2a & H2b), I again fitted a
series of OLS models with all of the aforementioned variables in addition to three
interaction terms to examine whether regime support amplified or dampened the effect of
any media use variables on citizens’ perceptions of legal supply. Once again, none of the
interactions were significant at the .05 level, but regime support did marginally moderate
print use in Ukraine ( =.01, p <.10) and Internet use in Russia (§ =.02, p <.10). The
results of both the direct and interaction effects are presented below in Table 9.

In sum, across countries and dimensions, partial support was found for most of
my supply hypotheses. Hla, regarding a positive association between print use and
perceived supply, was confirmed for political supply in Poland, but not in any other
instances. H1b, which posited a negative relationship between broadcast use and
perceived supply, was only supported for Ukrainian economic supply, but counter-
hypothesized positive relationships were found in Poland across all three dimensions.
Hlc, regarding regime support, was strongly positively confirmed across all countries for
the political and legal dimensions, and was negatively associated for the Ukrainian and
Russian economic dimension. H2a, which hypothesized about potential moderating
effects of print media use was not supported, and H2b which hypothesized about
moderating effects of broadcast media use was supported only in Russia. Regime support
moderated the relationship between broadcast use and political perceived supply as
hypothesized. Finally, RQ1 that asked about the influence that Internet use would have
on the various dimensions of perceived supply, was not supported. Internet use was
statistically significant at predicting legal supply in Ukraine, but was insignificant in all

other instances, possibly due to the nature of my online sample with lower than typical
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Constant
Age
Sex
Education
Religious importance
Socio-economic status
Survey language
Political interest
Political ideology
Political knowledge
Attention to poli news
Attention to econ news
Internet use
Print use
Broadcast use
Regime support
Internet x Regime
support
Print x Regime support
Broadcast x Regime
support

R?

df

Poland Poland Ukraine Ukraine Russia Russia
Model 1 Model 2 Model 1 Model 2 Model 1 Model 2
.38 (1.39) .00 (1.56) 4.05 (.82)*** 4,50 (1.19)*** 1.39 (1.13) 3.19 (1.46)*
-.00 (.00) -.00 (.00) -.01 (.01) -.01 (.01) .01 (.00)* .01 (.00)#

=24 ((12)# =23 ((12)# =35 (L13)** =35 (L13)** .06 (.13) .05 (.13)

.08 (.05) .08 (.05) .03 (.04) .03 (.04) -.04 (.04) -.04 (.03)
.02 (.04) .02 (.04) -.01 (.04) -.01 (.04) .08 (.04)# .08 (.04)#
A1 (L05)* 12 (L05)* .04 (.06) .04 (.06) .04 (.06) .03 (.06)

1.69 (1.26) 1.67 (1.26) -13 (.21) - 11 (.21) 49 (.95) S1.(.95)
-.02 (.05) -.02 (.05) .05 (.06) .06 (.06) .00 (.06) .00 (.06)
-.01 (.06) -.01 (.05) -.04 (.06) -.04 (.06) -.04 (.06) -.04 (.06)
.10 (.07) 11 (.07) 22 (.09)* 21 (L09)* .01 (.08) .01 (.08)
.04 (.05) .04 (.05) .05 (.05) .05 (.05) A1 (L05)* A1 (.05)*
.03 (.04) .03 (.04) -.04 (.05) -.04 (.05) -.02 (.05) -.02 (.05)
-.05 (.05) -.00 (.13) -.12 (.05)* -.10 (.13) .03 (.04) -.19 (.13)
.07 (.04) -.08 (.10) -.06 (.04) -.19 (.08)* .00 (.04) -.05 (.10)

16 (.04)*** 29 (L10)** -.05 (.05) -.04 (.09) -.03 (.04) -.06 (.10)
10 (L.04)** .19 (.20) 25 (L04)*** 12 (.27) 32 (L04)*** -11(.23)
-.00 (.01) -.00 (.00) .02 (L01)#
.01 (.01) 01 (LO1)# .01 (.01)
-.00 (.01) -.00 (.01) .00 (.10)
14 A5 A2 13 18 19
453 450 533 530 460 457

#p<.10, * p <05, ** p <.01, *** p <.001

Table 9: Poland, Ukraine, and Russian models predicting legal supply
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variance in Internet use. For convenience, a summary of the results of my hypotheses

and research questions is provided in Table 10.

Hla: Print media
will be positively
associated with
supply

H1b: Broadcast
media will be
negatively
associated with

supply

Hlc: Support for
regime will be
positively associated
with supply

RQI: Is Internet use
positively or
negatively
associated with
perceived supply?

H2a: Regime
support will dampen
the relationships
between print media
use and perceived

supply

H2b: Regime
support will amplify
the relationships
between broadcast
media use and
perceived supply

Poland

Supported only
for political
dimension

Not supported —
inverse
associations were
found across all
three dimensions.

Supported for
legal and political
dimensions

No significant

effect

Not supported

Not supported

UKkraine

Not supported

Supported only for
econ. dimension

Supported for legal
and political
dimensions —
inverse association
for econ dimension

Negative
association for
legal dimension

Not supported

Not supported

Russia

Not supported

Not supported

Supported for legal
and political
dimensions —
inverse association
for econ dimension

No significant
effect

Not supported

Supported for
political
dimension.

Table 10: Results summary of perceived free media supply hypotheses and research
question
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Taken together, these results show that both media use and political
predispositions are important determinants of citizens’ evaluations of political, legal, and
economic supply in Poland, where the media environment is free. But as freedom of the
media wanes — in the cases of Russia and Ukraine — reliance on the media to form
judgments appear to become less important. Respondents in countries with less political,
legal, and economic supply primarily draw upon their political orientations — rather than
interactions with the media — when making evaluations of free media supply. The
implications of these findings are discussed in Chapter 6.

Analyses 2: Predicting Demand for Free Media

To empirically examine my hypothesized path of relationships from perceived
supply through policy attitudes, depicted Figure 3, I employed Hayes’ (2013) conditional
process modeling approach. Conditional process modeling is a strategy designed to
investigate the conditions under which variables influence one another and is ideal for
combining moderation and mediation analyses. Using the latest version of Hayes’
PROCESS macro, I conducted moderated mediation analyses using model template 7,
with a 5000 bootstrap sample for each analysis. For the sake of simplicity, I present the
results of these full models in two parts: First, I discuss the moderation results of each
model that predict demand, and second, I present the results of the full mediation
analyses predicting policy preferences. Although presented separately, all results stem
from joint moderated mediation analyses.

Demand for Politically Free Media. For the political dimension, I fitted models
independently for each country that contained demographics (age, sex, education, SES,

survey language), political controls (political interest, political knowledge, political
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efficacy, political ideology), media use (Internet use, print use, broadcast use), and
perceptions of all three dimensions of supply, and my key moderating variable: political
tolerance.

In the case of Poland, my hypotheses concerning the moderated relationship
between political supply and demand were supported. Political supply (B =.61, p <.001)
and political tolerance (B =.50, p < .01) both positively predicted greater demand for a
politically free media, confirming H3, and as hypothesized in H4a, tolerance moderated
the effect of supply on demand ( =-.10, p <.01). The interaction effect, shown in Figure
5, is negative, such that political tolerance dampens the effect between supply and
demand, as hypothesized.

I further probed the interaction using the Johnson-Neyman technique. This
significance test revealed a region of significance at .05 for the moderating effect at all
tolerance scores less than 4.6. This means that there is a conditional positive effect of
political supply on political demand for all those except the 10.7% most tolerant
respondents. For exceptionally tolerant individuals, there is not a significant conditional
effect, likely because demand among these respondents is already high. There appears to
be a ceiling effect where respondents with high tolerance consistently demand a
politically free media, and those with low tolerance determine their demand based on
their assessments of supply. A post-hoc analysis revealed that this moderation effect
remains the same even after controlling for fascists selected as the least-liked group. This
indicates that it is not political tolerance toward one particular group — namely fascists —

that is driving the interaction.
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Perceptions of Political Free Media Supply

Figure 5: Tolerance moderating political supply's effect on political demand in Poland

Younger respondents ( =-.33, p <.05), those who expressed greater support for
the current regime (f =.14, p <.001), and those who had high perceptions of legal supply
(B=.12, p <.05) in Poland also expressed greater demand for a politically free media.

In Ukraine, respondents who reported having greater political interest (B =.19, p <
.001), frequently used Internet for news and opinions (f =.07, p <.05), had less support
for the regime (p =-.15, p <.001), and perceived greater legal (f =.11, p <.001) and
economic supply (B =.08, p <.05) reported greater demand for a politically free media.

Neither political tolerance nor political supply had an independent effect on political
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demand in Ukraine, confirming the null for H3, but their combined, conditional effect did

(B =-.06, p <.05), supporting H4a.

Political
64D, Tolerance

. Low (-1 5D: 1.43)
. Meoderate (Mean: 2.56)
“-- High {+1 5D: 3.69)

6.207

6.004

5.809

Demand for Politically Free Media

5.607

I I I 1 1 I I
1.00 2.00 3.00 4.00 5.00 6.00 7.00

Perceptions of Political Free Media Supply

Figure 6: Tolerance moderating political supply's effect on political demand in Ukraine

Probing the interaction displayed in Figure 6 using the Johnson-Neyman
technique, I found that the moderation effect was significant at the .05 level for all
tolerance values greater than 2.8. This means that for individuals with moderate-to-high
tolerance, there is a conditional negative relationship between political supply and
political demand. Because Ukraine has a fairly restrictive media environment, tolerant
respondents’ demand for politically free media may be driven by infringements on
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minority groups that less tolerant respondents are not sensitive to. Again, a post-hoc
analysis that included the least-liked group as a control revealed that selecting “Fascists”
did not alter these results.

In Russia, neither H3 nor H4a were supported. Respondents’ evaluations of
political supply did not predict their political demand, and there was no conditional effect
based on their political tolerance. But graphing of this non-significant interaction shown
in Appendix B Figure 21, does suggest a pattern similar to that found in Ukraine, where
individuals with high political tolerance exhibit a negative relationship between political
supply and demand, and those with low tolerance exhibit a slightly positive relationship.
Although this hypothesized moderation effect was not significant, demand was associated
with other orientations, including political interest (f =.12, p <.05), knowledge ( =.18, p
<.01), perceptions of economic supply ( =.14, p <.01), and waning support for the
regime (f =-.18, p <.001).

Regime support was a strong predictor of political demand in all three countries;
the effect was positive in the democratic country of Poland, such that greater support for
the regime elicited greater demand. But in the two non-democratic countries,
respondents who possessed negative affect toward the regime were likely to express
greater political demand. Perceptions of political supply and tolerance were associated
with demand in Poland, and their conditional effect was predictive in Ukraine, but they
did not exhibit any significant effect on political demand in Russia. All of the results

predicting political demand can be found below in Table 11.
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Tolerance
Political supply
Legal supply
Economic supply
Tolerance x Political
supply

R

daf

Poland Ukraine Russia
1.69 (1.66) 4.48 (70)*** 2.03 (1.19)#
.00 (.00) .01 (.00) -.00 (.00)
-33 (L14)* -.06 (.09) -.06 (.13)
-.08 (.06) .01 (.03) .02 (.03)
.03 (.05) -.02 (.03) .04 (.04)
-.94 (1.43) -23(.15) 1.36 (.91)
.03 (.06) -.07 (.05) .08 (.06)
.04 (.06) 19 (L04)*** 12 (L06)*
-.08 (.06) .04 (.05) .01 (.06)
-.16 (.08)* -.03 (.06) 18 (L07)*
A3 (07)# .00 (.05) .02 (.06)
-.02 (.06) 07 (.04)* .02 (.04)
.03 (.04) .01 (.03) .03 (.04)
.08 (.05) .02 (.03) .04 (.04)
14 (L04)*** - 15 (L03)*** - 18 (L04)***
S50 (L 16)** A5 (11) 07 (.13)
61 (L12)%** .10 (.07) .12 (.09)
12 (L06)* A1 (L03)*** .04 (.05)
.04 (.06) .08 (.03)* 14 (.04)**
-.10 (.03)** -.06 (.03)* -.04 (.03)
.24 .20 16
466 545 471

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 11: Poland, Ukraine, and Russian models predicting political demand
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Demand for Legally Free Media. To next examine the determinants of legal
demand in each country, I again fitted models to include media use variables,
demographics, political controls, regime support, and my independent variables of
interest: perceptions of supply and willingness to self-censor (WSC). In Poland, H3 and
H4b were both supported. Respondents who expressed greater political interest ( =.23,
p <.001), less political efficacy (p =-.12, p <.05), greater WSC (B =.45, p <.05) and
greater perceptions of legal (B =.52, p <.05) and economic supply (B =.19, p <.001) also
indicated greater demand for a legally free media. In response to H4b, WSC negatively
moderated the relationship between legal supply and legal demand, such that demand
increased as supply increased for individuals with low WSC, but decreased as supply
increased for individuals with high WSC. Closer examination of this interaction using
the Johnson-Neyman technique revealed that the conditional effect of supply on demand
is significant at the .05-level only for values of WSC less than 1.2. This means that only
for individuals with very low WSC (i.e., those who are very outspoken with minority
attitudes), there is a positive effect of legal supply on legal demand for free media. This
moderating effect is visualized in Figure 7, with the solid line representing the
conditional effect among those with low values of WSC.

In Ukraine, neither legal supply nor WSC significantly predicted legal demand,
nor did an interaction between the two, confirming the null for H3 and H4b. Perceptions
of other dimensions’ supply — political and economic — were also not predictive, but legal
demand was associated with older age (B =.01, p <.05), interest in politics (B=.11, p <

.05), frequent consumption of television news (B =.07, p <.05), and negative affect for
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the incumbent regime (f =-.11, p <.001). Similarly, in Russia, individuals’ perceptions
of legal supply and WSC did not significantly predict their legal demand, confirming the
null for both H3 and H4b. Instead, older respondents (B =.01, p <.05), those who
expressed greater interest in politics (f =.26, p <.001), had greater political knowledge (B
=.18, p <.01), less political efficacy (B =-.12, p <.05), and high perceptions of economic
supply (B =.16, p <.001) demanded a legally free media. All of these results are

presented in Table 12.

Willingness to
Self-Censor

"~ Low (-1 SD: 2.64)
. Moderate (Mean: 3.60)

5.60 =~ High (+1 5D: 4.56)

5.404

5.20

Demand for Legally Free Media

5.00

T T T T T T
1.00 2.00 3.00 4.00 5.00 6.00 7.00

Perceptions of Legal Free Media Supply

Figure 7: WSC moderating legal supply's effect on legal demand in Poland
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
WSC
Political supply
Legal supply
Economic supply
WSC x Legal
supply

R’

daf

Poland Ukraine Russia
-.65 (1.54) 5.95 (.82)*** 212 (1.12)#
.00 (.00) .01 (.00)* .01 (.00)*
A8 (.12) .05 (.10) -.02 (.11)
-.00 (.05) -.02 (.03) .01 (.03)
-.01 (.04) -.08 (.03)** .06 (.04)

1.06 (1.23) -.08 (.16) 44 (.79)
-.02 (.05) -.04 (.05) .09 (.05)
23 (.05)*** 11 (.04)* 26 (.05)***
10 (L05)# -.07 (.05) .03 (.05)
.05 (.07) A2 (07)# 18 (L06)**

- 13 (.06)* -.02 (.05) - 12 (L05)*
.08 (L05)# .05 (.04) .02 (.04)
.01 (.04) .00 (.03) -.02 (.03)
.02 (.04) .07 (.03)* .02 (.04)
.00 (.01) - 11 (L03)*** -.01 (.04)
45 (.20)* - 19 (.14) -.10 (.18)
.02 (.04) -.01 (.03) .01 (.03)
32 (L16)* -.06 (.12) .01 (.15)
.19 (L05)*** .03 (.03) 15 (L04)***
-.09 (.04)* .02 (.03) .01 (.04)
A8 A2 .20
467 545 468

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 12: Poland, Ukraine, and Russian models predicting legal demand

Figures depicting the insignificant willingness to self-censor interactions in

Russia and Ukraine can also be found in Appendix B Figures 22 and 23. These
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visualizations indicate that in Russia, respondents with high WSC expressed greater
demand a legally freer media in general, but the slopes do not statistically differ from one
another. In Ukraine, those with low WSC tended to have a negative association between
supply and demand, and those with high WSC tended to have a positive association, but
these differences were not statistically significant.

Demand for Economically Free Media. To examine my last set of demand
hypotheses, I again estimated models with media use, demographic, political controls,
regime support, perceptions of supply, and a measure of economic ideology to predict
demand for an economically free media. In Poland, perceptions economic supply did not
significantly predict economic demand, confirming the null for H3. Polish respondents
who expressed political interest (f =.10, p <.05), positive affect toward the regime (p
=.08, p <.05), and frequently consumed print media ( =.07, p <.05) were those most
likely to express demand for an economically free media. Economic ideology was
negatively associated with my dependent variable, such that support for a laissez faire
free market led citizens to demand less economic freedom of the media (f =-.67, p <
.001).

H4c that predicted respondents’ economic ideology would moderate the
relationship between supply and demand was supported in Poland. Polish respondents
who expressed strong support for free market ideals exhibited an amplified relationship
between economic supply and demand. Once again using the Johnson-Neyman
technique to probe the interaction, the conditional effect of economic ideology on the

relationship between supply and demand is significant at the .01 level for all values.
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Free Market
Ideology

T~ Low (=150 1.94)
. Moderate (Mean: 3.29)
"~ High {+1 5D: 4.64)

6.00=

5.007

3.004

Demand for Economically Free Media
=
T

2.007

I I I I I I I
1.00 2.00 3.00 4.00 5.00 6.00 7.00

Perceptions of Economic Free Media Supply

Figure 8: Free market ideology moderating economic supply's effect on economic
demand in Poland

In Ukraine and Russia, neither H3 nor H4c were supported, and very few of the
variables offered any significant effect on economic demand. Younger Ukrainians (p =-
.01, p <.05), and those who opted to take the survey in the Russian language, rather than
Ukrainian (f =1.24, p <.001), were the only two variables associated in Ukraine.
Younger Russians ( =-.03, p <.001), and those who frequently consumed print media (3
=.11, p <.05), were also likely to demand greater economic freedom. But economic
supply did not predict demand for economically free media, nor did one’s free market
ideology moderate these relationships. The insignificant interactions in Russia and

Ukraine are graphed in Appendix B Figures 24 and 25.
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Economic ideology
Political supply
Legal supply
Economic supply
Econ ideology x
Econ supply

R

af

Poland Ukraine Russia
2.63(1.41) .70 (1.20) 1.75 (1.55)
.01 (.00) -01 (.01)* =03 (L01)***
-01 (L1D)* -31 (L16)# -.04 (.16)
-.01 (.05) .01 (.05) .01 (.05)
.03 (.04) .01 (.05) .03 (.06)
.86 (1.16) 1.24 (.L26)*** 1.69 (1.20)
.01 (.05) .06 (.08) .12 (.08)
.10 (.05)* .03 (.07) .03 (.07)
.01 (.05) .01 (.08) .05 (.08)
-.01 (.06) .02 (.10) -.00 (.09)
-.12 (.06)* .01 (.07) .03 (.07)
.04 (.05) .03 (.06) -.01 (.06)
.06 (.04)* .02 (.05) 11 (L.05)*
.05 (.04) -.04 (.05) -.04 (.05)
.06 (.03)# .07 (.05) -.03 (.06)
=67 ((17)*** 22 (.23) .05 (.08)
.05 (.04) -.07 (.06) .01 (.06)
-.01 (.05) A1 (L06)# .07 (.06)
10 (L11) .02 (.12) -.04 (.12)
.10 (L03)** -.02 (.04) -.01(.04)
.34 .09 .08
468 546 469

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 13: Poland, Ukraine, and Russian models predicting economic demand
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Examination of all three interactions reveals that respondents with low free
market ideology express high demand regardless of supply. But contrary to Poland
where the slopes for free market ideology converge, producing a positive association
between supply and demand, the slopes of economic ideology in Russia and Ukraine
remain parallel and fail to produce a significant conditional effect. These null moderation
results — alongside Poland’s significant interactive effect — can be found in Table 13.
Analysis 3: Predicting Free Media Policy Attitudes

The second, mediated part of my moderated mediation model explained at the
onset of this chapter tested political, legal, and economic policy attitudes as dependent
variables. Political, legal, and economic demand served as mediating variables between
perceptions of supply and policy attitudes. As visualized in Figure 3, I hypothesized that
perceived free media supply would be associated with demand for free media, and
demand would influence free media policy attitudes across all three dimensions.

For these analyses, models were fit with media use variables, demographics,
political controls, political orientations (regime support, political tolerance, economic
ideology, and willingness to self-censor), perceptions of supply and demand attitudes.

Political Policy Attitudes. In the model predicting political policy preferences,
political demand was positively associated with policy attitudes in Ukraine (f =.28, p <
.001) and Russia (B =.19, p <.001), but not in Poland, providing partial support for H5a.
Unfavorable attitudes toward the regime also were a strong positive predictor of political
demand in Ukraine (f =-.08, p <.001) and Russia (B =-.22, p <.001), but not in Poland.

There was a marginal direct effect of political supply on political policy in Poland and
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Russia, but a mediated, indirect relationship in all countries was insignificant, failing to

support H6a. Details of these results can be found below in Table 14.

Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Economic supply
Legal supply
Political supply
Political demand
R
df

Poland Ukraine Russia
5.03 (1.61)** 3.73 (.84)*** 3.21 (1.29)*
.00 (.00)* .01 (.05) .01 (.01)
-.10 (.14) -15(.13) -.04 (.15)
.07 (.06) .02 (.04) -.01 (.04)
.02 (.04) .10 (L04)* .01 (.05)
-1.24 (1.45) -.17 (.20) 1.85 (1.07)#
-.09 (.06) 13 (L06)* .08 (.07)
.09 (.06) .07 (.06) A2 (L07)#
-.03 (.06) .00 (.06) - 12 (L07)#

32 (L08)*** .08 (.04)# .00 (.08)
-.02 (.07) .03 (.02) .08 (.07)
-.01 (.06) -09. (.05)# -.00 (.05)
.02 (.05) -.02 (.04) -.06 (.04)
-.06 (.05) .02 (.04) -.03 (.05)
-.02 (.04) -.08 (L01)*** =22 (L05)***

.16 (L06)** -.03 (.05) -.11 (.05)*
-.01 (.06) -.07 (.05) -.12 (.06)*
-.10 (.05)# .01 (.05) -.09 (.05)#
.04 (.05) 28 (L06)*** 19 (L06)***
A5 21 .20
466 545 471

#p<.10, * p <05, ** p <.01, *** p <.001

Table 14: Poland, Ukraine, and Russian models predicting political policy attitudes
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Legal Policy Attitudes. In the mediation models predicting legal policy attitudes,
legal demand was a positive predictor of policy attitudes in all three countries, confirming
H5b. However, legal supply did not have a direct or indirect conditional effect on legal
policy in any country, confirming the null for H6b. Although there were positive
associations between both legal supply and legal demand, and legal demand and legal
policy attitudes, the supply-demand effect was so small that when bootstrapped 5000
times, the entire mediated pathway was not statistically significant. Perceptions of
economic supply were additional predictors in both Poland and Ukraine, and age (f =.01,
p <.01), frequent Internet use (f =.10, p <.05) and negative affect toward the regime (3
=-.16, p <.01) were associated in Russia. These details can be found in Table 15.

Economic Policy Attitudes. In the final set of mediation models, which predicted
economic policy attitudes, there was partial support for H5Sc. Economic demand was
marginally positively associated with economic policy attitudes in Poland (B =.13, p <
.10), negatively associated in Russia (B =-.09, p <.05), and not associated in Ukraine.
Russians who perceived greater levels of political (B =.20, p <.001) and economic supply
(B=.17, p <.01) in Russia also espoused economic free media policy. There was no
direct effect of supply on demand in Poland and Ukraine, and no indirect, mediating
effect in any of the three countries, confirming the null for H6c. As can be seen in Table
16, not many of the other predictors were associated with policy in Poland and Ukraine,
providing opportunity for future investigation about variables may shape individuals’

economic policy attitudes.
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Economic supply
Political supply
Legal supply
Legal demand

R

af

Poland Ukraine Russia
.18 (1.29) 3.60 (.81)*** 5.83 (1.27)***
.01 (.00) .02 (.00)*** .01 (.00)**
A7 (11) -.04 (.11) -12 (.14)
.03 (.05) -.05 (.03) .04 (.04)
.02 (.04) -.03 (.04) -.06 (.05)
40 (1.17) =67 ((19)*** -3.73 (1.04)***
.00 (.05) .03 (.06) A1 (.07)

A3 (L05)** .07 (.05) .05 (.07)
-.01 (.05) .04 (.06) -.01 (.07)

.04 (.06) -.03 (.08) .03 (.08)
.01 (.06) .05 (.06) .10 (.07)
.10 (L05)* .05 (.05) .10 (.05)*
-.04 (.04) -.02 (.03) .06 (.04)
-.03 (.04) .05 (.04) .06 (.05)
.06 (.03)* -.05 (.04) -.16 (.05)**

19 (L05)*** A1 (L04)** .03 (.05)
-.05 (.04) -.01 (.04) 10 (L05)#
.04 (.05) .04 (.04) -.01 (.06)

38 (L05)*H* 23 (.05)*** 13 (.06)*

.33 16 16
467 545 468

#p<.10, * p <05, ** p <.01, *** p <.001

Table 15: Poland, Ukraine, and Russian models predicting legal policy attitudes
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Legal supply
Political supply
Economic supply
Economic demand
R
af

Poland Ukraine Russia
-.74 (1.80) 4.30 (.94)*** 4.71 (1.37)%**
.02 (.01)** 02 (.01)** 01 (0O)#

.14 (.16) 03 (.14) 01 (.15)
.04 (.07) -.06 (.04) .05 (.04)
15 (.06)** -.05 (.05) -.09 (.05)#
2.54 (1.63) 11 (.24) -1.89 (1.13)
.03 (.07) -.05 (.07) .07 (08)
-.00 (.06) .04 (.06) 14 (.07)*

19 (L07)** -.02 (.07) .00 (.08)
.01 (.09) -.04 (.10) 11 (.09)
-.05 (.08) -.04 (.07) -.04 (.07)
A2 (L07)# -.01 (.06) -.04 (.05)
.02 (.05) -.01 (.04) .00 (.05)
-.04 (.05) .09 (.05)# -.10 (.05)#
-.03 (.04) .06 (.05) .08 (.05)
- 12 (L06)# -.05 (.05) -.05 (.06)
-.02 (.06) .03 (.05) 20 (.05)***
-.08 (.07) .06 (.05) A7 (.05)**
.10 (.07) -.03 (.04) -.09 (.04)*
.07 .06 A2
468 546 469

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 16: Poland, Ukraine, and Russian models predicting economic policy attitudes

Figures 9 — 11 depict the original hypothesized moderated mediation models,

summarizing the results for each country. In Poland, all of the hypothesized

relationships were significant except an association between political demand and policy
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attitudes, a direct effect between economic supply and demand and economic demand
and economic policy attitudes. In Ukraine and Russia, demand and policy attitudes were
consistently associated, but the linkages between perceived free media supply and
demand were not significant. These relationships are explored further with post-hoc

analyses, and discussed at length in the Discussion.

Political
Tolerance
Poland l-.m**
Perceived " Political Policy
Political Demand | ————
Political Supply B1xH* | n.s. Attitudes
Political
Tolerance
Ukraine l__oe*
Perceived - Political Policy
——> | Political Demand | —=5>
Political Supply n.s. | .28%** Attitudes
Political
Tolerance
Russia ln,s_
Perceived - Political Policy
— | Political Demand | —==>
Political Supply n.s. | Jd9%x* Attitudes

#p<.10, * p <05, ** p <.01, *** p <.001

Figure 9: Hypothesized moderated-mediation results for the political dimension
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Poland

Perceived Legal
Supply

Ukraine

Perceived Legal
Supply

Russia

Perceived Legal
Supply

-.08*

.32*

WSC

n.s.

| Legal Demand

| Legal Demand

| Legal Demand

#p<.10, * p <05, ** p <.01, *** p <.001
Figure 10: Hypothesized moderated-mediation results for the legal dimension
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Economic Supply
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Ideology

—_——
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| Econ. Demand

#p<.10, * p<.05, ** p<.01, *** p <.001
Figure 11: Hypothesized moderated-mediation results for the economic dimension
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Post-hoc Analyses

The hypothesis testing above revealed some interesting initial findings about the
relationships between media use and citizens perceptions of free media supply, supply
and demand, and demand and policy attitudes. To investigate these relationships further,
I undertook a series of post-hoc analyses to gain more nuanced insight into the
associations presented above.

Examining unique moderating effects. In Poland, an individual’s political
tolerance, willingness to self-censor, and economic ideology moderated supply’s
influence on demand, as hypothesized. These results are encouraging, as they replicate
previous research that has shown an association between these variables and demand for
free media in democratic countries (Andsager et al., 2004, Nisbet & Stoycheff, in press).
However, I conducted a series of post-hoc analyses to determine whether each
moderating variable was uniquely associated with each theorized dimension.
Specifically, I wanted to test whether political tolerance only moderated the political
dimension or also produced interaction effects for the legal and economic dimensions,
and the same for willingness to self-censor and economic ideology. To examine these
effects, I fitted a series of moderation analyses using Hayes’ (2013) PROCESS macro,
model 1 with 5000 bootstrap samples. All models were estimated precisely as before;
the only difference being a substitution of interaction terms (political tolerance,
willingness to self-censor, economic ideology).

Tolerance. Table 17 displays the results of political tolerance on the legal and

economic dimensions in Poland. Tolerance has neither a direct effect nor moderating
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effect on either legal demand or economic demand, confirming that it is a political

predisposition unique to the political dimension.

Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Political tolerance
Political supply
Legal supply
Economic supply
Tolerance x Legal supply
Tolerance x Econ supply
R
daf

Legal demand Economic demand
1.18 (1.52) 37 (1.43)
-.00 (.00) .00 (.00)
18 (.12) 02 (.11)
.01 (.05) -.02 (.05)
-.00 (.04) .01 (.04)
91 (1.24) 42 (1.19)
-.02 (.05) -.01 (.05)
24 (L05)*** .10 (.05)*
.10 (L05)# -.01 (.05)
.06 (.07) .03 (.06)
- 11 (.06)# -.12 (.06)#
.07 (.05) .07 (.05)
.01 (.04) .08 (.04)*
.03 (.04) .06 (.04)
.01 (.04) .08 (.03)*
-.03 (.18) 14 (21)
.02 (.04) .03 (.04)
01 (.13) .01 (.05)
19 (L05)*** S5 ((13)F**

-.03 (.18) ---

--- -.03 (.04)
18 31
466 466

#p<.10, * p <05, ** p <.01, *** p <.001
Table 17: Effects of tolerance on legal and economic demand in Poland
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Willingness to self-censor. However, willingness to self-censor does not appear
to be a predictor unique to the legal dimension. It has a marginally significant negative
interaction with political supply (B =-.07, p <.10), and significantly interacts with
economic supply to have a negative effect on economic demand (f =-.13, p <.01). In
both cases, the relationship between supply and demand was strongest among individuals
with low willingness to self-censor, as visualized by the solid slope lines graphed in
Figures 12 and 13. Those with high WSC demanded greater political and economic
media protection than more outspoken respondents when they perceived supply to be

low, as hypothesized.

Willingness to
Self-Censor

. Low (-1 SD: 2.64)
™= . Moderate (Mean: 3.60)
“=-. High {+1 5D: 4.56)

Demand for Politically Free Media

3.00

1.00 2.00 3.00 4.00 5.00 6.00 7.00
Perceptions of Political Free Media Supply

Figure 12: WSC moderation on political supply and demand in Poland
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Willingness to
Self-Censor

T~ Low (-1 50 2.64)
. Moderate (Mean: 3.60)
"=~ High (+1 5D 4.56)

6.00+

5.00+

4.007

Demand for Economically Free Media

3.007

I I I I I I I
1.00 2.00 3.00 4.00 5.00 6.00 7.00
Perceptions of Economic Free Media Supply

Figure 13: WSC moderation on economic supply and demand in Poland

Economic Ideology. Lastly, respondents’ free market ideology did not have a
significant direct or interactive effect on either political demand or legal demand, as seen
in Table 18. This indicates that economic ideology solely predicts demand on the
economic dimension.

Taken together, these post-hoc results are fairly encouraging. They suggest that
political tolerance and economic ideology are each uniquely predictive of one particular
dimension of demand (political and economic dimensions respectively), and only
willingness to self-censor does not discern well between legal, political, and economic

attitudes.
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Constant

Age

Sex

Education
Religious import
Survey language
SES

Political interest
Political ideology
Political knowledge
Political efficacy
Internet use

Print use
Broadcast use
Regime support
WSC

Political supply
Legal supply

Economic supply

WSC x Political supply

WSC x Econ supply
R2
daf

Political demand

Economic demand

2.41(1.73)
.00 (.00)
-31 (14)*
-.10 (.06)
.04 (.05)
-1.01 (1.44)
.03 (.06)
.04 (.06)
-.07 (.06)
-.16 (.08)*
13 (07)#
-.00 (.06)
.04 (.04)
.07 (.05)
13 (.04)**
.04 (.02)
53 ((14)xx
13 (.06)*
.04 (.06)
-.07 (.04)#
23
467

-2.01 (1.60)
.00 (.00)
01 (11)
-.02 (.05)
02 (.04)
47 (1.18)
.01 (.05)
.10 (.05)*
-.00 (.05)
.04 (.06)

11 (06)#
.06 (.05)
.08 (.04)*
07 (.04)#
07 (.03)*
71 (25)%*
04 (.04)
.01 (.05)
89 (\16)***
~ 13 (.04)***
33
467

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 18: Effects of WSC on political and economic demand in Poland
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Constant
Age
Sex
Education
Religious import
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Economic ideology
Political supply
Legal supply
Economic supply
E.Ideo x Political supply
E.Ideo x Legal supply
R
af

Political demand Legal demand
3.34 (1.68)* 1.68 (1.46)
.00 (.00) .00 (.00)
-30 (L14)* 23 ((12)*
-.08 (.06) .03 (.05)
.04 (.05) -.00 (.04)
97 (1.44) 1.04 (1.21)
.04 (.06) -.01 (.05)

.04 (.06) 21 (L05)***
-.06 (.06) A1 (.05)*
-.16 (.08)* .07 (.07)
13 (L08)# -.10 (.06)#
-.01 (.06) .06 (.05)

.03 (.05) -.01 (.04)

.06 (.05) .01 (.04)

14 (L04)*** .02 (.04)

-.01(.14) -20(.15)
29 (11)** .04 (.04)
13 (.06)* 02 (.12)

.05 (.06) 18 (L05)***
-.00 (.03) ---

--- -.00 (.03)
23 21
468 468

#p<.10, * p<.05, ** p <.01, *** p <.001

Table 19: Effects of economic ideology on political and legal demand in Poland
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WSC is significantly predictive of both legal and economic demand, and
marginally significant of political demand. Moreover, in all three interactions, individuals
with high WSC were likely to demand greater media protection when they believed
protection to be low. As their perceptions of supply increased, support for legal
protection demand waned (albeit not significantly), but demand for political and
economic continued to rise. In contrast, outspoken individuals did not demand legal,
political, or economic protections when supply was low, but as their perceptions of
supply increased, so did their demand. This initial study has identified two unique
predictors of political and economic demand, and in the following chapter, I discuss the
implications of the WSC moderations and other potential determinants.

Examining unique predictors of policy attitudes. In an additional attempt to
delineate political, legal, and economic media freedom as three discrete dimensions, I
wanted to determine whether they uniquely predicted policy attitudes. Empirical testing
of H5a — H5c¢ revealed that legal demand positively predicted legal policy attitudes in all
three countries; political demand positively predicted political policy attitudes in Ukraine
and Russia; and economic demand negatively predicted economic policy attitudes in
Russia alone. I conducted several post-hoc to examine the effect of all three demand
variables on policy attitudes. I fit OLS regression models predicting political, legal, and
economic policy attitudes with all three supply measures, all three demand measures,
media use, demographics and political control variables.

Political policy attitudes. Once included, neither legal nor economic demand
significantly predicted political policy attitudes in any country, and political demand

retained its significance in Ukraine (B =.27, p <.001) and Russia ( =.16, p <.01). This
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indicates that for Ukraine and Russia, political policy attitudes were uniquely the result of

political demand. Unusually, none of the demand or supply variables were associated

Constant
Age
Sex
Education
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Political supply
Political demand
Legal supply
Legal demand
Economic supply
Economic demand
R
af

Poland Ukraine Russia
4.82 (1.56)** 3.65 (.86)*** 3.16 (1.28)*
.00 (.00)* .01 (.01) .01 (.01)
- 13 (.14) -.16 (.13) -.05(.15)
.06 (.06) .01 (.04) .00 (.04)
-1.05 (1.42) -16 (.21) 1.90 (1.07)#
-.07 (.06) 13 (.06)* .08 (.07)
.03 (.06) .07 (.06) .09 (.07)
-.05 (.06) .00 (.06) - 12 (L07)#

25 (L04)*** .09 (.04)* .01 (.04)
-.00 (.02) .03 (.02) .03 (.02)
-.03 (.06) -.10 (L05)# -.00 (.05)
.02 (.04) -.02 (.04) -.06 (.04)
-.06 (.05) .02 (.04) -.03 (.05)
-.01 (.01) -.08 (.02)*** -.08 (.02)***

-.09 (.05)# .01 (.05) -.09 (.05)#
.02 (.05) 27 ((07)*** .16 (L06)**
-.02 (.06) -.07 (.05) -.13 (.06)*
.10 (L06)# .02 (.06) .07 (.07)
.10 (.06) -.03 (.05) -.12 (.05)*
.06 (.06) -.01 (.04) -.02 (.04)
16 21 A3
447 526 450

#p<.10, * p <05, ** p <.01, *** p <.001

Table 20: Effects of political, legal, and economic demand on political policy attitudes
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with political policy in Poland, although political supply was marginally significant (p =-
.09, p <.10). In Russia, legal and economic supply were negatively associated with
political policy, even when political supply was not. The results of this full model
predicting political policy attitudes can be found above in Table 20.

Legal policy attitudes. For the full model predicting legal policy attitudes, the
effects of legal demand remained significant in Poland (B =.35, p <.001) and Ukraine (p
=.18, p <.001), but diminished in Russia with the inclusion of other demand variables.
Instead, Russian political demand was positively associated with legal policy attitudes (B
=.23, p <.001), and economic demand was negatively associated (f =-.08, p <.05). In
Poland and Ukraine, legal policy is not uniquely associated with legal demand. In
Poland, was associated with economic supply (B =.14, p <.01) and economic demand (3
=.13, p <.01); and in Ukraine, both political demand (B =.16, p <.01) and economic
demand (B =.18, p <.001) were predictors.

Economic policy attitudes. Finally, economic policy attitudes were the most
difficult to predict. Economic demand predicted policy only for Russian citizens, and in
this case, it was a negative association, such that greater demand led to less support for
the economic policy (B =-.10, p <.05). In Poland, political demand negatively predicted
economic policy (B =-.12, p <.05), and in Ukraine, none of the supply nor demand

measures were associated. These results are reported in Table 22.
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Constant
Age
Sex
Education
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Political supply
Political demand
Legal supply
Legal demand
Economic supply
Economic demand
R
df

Poland Ukraine Russia
45 (1.28) 2.73 ((75)*** 5.37 (1.23)%**
-.01 (.00)** .02 (.00)*** 01 (01)**
A9 (C11D)# -02 (.11) -11(.14)
.05 (.05) -.05(.03) .03 (.04)
29 (1.16) -.64 ((18)*** -3.87 (1.03)***
-.00 (.05) .05 (.06) 11 (.07)
12 (L05)** .06 (.05) .05 (.07)
.01 (.05) .03 (.05) .01 (.07)
.06 (L03)# -.02 (.04) -.01 (.04)
.00 (.02) .02 (.02) .03 (.02)
.08 (L05)# .05 (.04) .10 (L05)#
-.04 (.04) -.02 (.03) 07 (.04)#
-.03 (.04) .05 (.04) .04 (.05)
.02 (.01) -.01 (.01) -.04 (.02)*
-.06 (.04) .00 (.04) .09 (.05)#
.03 (.04) .16 (L06)** 23 (L06)***
.04 (.05) .01 (.04) .00 (.05)
35 (L05)*** 18 (.06)*** .01 (.07)
14 (.05)** .10 (.04) .02 (.05)
A3 (L05)** .01 (.03)* -.08 (.04)*
.34 18 .20
447 526 449

#p<.10, * p <.05, ** p < 01, *** p < 001

Table 21: Effects of political, legal, and economic demand on legal policy attitudes
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Constant
Age
Sex
Education
Survey language
SES
Political interest
Political ideology
Political knowledge
Political efficacy
Internet use
Print use
Broadcast use
Regime support
Political supply
Political demand
Legal supply
Legal demand
Economic supply
Economic demand
R
af

Poland Ukraine Russia
49 (1.81) 3.41 (L95)*** 4.19 (1.34)**
.00 (.00) 02 (.01)** 01 (.01)#
A1 (16) -.01 (.14) 01 (.15)
.05 (.07) -.05 (.04) .06 (.04)
2.10 (1.65) 211 (.23) -1.93 (1.13)
.02 (.07) -.04 (.07) .06 (.08)
-.00 (.06) .03 (.07) .07 (.07)
A8 (L07)** -.04 (.07) -.02 (.07)
.01 (.05) -.05 (.05) .05 (.04)
-.01 (.03) -.01 (.02) -.02 (.02)
.09 (.07) -.01 (.06) -.04 (.05)
.04 (.05) -.01 (.04) .01 (.05)
-.03 (.05) .08 (.05) -.10 (.05)#
-.00 (.02) .02 (.02) .02 (.02)
-.01 (.06) .02 (.05) 21 (.05)***
- 12 (.06)* .01 (.07) .05 (.07)
-.08 (.07) -.05 (.05) -.08 (.06)
A2 (L07)# .10 (.07) .14 (L08)#
-.10 (.07) .06 (.05) 15 (L06)**
A2 (07)# -.04 (.04) -.10 (.04)*
.09 .06 A3
447 526 450

#p <.10, * p <.05, ** p < 01, *** p < 001

Table 22: Effects of political, legal, and economic demand on economic policy attitudes

In sum, predictors of policy attitudes paint a complicated picture. Demand on one

dimension predicted policy attitudes on the same dimensions under some conditions, but
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often not exclusively. Policy results proved to be inconsistent across countries, and in
the case of economic policy attitudes in Russia, entirely counter-intuitive, wherein
increased economic demand was associated with less support for economically free

policy attitudes. Interpretations of these findings are discussed at length in the next

chapter.
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Chapter 6: Discussion

This study was the first of its kind to explore how individuals in vastly different
media environments form attitudes about political, legal, and economic media freedom.
It offers two unique contributions to the media freedom literature: 1) it is the first study to
conceptualize and operationalize three distinct dimensions of free media supply, demand,
and policy attitudes; and 2) it provides a more nuanced understanding about how the
supply-demand relationship identified in previous work is contingent on a country’s level
of media freedom. In good exploratory fashion, it generated more questions than
answers. How should supply, demand, and policy attitudes be measured? Why does
reliance on different media platforms shape perceptions of supply more in Poland than in
Russia and Ukraine? Are there other variables aside from political tolerance, willingness
to self-censor, and economic ideology that may moderate supply-demand relationships?
And how should the inconsistent relationships between demand and policy attitudes be
interpreted? This discussion chapter seeks to explain some of the results presented in the
previous chapter and discusses future avenues for my program of research. In doing, it is
important to first recognize the limitations of this dissertation, as they may have

influenced my findings and may help guide the trajectory of future work.
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Limitations.

Sampling. As with any exercise of science that seeks to advance our
understanding, this study does have some significant limitations. First and foremost is
the nature of my samples. The voluntary, online samples I used employed a frequency
matching technique to attempt to mimic the distribution of each national population and
minimize biases introduced by uncontrolled covariates, but they cannot definitely rule out
all spurious relationships.

AAPOR (Baker et al., 2013) acknowledges non-representative samples that use
matching techniques to elevate data quality to publishable standards where the nature of
research questions is exploratory, theoretical models are used to explain attitudes and
behaviors, and alternative means of inquiry are not possible. Matching on all target
variables was successful across countries except in Ukraine where education was highly
skewed (see Table 3). Ukraine’s low Internet penetration rate is concentrated among
urban and highly educated citizens, which is also reflected in a large proportion of
Ukrainian respondents opting to take the survey in the Russian language (see Table 5).

The geographic distribution of Ukrainian respondents’ mapped in Figure 14
shows that while both Eastern and Western Ukraine were represented in this sample, the
vast majority of respondents (N=277) were located in the capital city of Kiev. This
concentrated representation in the urban capital, also present in Poland and Russia, is
likely to result in respondents who may be more affluent, educated, and more attuned to

political issues than those in rural Ukraine.

K Survey Sampling International provided geographic data for respondents only if respondents had made it
available. Among all respondents, 589 provided usable geographic data. The unit of measurement was the
political region in which the respondent resided.
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Ukraine is a nation divided politically and linguistically with citizens in southern
and eastern Ukraine more likely to speak Russian, adopt a Russian identity, and support
Ukrainian president Yankovych than the West (White, McAllister & Feklyunina, 2010).
Kiev, in northern Ukraine, culturally identifies with the East, with other surveys
identifying more than 75% of Kiev residents as Russian-speakers (White et al., 2011). In
the Ukrainian sample for this study, 237 Kiev residents (or 86%) opted to take the survey
in Russian.

My study results suggest that these linguistic differences were reflected in
respondents’ evaluations of their media environments. Those with a proclivity for the
Russian language expressed higher perceptions of economic supply and greater economic
demand, than those who took the survey in Ukrainian. This difference was not observed
for either legal or political supply and demand. And an independent-samples t-test
revealed that Ukrainian and Russian speakers also did not statistically differ in their
foreign (i.e., Russian) media consumption. Therefore, differences along the economic
dimension may arise from greater media pluralism in urban areas, but laws and political
obstacles to free media that would be a restriction countrywide.

The potential effects of this sampling bias also may explain some of the
convergence between the Ukrainian and Russian results, as the two do exhibit similar
patterns across hypothesized relationships. However, the similarities in the Russian and
Ukrainian results may also stem from how both countries possess non-democratic forms
of governance and experience restrictions of their media environments. Future research

should explore this trend further and examine whether highly educated and urban
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respondents in Ukraine espouse different attitudes about media freedom than rural, less

educated individuals.

Figure 14. Geographic distribution of Ukrainian survey respondents

Adhering to AAPOR standards, I sought to be as transparent and forthcoming as
possible in my methodological and statistical decision-making, while acknowledging that
future research would benefit from more representative sampling techniques. Response
rates were unfortunately unable to be calculated because of SSI’s sampling approach, but

I did take steps to instill confidence in my data by reporting each survey’s break-off rates
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and excluding responses from speeders and flatliners. If representativeness is not
possible in future research, matching on more refined characteristics (e.g., media use
behaviors, partisan preferences, etc.) would further minimize uncontrolled covariance
biases and yield more externally valid results. Supplementing these samples with
generalizable, publically available data would also improve external validity, as would
redefining the target population. Because this study consisted only of a subset of Internet
panelists, limiting the scope of my study to relationships found among Internet users, or
online panel populations more specifically, would provide more accurate boundary
conditions for my conclusions. Research designs that employ theoretical or
methodological manipulations to determine whether priming political affect or exposure
to various types of media content influenced demand would also be advantageous at
minimizing generalizability concerns.

In my empirical investigation of citizen attitudes about media freedom, I relied on
statistical inference testing to reject or accept null hypotheses, which some scholars (Fan
& Yan, 2010) have argued may be problematic among non-probabilistic samples. To
skirt this criticism, I could have employed a different decision rule, such as a sensitivity
test. For example, in Poland, I argue that supply and demand experience a positive
relationship. A sensitivity test would be able to conclusively show that in Poland,
respondents’ ratings of demand are, on average, higher than their assessments of supply.
Differences between countries (e.g., free and not free) could also be assessed using a very
conservative decision rule of 10%, because previous cross-national research has shown
that approximately 10% of the variance in citizen attitudes is attributable to country-level
factors (Nisbet & Stoycheff, in press). Despite these alternative methods, statistical
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inference testing at the 0.05-level of significance remains the most common decision rule
for cross-national research testing communication processes, even among non-
probabilistic samples (Curran et al., 2009; Matthes et al., 2012).

Ultimately, my decision to employ an online, non-representative sample was
grounded in what AAPOR’s 2013 report calls “fit for purpose.” The fitness of my
sample was a tradeoff of quality for practicality — including time, feasibility, and cost —
that enabled me to conduct an independent, cross-national data collection employing
variables of my own construction. According to AAPOR (Baker et al., 2013), “In some
cases, the choice may come down to a non-probability sample or no survey at all. If
some level of confidence that the assumptions of the model hold sufficiently for the
purposes of the research, then the choice of a non-probability sample is justified” (pp.
103).

Although I am confident that this method was appropriate to investigate the
influence of media use behaviors and psychological characteristics on citizen attitudes
(Baker et al., 2010) within countries, I do make an additional assumption that sampling
biases are similar across countries. Survey Sampling International recruited participants
using uniform methodology in Poland, Ukraine, and Russia, wherein respondents
volunteered to participate through SSI’s internal panel or were recruited via external
partner panels. Underrepresented populations — like those without Internet access — are
expected to be similarly underrepresented in all three countries. To mitigate concerns
about this sampling assumption, all of my hypotheses and research questions directly test
within-country relationships where sampling biases are identical, marginalizing any
differences in sampling biases between countries.
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The three countries I selected as case studies were specifically chosen because
they exemplify a range of free-to-not-free media environments that are culturally
congruent. However, Poland, Ukraine, and Russia have all experienced rapid political
change over the past 20 years and are still acclimating to free market ideals after decades
of communist rule. This cultural context may have significantly influenced citizens’
perceptions of and demand for free media — particularly along the political and economic
dimensions. Therefore, I echo the cautions of other comparative media scholars (e.g.,
Hallin & Mancini, 2004; Coyne & Leeson, 2009; Bratton & van de Walle, 1997) to
refrain from extrapolating the results found here to citizens elsewhere. Future studies
evaluating citizen attitudes of politically, legally, and economically free media should be
conducted in media systems with other cultural influences before generalizations are
attempted.

It should also be noted that this study was comprised of cross-sectional data,
meaning that the causal order between independent and dependent variables cannot be
determined. Although theory and previous research has indicated that media use and
individual political dispositions are likely to shape individuals’ attitudes about their
environments (e.g., Nisbet & Stoycheff, in press; Moy & Pfau, 1999; Andsager et al.,
2004; Zaller, 1992), this causal order is assumed rather than empirically evaluated.
Individuals may very well rely media that they believe to be free and refrain from
consuming media that they perceive as unfree, biased, or untrustworthy. Other cross-
sectional research has suggested that citizens’ perceptions of free media are not
synonymous with media confidence (Becker, English & Vlad, 2011; Moehler & Singh,
2009) or media use (Wagner & Gainous, 2013). But longitudinal studies are needed to
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explicitly determine the causal order between media use and citizen attitudes, which
should be undertaken in future work.

Measurement. Another significant limitation of this dissertation was the
unreliability of many of my scales — including both my piloted dependent variables of
supply, demand, and policy attitudes, as well as well-established communication
measures like political tolerance and willingness to self-censor. Poor reliability among
my dependent variables persisted even after I eliminated speeders at 0.5 standard
deviations below the mean, prompting me to opt for single-item, 7-point measures for
supply, demand, and policy attitudes in all analyses.

Although statistically valid continuous variables, these single-item scales were
limited both in their ability to provide comprehensive operationalizations of my theorized
variables and produced a low amount of measurement variance. For each dimension, I
chose the single item that I felt possessed the greatest face validity. For the political
dimension, this was the media’s ability to criticize government and political leaders. This
item has been used routinely in previous cross-national public opinion surveys (e.g., Pew
Global Attitudes Surveys, Arab Barometer), but lacks the nuance that my two other
political variables were attempting to capture: direct government censorship of the media,
and political intimidation of media producers.

For the economic dimension, the item I employed in all analyses was concerned
with whether a large number of companies have media holdings, tapping the underlying
construct of external pluralism in the media market. In retrospect, this item could have
been constructed with less ambiguity, asking citizens about the “diversity” or

“uniformity” of media ownership and media content. The other two economic variables

121

www.manaraa.com



sought to capture affordability of the media and the extent to which corporate interests
influenced media content, both vital to ensuring an economically free media.

Lastly, for the legal dimension, I captured the constitutionality of free media, but
the other two items that were excluded contained important elements of the
conceptualization that asked about media laws and their enforcement. This exclusion is
particularly important because many countries’ constitutions contain free media and free
expression provisions, but the extent to which they are respected is dubious (Richter,
2011; Lei, 2011). The United States’ steadfast commitment to the First Amendment
freedom of speech and the press, but recent revelation of the federal government using a
program known as PRISM to conduct widespread online surveillance serves as a
particularly poignant example.

I believe that the political and legal items appropriately captured the desired
constructs, but their inability to produce reliable scales stemmed in part from my
methodological error in question framing. Following good scale development, I included
items in my scales that were to be reverse-coded, but in doing, unintentionally framed
some of the items as negative liberties (i.e., “freedom from”) and others as positive
liberties (i.e., freedom to).

Previous research (Kahneman & Tversky, 1979; Elbach & Keegan, 2006; Gould
& Maggio, 2003, Jervis, 1992) has indicated that such question valence may
systematically influence individuals’ responses, and a brief examination of my data
indicates that this may be the case. Using an aggregated dataset, I generated the
following means for each of the perceived supply items displayed in Table C1 in
Appendix C. On average, means were consistently higher for positive liberties than
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negative liberties, perhaps a result of countries espousing free media in principle, but — in
the cases of Russia and Ukraine — erecting significant barriers in practice. Appendix C
Tables C2 — C4 further show correlations between these items using an aggregated, three-
country dataset. Items with similar valence are much higher correlated than those with
opposing valence. My measurement development in the future will be more careful
about drafting reverse-coded items, such that they do not change whether the item is
framed as a negative or positive liberty. Using complementary items like “Government
censors the media,” and “Government does not restrict the media,” allows for reverse
coding, yet still maintains negative liberty framing and should increase the reliability of
my scales. And although this variation in items presented a significant limitation to this
study, examining public attitudes of media freedom as a positive-versus-negative liberty
is a fascinating avenue for future research.

For the economic dimension, my three measures (market diversity, market
influence, and affordability) inspired by Freedom House’s expert assessments, may not
have resonated cohesively among respondents as a single economic freedom construct —
especially to individuals living in post-communist countries. This may be an instance
where Freedom House’s professional conceptualization of what it means to have an
economically free media does not translate easily to average citizens. Rather than
focusing on parts of economic freedom that may be invisible to citizens, like pluralism in
media ownership, it may be more appropriate to ask citizens proximal questions — like the
degree to which there is diversity of media content. How citizens define an economically
free media is an issue that can be best explored through inductive, open-ended questions.
My survey did contain an open-ended item that asked respondents, “What does free
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media mean to you?” that will be useful in guiding future construction of such supply and
demand variables. However, these responses need to be translated to English and
evaluated by a team of skilled coders before conclusions can be drawn. In addition to
interpretation difficulties, the closed-ended economic measures also suffered the same
methodological problems with question wording as the political and legal dimensions that
may have further confounded these results.

I also have reason to believe that some of the unreliability in measurement
stemmed from cultural differences, translation issues or the online, non-probabilistic
nature of my sample. In addition to my piloted dependent variables’ poor reliability,
several established communication measures had Cronbach’s alpha scores slightly lower
than published reliabilities among English-only samples. These included political
tolerance, willingness to self-censor, economic ideology, and political efficacy.

Unreliability in the measurement of my dependent variables led me to employ
single-item scales that contributed to small effect sizes in my analyses. Very few of my
independent variables of interest have unstandardized coefficients greater than .50.
Although media effect sizes in general tend to be small and cumulative (Gerbner, Gross
& Morgan, 2002), larger effect sizes would be anticipated with comprehensive, multiple-
item indices.

While reliability in measurement is important and stressed in the peer-review
process, the validity of measurement is equally as consequential. Validity is the ability to
appropriately measure what one sets out to measure. And there are several different
types of validity upon which my measures can be evaluated: convergent, discriminant,
predictive, concurrent, and face (Kline, 2009; Babbie, 2013). Convergent validity

124

www.manaraa.com



ensures that like items are correlated, and discriminant validity shows that they are not
perfectly correlated, but rather distinct. My supply and demand measures exhibit some
degree of convergent validity, with political supply items correlating as high as .60 and
political demand at .42. Items also seemed to be discriminating along the three
dimensions, with political and economic supply items correlating at a moderate .43, and
demand items at .55. Some items, however, between legal and economic supply were
much correlated much lower, as low as .03, and thus need improvement.

Predictive validity refers to the usefulness of the measure to predict future
attitudes, whereas concurrent validity is the ability to predict other related items
simultaneously. The study outlined in this dissertation did not explicitly theorize about
future attitudes or behavior; thus establishing concurrent validity is of greater concern.
Despite representing multidimensional constructs, political and legal demand tended to
be associated with political and legal policy preferences respectively (see Figures 9 and
10), providing evidence of concurrent validity. Concurrent validity for the economic
dimension needs continued improvement, as demand did not tend to be regularly
associated with policy attitudes.

Finally, face validity captures the degree to which measures appear to capture the
concepts they intend. For measurement in this study, I used face validity items that both
would resonate best with individual citizens and were best reflected in Freedom House’s
conceptualization of each dimension. With the exception of the economic dimension
items, which may have been too esoteric for individual citizens to gauge media
ownership patterns, my items appeared to have face validity. Babbie (2013) notes a

common tension between validity and reliability, such that a compromise must often be
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made between the two. So while some improvements in the validity of my indices have
yet to be made, which will likely improve the very low reliability among demand items,
greater priority will be placed on ensuring measurement validity moving forward.
Implications of Perceived Free Media Supply

Of all my findings, the results from my first set of hypotheses predicting
perceptions of political, legal, and economic media freedom were perhaps the most
straightforward. In Poland, where freedom of information is free along all three
dimensions, perceptions of free media supply tended to arise from a combination of
political predispositions and media use behaviors. This is consistent with other scholars
who argue that in democratic societies, individuals rely on both available information and
personal characteristics to form judgments (Zaller, 1992; Jerit, Barabas & Bolsen, 20006).

In Poland, reliance on a particular medium did not appear to influence
respondents’ perceptions of supply as much as frequency of media use in general. The
more individuals interacted with the media, the greater the perceived political, legal and
economic supply. This consistency across platforms could be the result of two factors.
First, the differences of free media supply between media platforms may be too nuanced
for average citizens to detect, especially in Poland’s media environment where all
platforms are fairly unrestricted. Evaluations of the actual supply that political, legal, and
economic institutions provide have been compiled by expert academics, journalists,
human rights activists who have a sophisticated understanding of how journalism
operates. Such professionals are better equipped to discern opaque constraints like self-

censorship, editorial pressures, and media legislation than average citizens.
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Second, most individuals relied on a variety of media platforms to get their news
and opinions — a process known as complementarity theory. Complementarity theory
contends that individuals seek out information they are interested in across channels, and
do not exclusively gather news from one medium (Dutta-Bergman, 2004). So when
asked to assess the current supply of media freedom in Poland, individuals likely recalled
a general impression based on their experience with a variety of platforms, rather than
medium-specific judgments. My data indicate this is likely to be the case, as the media
use measures are all positively correlated with one another, as shown in Appendix Table
D1. More convincingly, additional post-hoc analyses, displayed in Appendix Table D2,
revealed that preference for one medium over another in one’s media diet did not
significantly influence any dimension of supply. In other words, it does not matter if one
relies more on television than on newspapers, or more on newspapers than television.
What matters in determining perceptions of supply is frequency of use for each medium.
This research question could further be empirically investigated in future studies by
asking respondents to specifically evaluate the freedom of various platforms.

Internet use failed to produce any significant effect on perceptions of supply,
likely because of the nature of the online sample. Mean Internet use was very high
(nearly 6 on a 7-point scale), and contained less variance than either print or broadcast
media use. A study that uses a mode of data collection other than online sampling would
more convincingly determine whether there are associations between online media use
and perceptions of political, legal, and economic supply.

Although individuals’ media use largely did not significantly interact with support
for the current regime, regime support did exhibit a positive association with political
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supply and legal supply. The more positive affect individuals felt toward those in power,
the more they thought political leaders were upholding Poland’s free media. The finding
that regime support was not associated with economic supply may indicate that
individuals do not readily acknowledge the government’s presence in the media market,
and discern government’s influence on the media and the private media market as
entirely separate effects.

In Ukraine and Russia, where freedom of the media is more restricted along all
three dimensions, frequency of media use had less of an effect on citizens’ perceptions of
supply. Instead, perceptions of supply were positively associated with greater political
knowledge and concentrated among those who reported paying close attention to political
and economic issues in the news. It may seem unusual that the most knowledgeable
individuals in a very restricted media system would perceive the highest levels of
freedom, but Stockmann and Gallagher (2011) argue that in authoritative media systems,
media sometimes serve to socialize citizens with “respect and knowledge of the law.”
(See also Bratton, Mattes & Gyimah-Boadi, 2005). It may be the case that these
respondents are socialized with regime-sanctioned political knowledge and pay close
attention to political and economic issues in the news. These individuals may also be the
most susceptible to misleading rhetoric by political, legal, and economic figures about the
freedoms their media systems possess.

The one uniform predictor of supply across dimensions was regime support. For
the political and legal dimensions, favorable affect for the regime led to more positive
assessments of supply. And in Russia specifically, this favorable affect significantly

amplified the relationships between consumption of television news and assessments of
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supply. Among television consumers, those who have support for the regime are likely
the most susceptible to the Russian government’s pervasive broadcast propaganda. These
findings uphold my theorizing that when asked to evaluate their media environments,
individuals engage in motivated reasoning based on their affections toward the regime
that consequently colors their evaluations.

Interestingly though, regime support had a significantly negative effect on
perceptions of economic supply. The more negatively one felt toward the regime, the
more positively he or she evaluated economic freedom, or the pluralism of media
ownership. This suggests that Russian and Ukrainian respondents may not associate an
economically free media with government involvement, and that one can have confidence
in the private media market to produce pluralism despite harboring negative feelings
toward the regime. Thus, it seems to indicate that individuals in these countries may
understand that government (thereby the political dimension) is not the only institution
that shapes freedom of the media environment.

The implications of these findings are that in free media environments, like
Poland, perceptions of supply across all three dimensions can be increased with exposure
to the media itself, particularly broadcast news, and support for the current regime. But
in more restricted media environments, increases in political knowledge, regime support,
and specific attention to political and economic news bode favorably for perceptions of
free media supply. Previous research (Nisbet & Stoycheff, in press; Norris, 2000; Mattes
and Bratton, 2007) has indicated that such increases in perceived supply facilitate
increases in demand, a conclusion that my results partially uphold and partially contest.
Implications of Demand for Free Media
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The relationships between perceived supply of free media and demand for free
media exhibit two distinctly different patterns in democratic (Poland) and non-democratic
(Ukraine and Russia) countries. In Poland, moderated relationships between supply and
demand operate largely as predicted. Across all three dimensions, there was a
conditional, positive effect between citizens’ perceptions of free media supply and free
media demand. As respondents perceived their media environments to possess greater
political, legal, and economic freedom, they expressed greater support for its continued
protection. This suggests evidence of political learning (Hinckley, 2009; Peffley &
Rohrschneider, 2003; Canache, 2012; Dalton, Shin & Jou, 2007; Norris, 2000; Nisbet &
Stoycheft, in press; Qi & Shin, 2011), whereby higher and thus more accurate
perceptions of supply is an indication that individuals have internalized an understanding
of political, legal, and economic media freedoms, and consequently demand more of
them.

Political tolerance significantly moderated the positive relationship between
perceptions of political supply and demand in Poland. The interaction coefficient was
negative, indicating a dampening effect, and closer examination reveals that highly
tolerant individuals always demand the media to be politically free, regardless of their
perceptions of supply. As hypothesized, these individuals have already acclimated to the
norms of political contestation and do not rely on their perceptions of supply to form
demand judgments. Less tolerant people, who have not yet internalized these norms
demanded less freedom when they perceived supply to be low, and demanded greater
freedom when they perceive supply to be high. Other recent research has documented a

similar moderating effect — where those with high tolerance do not rely on assessments of
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media to form political judgments, whereas those with low tolerance do (Fridkin &
Kenney, 2011).

The moderating effect of political tolerance proved unique to the political
dimension; it did not interact with legal supply or economic supply to predict demand.
This seems to indicate that the internationalization of the democratic norm of respect for
minority rights and opinions, does not necessarily equate with the internationalization of
other norms — including rule of law and free market pluralism.

Willingness to self-censor also exhibited a dampening effect on the positive
relationship between legal supply and legal demand, as predicted. Only those with very
low WSC scores (very outspoken individuals) expressed greater demand as their
perceptions of free media supply increased. Those who were reluctant to speak out (high
WSC individuals) expressed higher demand when supply was low, indicating they
demand legal protections regardless of their perceived supply. This moderating effect is
not unique to the legal dimension — individuals with low willingness to self-censor also
show a strong positive association between political supply and demand and legal supply
and demand. The ability of WSC to transcend dimensions is likely due to the fact that,
unlike political tolerance and economic ideology, WSC is a stable personality trait
influences all attitudes, rather than a function of learning various political norms.

Lastly, free market ideology significantly moderated the relationship between
economic supply and economic demand among Polish respondents. Although there was
a positive association between all levels of supply, those with high free market ideology
experienced the strongest relationship between supply and demand. This runs counter to

my theorizing that those who have high free market ideology have already internalized
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norms of pluralism and free competition and thus will not rely on the state of their media
environment to form judgments. This could be the result of the fact that self-regulation
of markets is an ideal. But in reality, a deregulated, laissez faire media environment can
lead to concerning problems for an economically free media, including concentration of
ownership and high barriers to entry. Polish respondents who did not fully embrace free
markets had high demand for an economically free media when supply was low and
experienced a ceiling effect as their perceived supply rose. This means that those most
skeptical of free markets have highest demand for an economically free media.

It is very likely that one’s interpretation of whether free markets serve as a benefit
or determinant to media environments stems from cultural context. When media
restrictions originate primarily from political institutions, market intervention and control
of the media may be seen as a welcome change. But in countries where economic threats
to media loom large, regulation and a “less free” market may be viewed as necessary for
maintaining media pluralism.

One’s economic ideology was also unique to the economic dimension; it did not
moderate the relationship between political supply and demand or legal supply and
demand. Again, this suggests that the internalization of free market ideology norms does
not mean that one has also internalized respect for minority opinions and rule of law.

Together, these findings about positive relationships between perceived supply
and demand in Poland across countries are encouraging. They show that my newly
conceptualized variables of political, legal, and economic supply and demand exhibit a

relationship consistent with political learning. In Poland’s free media environment,
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individuals who perceive high levels of political, legal, and economic supply have
internalized free media values and express high demand.

However, in Ukraine and Russia, associations between citizens’ perceptions of
free media supply and demand on mirrored dimensions were largely insignificant. Only
for Ukraine’s political dimension was there a conditional negative association between
supply and demand. Individuals with high political tolerance had high initial levels of
demand relative to those with moderate and low tolerance, but demand decreased as their
perceptions of supply became more optimistic. This may mean that in Ukraine’s fairly
restricted media environment, it is those with high tolerance who are sensitive to
minorities and opposition groups who are unable to express their views in the media. As
these tolerant individuals perceive improvement in free media supply for these minority
groups, they may no longer feel its necessary to demand media protections for them. For
all other dimensions in Ukraine and Russia, one’s support for political, legal, or economic
media freedom was not dependent on his or her evaluations of respective political, legal,
and economic supply.

Almond & Verba (1963) argue that in order for citizens express demand for
political and civil liberties — like media freedom — they first must have an understanding
of how the political system operates. This translates to the media environment as well.
Before one can appropriately demand free media, he or she must be able to comprehend
what it means to have one. Individuals’ perceptions of supply are a good indication of
how attuned individuals are to the freedom of their media environments.

In Poland, individuals who expressed high-perceived supply best understood the

freedoms allowed by political, legal, and economic institutions because actual supply in
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the media environment is high. In other words, those who evaluated media freedoms
highly were the most “correct” in their assessments. However, in Ukraine and Russia,
where actual supply is moderate or low, high perceptions of supply indicate a disconnect
— a misunderstanding — of the freedoms their media possess.

My results suggest that the origins of this misunderstanding are driven, in part, by
respondents’ support for the current regime. Favorability of the leadership that
determines free media supply leads to more optimistic evaluations of the media
environment for political and legal dimensions, and pessimistic evaluations for the
economic dimension. When one’s perception of high free media supply is driven by
affect rather than by the internalization of free media norms, it is not an indication of free
media values, and thus, not associated with free media demand.

Overestimations of free media supply in Ukraine and Russia could also arise from
historical comparisons. Scholarship acknowledges that political learning is a
combination of past and present experiences (Mishler & Rose, 2007, Slomczynski &
Shabad, 1997). And despite the significant obstacles to media freedom that Ukraine and
Russia face today, both countries currently possess more liberal media environments than
during the Soviet era (Becker, 2004). One could argue that citizens who perceive greater
supply may possess some evidence of an internalization of free media norms if they use a
historical reference point, but not free media norms and values are not supplied by the
current media environment. Mishler and Rose (2007, pp. 1) also arrive at this conclusion
and argue, “Russians would quickly acquire the attitudes and behaviors appropriate to

democracy...if Russian elites supply more authentic democratic institutions.”
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In sum, political learning is evidenced in Poland, wherein those who have
accurately high assessments of supply have internalized norms of minority opposition,
rule of law, and media pluralism and thus express greater demand. But in Russia and
Ukraine, erroneous high perceptions of supply are not associated with high demand
because they are the result of factors (e.g., affect toward regime, distorted media
environment, historical comparisons), rather than the internalization of media norms.

Future research should continue to probe these differences in political learning
between free and not-free media environments, and also strive to identify other
determinants of demand for citizens embedded within unfree media systems. I maintain
that political, legal, and economic institutions shape free media supply in all countries, so
a fruitful area of future research may include how trust in these institutions influences
demand for a politically, legally, and economically free media.

Implications of Free Media Policies

My final set of analyses predicting policy attitudes sought to translate broad free
media demands into specific free media policies. Free media demands predicted parallel
free media policies in many instances, but because I used single-item scales that failed to
capture important components of each dimension, the results were not entirely consistent.
In constructing measures for policy attitudes, I unintentionally prioritized external
validity (i.e., ensuring they reflected real-life policies) over construct congruence with
supply and demand measures. But my results — despite poor measurement — do nothing
to suggest that demand may not positively associate with policy attitudes on
complementary dimensions with refined policy operationalizations. In fact, in many
cases, demand did positively predict policy attitudes, and (legal) demand for
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constitutional media protection was associated with support for access to information
(legal) policies across all three countries. These results confirm Cuillier (2008)’s work
that found a similar relationship between support for free media in general and support
for access to information laws.

The one counter-hypothesized finding was a negative association between
economic demand and policy attitudes in Russia. There was a mismatch between a
demand item that asked whether respondents endorse pluralistic media environments in
principle, and a policy that asked whether respondents supported limits on foreign media
ownership in practice. Although both items were attempting to capture market diversity,
they did so in very different — and perhaps competing — ways. Many countries have caps
on foreign media ownership to encourage local content creation and prevent the erosion
of local culture through cultural imperialism (Mirrlees, 2013). However, in post-
communist Europe, foreign investment has largely been lauded as boon to media
development (Dutta & Roy, 2009; Carrington & Nelson, 2002; Finkel, Perez-Linan &
Seligson, 2007). And citizens may interpret policies that aim to restrict foreign media
ownership as attempts by the authoritarian Putin regime to restrict access to pluralistic
media rather than encourage it. This is an important cultural difference that

Future work linking free media demand to policy attitudes may mitigate such
glaring discrepancies in interpretation by providing more detailed descriptions of
hypothetical legislation rather than asking their support for generic, blanket policies.
Summary statements, or perhaps even commentary highlighting the benefits and
drawbacks of various policies, would maximize external validity and likely prove more
effective at establishing consistent relationships between demand and policy attitudes.
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Continuing to explore how support for free media policies is an important step in
linking the micro psychological processes back up to macro societal institutions because
support for such policies is a primary way individual citizens can influence actual levels
of free media supply (Cuillier, 2008; Cuillier & Piotrowski, 2009; Relly & Cuillier, 2010)
and contribute to the consolidation process.

Implications for Free Media Consolidation

As introduced at the onset of this dissertation, free media consolidation is a
process that explains how media systems become sustainable over time through a
combination of elite institutions supplying free media and citizens demanding it (Nisbet
& Stoycheft, in press; Bajomi-Lazar, 2008). A single, unitary definition of media
freedom protects right of media entities to produce media content unencumbered by
political, legal, and economic restrictions, as well as the right of individual citizens to
access the media — both financially and politically, and both as content creators and
consumers — to ensure that their beliefs and ideas are represented. This multilevel
definition reflects international free media law in the Millennium Declaration and
legitimizes the free media consolidation framework, in which media freedom is an active
process enabled by societal institutions, the professional press corps, and individual
citizens.

I argued that demand should be distinguished along three dimensions: political,
legal, and economic because these three types of societal institutions have the ability to
promote or restrict free media supply (political — parliament, presidency, military; legal —
courts, police; economic — private business, corporations). It is only when supply and
demand are high across all three dimensions is media consolidation fully achieved.
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My results provide some guidance of how to maximize demand for free media
along each dimension in various media environments. In Poland, with a free media
environment, greater reliance on media (especially broadcast) produced optimistic
assessments of free media supply. This supply, in turn, was consistently associated with
demand for freer media, and moderated further by one’s political tolerance, willingness to
self-censor, and economic ideology. Finally, legal and economic positively predicted
attitudes in favor of legal and economic media policy reform. For countries with free
media systems seeking to consolidate with higher levels of citizen demand, lessons from
Poland suggest encouraging citizens to frequently interact with media. Such interactions
will boost their perceptions of free media supply, and initiate the process of political
learning that produces greater demand. Poland’s results are optimistic for the
consolidation of free media systems because, across all three dimensions, demand grows
as perceived supply increases. However, they may indicate that strong free media
demand does not exist in the absence of media supply, suggesting that the process of
consolidation is likely to begin with the “top-down” institutional structures that supply
free media, rather than through citizen demands.

In Ukraine and Russia, with less free media environments, individuals’ political
predispositions, including support for the current regime led to optimistic assessments of
free media supply. These erroneously high assessments of the freedoms their media
possess were unassociated with citizen demand. Future work is needed to identify
additional predictors of demand in unfree media environments.

This study does not attempt to examine the longitudinal process of consolidation,

as that is a process that requires years, if not decades, through a reciprocal relationship

138

www.manaraa.com



between institutional supply and citizen demand. Nor does this study attempt to
establish a benchmark for when consolidation is achieved or pinpoint the status of
Poland, Ukraine, and Russia’s consolidation process. These are endeavors for future,
longitudinal research. But this study does significantly move the consolidation literature
forward by establishing three unique dimensions of free media demand and offering
explanations of how they may be amplified in various media environments.

Finally, while consolidation across all three dimensions is certainly the prized
gold standard, it would be amiss not to acknowledge that some societal institution(s)
needs to provide regulation of the media in order to maintain public order. Therefore,
there may be a trade-off of one dimension of freedom for another. Countries may decide
to provide greater political supply, but in doing, threaten an economically free media.
Allowing greater legal freedom, and having laws and constitutional provisions that
universally protect all free speech via the media, may mean that political institutions
needs to crack down on opposition media if it becomes problematic.

It is important to recognize that these trade-offs may be reflected in public
attitudes as well. Citizens may prefer a media that is politically free even if it is more
expensive, or may prefer some political restrictions if they are justly enforced by law.
This may help explain why my results showed that supply and demand sometimes predict
different dimensions. For example, perceptions of high economic supply predicted
political and legal demand, but failed to associate with economic demand. This may
indicate that respondents believe they have pluralistic media markets, and may be willing
to sacrifice some of the economic freedom for increases on the political and legal

dimensions.
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These trade-offs may also extend into society’s larger priorities. How does
maintaining media freedom stack up against other priorities like protecting national
security, preserving political stability, or upholding society’s morals? These are
consequential debates being had by citizens and policymakers around the world. The
U.S. government has formally issued many statements, including many made by former
Secretary of State Hillary Clinton, that declare free media a national priority, to be
promoted worldwide. The extent to which other governments and world citizens
prioritize media freedom is an important element of free media consolidation that my
future work seeks to inform.

Conclusion

This dissertation was the first study that conceptualized and examined the
conditions that produce citizen demand for a politically, legally, and economically free
media. It moves the media freedom literature forward in two distinct directions. First
and most significantly, it offered a unique conceptualization of demand for free media
based on the three societal institutions (political, legal, and economic) that shape free
media supply. Operationalization needs continued refinement, but my results do suggest
that citizens can distinguish between political, legal, and economic media freedom.
Political tolerance showed to be a unique predictor of demand for a politically free media
and free market ideology was uniquely associated with demand for an economically free
media among Polish citizens. In Ukraine and Russia, citizens who were less supportive
of the regime perceived an economically freer media, acknowledging that political and
economic institutions can shape the media’s freedom in different ways. Future work will
need to continue to distinguish political, legal, and economic dimensions as three distinct
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sets of citizen attitudes through refined measure development and confirmatory factor
analyses.

The second unique contribution of this dissertation addresses the relationship
between citizens’ assessments of free media supply and their demand for free media. My
results show that the positive relationship between perceived supply and demand
documented in previous research (Nisbet & Stoycheff, in press; Norris, 2011) is not
universal. The positive association is present in Poland, wherein higher and thus more
accurate perceptions of free media supply are evidence of political learning that results in
greater demand. But in Russia and Ukraine, no such relationships were observed, such
that increases in perceptions of supply did not raise citizens’ demand. This could be
because demand is uniformly high already in these countries, or it could indicate that
citizens are inaccurate in their assessments of supply. Future work should explore these
possibilities further and identify additional determinants of political, legal, and economic
demand in countries with not-free media systems.

Free media consolidation is an important theoretical addition to the largely
descriptive media freedom literature. Identifying unique dimensions of free media
demand, and investigating the relationships between citizen perceptions of their media’s
freedom, demand for media freedom, political orientations, and media use behaviors is a
fruitful area of future research. My program of research will seek to continue to tackle

these important normative problems by advancing theory and informing public policy.
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Appendix A: Distributions of Dependent Variables
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Figure 15: Distributions of Polish supply and demand with normal curves
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Figure 17: Distributions of Ukrainian supply and demand with normal curves
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Appendix B: Non-Significant Interactions
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Figure 21: Non-significant tolerance moderation effect on political demand in Russia
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Figure 22: Non-significant willingness to self-censor moderation effect on legal
demand in Russia
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Figure 23: Non-significant willingness to self-censor moderation effect on legal demand
in Ukraine
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Figure 24: Non-significant free market ideology moderation effect on economic

demand in Russia
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Figure 25: Non-significant free market ideology moderation effect on economic demand
in Ukraine
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Appendix C: Supply and Demand Descriptives and Correlations

Item Valence Mean
Media is free to criticize government and Positive 4.21
political leaders

Government censors the media Negative 3.91
People who produce media sometimes Negative 3.86
experience threats from government

Media are owned by a large number of Positive 5.07
companies

Media is affordable to most people Positive 4.80
Businesses control the type of media content Negative 3.56
produced

The constitution protects the media Positive 4.14
Media is enforced with fair laws Positive 3.78
Laws do not protect journalists and Negative 3.62

bloggers very well

Table 23: Aggregate perceived supply mean with negative and positive valence
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Media is free to Government People who produce

criticize censors the media  media sometimes
government and (R) experience threats
political leaders from government
(R)

Media is free to 1.00 35k 28%*

criticize

government and

political leaders

Government 35k 1.00 60**

censors the media

(R)

People who produce 28%* .60%* 1.00

media sometimes
experience threats
from government (R)

**p <.01 (two-tailed)
(R) =reverse coded

Table 24: Pearson correlations of political supply items across countries

Media are owned by Media is affordable Businesses control

a large number of to most people the type of media
companies content produced (R)

Media are owned by 1.00 36%* .09%*

a large number of

companies

Media is affordable 36%* 1.00 .01

to most people

Businesses control 09** .01 1.00

the type of media
content produced (R)

*#p <.01 (two-tailed)
(R) =reverse coded
Table 25: Pearson correlations of economic supply items across countries
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Media is enforced Laws do not The constitution

with fair laws protects journalists ~ protects the media
and bloggers (R)

Media is enforced 1.00 J5%* S52%*
with fair laws
Laws do not 5% 1.00 A7
protects journalists
and bloggers (R)
The constitution S2%* 7 1.00

protects the media
**p <.01 (two-tailed)
(R) =reverse coded

Table 26: Pearson correlations of legal supply items across countries
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Appendix D: Supplemental Media Use Analyses

Internet Use Broadcast Use Print Use
Internet Use 1.00 28k 2T
Broadcast Use 28 1.00 3k
Print Use 2THHH 30%H* 1.00

w5k p < 001

Table 27: Pearson correlations between Internet, broadcast, and print use in Poland

Political supply Legal supply Economic supply

Constant 1.67 (1.64) 91 (1.40) 4.71 (1.33)%**
Age -.00 (.00) -.00 (.00) -.01 (.00)**
Sex =24 ((14)# -15(.12) -17 (.112)
Education .01 (.06) .08 (.05) 12 (L05)*
Survey language .67 (1.51) 1.61 (1.28) -1.01 (1.22)
SES -.00 (.06) .10 (.05)* -.01 (.05)
Political interest .10 (.06) .00 (.05) .02 (.05)
Political ideology .04 (.07) -.00 (.06) .08 (.05)
Political knowledge -.01 (.04) .05 (.04) 10 (L04)**
Attn to political news .05 (.06) .09 (L05# 13 (L05)**
Attn to econ news .05 (.05) .03 (.05) -.02 (.04)
Internet use .07 (.06) .01 (.05) .06 (.05)
Print - Broadcast use™ -.03 (.04) -.04 (.03) -.02 (.03)
Regime support 08 (L01)*** .04 (.01)*** .01 (.01)

*Frequency of broadcast use deducted from frequency of print use
#p<.10, * p <05, ** p <.01, *** p <.001
Table 28: Relative broadcast and print use on perceived supply in Poland
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Appendix E: Survey Instruments

English Survey

Welcome to the Ohio State University Media and Politics Survey. We are conducting
this brief survey to understand how people in different countries think and feel about
media and politics. In our mission to survey people around the world, we want to make
sure your voice is heard. The survey takes around 20 minutes to complete. Your
answers will not be identified individually and are completely confidential and only
reported as part of a larger trend. Please be assured that all the information you provide
will be kept completely confidential* and never used in any way to permit
identification of you. You may skip any questions you feel uncomfortable answering.

For questions about your rights or to discuss study-related concerns with someone who
is not part of the research team, you may contact Ms. Sandra Meadows in the Ohio
State University Office of Responsible Research Practices at 1-800-678-6251. We
greatly appreciate your participation in this project and we look forward to hearing your
thoughts and opinions about some important issues.

Sincerely,

Elizabeth Stoycheff
Ohio State University
elizabeth.stoycheff+survey@gmail.com

Erik Nisbet
Ohio State University
nisbet.5@osu.edu

*Notification about Internet security: The study uses an online questionnaire. Although every effort to
protect confidentiality will be made, no guarantee of Internet survey security can be given as, although
unlikely, transmissions can be intercepted and IP addresses can be identified.
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This survey asks you to honestly express your opinion about a lot of issues related to the media. By the
media, we mean newspapers, television, radio, magazines, Internet websites, social networks and blogs
produced by either professional journalists or people like you.

First, we would like to ask a few questions about your media habits. People get their news and
opinions from different media. Some people like reading newspapers or magazines, others like watching
TV, listening to the radio or using the Internet. During the typical week, how often do you get news and
opinions from newspapers, newsmagazines, television, radio, or the Internet?

Newspapers | Q Q o Q Q o
(print or online)

Newsmagazines
(print or online)

@)
@)
@)
@)
@)
@)
@)

Television
Radio Q Q Q Q O O o

Internet
(including
websites, blogs O] o o o o o o
and social
networking sites)

How often do you get news and opinions from foreign newspapers, newsmagazines, television, radio or
Internet websites?
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Foreign
newspapers o o o o Q Q Q
(print or online)

Foreign
newsmagazines o o o o o Q Q
(print or online)

Foreign
television Q Q Q O O O O
programs

Foreign radio o o o o o o o
programs

Foreign Ipternet o) o o o o o o)
websites

When you are using media, how much attention do you generally pay to news and opinions about the
following topics?

News about o o o o o o o
national politics

News about the

@] O @] @] @] @] O
economy
News about
1r.1ternat10na1 o o o o) o o o
issues and
events

Please tell me how often you use the Internet to do any of the following things. How often do you use

the Internet to...
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Share political
opinions with
others online

Play games
online

Visit news
websites

Shop or make
online
purchases

Use online
search engines
to help you
find
information

Use social
networking
sites

Email friends
and family

Watch videos,
movies or TV
shows online
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What social networking sites do you currently use? (Check all that apply)

VK (V Kontakete) - ALL

Spaces - RUSSTA

NK.pl (Nasza-klasa.pl) - POLAND
Odnoklassniki - ALL
LiveJournal - ALL
Facebook - ALL
Twitter - ALL
YouTube - ALL
Other, please specify
I do not use any social networking sites

oooo0o0o0oooO0O

How often do you visit social networking sites?

Never

Less than once a month

Once a month

2 to 3 times a month

Once a week

2 to 3 times a week

Daily

Several times a day

If Never Is Selected, Then Skip To End of Block

(ONCNONONONONONG,

Overall, how important are social networking sites to you personally when it comes to:

Keeping up
with political O] O o o Q Q Q
news

Discussing
political issues | O o o o o @) Q
with others

Finding other

people who o o o o o o o
share your

political views

Recruiting

peopleto get | o) o) o) 0 0 o
involved with

political issues
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Now, I’d like to ask some questions about the freedom of Internet and media in your
country. In general, is the Internet free or is it restricted in [Insert Country]?

Very restricted

Restricted

Somewhat restricted

Neither restricted nor free

Somewhat Free

Free

Very Free

In general, is the media free or is it restricted in [Insert Country]?

(ONCNONCNONONGC,

Very restricted

Restricted

Somewhat restricted
Neither restricted nor free
Somewhat Free

Free

Very free

000000

The last few questions asked about the amount of freedom (country’s) media have. Using your own
words, what does having a “free” media mean to you? Please write your response in the box provided

below.

Media may have different levels of freedom in different countries. Compared to media in the
countries listed below, do you think the media in your country experience more, less or equal levels of
freedom?

Media in my country is.....

Compared
to
Ukraine's
media

Compared
to Russia's O O @) Q Q o O
media

Compared
to Poland's O O] o O] O o o

media

Compared
to U.S's o o o o o o o
media
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We would like to ask you some more questions about the media in (country). How well do you think
each of the following statements describes the media in (country)?

Media in

(country) are
always free
to criticize o o o o o o o

the
government
and political
leaders

The
government
in (country) O] o o o o o o
censors the

media

People who
produce
media in
(country)

sometimes | o) o) o o) o) o)
experlence

threats or
violence
from
government
Media in
(country) are
ownedbya | o o o o) o o o
large
number of
companies

Businesses
control the
type of

media @) Q Q o Q Q Q
content
produced in
(country)
Media is
affordable to
most people
in (country)

Media is

enforced o) o) o) o o) o) o)
with fair

laws in

183

www.manharaa.com




(country)

Laws do not
protect
journalists o o o o o o o
and bloggers
very well in

(country)
The

(country)
constitution O O] O] o O] O] O]
protects the

media

From the list below, please select the group of people you like LEAST

Immigrants

Communists

Atheists

Socialists

Fascists

Anarchists

Muslims

Another group, please specify
Please indicate extent to which you agree or disagree with each of the following statements.

(O CNONCNONONONG)

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should be banned from o O o O o O Q
being President

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should be allowed to o o o o o o o
teach in public schools

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should be allowed to o o o o o o o
hold public rallies in our city

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should be outlawed

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should be allowed to o o o o o o o
make a speech in our city

${q://QID19/ChoiceGroup/SelectedCho
icesTextEntry} should have their o o O] o o o o
phones tapped by our government
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Do you have a favorable or unfavorable opinion of the following groups and people in your country?

President
Vladimir Putin
- RUSSIA

PM Dmitry
Medvedev -
RUSSIA

United Russia
- RUSSIA

President
Viktor
Yanukovych -
UKRAINE

PM Mykola
Azarov -
UKRAINE

Party of
Regions -
UKRAINE

President
Bronislaw
Komorowski -
POLAND

PM Donald
Tusk -
POLAND

Civic Platform
-POLAND

The news
media
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How much trust do you have in each of the following institutions in your country to do what is right?

The o) 0 0 0 0 0 0
Parliament

The Courts of o o o o o o o

Law

The Police O Q Q Q Q Q Q

The Military o Q Q Q Q Q Q

The o) 0 0 0 0 0 0
Presidency
The News

Media @] O O O o o o

Now we are going to ask you several questions about your knowledge of politics and media in your
country. Not everyone is expected to know these answers. Please just try to answer to the best of your
ability. If you do not know the answer, please feel free to select "Not Sure."

The current foreign minister of Russia is Igor Ivanov. The current minister of foreign affairs in Ukraine
is Kostyantyn Gryshchenko. The current minister of foreign affairs in Poland is Anna Fotyga.

Definitely True
Probably True
Probably False
Definitely False
Not sure

00000

The length of the president’s term in Russia is 6 years. The length of the president’s term in Ukraine is 5
years. The length of the president’s term in Poland is 5 years.

o
o
o
o
o

Definitely True
Probably True
Probably False
Definitely False
Not Sure
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The Communist Party of the Russian Federation has the most seats in the Federal Assembly. The All
Ukrainian Union has the most seats in the Verkhovna Rada. Law and Justice has the most seats in the
Zgromadzenie Narodowe.

Definitely True
Probably True
Probably False
Definitely False
Not Sure

C000O0

Publishing false statements online or in print that may damage people’s reputations is against the law in
Ukraine. Publishing false statements online or in print that may damage people’s reputations is against
the law in Poland. Publishing false statements online or in print that may damage people’s reputations is
against the law in Russia.

Definitely True
Probably True
Probably False
Definitely False
Not Sure

00000

The United Nations considers access to free media a universal human right.

Definitely True
Probably True
Probably False
Definitely False
Not Sure

00000

A wiki is a professional website created for storing web documents, like large HTML pages and images,
to reduce bandwidth usage.

Definitely True
Probably True
Probably False
Definitely False
Not Sure

00000

A podcast is an audio or video file streamed online to a computer or mobile device.

o
o
o
o
o

Definitely True
Probably True
Probably False
Definitely False
Not Sure
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Below are some general questions about society. Please indicate how much you agree or disagree with
each of the following statements.

It is okay if
some
groups have o o o o o o o
more of a
chance than
others

We would
have fewer
problems if
we treated
different O
groups
more
equally

To get
ahead in
life, it is

sometimes

necessary

to step on
other

groups

If certain
groups of
people

stayed in
their place, Q
we would
have fewer
problems

It would be
good if all
groups O o o O] o o O]
could be
equal
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Some
groups of
people are
just more

worthy than
others

Please indicate extent to which you agree or disagree with each of the following statements.

It is difficult for

me to express
my opinion if I
think others
won't agree with
what I say

There have been
many times
when I have

thought others
around me were

wrong, but I did
not let them

know

It is safer to
keep quiet than
publicly speak
an opinion that
you know most

others do not
share

When I disagree
with others, I
would rather go
along with them
than argue about
it
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I tend to speak
my opinion only
around friends
and other people
I trust

It is easy for me
to express my
opinion around
others who |
think will
disagree with
me.

If I disagree
with others, 1
have no
problem letting
them know it.

I’d feel
uncomfortable
if someone
asked my
opinion and I
knew that he or
she wouldn’t
agree with me.
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Sometimes
political issues
are so
complicated
that people like O] O] o O O] O O
me can't
understand
what's really
going on

I feel that I
have a pretty
good
understanding o o o o o o o
of the important
political issues
facing my
country today

I think I am
better informed
about_ political o o o o o o o
topics and
issues than
most people

Please indicate extent to which you agree or disagree with each of the following statements.

Too much
power is
concentrated
in the hands o Q Q @) o @)
of a few large
companies in
our country

Businesses in

our country 0 0 0 0 o) 0 0
make too

much profit
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Most people
are better off
in a free
market

economy, O] O] O] O O]
even though
some people
are rich and

some are poor

We need less
government
regulation of o o o Q Q
business in
our country

In general, how much do you support or oppose having an entirely free Internet?

Strongly oppose

Oppose

Somewhat oppose

Neither oppose nor support
Somewhat support

Support

Strongly support

(ONCNONONONONGC)

In general, how much do you support or oppose having an entirely free media?

Strongly oppose

Oppose

Somewhat oppose

Neither oppose nor support
Somewhat support
Support

Strongly support

(ONCNONCNONONG®,
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Below are statements about media in (country). Please indicate extent to which you agree or disagree
with each of the following statements.

Media should always
be free to criticize the
government and O] O] o O] O] O O
political leaders in
(country)

Media should be

owned by a largq o o o o) o) ) )

number of companies
in (country)

Media should be
affordable to most O O O Q Q Q Q
people in (country)

The
(country's)government
should not threaten
people who produce
media, like journalists
and bloggers

Media should be
enforced with fair Q Q O Q Q Q Q
laws in (country)

The (country's)

congtltutlon shoplq o o o o o o o
specify that media is

protected by law

It is sometimes okay

for government to o o ) Q Q o Q
censor media in

(country)

It is sometimes okay if

media are owned by a o) o o) @) Q O Q
few large companies

in (country)

It is sometimes okay if
media laws are not o o o o O] o O
enforced in (country)
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Below are a series of statements about important issues facing (country). Please rank the issues in order
of importance from 1=MOST IMPORTANT to 3=LEAST IMPORTANT.

1 Media that is free from censorship
2 Media that is enforced with fair laws
3 Media that is affordable to most people

Below are a series of statements about important issues facing (country). Please rank the issues in order
of importance from 1=MOST IMPORTANT to 4=LEAST IMPORTANT.

1 Media that is free from censorship
2 National security

3 Free and fair elections

4 Community morals and religion

Below are a series of statements about important issues facing (country). Please rank the issues in order
of importance from 1=MOST IMPORTANT to 4=LEAST IMPORTANT.

1 Media that is affordable to most people
2 National security

3 Free and fair elections

4 Community morals and religion

Below are a series of statements about important issues facing (country). Please rank the issues in order
of importance from 1=MOST IMPORTANT to 4=LEAST IMPORTANT.

1 Media that is enforced with fair laws
2 National security

3 Free and fair elections

4 Community morals and religion
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There are many ways to govern a country. Would you approve or disapprove of the following
alternatives?

Only one political
party is alloweq to o o o o o o o
stand for election
and hold office
The army governs
Q o o Q Q O] Q

the country

Elections and

parliament are

eliminated so the O O O @] @] @] O

president can make
all decisions

Please indicate how much you agree or disagree with each statement.

Democracy is

preferable to
any other kind Q Q Q Q Q Q Q

of government
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In some
circumstances,
a o) o) o) o) Q o) o)
nondemocratic
government can
be preferable

For someone
like me, it
doesn't matter
what kind of Q Q Q Q Q Q Q
government we
have

In your opinion, how much of a democracy is (country) today?

Not a democracy at all

A democracy with major problems
A democracy with minor problems
A full democracy

000

Overall, how satisfied are you with the way democracy works in (country)?

Not at all satisfied

Not very satisfied

Fairly satisfied

Very satisfied

(country) is not a democracy

0000

Democracy can mean different things to different people. In your own words, what would you say
democracy in your country means to you?
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Now we would like to know your opinions about different media and Internet policies that have been
proposed or implemented in different countries around the world. Please read each policy carefully and

indicate how much you support or oppose each policy.

A policy that
penalizes
journalists for
spreading
“deliberately O o O]
untrustworthy
information”
with time in
prison
A policy that
allows
government to
| CVIEW 0 o 0
information
before it is
published in
the media

A policy that
allows the
government to

monitor o ) o)
citizens
Internet and
social media
use.

A policy that
requires
scrutiny of
media
restrictions as o 0 o

part of a
country’s
annual review
of human
rights

A policy that
grants any
citizen the

right to request
and obtain Q Q Q
information
found in public
records
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A policy that
allows courts
to punish
government O ©) O] O] O O] O]
officials for
media
censorship.

A policy that
imposes a rule
where a person

cannot own
more than one o o o o o o o
commercial
TV
broadcasting
license in the
same market

A policy that
says foreign
investors
cannot own Q ) Q Q Q Q Q
majority shares
of newspapers
in a different
country

A policy that
regulates TV
prov.lders S0 o o o o o o o
TV is more
affordable to
citizens.

Are you interested or uninterested in politics?

Very Uninterested

Uninterested

Somewhat Uninterested

Neither Interested nor Uninterested
Somewhat Interested

Interested

Very Interested

(ONCNONONONON®,
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During the last two years, how often have you participated in any of the following activities?

Voted in a.polltlcal o o o
election

Signed a petition about a

political or community O] O O
issue

Attended a protest or o o o
rally

Wrote a letter or email to o o o

a political leader

Worked with others on a
community project

Some people argue that countries need to enact more laws to protect freedom of expression in the media
and on the Internet. Others argue that existing laws are sufficient. =~ Overall, how do you support or
oppose new legislation in your country aim at protecting freedom of expression in the media and on the
Internet?

Oppose
Somewhat Oppose
Somewhat Support
Support

0000

(Answer If Some people argue that countries need to enact more laws ... Support Is Selected Or Some
people argue that countries need to enact more laws ... Somewhat Support Is Selected)
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How likely are you to engage in each of following activities to support new legislation protecting
freedom of expression in the media and on the Internet?

Signa o) ) ) 0 ) o) )
petition
Attend a

protest or O o o O O] O] O]

rally

Contribute
money to an ) o) o) ) o ) o
advocacy
organization

Contact your
political

leaders to O] o o o o o o

express your
opinion

(Answer If Some people argue that countries need to enact more laws ... Somewhat Oppose Is Selected
Or Some people argue that countries need to enact more laws ... Oppose Is Selected)

How likely are you to engage in each of following activities to oppose new legislation protecting
freedom of expression in the media and on the Internet?

Sign a o) o) o) o) o) o) o
petition

Attend a
protest or O O o O o @] @]

rally

Contribute
money to an o o o o o o o
advocacy
organization

Contact your
political

leaders to O o o O O] o O]

express your
opinion
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People often visit a variety of commercial and government websites to get information, purchase goods
or services, talk to friends on social networks, watch videos or movies, contact government agencies or
leaders about issues, etc.

Please tell me how much you agree or disagree with the following statements about your online privacy.

Government
websites

preserve ny 0 o) o) 0 @) @) 0
online

privacy when
I use them

Commercial
websites
preserve my o) o) Q o) o) o) o)
online
privacy when
I use them

Iam
comfortable
with the
amount of
privacy I
have on
government
websites

Iam
comfortable
with the
ampunt of o o
privacy |
have on
commercial
websites

I have
control over
who can get
access to my

personal Q Q o O] o o o
information
collected by
commercial

websites
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I have
control over
what
personal
information
is released by
commercial
websites

I have
control over
how
commercial
websites use
my personal
information

Please tell me how much you agree or disagree with the following statements about your online privacy.

I have control
over who can
get access to my
personal
information
collected by
government
websites

I have control
over what
personal
information is
released by
government
websites

I have control
over how
government
websites use my
personal
information
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Giving personal
information to
government O O] O] O O] O O]
websites is
risky

My privacy is at
risk when I give
personal o o o o o o o
information to
government
websites

Government
websites may
inappropriately o o O o o O] O]
use my personal
information

Giving personal
information to
commercial O Q Q Q Q Q Q
websites is
risky

My privacy is at
risk when I give
personal o o o o o o o
information to
commercial
websites

Commercial
websites may
inappropriately Q Q Q Q O] o o
use my personal
information

Now, we are almost done. We have a few final background questions for you. Are you male or female?

O Male
O Female

How old were you on your last birthday?
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What is the highest level of education that you have completed?

(ONCNONCNONONG®,

No formal education

Primary school

Secondary school

Completed trade/technical school
Some university

Completed university
Post-university

Have you ever lived in another country?

o
o

Yes
No

Do you have friends or family who live in another country that you write to, talk with or visit regularly?

o
o

Yes
No

Some people talk about politics in terms of left and right. On a 10-point scale, with 1 indicating extreme
left and 7 indicating extreme right, where would you place yourself?

C00000O0

Extreme left 1

Left 2

Lean left 3

Middle of the road 4
Lean right 5

Right 6

Extreme right 7

Thinking about your religious beliefs, would you say that you are Protestant, Roman Catholic, Orthodox,
Jewish, Muslim, Atheist/Agnostic, or something else?

O

o
o
o
o
o
o
o
o

Protestant Christian (e.g. Baptist, Methodist, Non-denominational, Lutheran, Presbyterian,
Pentecostal, Episcopalian, Reformed, Church of Christ, Jehovah’s Witness)

Roman Catholic (Catholic)

[in Russia] Russian Orthodox Church

[in Ukraine] Ukrainian Orthodox Church

Greek Orthodox Church
Jewish (Judaism)

Muslim (Islam)
Atheist/Agnostic

Something else, please specify:
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Please tell us how much you agree or disagree with each of the following statements

My religious

beliefs are an
important o o o o o Q Q

reflection of
who I am

In general,
my religious
bghefs are an o o o o o o o

1mportant

part of my
self-image

Overall, my
religious
beliefs have
very little to O o o o O Q @)
do with how
I feel about
myself

My religious
beliefs are
unimportant
to my sense O O o o Q o Q
of what kind
of person |
am

How often do you attend religious services outside of weddings and funerals?
Never

A few times a year during holidays

About once a month

Several times a month

Once a week

More than once a week

00000

Below is a list of ranges of total annual household income. Please select the range best reflects your
household income in 2012.

O Less than 9250 PLN

O 9251 to 18,500 PLN

O 18,501 to 27,750 PLN
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27,751 to 37,000 PLN
37,001 to 46,251 PLN
46,252 to0 55,501 PLN
55,502 to 64,751 PLN
64,572 to 74,001 PLN
74,002 to 83,251 PLN
83,252 t0 92,502 PLN
92,502 PLN or more
Less than 45,400 RUB
45,401 to 90,800 RUB
90,801 to 211,800 RUB
211,801 to 332,900 RUB
332,901 to 453,900 RUB
453,901 to 575,000 RUB
575,001 to 696,000 RUB
696,001 to 817,000 RUB
817,001 to 938,000 RUB
938,001 to 1,028,900 RUB
1,028,901 RUB or more
Less than 8,100 UAH
8,101 to 20,300 UAH
20,301 to 32,500 UAH
32,501 to 52,800 UAH
52,801 to 64,900 UAH
64,901 to 85,200 UAH
85,201 to 97,400 UAH
97,401 to 105,500 UAH
105,501 to 117,700 UAH
117,701 to 129,800 UAH
129,801 UAH or more

(ONCNONCHONONONCNONONONONONONCORONCNONCRONCNONCRONCNONONONONC,
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Polish Survey

Witamy Panstwa na stronie ankiety Uniwersytetu Stanowego w Ohio (Ohio State University, USA)
Nasza ankieta dotyczy mediow i polityki. Przeprowadzamy badania, ktéore pomoga nam zrozumiec, co
ludzie w réznych krajach odczuwaja i mysla na temat powiazania mediow i polityki. Naszym celem
jest przeprowadzenie ankiet na catym $wiecie. ChcielibySmy, aby Panstwa glos w tej sprawie mial
znaczenie. Ta ankieta moze zaja¢ okolo 20 minut. Panstwa odpowiedzi sa calkowicie anonimowe i
calkowicie poufne . Maja one pokaza¢ ogdlne tendencje spoteczne. Zapewniamy Panstwa, ze
informacje, ktérych nam udzielacie pozostana poufne* i nigdy nie beda uzyte w jakikolwiek sposob
umozliwiajacy identyfikacjg respondentow. Mozecie Panstwo pominaé odpowiedzi na pytania, ktore
wydadza Wam si¢ klopotliwe.

W przypadku jakichkolwiek pytan, dotyczacych Panstwa praw lub jezeli chcecie Panstwo wymienié
uwagi dotyczace przeprowadzanego badania z kim$ spoza zespotu badawczego, prosimy kontaktowac si¢
z Sandra Meadows (Ohio State University Office of Responsible Research Practices) pod numerem
telefonu: 1-800-678-6251 lub za posrednictwem poczty elektronicznej pod adresem e-mail:
meadows.8@osu.edu. Jestesmy bardzo wdzigczni za udziat w naszym projekcie i z przyjemnoscia
uwzglednimy Panstwa sugestie i opinie dotyczace naszej ankiety.

Z powazaniem,

Elizabeth Stoycheff
Ohio State University
elizabeth.stoycheff+survey@gmail.com

Erik Nisbet
Ohio State University
nisbet.5@osu.edu

*Uwaga dotyczaca bezpieczenstwa w internecie: w tym badaniu uzywany jest kwestionariusz online.
Pomimo podjgtych wysitkow ochrony prywatnosci, nie mozna w zupetnosci zagwarantowac
bezpieczenstwa ankiet przeprowadzanych w internecie. Zawsze istnieje prawdopodobienstwo, co prawda
niewielkie, przechwycenia transmisji i zindentyfikowania adresu IP uzytkownika.

Ta ankieta wymaga od Panstwa wyrazenia swoich szczerych opinii dotyczacych wielu kwestii
powiazanych z mediami. Pod terminem media rozumiemy dzienniki, telewizje, radio, czasopisma,
strony internetowe, portale spolecznosciowe i blogi tworzone i wydawane zaré6wno przez
zawodowych dziennikarzy, jak i przez amatorow.
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Na poczatku chcielibysmy zadac kilka pytan dotyczacych Panstwa nawykow medialnych. Ludzie
uzyskuja wiadomosci i wyrabiaja sobie opinie na podstawie roznych zrddetl informacji. Niekorzy
czytaja gazety i czasopisma, inni ogladaja telewizjg, stuchaja radia lub korzystaja z internetu. Jak czgsto
w trakcie tygodnia zdobywa Pan/Pani wiadomos$ci i ksztaltuje wlasne poglady na podstawie gazet,
czasopism, telewizji, radia lub Internetu?

Dzienniki (w
wersji drukowanej o o o o O] O] O
i elektroniczne;j)

Czasopisma (w
wersji drukowanej o o o o O] O] o
i elektronicznej)

(@)
(@)
@)
@)
@)
@)

Telewizja o
Radio O O O O O] O] O

Internet (tacznie:
strony internetowe,
portale @) o @) ©) o o o
spoleczno$ciowe i
blogi)

Jak czesto uzyskuje Pan/Pani wiadomosci i ksztattuje wlasne poglady na podstawie zrodel
zagranicznych: dzienniki, czasopisma, telewizja, radio lub strony internetowe?

Zagraniczne
dzienniki (w
wersji o o o o o o o
drukowanej i
elektronicznej)

Zagraniczne
czasopisma (W
wersji o Q o O] Q Q O]

drukowanej i
elektronicznej)

Zagraniczne
programy o o o o O O O]
telewizyjne

Zagraniczne
programy o o o o o o o
radiowe

Zagraniczne
strony Q Q o Q o o o
internetowe
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W trakcie korzystania z medidéw, ile uwagi poswigca Pan/Pani wiadomo$ciom i opiniom, ktore dotycza
nastepujacych tematow?

7
Bardzo Srednio Bardzo
mato duzo
Wiadomosci o o) 0 0 0 ) ) o)
polityce krajowej

W1adomosc1 o o o o o o o
ekonomiczne
Wiadomosci o

wydarzeniach i o o o o o o o

sprawach
migdzynarodowych
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Proszg nam powiedzie¢, jak czgsto uzywa Pan/Pani internetu w nastepujacych celach. Jak czgsto uzywa
Pan/Pani internetu do...
Nigdy | Rzadziej REVAYY 2-3 razy REVAYY 2-3 razy | Codziennie
nizraz | miesiagcu W tygodniu W

W miesiacu tygodniu
miesiacu

wymiany
pogladow
politycznych z O] O] O O O] o o
innymi w
Internecie
gier internetowych | O O] O O o o o

przegladania stron
i portali O] O] O O O] o o
informacyjnych

zakupow
internetowych

korzystania z
wyszukiwarek w
celu znalezienia
informacji

korzystanie z
serwisow
spoteczno$ciowych

wysylania
wiadomosci e-mail
do rodziny i
przyjaciot
ogladania filmow
wideo i
programow o o o o O] O] Q
telewizyjnych w
internecie
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Z jakich portali spotecznosciowych aktualnie Pan/Pani korzysta? (Proszg wybra¢ wlasciwe)
VK (V Kontakete)

NK.pl (Nasza-klasa.pl)
Odnoklassniki
LiveJournal

Facebook

Twitter

YouTube

Inny, proszg sprecyzowaé
Nie korzystam z portali spotecznosciowych

Ooo0o0DbDO0oO0O

Jak czgsto odwiedza Pan/Pani portale spotecznos$ciowe?
Nigdy

Rzadziej niz raz w miesiacu

Raz w miesigcu

2-3 razy w miesiacu

Raz w tygodniu

2-3 razy w tygodniu

Codziennie

Wiele razy w ciagu dnia

0000000

If Never Is Selected, Then Skip To End of Block

Ogolnie, jak wazne sa dla Pana/Pani portale spolecznosciowe, jesli chodzi o:

1 4 7
Zupeltnie Obojetne Niezwykle

niewazne wazne

otrzymywanie
wiadomosci

dotyczacych
polityki

dyskusje na
tematy

polityczne z
innymi

spotykanie
innych ludzi o

podobnych O] o O O Q Q Q

pogladach
politycznych

motywowanie
ludzi do
angazowania o o o o o o o
sig w
dziatalno$¢
polityczna
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Teraz, chcieliby$my zadaé parg pytan na temat wolnosci mediow i internetu w Pana/Pani kraju.
Ogodlnie, czy internet w Polsce daje mozliwo$¢ swobodnego korzystania z praw i obowiazkow, czy
raczej wolno$¢ w internecie jest ograniczona?

Bardzo ograniczona

Ograniczona

Troche ograniczona

Ani nie daje swobody ani nie tworzy ograniczen
Daje nieco wolnosci

Daje wolnosé

Daje pelna wolnosé

(ONCNONONONONGC)

Ogodlnie, czy_media w Polsce sa wolne czy ich wolno$¢ jest ograniczona?
Bardzo ograniczona

Ograniczona

Troche ograniczona

Ani nie sa wolne ani nie jest ona ograniczona
Maja nieco wolnosci

Sa wolne

Sa calkowicie wolne

(ONONONCNONONGC,

Ostatnich parg pytan odnosito si¢ do media wolnosci mediéw w Polsce. Uzywajac wlasnych stow, czy
moze Pan/Pani zdefiniowac termin "wolne" media? Prosimy o udzielenie odpowiedzi w polu ponize;j.

Wolno$¢ medidéw moze mie¢ rozny poziom w réznych krajach. Porownujac media krajow wymienionych
ponizej, czy uwaza Pan/Pani, ze media w Polsce ciesza si¢ wieksza, mniejsza lub rowna

wolnoscig?

Media w moim kraju sa...

O wiele Mniej Troche maja ten Troche Bardziej O wiele
mniej wolne mniej sam bardziej wolne bardziej

wolne wolne poziom wolne wolne
wolnosci

W pordéwnaniu
z mediami na @] @] @] O @] @] @]
Ukrainie

W pordéwnaniu
z mediami w o o o o o o o
Rosji

W pordéwnaniu
z mediami w
Stanach
Zjednoczonych
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Chcieliby$my Panu/Pani zada¢ jeszcze parg pytan dotyczacych mediow w Polsce. Jak Pan/Pani uwaza?
Ktora z ponizszych wypowiedzi dotyczy mediow w Polsce?

w ogble bardzo mato nieco dotyczy dotyczy | Doskonale
nie mato dotyczy dotyczy w petni je opisuje

dotyczy dotyczy

Mediom w
Polsce zawsze
wolno

krytykowac o O o o O O] O]
rzad i
przywodcow
politycznych

Rzad polski
cenzuruje media

Ludzie
tworzacy media
w Polsce
czasami sa
zastraszani lub
ulegaja
przemocy ze
strony rzadu

Media w Polsce

naleza do o) 0 o) o) 0 o o
réznych

wlascicieli

Przedsigbiorcy
kontroluja tres¢
przekazu O o o o o o O]
medialnego w
Polsce

Dostep do
mediow jest w
Polsce w cenie o o o o o o o

przystepnej,
osiagalnej dla
wiekszosci
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Media w Polsce
podlegaja
jasnym o o @) @) O] O] O]
przepisom
prawa

Prawo w Polsce
niezbyt dobrze
chroni o o ©) ©) o o o
dziennikarzy i
blogerow

Konstytucja
Rzeczpospolitej
Polskiej chroni | O O o o Q o}

media

Prosimy o wybranie z ponizszej listy grupy, ktora lubi Pan/Pani NAJMNIEJ
O imigranci
O komunisci
O ateisei

O socjalisci
O faszysci
O]
O
O]
O

anarchisci

liberatowie

muzulmanie

inna grupa, prosimy sprecyzowac
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Prosimy o zaznaczenie w jakim stopniu Pan/Pani zgadza si¢ z kazdym z nastg¢pujacych zdan

1 4 7
Calkowicie Jest mi Zgadzam

si¢ nie to SERY
zgadzam obojgtne zupetnosci

${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno mu si¢ zabroni¢ by¢ Prezydentem Q ol o] O ol O @]

${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno mu si¢ pqzwohc’ nauczaé w o o o o ol o o
szkotach publicznych

${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno mu si¢ pozwoli¢ organizowaé

. . .. Q ol o] O ol O O
publiczne zgromadzenia w naszym miescie
${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno si¢ go pozbawi¢ praw publicznych Q ol o] O ol O Q

${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno mu si¢ poz.w’ol.lc przemawia¢ w o oo o o o o
naszym miescie

${q://QID19/ChoiceGroup/SelectedChoicesTextE
ntry} Powinno si¢ zalozy¢ rzadowe podstuchy na
ich telefonach
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Czy Pana/Pani zdanie na temat nastgpujacych postaci i grup ludzi w Polsce jest pozytywne czy raczej

nie?
1 4 7
Calkowicie S3 mi obojetni Bardzo
nieprzychylna przychylna
Prezydent
Bronistaw O] O O O] O] O O]
Komorowski
Premier
Donald Tusk Q Q Q Q Q Q Q
Platforma
Obywatelska Q Q Q Q Q Q Q
_ Media o o o 0 o o o
informacyjne

Jak ocenit(a)by Pan/Pani swoje przekonanie o tym, iz wymienione ponizej instytucje w Polsce robia to,
co do nich nalezy?

Zadne Bardzo Mate Troche Dostateczne Duze Bardzo
mate duze

Sejm Q Q Q Q Q Q @)

Sady Q o o o @) @) @)

Policja Q o o o @) @) @)

Wojsko Q o o o @) @) @)

Prezydent o o o o O Q @)

| Media o o o o o Q Q
informacyjne

Teraz chcieliby$Smy zada¢ Panu/Pani kilka pytan dotyczacych polityki i mediow w Polsce. Doktadne
odpowiedzi nie sa konieczne. Prosimy tylko zaznacza¢ te, ktore wydaja si¢ Panu/Pani prawidtowe. Jesli
nie zna Pan/Pani odpowiedzi, prosimy zaznaczy¢ "Nie mam pewnosci".
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Obecnym ministrem spraw zagranicznych Rzeczpospolitej Polskiej jest Anna Fotyga.
Zdecydowanie prawda

O

O Prawdopodobnie prawda
O Prawdopodobnie fatsz
O Zdecydowanie fatsz

O Nie mam pewnosci

Dhugo$¢ kadencji Prezydenta w Polsce wynosi 5 lat.
Zdecydowanie prawda

Prawdopodobnie prawda
Prawdopodobnie fatsz
Zdecydowanie falsz

Nie mam pewnosci

(OGN ONONG®,

Prawo i1 Sprawiedliwos¢ posiadaja wigkszo$¢ miejsc w Parlamencie.
Zdecydowanie prawda

O]

O Prawdopodobnie prawda
O Prawdopodobnie fatsz
O Zdecydowanie fatsz

O Nie mam pewnosci

Publikowanie drukiem lub zamieszczanie w internecie oszczerstw, mogacych kogo$ zniestawic jest w
Polsce prawnie karalne
Zdecydowanie prawda

Prawdopodobnie prawda
Prawdopodobnie fatsz
Zdecydowanie fatsz

Nie mam pewnosci

(ON©

000

ONZ uznaje dostgp do wolnych medidw za powszechne prawo czlowieka
Zdecydowanie prawda

Prawdopodobnie prawda
Prawdopodobnie fatsz
Zdecydowanie falsz

Nie mam pewnosci

00000

Wiki to profesjonalna strona internetowa, stworzona w celu przechowywania dokumentow
internetowych, takich jak obrazy i duze strony HTML

Zdecydowanie prawda

Prawdopodobnie prawda

Prawdopodobnie fatsz

Zdecydowanie falsz

Nie mam pewnosci

@)

(OGN ONG)
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Podcast to plik audio lub video przesytany strumieniowo online na komputer lub urzadzenie mobilne.
Zdecydowanie prawda

O

O Prawdopodobnie prawda
O Prawdopodobnie fatsz
O Zdecydowanie falsz

O Nie mam pewnosci

218

www.manharaa.com




Ponizej mamy parg pytan dotyczacych ogolnych zagadnien spoteczych. Prosimy zaznaczy¢, w jakim
stopniu si¢ Pan/Pani zgadza z kazdym z nastgpujacych stwierdzen

Zdecydo Nie Raczej Jest mi Raczej | Zgadzam | Catkowicie
wanie si¢ | zgadza si¢ nie to si¢ si¢ sie

nie msi¢ | zgadzam | obojgtne | zgadzam zgadzam
zgadzam

To wlasciwe, ze

niektore grupy

spoteczne maja o o o o o o o

wigcej mozliwosci
niz inne

Mieliby$my mniej
problemow

gdybySmy
traktowali tak samo o O Q Qo o Q o

roézne grupy
spoteczne

Zeby da¢ sobie
rade w zyciu,
czasami konieczne
jest umniejszenie
innej grupy
spotecznej

Jezeli niektore
grupy spoleczne
znalyby swoje
miejsce,
mieliby$my mniej
probleméw

Byloby bardzo
dobrze, gdyby
wszystkie grupy Q Q o Q O] o o
spoteczne byty
rowne

Niektore grupy
ludzi sa lepsze od o o o o Q O] Q
innych
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Prosimy o zaznaczenie w jakim stopniu Pan/Pani zgadza si¢ z kazdym z nastgpujacych stwierdzen

Zupeli | Nie Raczej | Jestmi | Raczej | Zga | Catkow

e sig zgadz | si¢ nie to sig dza | icie sig
nie am zgadza | obojetn | zgadza m zgadza
zgadza sig m © m si¢ m
m
Jest mi trudno
wyrazi¢ swoja
opini¢ i mysle, ze o o o o O] O] O]

inni nie zgodza si¢ z
moim zdaniem

Wiele razy
mialem/am
wrazenie, ze inni w
okoto nie maja racji, O o o o o o o
ale nie
pokazywaltem/am
tego
Bezpieczniej jest
siedzie¢ cicho, niz
publicznie wyrazad o o o o o o o
opinie, z ktérymi
nie zgadza si¢
wickszos¢

Kiedy nie zgadzam
si¢ z innymi, wolg
raczej z nimi o o o o o O] Q
wspolpracowac, niz
si¢ ktocié
Staram si¢ wyrazaé
swoje opinie tylko o o o o o o o
wsrod przyjaciot i
ludzi, ktérym ufam
Z tatwoscia
wyrazam swoje
Zda]?i'e wéro’d ll}dZi, o o o o o o o)
torzy jak sie
domyslam, nie
zgodza si¢ ze mna

Kiedy nie zgadzam
si¢ z innymi, nie
mam problemow z
moéwieniem o tym

Czujg sig
niezrgeznie, jezeli
kto$ pyta o moja
opinig, a ja wiem, ze
ta osoba nie zgodzi
si¢ ze mna
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Prosimy o zaznaczenie w jakim stopniu Pan/Pani zgadza si¢ z kazdym z nastgpujacych stwierdzen
Zupekie Nie Raczej Jest mi

Raczej | Zgadzam | Catkowicie
signie | zgadzam | si¢ nie to i

sig sig sie

zgadzam sig zgadzam | oboje¢tne | zgadzam

zgadzam
Czasami kwestie

polityczne sg tak
zawile, ze nie
jestem w §tanie o o o o o o o
zrozumied, 0 co
tak naprawde w
tym wszystkim
chodzi

Wydajg mi sig, ze
dos¢ dobrze
rozumiem gléwne

problemy o o o o o 0 )
polityczne, z
ktorymi, obecnie
boryka si¢ nasz
kraj

Mysle, ze jestem
lepiej
poinformowany/na
odnos$nie tematow o o o O] o O] o
politycznych niz
wigkszos¢
spoteczenstwa
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Prosimy o zaznaczenie w jakim stopniu Pan/Pani zgadza si¢ z kazdym z nastg¢pujacych stwierdzen

Zupehie Nie Raczej Jest mi Raczej | Zgadzam | Catkowicie
signie | zgadzam | si¢ nie to si¢ si¢ si¢

zgadzam si¢ zgadzam | obojetne | zgadzam zgadzam

Kilka duzych
przedsigbiorstw
w kraju posiada o o o O O] O] O

zbyt wiele
wladzy

Przedsigbiorcy
w Polsce
zarabiaja za
duzo
Wigkszo$¢ ludzi
ma si¢ lepiej w
gospodarce
wolnorynkowej,

mimo @) o o @) o o o
wyrazniejszych
roéznic migdzy
bogatymi a
biednymi
W Polsce rzad
powinien mniej
mieszaé si¢ W O Q o O @) @) @)

sprawy
przedsigbiorcow

Ogolnie, jak bardzo popiera Pan/Pani ideg catkowicie wolnego Internetu?
Jestem zdecydowanie przeciw

Jestem przeciw
Jestem raczej przeciw
Jest mi to obojgtne
Raczej popieram
Popieram

Catkowicie popieram

C0000O0O0

Ogodlnie, jak bardzo popiera Pan/Pani ideg catkowicie wolnych mediow?
Zdecydowanie jestem przeciw

Jestem przeciw

Jestem raczej przeciw

Jest mi to obojgtne

Raczej popieram

Popieram

Calkowicie popieram

(ONCNONCNONON®,
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Ponizej przedstawione sa wypowiedzi na temat mediow w Polsce. Prosimy o zaznaczenie w jakim
stopniu Pan/Pani si¢ z nimi zgadza

Zupelnie Nie Raczej Jest mi Raczej Zga | Caltkowi
signie | zgadzam | sig nie to sig dza cie sie

zgadzam sig zgadzam | obojetne | zgadzam | m zgadzam
sie

Mediom w Polsce zawsze

wolno krytykowac rzad i o o o o o o o
przywddcow politycznych
Media w Polsce znajduja
si¢ w posiadaniu wielu o o o o o o o
wiascicieli

Media w Polsce sq w

cenie przystepne;j o o o o o o o

osiagalnej dla wigkszosci
obywateli

Rzad polski nie powinien
zastrasza¢ ludzi medialna
pracujacych w mediach, o @) @) ©) ©) o o
takich jak dziennikarze i
blogerzy

Media w Polsce podlegaja
jasnym regutom prawnym

Konstytucja
Rzeczpospolitej Polskiej
powinna precyzyjnie o Q Q Q Q o o
okresla¢ granice prawnej
ochrony mediow

Czasami cenzurowanie
mediow przez rzad polski o o o o o O] Q
jest dopuszczalne

Czasami dopuszczalne
jest, aby media pozostaty
w rekach kilku duzych
przedsigbiorstw

Czasami to lepiej, ze
przepisy dotyczace o o) 0 e} O O Q

mediow nie sa
wykonywane
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Ponizej przedstawiamy szereg zdan, ktére dotycza waznych problemow, z ktérymi boryka si¢ obecnie
Polska. Prosimy uszeregowa¢ te zdania wedtug kryteriow waznosci, od 1=NAJBARDZIEJ WAZNE
do 3=NAJMNIEJ WAZNE.

1 Media powinny by¢ wolne od cenzury

2 Media powinny podlega¢ jasnym regutom prawnym
3 Media powinny by¢ cenowo dostgpne dla wigkszosci ludzi

Ponizej przedstawiamy szereg zdan, ktore dotycza waznych problemow, z ktorymi boryka si¢ obecnie
Polska. Prosimy uszeregowaé te zdania wedtug kryteriow waznosci, od 1=NAJBARDZIEJ WAZNE
do 4=NAJMNIEJ WAZNE.

1 Media powinny by¢ wolne od cenzury

2 Bezpieczenstwo narodowe
3 Wolne i demokratyczne wybory
4 Moralno$¢ i religia

Ponizej przedstawiamy szereg zdan, ktére dotycza waznych problemow, z ktorymi boryka si¢ Polska.
Prosimy uszeregowa¢ te zdania wedlug waznosci, od I=NAJBARDZIEJ] WAZNE do 4=NAJMNIEJ
WAZNE.

1 Media, ktére sa cenowo dostgpne dla wigkszosci ludzi

2 Bezpieczenstwo narodowe
3 Wolne i demokratyczne wybory
4 Moralnosc spoteczna i religia

Ponizej przedstawiamy szereg zdan, ktore dotycza waznych probleméw z ktorymi boryka sie Polska.
Prosi.my uszeregowac te zdania wedtug waznosci, od I=NAJBARDZIE] WAZNE do 4=NAJMNIEJ
WAZNE.

1 Media, ktére podlegaja jasnym regutom prawnym

2 Bezpieczenstwo narodowe

3 Wolne i demokratyczne wybory

4 Moralnosc spoteczna i religia
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Istnieje wiele sposobow rzadzenia krajem. Czy popiera Pan/Pani na nastgpujace alternatywne sposoby
rzadzenia?
Zupekie Nie Raczej Jest mi Raczej | Zgadzam | Calkowicie
si¢ nie zgadzam | sig¢ nie to sig sig sig

zgadzam! sig zgadzam | obojetne | zgadzam zgadzam!

Tylko jedna
partia
polityczna
moze startowac o o o o O] o o
w wyborach i
sprawowac
rzady

W kraju
sprawuje @) o @) o o o o
wiadzg wojsko

Wybory i
parlament nie
istnieja, a

wszelkie o o o o o o o
decyzje
podejmuje
Prezydent

Prosimy zaznaczy¢, w jakim stopniu Pan/Pani zgadza si¢ z kazdym z nastgpujacych stwierdzen

Zupehnie Nie Raczej Jest mi Raczej | Zgadzam | Calkowicie
si¢ nie zgadzam si¢ nie to sig¢ si¢ sig¢
zgadzam sig zgadzam | obojgtne | zgadzam zgadzam
Demokracja jest
najbardziej o o o o o o o
pozadana forma
rzadow
W niektorych
okolicznos$ciach
niedemokratyczna O o o o O] o o
forma rzadow
moze by¢ lepsza
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Dla mnie
osobiscie to bez
znaczenia, jaka O O] O] o o

formeg rzadow
mamy

W Pana/Pani opinii, na ile obecnie Polska jest krajem demokratycznym?
Zupehie nie jest demokratyczna

Jest demokracja z powaznymi problemami

Jest demokracja z matymi problemami

To pelna demokracja

000

Ogodlnie, na ile Pana/Panig satysfakcjonuje sposob dziatania demokracji w Polsce?
Zupely brak satysfakcji

Brak satysfakcji

Satysfakcja

Catkowita satysfakcja

Polska nie jest panstwem demokratycznym

0000

Demokracja moze oznaczac co$ innego dla kazdego. Prosimy wlasnymi stowami powiedzie¢, co dla

Pana/Pani oznacza demokracja w Polsce?
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Teraz chcielibySmy dowiedziec sig, jaka jest Pana/Pani opinia na temat stosowanych i proponowanych
na $wiecie rozwigzan politycznych dotyczacych regulacji mediéw i internetu. Prosimy doktadnie
przeczytac ponizsze przyktady rozwigzan i zaznaczy¢, na ile si¢ Pan/Pani z nimi zgadza

Rozwiazanie, w
ktorym
dziennikarze sa
skazywani na kary
wigzienia za
,,umyS$lne”
rozpowszechnianie
"niepewnych
informacji"

Rozwiazanie, ktore
pozwala rzadowi
na przegladanie
informacji przed
jej publikacja w
mediach

Rozwiazanie, ktore
pozwala rzadowi
na monitorowanie,
w jaki sposob
obywatele uzywaja
internetu i portali
spotecznos$ciowych

Rozwiazanie, ktore
wymaga
monitorowania
ograniczania
mediow, jako
czgsci corocznego
krajowego raportu
dotyczacego praw
cztowieka

Rozwiazanie,
oferujace kazdemu
obywatelowi
prawo do
otrzymywania
informacji
publicznej

Rozwiazanie, ktore
pozwala sadom na
karanie
przedstawicieli
rzadu za
cenzurowanie
mediow

Zupehie
si¢ nie
zgadzam

Nie
zgadzam
sie

Raczej
si¢ nie
zgadzam

Jest mi
to
obojetne

Raczej
sie
zgadzam

Zgadzam | Calkowicie

sie

sie
zgadzam
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Rozwigzanie
prawne, w ktérym
prawna
przedsigbiorca nie

moze posiadaé o @) @) O] O] O] O]
wigcej niz jedne;j
koncesji
telewizyjej na tym
samym rynku

Rozwiazanie, ktore
nie pozwala
zagranicznym
inwestorom

posiadania Q Q Q O O o @]
wigkszosciowych
pakietow akcji
tytutéw prasowych
w danym kraju

Rozwiazanie, ktore
kontroluje
dostawcow ushug
telew1zyjnyc.h.tak, o o o o o o o
aby telewizja
posiadata bardziej
przystepna dla
obywateli ceng.

Czy interesuj¢ si¢ Pan/Pani polityka?
Zupelnie mnie to nie interesuje
Nie interesuj¢ si¢

Niewiele sig interesujg

Jest mi to obojgtne

Trochg sig interesujg

Interesujg si¢

Bardzo si¢ interesuj¢

(ONONONONONONGC)
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W ciggu ostatnich dwoch lat, jak czgsto uczestniczyt/ta Pan/Pani w ktoryms z nastgpujacych wydarzen?

Wigcej niz raz

Glosowanie w wyborach o o o
Podpisywanie petycji
dotyczacej sprawy o o o
politycznej lub spoteczne;j
Branie udzml’q W protescie o o o
lub wiecu

Pisanie wiadomosci do

przedstawiciela o o O
politycznego
Wspotpraca nad projektem o o o

dla spotecznosci lokalne;j

Niektorzy, utrzymuja, ze panstwa powinny uchwalaé¢ wigcej praw chronigcych wolnos¢ stowa w mediach
i internecie. Inni dowodza, Ze istniejace prawa sa w zupetnosci wystarczajace. Ogolnie rzecz biorac, czy
zgadza si¢ Pan/Pani, czy tez raczej sprzeciwia nowemu ustawodawstwu w kraju, majacemu na celu
chroni¢ wolno$¢ stowa w mediach i internecie?

Sprzeciwiam si¢

Raczej sig sprzeciwiam

Raczej popieram

Popieram

0000

Answer If Some people argue that countries need to enact more laws ... Support Is Selected Or Some
people argue that countries need to enact more laws ... Somewhat Support Is Selected

Na ile zaangazowalby/ataby sie Pan/Pani w ponizsze dziatania majace na celu poparcie nowego
ustawodawstwa chronigcego wolnos¢ wypowiedzi w mediach i Internecie?

Bardzo Niechetnie Raczej Nie Raczej | Chetnie | Bardzo
niechgtnie niechetnie | mam | chetnie chetnie
zdania
Podpisanie petycji O o o O] Q Q Q
Branie udmal*q w protescie o o o o o o o
lub wiecu

Ofiarowanie srodkow
finansowych na wsparcie o o o o O] Q O]
organizacji

Kontaktowanie si¢ z

10kg1nym1 11F1erann o o o o o o o
politycznymi w celu

wyrazenia swojej opinii
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Answer If Some people argue that countries need to enact more laws ... Somewhat Oppose Is Selected Or
Some people argue that countries need to enact more laws ... Oppose Is Selected

Na ile zaangazowalby/alaby sie Pan/Pani w ponizsze dzialania majace na celu przeciwstawienie si¢
nowemu ustawodawstwu chronigcemu wolno$c wypowiedzi w mediach i Internecie?

Bardzo Niechgtnie Raczej Nie Raczej Chetnie | Bardzo
niechgtnie niechetnie mam chetnie chetnie
zdania
Podpisanie 0 o) o) o 0 0 0
petycji
Branie udzialu
w protescie lub o o o o o O] O]
wiecu
Ofiarowanie
srodkow
finansowych na O] o o o o o o
wsparcie
organizacji
Kontaktowanie
si¢ z lokalnymi
liderami o o o o o o o

politycznymi w
celu wyrazenia
swojej opinii

Ludzie czesto odwiedzaja rézne komercyjne i rzadowe strony internetowe, aby uzyskaé¢ informacje,
dokona¢ zakupu towardéw lub ustug, porozmawiaé¢ z przyjacioétmi na portalach spotecznosciowych,
ogladac¢ materiaty wideo, kontaktowac si¢ z agencjami rzadowymi lub politykami itp.
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Proszg nam powiedzie¢ jak bardzo zgadza si¢ Pan/Pani, lub nie zgadza z ponizszymi twierdzeniami na
temat ochrony Pana/Pani prywatno$ci w internecie.

Zupelnie Nie Raczej Jest mi Raczej Zgad | Catkowi
signie | zgadzam | sig nie to sig zam cie si¢

zgadzam sig zgadzam | obojg¢tne | zgadzam sig zgadzam

Strony rzadowe chronia
moja prywatno$¢ w o O O o O] O O]
trakcie ich odwiedzania

Komercyjne strony
internetowe chronia moja
prywatnos$¢ w trakcie ich

odwiedzania

Jestem spokojny/na, jezeli
chodzi o ochrong moje;j
prywatnosci, kiedy o O] O] O] o o o
uzywam rzadowych stron
internetowych

Jestem spokojny/na, jezeli
chodzi o ochrong mojej

prywatnosci, kiedy o o o o o O o

uzywam komercyjnych
stron internetowych

Kontrolujg to, kto moze
uzyskaé dostep do moich
danych osobowych
zbieranych przez
komercyjne strony
internetowe

Kontrolujg to, jakie moje
dane osobowe sa

udostgpniane przez o O O o Q Q Q

komercyjne strony
internetowe

Kontrolujg to, jak

komercyjne strony o o) o) o} O O Q
internetowe uzywaja

moich danych osobowych

231

www.manharaa.com




Proszg nam powiedzie¢ jak bardzo zgadza si¢ Pan/Pani, lub nie zgadza z ponizszymi twierdzeniami na
temat Pana/Pani prywatnosci online.

Zupelnie Nie Raczej Jest mi Raczej Zgadzam | Caltkowicie

si¢ nie zgadzam si¢ nie to si¢ sig sie
zgadzam sig zgadzam | oboje¢tne | zgadzam zgadzam

Kontrolujg to, kto
moze uzyskac dostep
do moich danych

osobowych o o o o O] O] O]
zbieranych przez
rzadowe strony
internetowe

Kontrolujg to, jakie
moje dane osobowe
sa udostepniane przez o o o o O] O] O]
rzadowe strony
internetowe

Kontrolujg to, jak
rzadowe strony

internetowe uzywaja o o o o O O o

moich danych
osobowych

Podawanie danych
osobowych
rzadowym stronom o o o o Q Q O]
internetowym jest
ryzykowne

Moja prywatnosc¢ jest
zagrozona, kiedy
podaje¢ moje dane o o o o o o o

osobowe rzadowym
stronom
internetowym

Rzadowe strony
internetowe moga,
niewlasciwie uzywac o o Q Q O] o o
moich danych

osobowych

Podawanie danych
osobowych
komercyjnym o o o o o o o
stronom
internetowym jest
ryzykowne

Moja prywatnos¢ jest
zagrozona, kiedy
podaje moje dane

osobowe o o o O] o o o
komercyjnym
stronom
internetowym
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Komercyjne strony
internetowe moga,
niewlasciwie uzywac o o o o
moich danych
osobowych

To juz prawie koniec ! Chcieliby$my jeszcze tylko dowiedzie¢ si¢ czego$ ogolnie na Twoj temat, Nasz

Szanowny Respondencie. Czy jest Pan/Pani mgzczyzna czy kobieta?
O Mgzczyzna
O Kobieta

Ile Pan/Pani ma lat?

Jakie jest Pana/Pani wyksztalcenie?
Bez wyksztalcenia

podstawowe

$rednie (matura)
zawodowe

Wyzsze - licencjat
Wyzsze - magisterskie
Wyzsze — pomagisterskie

(ONONONCNONONGC)

Jaki jest najwyzszy stopien wyksztatcenia, ktory udato Ci si¢ osiagnac?
1 Brak oficjalnego wyksztalcenia

2 Wyksztatcenie podstawowe niepelne

3 Wyksztalcenie podstawowe petne

4 Wyksztalcenie $rednie niepetne: techniczne/zawodowe

5 Wyksztalcenie $rednie petne: techniczne/zawodowe

6 Wyksztalcenie wyzsze niepetne

7 Wyksztalcenie wyzsze petne

| WVS education item consistent across all three countries. Responses number 6-7 don't exist in the

polish education system therefore the translation has been skipped: 8th and 9th levels are translated as
the 6th and 7th.
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Czy mieszkal/ta Pan/Pani kiedykolwiek za granica?
O Tak

O Nie

Czy ma Pan/Pani przyjaciot lub krewnych mieszkajacych za granica, z ktorymi utrzymuje Pan/Pani
regularny kontakt?
O Tak

O Nie

Niektorzy moéwiac o polityce uzywaja termindw ,,lewica” i ,,prawica”. Jakie sa Pana/Pani poglady w 10
stopniowe;j skali, gdzie 1 oznacza skrajna LEWICE, a 7 okresla skrajna PRAWICE?
ekstremalna lewica 1

lewica 2

umiarkowana lewica 3
centrum 4
umiarkowana prawica 5
prawica 6

ekstremalna prawica 7

000000

Jak okreslitby Pan/Pani swoje przekonania religijne? Jakiego jest Pan/Pani wyznania?
protestanckiego

rzymsko-katolickiego

prawostawnego

mojzeszowego

wyznaje Islam

jestem ateista/ agnostykiem

Jesli jest Pan/Pani innego wyznania, prosimy sprecyzowac:

O
O
O
o
o
o
o
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Prosimy zaznaczy¢, w jakim stopniu si¢ Pan/Pani zgadza z kazdym z nastepujacych stwierdzen

Zupekie Nie Raczej Jest mi Raczej | Zgadzam | Calkowicie
si¢ nie zgadzam si¢ nie to sig sig si¢

zgadzam si¢ zgadzam | obojetne | zgadzam zgadzam

Moje przekonania
religijne sa
istnotnym Q Q Q Q O] o o

odzwierciedleniem

tego, kim jestem

Moje przekonania
religijne stanowia
wazng cz¢s¢
mojego
wyobrazenia o
sobie

Moje przekonania
religijne maja
bardzo mato
wspodlnego z temat @) @) @) @) ©) o o
moim
wyobrazeniem o
sobie

Moje przekonania
religijne nie maja
nic wspolnego z O] O O O o o O
tym, jakim jestem
cztowiekiem
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Jak czesto uczestniczy Pan/Pani w obrzgdach religijnych, nie liczac §lubow i pogrzebow?

00000

Nigdy

Kilka razy w ciagu roku, podczas §wiat
Raz w miesiacu

Kilka razy w miesiacu

Raz w tygodniu
Czgsciej niz raz w tygodniu

Prosimy o zaznaczenie, ktdre z ponizszych zdan najbardziej odzwierciedla stan Pana/Pani domowych

finansow.
[ ]

Nie zawsze mamy wystarczajaca ilo$¢ pieniedzy na jedzenie.

Na jedzenie wystarczy, ale mamy problem z kupowaniem ubran.

Mamy wystarczajaca ilo§¢ sSrodkow na jedzenie, ubrania czy na drobne urzadzenia AGD.
Jednak kupienie telewizora, lodowki czy pralki moze stanowi¢ problem.

Staé nas na wszystkie najwazniejsze urzadzenia AGD. Jednak kupienie samochodu moze
stanowi¢ problem.

Posiadamy wystarczajaca ilo$¢ oszczednosci, aby bylo nas sta¢ na prawie wszystko, moze z
wyjatkiem kupna mieszkania czy domu.

Nie mamy zadnych ktopotéw finansowych, mozemy sobie pozwoli¢ na mieszkanie lub
dom.

Ponizej przedstawione sa przyktadowe putapy miesigcznych dochodéw gospodarstwa domowego.
Prosimy o zaznaczenie, ktdra z grup najlepiej pasuje do Pana/Pani dochodéw w 2012 roku.

(OO ONONONONONONONONG,

Mniej niz 9250 PLN

9251 do 18500 PLN
18501 do 27750 PLN
27751 do 37000 PLN
37001 do 46251 PLN
46252 do 55501 PLN
55502 do 64751 PLN
64572 do 74001 PLN
74002 do 83251 PLN
83252 do 92502 PLN
92502 PLN lub wigcej
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Ukrainian Survey

LANGUAGE

Bynb nacka, BUGEPITb CBOO MOBY:
Moxanyicra, BbiGepuTe A3bik onpoca:
To continue, please select your language:

() YkpaiHcbka MoBa
O Pycckuii
O English

INTRO

TNackaBo 3anpoLuyemMo A0 ONWUTYBaHHS NPO NOMiTUKY Ta 3acobu macoBoi iHgdopmaii (3MI), ske npoBoanTbCA YHiBepcuTeToMm wraty Oraio. Mu npoBogumMo ue
KOpOTKe AocniAXeHHSs Wob 3po3yMiTi, IK NoAK B Pi3HUX KpaiHax cnpuiMaloTb 3acobu macosoi iHbopmaLlii Ta noniTuk . Hawa micis nonsirae B onuTyBaHHi
nofen B pisHUX kpaiHax CBiTy 3 METOK 3pobuTu Tak, LWo6 ronoc KoxHoro 6yB NoYyTuiA. 3anoBHEHHS ONUTYBaHHs 3aiiMae 6nmn3bko 20 XxBUNUH. Pesynbtatu
[ocnigxeHHs ByayTb onybnikoBaHi TiNbku Ak YacTWHa OCHOBHOT TeHAeHLji. Bawi BignoBiai 3anuvwarbca KoHiAeHUINHUMY | He 6 b po3rnagarucs
inauBiayanbHo. byabTe BNeBHeHi, Wo BcA iHopmalis, siky Bu HagaeTte, Gyae NoBHICTIO KOHMIAEHLINHOW | Hikonu He Byae BUKOpUCTaHa Ansa Bawwoi
ineHTudikauii. Byab nacka nponycTiTe 6yab-AKi NUTaHHS, Ha siki Bam He3py4Ho BignosiaaTy.

Akwo y Bac € nutaHHa npo Bawwi npaea a6o Bu 6axaete obroBoputu Byab-aki npobnemm WoAo Lboro A0CHiAXKEeHHA 3 KUMOCb, XTO He € YNeHOM AOCHiAHULIbKOf
KomaHaw, 6yab nacka KoHTakTyiiTe 3 naHi Sandra Meadows, sika npautoe B odbici, BianosigansHoMy 3a AocnigxeHHst B YHisepeuTeTi wraty Oraio. [i koHTakTh:
TenedoH 1-800-678-6251 abo e-nowTa: meadows.8@osu.edu. Mu ayxe UiHyeMo Bally y4acTb B LibOMY NpoekTi i Byaemo pagi nodyTu Bawi gymku wopo umx
BaXMMBMX Npobnem.

LWupo askyemo

Elisabet Stoycheff
YHiBepcuteT wraty Oraio
elizabeth.stoycheff+survey@gmail.com

Erik Nisbet
YHiBepcuTteT wraty Oraio
nisbet.5@osu.edu

*Mpo Geaneky IHTEpHeTY: Lie JOCIAXEHHS NPOBOANTLCS 3 BUKOPUCTAHHAM OHNaliH-aHKeTyBaHHS. Xou4a yci 3ycunns 3axucTuti KoHdiaeHLiiHicTb 6yayTb 3pobneHi, ane Geaneka Gyab-skoro
aHKeTyBaHHs y IHTepHeTi He Moxe ByTu rapaHToBaHa. ManoiiMoBipHo, ane nepeaaya iHchopmauii Moxe ByTv nepexonnena, a agpecu iHTepHeT nposainaepis, IP, ineHTudikosaHi.

MEDIA USE

Lle ornsig mae Ha meTi BUSicHUTU Baluy cnpaBxHio AymMKy npo 6aratonpobnemHicts Baworo BigHoweHHs Ao 3MI, BucnosuTu Bawy aymky npo 6arato npo6nem
wopo 3MI. Mig 3MI mu po3ymiemo: raseTu, TenebayeHHsi, paaio, XXypHanu, Be6canTu IHTepHeTy, couianbHi Mepexi i 6noru, cteopeHi abo npodecinHumu
XypHanicramm a6o TakMMu noabmu, ik Bu.

Mo-nepwe, aaiiTe BiANOBIAb Ha Aeski 3anuTaHHs npo 3MI, aki Bu yutaete.
Tioan oTpyMyIOTb CBOT HOBUHM i AYMKM Bif pi3Hux 3MI. Jesiki noan y4nTaloTb razetv abo )ypHanu, iHwi AMBNaTbCA TenebayeHHs, cnyxawTb pagio abo

KOPUCTYIOTbCA |HTepHeTOM. I'Ipomrom TWXKHA, 9K 4acTto Bu OTPMMYyETE HOBUHU igyMKM 3 rasert, CndianO-l’lOJ’liTM"IHI/IX )KypHaniB, Tene6aquH9|, pa,qio, abo
IHTEpHETY.

Hikonun IHoAi MocTitHo
1 4 7

Pagio

[aseTu (gpykosaHi abo B
OHIanHi)

CycninbHO-NONITUYHI X ypHanu
(AapykoBaHi abo B oHNaiiHi)

TenebayeHHs

IHTEpHeT (y Tomy yncni

c © o O

c © 0o O O n»~
o O 0 O 0O @«
c © ¢ o O
O O O O o
 © 0 O O °
c © o O

237

www.manharaa.com




Ak yacTo By oTpuMyeTE HOBUHM | AYMKYM 3 iHO3EMHUX ra3eT, CycnifibHO-NONITUMHUX X YpHaniB, TenebayeHHs, paaio abo Be6canTie IHTEpHeTY?

Hikonu IHogi MocTiitHo

1 2 3 4 5 6 7
IHO3eMHi pagionporpamm O O O ] O 0 0
IHO3eMmHi Tenenepenavi 9] 9] O O 0O 0 @]
IHo3emHi razeTu (opykoBaHi abo
B OHNanHi) O O o O O 0 0
Beb6caiitn iHosemHoro
IHTepHeTy O 0 0 © © 0 0
IHO3eMHi cycninbHO-NOMITUYHI
KypHanu (apykoaHi abo B O O 0 O 0O 0 @]

OHnaiiHi)

Konu Bu kopuctyetecs 3MI, ckinbky yBaru Bu 3aranom npuainsere HoBuHam i ;ymkam npo HacTymnHi Temm?

CepepnHs
Hisikoi KinbKicTb Barato

2 3 4 5 6 7
HoBuHM Npo HauioHanebHy
noniTHky O (@] O (0] O O (@]
HoBuHM Npo ekoHOMIKY O O O 0 O O O
HoBuHM Npo MixxHapoaHi
npo6nemu i noaii 9] 9] 9] 9] 9] 9] 9]

Byab nacka po3kaxiTb, ik 4acTo Bu kopucTtyetech IHTepHeToM, W6 AisHaBaTucs npo nogii. Bu BukopucrosyeTe IHTEpHET Ans Toro wob:
MeHwe
0fHOro pasy B 2-3 pa3un B OpHoro pady  2-3 Pa3u Ha
Hikonu Micsiub LLlomicauHo Micsiub Ha TWX/AeHb TUXAEHb LoaHsa

MopinuTnca noniTuYHUMK
AYMKamm 3 iHLMMKU B OHMaiiH O O O o o o O
[vBuTunCcs Bigeo, kiHodinbmu
abo TenesisiiiHi nokasu B O O O O O O O
OHnaiiHi
3aiTin Ha Be6CaiiTh 3 HOBUHaMM O O O O O 3] O
POBUTI OHNAIIH-NOKYNK M 0 0 8] 8] 0O 0 0
[paTu B irpy oHNaiiH @) @] @] @) 5] 9] 9]
[ins enekTPOHHOro 3B53KY i3
APY3SMU 4K CiMIED O O O o o 0 O
KopwuctyBatucsa cantamu
couianbH1X Mepex O O O o o O O
KopucTyBaTucs noLyk oBuMu
OHMaiH-CUCTEMaMN AMs MOLLYKY ] 0 )] 3] 3] O O

iHcbopmalii

Aki cantu couianbHix mepex Bu 3apa3 BukopuctoByete?

[ VK (V Kontakete)

] B kpyry apyseit

) NK.pl (Nasza-klasa.pl)
O Odnoklassniki

O LiveJournal

e
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I rFracepook
O Twitter
[ YouTube

[ IHWMi, KoHKpeTuayinTe

[ 51 He kopucTytoCs canTamu coLjianbHUX Mepex

Ak yacTo Bu BUKOpUCTOBYETE CalTy coLianbHUX Mepex?

MeHwe ogHoro 2po3pasmB OpavH pas Ha 2 po 3 pasmHa [ekinbka pasis B
Hikonu pasy B MicsiLb LLlomicayHo micsub TUXKAEHb TUKOEHb WoaHs AeHb
(@] O O O O O O O

Baarani, Hackinbku BaxnMBMMU € caiTu colianbHUX Mepex Ans Bac ocobucto, Ans Toro, Wwob:

Hi Baxnusun,

30BCiM He Mano YacTkoBo Hi Mmano YacTkoBo HapssuyaiiHo
BaX NMBUI BaX NUBUIA BaX MU BaXNMBUIN BaX NMBUIA Baxnueuin BaXNMBUN
3ocTaBaTucst B Kypci MomiTu4HmMX
Soota 0 o o 0 0 0 0
O6roBoptoBaTH NOMITUYHI
NUTaHHSA 3 iHWUMK o o o O o O O
3HaxoauTu iHWKX noaen, ski
po3ainsoTh Batwi noniTuyHi 9] @] 9] 9] O @] O
nornagn
Banyuatu nogen ansa yyacti B 0 0 0 0 0 0 0

noniTuyHux aebatax.

SUPPLY

3apas, 6yab Nacka, AanTe BiANOBIAb Ha AeAKi NMUTaHHA Woao ceoboam IHTepHeTy | 3MIy Bauwiit kpaiHi.

Baarani, B YkpaiHi 4OCTyn A0 IHTePHeTY € BiNbHUM Yu 0BMeX eHUM?

YacTtkoBo Hi obmex eHum, Hi
[yxe obMex eHuM ObmMexeHUm obMexeHUM BiflbHUM YacTkoBO BinbHUM BinbHum [yxe BinbHUM
Baarani, 3MI B YkpaiHi € BinbHUMW Yy OBMEX eHUMU?
YacTkoBo Hi obmex eHum, Hi
[yxe obMex eHuM OBMeXEeHUM oBMeXeHUM BinNbHUM YacTkoBO BiflbHUM BinbHuUm [yxe BinbHUM

OcTaHHi Aekinbka 3anuTaHb CTOCYIOTLCS MUTaHHSA NPOo Te, Hackinbkyu BinbHUMK € 3MI Ykpainn . To6To, wo 3HaviTe "BineHi" 3MI gns Bac? Hanuwite cBolo
BiANOBIgb HUXYeE.

SUPPLY2

Megia, MOXN1BO, MaloTb Pi3Hi PiBHI cBOGOAW B pi3HUX kpaiHax. Y nopiBHsiHHI i3 3MI B kpaiHax nepeniyeHux Huxye, Bu aymaete, megia y Bawwii kpaiHi mae

Rinuina mauina alRn Anuavnpn niol

ronRAnIA?
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U IBLUIG, WISTILIG GUU UM IIGR UBU PIDIT UBUUULK

Megia B MOii1 kpaiHi €....

HabaraTo He YactkoBo He ~ OpHakoBso Yactkoso Barato

BinbHiLUi He Tak BinbHi  Tak BinbHi BinbHi BiNbHiLLi BinbHiLwi BiNbHiLLi
IMopiBHSHO 3 NoNbCbk MMM 3MI 0 9] 9] O O O 0
MopieHsiHO 3 pociiicbk M 3MI 9] 9] 9] O O O 0
[MopiBHAHO 3 amepuKaHCbK UMK 0 0 0 0 0 0 0

3MI

MpoaosxeHHst onuTyBaHHa npo 3MI B YkpaiHi. Ak Bu gymaete, un fobpe KoxHe 3 HAaCTynHUX CTBEpAXYyBaHb onvcye 3MI B YkpaiHi?

He onucye  Onwucye ayxe Onucye Onucye Onucye Onucye ayxe Onucye
B3arani 3amarno 3amarno obmexeHo no6pe no6pe abconoTHO
Ypsap B Ykpaidi ningae 3MI e e e 0 0 0 0

ueH3ypi

TMoaw, ski npauotote y 3MI B

YkpaiHi, iHofi oTpumMytoTh

norpoau abo Bnaja BYMHIOE Haf, O O O O o 0 O
HUMMW HAaCUNbCTBO

3aKOHU He 3axULLIaTh O 0 0 0 0 O O

KypHanicTis i Gnorepis

3MI KOHTpOnETLCS

CnpaBeanMBYMI 3aKOHaMM B O O O O O 3] O

Ykpaini

3MI B YkpaiHi Hanexatb

BENVKNUM KOMNaHisim O O O O o 0 O
He onucye  Onwucye ayxe Onucye Onucye Onucye Onucye ayxe Onucye

B3arani 3amano 3amano obmexeHo nobpe no6pe abCconoTHO

3MI gocTynHi Ans Benukoi 0 0 0 0 0 0 0

KinbkocTi niofent B YkpaiHi

BisHec-cTpykTypn

KOHTPOMIOKTh 3MICT iHchopmaLLii 0O ()] ()] 9] 3] 8] O

y 3MI, Aki ApykytoTbcs B YKpaiHi

YKkpaiHcbka KOHCTUTYLiS

3axuwae 3MI 0 0 0 0 o o 0

3MI B Yk paiHi 3aBxAu BinbHi
KPUTUKYBaTHN ypsoBe i 9] 8] 8] 8] O 8] O

noniTU4He KepiBHULTBO

POLITICAL PSYCH

Bia cnucky Hwxye, BubepiTe rpyny niogein, siki Bam nogobaoTbca MeHlwe 3a Beix:

O ImmirpanTu
) Komyictn
O Areictn

() Couianictu
O dawwuctun
) AwnapxicTi
) Oemokpatn
) Mycynbmann

) IHwa rpyna, KOHKpeTuayiiTe
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BkaxiTb Hackinbkv Bu 3arofgHi abo Hi 3 KOXXHUM 3 HacTYMHWUX CTBEPAXEHb LLOAO rpynu Nioden, skux Bu BigmiTunmu B nonepeaHboMy 3anuTaHHi.

He moxy

ckasary,
3oBCimM He He YacTtkoBo  3rigHuin 4m  YactkoBo fyxe
3rigHWit 3rigHUi He 3rigHWiA Hi 3rigHWiA 3rigHunit 3rigHWi

${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
BOHW MOXYTb MaTV A03BIN 4N BUCTYNY 3 3] O O O 3] O O
ponosiaato y Bawomy micTi

${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
Tpe6a A03BOMSTY iM NpaLOBaTY BUKTafadamM1 B 9] 9] 9] 9] 9] (3] O
[AEepKaBHUX WKOMax

${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
BOHV NOBWHHI ByTK No3a 3akoHOM O O O O O o O

He moxy

ckasary,

30BCiM He He YacTtkoBo  3rigHuin 4m  YactkoBo . . fyxe
3rigHNi 3rigHUR  He 3rigHuit Hi 3rigHNi 3rigHni 3rigHNN
${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
3 HUX He MOXKHa obupaTu MpeanaeHTa O O O O O o O
${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
X Tened oHN NOBMHHI MPOCMYX0BYBATUCS HALINM O O e O O O O
ypsifom
${q://QID19/ChoiceGroup/SelectedChoicesTextEntry}
iM Mox e ByTu 4O3BONIEHO NPOBECTU My6niuHI @] @] e @] @] 0O @]
BUCTYNW B BaLLOMY MICTi
Bu maeTe cnpustnusy a6o HecnpusaTNMBY AYMKY Npo Ui rpynn nioaen y Bauwii kpaiHi?
Hi
CpUSTINBY,
Oyxe YacTkoBo Hi YacTtkoBo Lyxe
HeCnpusTNMBY HecnpusTnMBY HECTPUSITIIMBY HECTPUSTIVBY ChpuATIMBY CrpusTIvBY CrpUSITMBY

Mpem'ep-miHicTp Mukona Asapos &) 0 &) &) ) (@) &)
lMpe3uaeHT BikTop SHykoBMY 0 9] 8] 8] O 8] O
BceykpaiHcbke O6'eqHaHHs
i 0 0 0 0 0 0 0
Maprisi Perioxis 0 (@] 0 0 @] (@] 0
Hoeuhu 3MI 0 @] O O @] (@] 0

Ckinbkv AoBipy Bu MaeTe [0 TOro, WO KOXHA 3 HACTYMNHWX yCTaHoB Y Balwiii kpaiHi pobuTb Te, WO € NpaBunbHO?

MeBHwiA
Heenuky piBeHb
Hiskoi Oyxe many nosipy Mesry nosipu Barato Hyxe barato
MapnameHT 8] 0 O 8] (@] 0O 0
Cyav 3aransHoro npasa 0 (@] 0O 0 (@] O O
Moniuia (6] O O (6] O O (6]
MpeaneHTCuKi yeTaHoBm 0 0 @] O 0 O O
BiliCbKOBi yCTaHOBM 0 0 O 0 0 O O
Hoeuhm 3MI 8] (@] 0O 0 8] O O
KNOWLEDGE

B3apas mu noctaBumMo Bam fekinbka 3anutaHb Npo Balle 3HaHHsA nonituku i 3MI y Bawwin kpaiHi. MoxnuBo, He KOXeH 3Hae Ui Bianosiai. Byab nacka,
BignosigaiTe Tinbku npo Te, Wo Bu 3HaeTe Halikpale. Akuwo Bu He 3HaeTe BinNoBiab, He copomTecs, Wo6 BMGpaTyh "He BNeBHEHWIA".
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MiHicTp 3akopAoHHKX cnpaBs B YkpaiHi Ha faHwii vac — leoHia Koxapa

O Ue sipHo

) Moxnueo BipHO
(O MoxnuBeo He BipHO
O Ue He BipHO

() He neseH

CTpok NOBHOBaX eHb Npe3naeHTa B Ykpaii 5 pokis.

O Ue sipHo

() Moxnueo BipHO
(O MoxnnBo He BipHO
O Ue He BipHO

() He neseH

BceykpaiHcbke O6'egHaHHs "BaTbkiBlmHA" Mae Hanbinblue Micub y BepxoeHilt Pagi.

O Ue sipHo

() Moxnueo BipHO
(O MoxnunBeo He BipHO
O Ue He BipHO

() He neseH Sure

OnpuniogHBaTH cdanbcudik oBaHi TBEPAX EHHS, SIKi MOXYTb HALLKOAWTM penyTauii Mofen B npeci aGo B OHNalH € NPOTU3aKOHHWUM B YK paiHi.

O Ue sipHo

() Moxnueo BipHO
(O MoxnunBo He BipHO
O Ue He BipHO

(0 He neseH

Opranisauia O6'egHanux Hauin BBaxae, wo goctyn Ao 6e3kowtoBHUX 3MI € ofjHe 3 3aranbHONACLKUX Npae MogWNHW.

O Ue sipHo

(O Moxnueo BipHO
() MoxnnBo He BipHO
O Ue He BipHO

() He neseH

Wiki - ue e npodpeciiiHuit BebcaiiT, cTBOpeHuid Ans 36epex eHHs Takux daiinie, sk HTML, cTopiHok i poTorpadiit y BCECBITHili Mepexi 3 METOI CKOPOYEHHs
BUKOPUCTaHHS MPOMYCKHOI CMPOMOXHOCTi Mepexi.

O Ue sipHo
(O Moxnueo BipHO

(O MoxnuBeo He BipHO

O Ue He BipHO
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() He neBeH

Podcast — ue € 3BykoBuit abo Bigeo aiin, sKii MOXIIMBO NPOFNSHYTW B OHNaMHi 3 BaLLOro Komn'toTepHoro abo MoBinbHOro NPUCTPOIO.

O Ue sip+o

) Moxnmgo BipHo
() Moxnueo He BipHO
) Ue He BipHo

() He neBen

Timing
These page timer metrics will not be displayed to the recipient.
First Click: 0 seconds.
Last Click: 0 seconds.
Page Submit: 0 seconds.
Click Count: 0 clicks.

POLITICAL PSYCH2

Byab nacka, AaiTe BiANOBIAb Ha AeKinbka 3aranbHUX NMTaHb NPo CycninbCTBO. BkaxiTh, HacKinbku Bu noropxyetecs abo po3xoanTecs B AyMKax 3 KOXHOMo 3
HaCTYMHUX TBEpPAXeHb.

He moxy
cKasaTy Hi un
[yxe He YacTkoBO HEe  3rigHuiA, Ymn YacTtkoBo MoBHicTio
3rigHUn He 3rigHuit 3rigHui He 3rigHui 3rigHun 3rigHuit 3rigHuin

Axwo 6 nesHi rpynu nioaeit
3aNULNANCS HA «CBOEMY MiCLii»,” Mi 9] &) (3] O O O O

6 manu MeHLwe npobnem

LLlo6 BNepeanTH KOroCh Y XUTTI,

iHOAi HEOBXiHO HACTYNNTY Ha HOMY O ®) $) ] ] @] 9]
iHLWoMy
[esiki rpynu niofeit NnpocTo € MeHLL 0 0 0 0 0 e) 0

UiHHUMK Bif IHLLMX

Mwu manu 6 MeHLwe npobnem, sKLwo 6

MM CTaBUINCS [0 PI3HUX rpyn nioaei 9] 0 0] 0] 0] 0 0
0AHaKoBO
Lle € npunHATAM, AKLWO AeaKi rpynu 0 0 9] 0 0 e) e)

MaloTb BinbLUi MOXNIMBOCTI, HXK THLLI

Byno 6 nobpe, sikLwo yci rpynu niogen
mornun 6 ByTu piBHUMU ) o o (@] O 5 (@]

BkaxiTb Hackinbku Bu 3rigHi abo po3xoanTucs B AYMKaXx 3 KOXHWUM 3 HACTYMHUX TBEPAXEHb.

He moxy
ckasaTu Hi
4 3rigHUiA,
Ayxe He YacTkoBo He un He YacTkoso MosHicTio
3rigHuin He srigHuin 3rigHuin 3rigHnin 3rigHuin 3rigHuin 3rigHuin
Haiibinblue niogeit novysatoTb cebe
KpalLLle Y BirlbHiil PUHKOBIil €K OHOMILYj, O O 5] O O O O
Xxoua cepeq HUX € BigHi i Barari
Ham noTpi6He mMeHLLe aepxaBHe
perynioBaHHs Gi3Hecy B Halwiii K paiHi o O o 0 o o o
BisHec-cTpykTypu B Halwiil kpaiHi
OTPUMYIOTb 3aHaJTO BENMKi NpUBYTKU o o O 0 o o o
3aHapgTo Benvka Brnaga
CKOHLEHTPOBaHa B pykax AeKinbkox O O O ) 5] O O
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BeSIMKMX KOMMaHii B HaLLii k paiHi

POLITICAL PSYCH3

BkaxiTb Hackinbkn Bu 3rinHi abo po3xoanTUCs B lyMKaXx 3 KOXKHUM 3 HAaCTYNHUX TBEPAX EHb.

Yactkoso He
3rigHuin

[yxe He

3rigHuin He arigHuii

A BigyyBato, Wo gocutb fo6pe

PO3yMito BaxJIMBI NOMITUYHI 0 0 0
npo6nemu, Lo CTOCYIOTLCA MOET

KpaiHu cborofHi

A pymato, LWo A Kpatlle
NPoiHhOPMOBAHMI MPO MONITHYHI O (@] @]
Temu, Hix BinblwicTb Nogen

IHoAi noniTUYHi Npobnemu Taki
CKNagHi, Lo Mioau Ak 8 He MOXKYTb O O (8]
3pO3yMiTH, LD AiiicHO BiAByBaETLCA

BkaxiTb Hackinbkn Bu 3ringHi abo po3xoanTuCs B lyMKax 3 KOXHUM 3 HAaCTYNHUX TBEPX EHb.

DEMAND

YacTkoBo He
3rigHun

Lyxe He
3rigHun He 3rigHwii
SIKLWO 5 pO3XOLXKYCS B AyMKaX 3

iHWMMK, 5 He Mato X oaHOT Npobnemu @) O O
ckasaTtu im npo ue

A nouysas 61 cebe He3py4HO, AKLLO

XTO-Hebyab 3anuTas 61 Moo AyMKY i s 0 0 0
3HaB, LLO BiH abo BOHa He 3MoXe

NOrOANTUCS 3i MHOK.

£ nparHy BUCMOBIIOBATY CBOK AYMKY
TiNbKW y Koni Apy3iB Ta iHWMX Noaen, O O (0]
SKUM 5 AOBIpsitO

MeHi BaxxKO BUCIIOBUTN MOIO [yMKY,
AKLIO A1 AyMalo, WO iHLi He NOroAsTLCs O O O
3 TUM, LLO 5 FOBOPIO

MeHi He BaXXKO BUCIOBUTU CBOIO
LyMKY KOMM iHLWi, sik 5 nepea6avato, O 9] 0]
He 3rofHi 3i MHO

Konw s poaxofxycs B AymKax 3
HLMMWK, 5 LUBMALLE NOTOMXKYCS 3 HUMM, @) (S 9]
HiK criepedaTMycs npo e

BesneuHilue npoMoBYaTH, HixX

ny6nivyHO BUCIIOBUTM CBOKO AYMKY,

AKLWO Bu 3HaeTe, Wo BinbLuicTb iHWMX i O 0 O
He noainswTb

Barato pasis st Aymas, WO iHLWi
HaBKoMo MeHe Bynu Henpasi, ane A He O O O
cKkasaB M Uboro

He moxy
ckasaTtu Hi
Yu 3rigHun,

4u He
3rigHuin

]

He moxy
cKasaTtu Hi
Yu 3rigHnin,

un He
3rigHuin

O

BaaranbHomy Hackinbku Bu ninTpumyete abo onoHyeTe HasiBHOCTi NMOBHICTIO BiNbHOro IHTEpHeTY?

Hi onoHyto, Hi
[MoBHicTIO OMOHYt0 OnoHyio YacTkoBO OMOHY0 niaTpumyto
o (6] 0 (@]

244

YacTkoso
niaTpumyo

6]

YacTkoBo MosHicTio
3rigHuin 3rigHnin 3rigHuin
O O O
O O O
(@] (@] (0]
YacTtkoBo MosHicTio
3rigHun 3rigHuit 3rigHUn
(0] (0] O
(0] (0] O
O O O
(0] (0] O
O O O
(6] (6] O
O O O
(0] (0] O

MosHicTio
MigTpumyo niaTpumMyto
(@] 0
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B3aaranbHomy Hackinbku Bu ninTpumyete abo onoHyeTe HasiBHOCTI NOBHICTIO BinbHUx 3MI?

Hi onoHyto, Hi YactkoBo MoBHicTio
MosHicTio onoHyo OnoHyto YacTkoBO OMOHyt0 nigTpumyio nigTpumyio Niatpumyio nigTpumyio
O O @] O O O O

TeepaxeHHs npo 3MI B YkpaiHi. BkaxiTb Hackinbku Bu norogxyerecb abo po3xoauTecs B AyMKaXx 3 KOXHUM 3 HAaCTYMHWUX TBEPAX EHb.

He moxy
cKasaTy Hi 4n
[yxe He YacTKkoBO He  3rigHuiA, Yn YacTtkoBo MoBHicTIO
3rigHni He srigHunit 3rigHnin He 3rigHun 3rigHniA 3rigxnia 3rigHniA

YkpaiHCbK U ypsif, HE MOBUHEH

norpoXyBaTy NoAAM, AKi 0 ') O ] O 0 0o

npautotoTb y 3MI, 3okpema
XKypHanictam i 6rnorepam

3MI mMatoTb 3aBXAuN BYTH BinbHi,
W06 KPUTUKYBATU YPALOBE i &) ] ] O 0] @] 0

noniTuyHe KepiBHULTBO B YK paiHi

Yi € IPUNYCTUMMM, SKLLO 3aKOHI
wopno 3MI He € ailicHuMm B O O ] ] 0 0 0

YkpaiHi.

Un e npunyctummm, sikwo 3MI
Hanexarb [JeKinbkoMm BEMMKUM 0O O O O 9 O O

KoMnaHiaM B YkpaiHi

3MI matoTb HanexaTtu geakin

KinbKOCTi BEMMKNX KOMNaHiit B () §)] §)] O O 0 0
Ykpaini
He moxy
cKasaTy Hi un
3rigHuiA, Yyn
lyxe He He sriganin ~ HacTkoso He He 3rifgHui YacTkoBo BrigHnii MoBHicTio
3rigHniA 3rigHnin 3rigHnit 3rigHni

YkpaiHCbka KOHCTUTYLiA NOBUHHA
KOHKpeTU3yBaTh sik 3MI B 0 0 0 O 0] @] 0

AepxaBi 3axuLLeHi 3riHO 3aKOHY

3MI matoTb 6yT1 4OCTYNHUMK MO
KULWeHi Ans HaibinbLWoi KinbkocTi 0 O O O 0 0 O
nogei B Ykpaii

3MI B YkpaiHi NoBWHHI

NiAKOPSITUCS CMPaBEANMBIM 0 0 0 0 0] 0 0
3aKoHam

Uu € NpuUnycTUMUM, SKLLO ypaz,

6yae 3AificHIoBaTI LeH3ypy Haj 8] @] @] @] O O 0
3MI B YkpaiHi

LLlo Bu BBaxaeTe HanbinbLuoo npobnemoto Ans YkpaiHu. Byab nacka, BU3HauTe CTyMiHb BXNMBOCTI 3 1= HAMBINbL BAXIIMBA no 3=HAWMEHLU
BAXIMBA.

3MI, ski 3myLeHi paxyBaTucs 3i cnpaBeAnMBUMM 3aKOHaMK

3MI, aki BinbHi Big LeH3ypu

c o 0
(ORN O RN O
O 0 v

3MI gocTynHi 3a uiHamu GinbLiocTi Noaeit

IHWa cepist TBePAX €Hb NPO BaX MBI Npobremu YkpaiHn. Byab nacka, BU3HauTe cTyniHb Bax nmeocTi 3 1= HAVBISbLL BAXNBA go 4=HAVMEHLU BAXJIVBA.

BinbHi i cnpaBeanuei BuGopw ypsigy
3MI, aKi BinbHi Big LeH3ypu

[HepxxaBHa Geaneka

c O 0 O

c O 0O »~
C O 0 Q0 «
(OB ORNORN OIS

B3aemopo3ayMiHHa Mixk Mopanmio i penirieto
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IHLWa cepist TBEPAXeHb NPO BaxNMBi npobnemn Yk paiku. Byab nacka, BusHadTe cTyniHb BaxnusocTi 3 1= HAVBIIbLL BAXIIBA po 4=HAVMEHLL BAXIIVBA.

BinbHi i cnpaBeanuei BuGopu ypsiay
B3aemMopo3yMiHHs Mk Mopannto i penirieto

3MI gocTynHi 3a uiHamu GinbLwocTi noaei

o o 00

C 000w
C OO0 0 «
C OO0 »

[DepxaBHa 6eaneka

IHWa cepis TBepAXeHb NPo Bax MBI npobnemu Yk paiiu. Byab nacka, Bu3HauTe cTyniHb BaxnmsocTi 3 1= HAVBINbLL BAXIIUBA go 4=HAMMEHLL BAXIIVBA.

1 2 3 4
DepxasHa Geaneka O O O (@]
3MI, siKi 3MyLUeHi paxyBaTiCs 3i CpaBeANMBIAMM 3aKOHaMU O 8] 9] 8]
B3aeMOpO3yMiHHS MiX Moparnio i peririeio O 8] 9] 8]
BinbHi i cnpaBeanuei BuGopu ypsiay 9] 0 0 (@]
DEMOCRACY
€ BaraTo Wnsaxis ynpasnsaTv kpaiHot. Yv By cxBanunu 6 um Hi HaBefeHi Hk4e BapiaHTU?
He moxy
ckasaTy un
MNoBHicTo He YacTKOBO He CXBarnoto, Yu YacTkoBo MoBHicTO
cxsanolo  He cxsanwio  cxsaniow Hi cxBanow CXBanow Cxsantoto CXBasno
BilicbkoBa AuKTaTypa o] 0 O 0 9] O O
BincyTHicTb B1GOpIB | NapnameHTy.
MpAMe npe3naeHTCbKe NpaBniHHS . o O O 0 © 0 0
TinbKku oaHii NONITUYHIN NapTii
[03BONeEHo 6paTtu yyacTb y Bubopax O o O o O O o
BkaxiTb, Hackinbku Bu norogxyerecst aGo po3xoguTecs B AyMKax 3 KOKHUM TBEPAXEHHSIM HaBEIEHUM HIDKYe.
He moxy
cKasaTtu Hi un
MoBHicTIO He YacTkoBO He  3rigHuiA, YK YacTtkoBo MosHicTio
3rigHun He 3rigHuit 3rigHun He 3rigHuiA 3rigHun 3rigHun 3rigHun

Mpu pesikux o6cTaBUHaxX He
[1eMOK paTUUHe NPaBiHHA MOXe 0 0 0 O () 8] 0
ByTun KpaLmm
[nsa niopen, Takux sk s He Mae
HiSIKOT Pi3HULYi iKY hOpMY NpaBIiHHs Q ) Q @] Q o 3]
MU MaeMo
[Memokparis € kpaLoto 3a byab-akuii o 0 0 0 0 0 0

BW/ NpaBiHHS

DEMOCRACY2

CnoBo «emMoKpaTisi» MoXKe MaTu pisHe 3Ha4YeHHs Ans pisHux nogei. LLlo crnoso «aemokpatis» y BaLlii kpaiHi o3Havae ans Bac?
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Mo-Balomy, HacKinbku AeMokpaTUYHoO € YKpaiHa CboroaHi?

() He mae nemokparii B3arani
() Oemokparis 3 BenuKuMn npobnemamn
() Oemokparia 3 HeaHa4HUMK Npobnemamn

() MosHa nemokpartis

Hackinbku Bu 3afoBoneHi Tum, sik eMoK paTisi npautoe B Ykpaini?

() AniTpoxu He 3agoBoneHuit
(O He pyxe 3apgosoneHuit

() 3aposoneHuii

() Hyxe 3agosoneHuit

(O B Ykpaini aemok partii Hemae

POLICY & PARTICIPATION

Byab nacka BMCROBITb Balli AyMKU LWOAO npaBoBoro nopsiaky y 3MI i IHTepHeTi, Lo 3anponoHoBaHi abo 3AIMCHIOETLCS B Pi3HMX KpaiHax cBiTy. Byab nacka
peTenbHO NPoYUTanTe NPO KOXHWIA 3axif | BKaxXiTe 4u Bu ioro ninTpumyere ym Hi.

Hi
MoBHicTiO He He YacTkoBO He niaTpUMyto, Hi  YacTkoBo MoBHicTio
niaTpumyo niaTpumyo niaATPUMYIO  He NIATPUMYID  NIATPUMYIO MiaTpumyto niaTpUMyto

He nosBonsTu oaHiit 0cobi

BONOAITU BiNbLU HiXX OAHIEND

KOMEPLINHOW TENeBi3inHo0 un &) &) &) 0 ) (@) )
PafioMOBHOIO NILIEH3IE Ha TOMY X

PUHKY

KoHTpontoBaTtu TenesisinHux
npoglcepis LWOAO AOCTYNHOCTI

NpoAlyK Ty 3a BapTicTio ANst 0 0 0 (@] @] (@] 0
rpoMazsH

[lo3BONSTM Cyaam KapaTtu

npeAcTaBHUKIB BNaau 3a Mefia- O O O (@] @] O 3]
LeH3ypoto

KapaTtu xypHanicTis 3a nowmMpeHHs
"cBigoMo HeHaginHoi iHopmaLii" O O O 3] O O 0

ax [0 YB'A3HEHHs

Hapasatu 6yap-sikomy

rpoMafAHMHOBI NPaBO Ha 3anuT i

OTPUMaHHS iHdopmalli, sika € O O o 0 o 0 o
3MicTOM ny6IiYHMX BUCTYNIB

Hi
MoBHicTiO He He YacTkoBO He niaTpUMyto, Hi  YacTkoBo MoBHicTio
niaTpUmyo niaTpumyo niagTPUMYIO  He NIATPUMYID  NIATPUMYLO MipTpumyto niaTpUMyto

He pnosBonsaTy iHo3eMHUM

iHBecTOpam BonoaiTH BinbLuicTio 9] 9] 9] O O @] 8]
aKUuin y raseTi B iHLWIN K paiHi

Bumaratu yBaxxHoro Harnsigy 3a

3MI, sk YacTuHo

KOHTPOJIbOBAHOroHarnsay 3 npas O O 0 0 0 0 o
TIOAVHWY B KpaiHi

[ossonATtu ypsay po3rnsaaTn
iHcpopmaLito nepep i (3] 0 0 @] @] (@] 0

onpuntoaHeHHam B 3MI

[lo3BonaTy ypsigy MOHITOPUTU
UMBINBHUIA IHTEPHET i couianbHui O O 3] 5] &) 0O 5]

Meaia-npocTip.
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Bwu 3auikaBneHi abo He3aLjikaBneHi B nonituui?

[yxe YactkoBo Hi 3auikaBneHnun, Hi YacTkoBo
He3auikaBneHui HesauikasneHuit He3auikaBneHwit He3aujikaBneHuin 3auikaBneHui BauikaBneHuit [yxe 3auikaBneHui

BnpopaoBxX OCTaHHiX ABOX POKiB, ik YacTo Bu Gpanu yyacTb y Byab-aKii 3 Lmx AisnbHOCTENn?

Hikonu OpHoro pasy Binblue ogHoro pasy
Mporonocysanu Ha NOMITUYHKX
Bubopax 0 o o
MpuALWNK Ha akuito NpoTecTy O @] O
MpautoBanu 3 iHWUMK Ha O 0 0

rpoMa/iCbkOMy NpoeKTi

Hanucanu nucta a6o Bignpasunn

©eNneKTPOHHY NowTy 0 O O O
noniTuyHoro nigepa

Mignucanu neTuuito 3a noniTu4He 0 0 0
abo rpomMafcbKke NUTaHHs

[esiki nioamn 3anepeyyoTb MOXNMBICTb HAAAHHS KpaiHam GinbLumMx npae Ans 3axvcty ceoboawm cnoea B 3MI i IHTepHeTi. IHWi BBaXxaloTb, LLO iCHYOYi NpaBa
HefoCTaTHi.

BsaranbHomy Bu nigTpumyeTe 4u onoHyeTe HOBOMY 3aKOHOAABCTBY Yy Balwiii kpaiHi woao 3axucty ceo6oamn BupaxeHHs B 3MI i IHTepHeTi?
OnoHyto YacTkoBO OMOHyt0 YacTkoBo nigTpumMyto MNigTpumyto

O O O O

Y npuitHanu 6 Bu yyacTb y uyx 3axofax Ans Toro wob niaTpuMaTi HoBe 3akOHOZABCTBO, LU0 3axuliae ceoboay BupaxeHHsi B 3MI i IHTepHeTi?

Moxnmso Mo nmso B Oyxe

MpwitHsB HaBpsag un HaBpsA un He 3Hato MOBIpHO VMmoBipHO AMOBIpPHO
NinnuweTe neTuuio O O O O O O O
Bynete cninkyBatucek 3 Bawum
[nenyTaTom, Wob BUCIOBUTM 9] 9] O O O O @]
Ballly AyMKY
3po6unTE rpoLLIOBUI BHECOK 0
opranisauii 3axucty 0 0 0 0 0 O
MpuitaeTe Ha akLilo NpoTecTy 0 O O O 0 0

Hackinbkn MMoBipHO o6 Bu 6 npuitHsinm y4acTb y 06roBopeHHi HOBOro 3akOHOAABCTBA, Lo 3axuiiae ceo6oay B 3MI Ta IHTepHeTi?

Moxrnmso Moxnumso B Oyxe
MpuitHsB HaBpsg un HaBpsa un He 3Hato AMOBIpHO VimoBipHO IMOBIpHO

3pobuTe rpoLLoBuii BHECOK [0

opranisauii 3axucty O 0 O 0 0 O

Mignuwete neTuuio 0 0 0 @] 0 @] (@]
MpuitaeTe Ha akLilo NpoTecTy 0 0 9] 9] O O 8]
Bynerte cninkyeaTuce 3 Bawum

[AenyTaToM, Wo6 BUCTIOBUTM 0 0 0 0 0 @] (@]

BaLly AyMKY

PRIVACY
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TMiogu YacTo BiABIAYOTL PIBHOMAHITHI KOMepLilHi | ypsiaoBi BeGcailTu 3 MeTol oTpumaTH iHcopmalito, npuadaTi ToBapy abo nocnyru, pO3MOBNSTH 3 Apy3sSiMUA
Ha coLianbHKUX Mepexax, NOAMBUTUCS BiAeo abo KiHOdiNbMM, KOHTaKTyBaTh 3 ypAA0BUMI OpraHisauisiMvm abo KepiBHULTBOM LLOAO Pi3HOMaHITHUX Npobnem i T.M.

CkaxiTb, Byab nacka, Hackinbku Bu 3rigHi abo posxoguTecs B AyMKax 3 HACTYNHUMU TBEPAXK EHHAMM NPO BaLLy OHNANH-KOH®IAEHLIRHICTb.

HE moxy
ABCconoTHO YacTkoBO He  ckasaTu uu YacTkoBo ABcontoTHO
He 3rigHuiA He 3rigHun 3rigHun BTIQHUA YU Hi 3rigHun 3rigHnn 3rigHun

51 KOHTPOIIOO SIK KOMEepLiiHi
Be6CaiiTh KOPUCTYIOTHCH MO0 O 0O 3] &) S ] O O
ocobucToto iHdopmaLiieo

£ KOHTpOnIolo sika 3 MOET

0C0BMCTOT iHtbopMaLil 0 0 0 0 O ) o

ONPUNIOAHIOETLCS (31 CTOPOHM)
komepLiiHoro BebcainTy

KomepuinHi BebcaitTn 3axvwaots
MOIO OHNANH-KOHDIAEHLAHICTb, @] 0 0] (@] 0] O O

KOnn 1 KOPUCTYCA HUMN

A KOHTPOTIOI0 XTO MOXEe MaTh

AocTyn ao Moei ocobuctoi 0 s 3] O 8] (0] O

iHcbopmaLii 3ibpaHoi
KoMmepLjiHMMKn BeGcanTamm
YpsinoBi BeGcaiTu 3axuLLaoTb

MOIO OHMaNH-K OHDIAEHLHICTb, @] @] @] (@] O 0] O

Konn 4 KOpUCTYCA HUMN

A 3rigHuiA 3 KinbkicTo
KOHIEHUIHOCTI, AKY 5 Mato Ha O O ®) O @) 0] O

ypsiposux BebcaintTax

A 3rigHuUi 3 KinbKicTio
KOHIEHUIHOCTI, kY 51 Mato Ha 0O 0 0 O O 8] 9]

KomepLiiHux BebcaiiTax

PRIVACY2

Hackinbkun Bu norogxyetecsi abo po3xogutecsi B AyMKax 3 HaCTYMHUMU TBEPAX EHHSMW NPO Bally OHMaH-K OHIAEHUINHICTb.

He moxy
ABcontoTHO He YacTkoBOo HE  cKasaTu uM YacTkoso
3rigHWi He 3rigHuit 3rigHWi 3rigHUA Ym Hi 3rigHui 3rigHuit [yxe 3rigHnin

Mos koHdiaeHLiHICTb

3HAXOAUTLCS B PU3MKY, KOMM 51 0O 0 's) ) O 8] (0]

Hapato ocobucTy iHchopmallito
komepujiHum BeGcanTam

HapanHsa ocobucTtoi inchopmauii

KomepLiiiHUM BeGcarTam O 0 O 0 (@] (0] (0]
puanKoBaHe

HapaHHsa ocobuctoi inchopmallii

ypsinosum sebcaiitam 9] 0 O @] (@] (@] (@]
puankosaHe

Ypsaposi Be6canTn MOXyTb

HeBianoBsigHO

BUKOPUCTOBYBATU MOKO o o o o o ] o
ocobucTy iHdhopmaLito

Mosi koHiAEHLiHICTb

3HaXOAUTLCS B PU3UKY, KOMM 51 0O 0 's) ) O 8] (0]

Hapato ocobucTy iHchopmaLito
ypsipoBum Bebcantam

He moxy
ABCOmMIOTHO He YacTkoBO He  cKkasaTtu un Yactkoso
3rigHun He 3rigHun 3rigHUn 3rigHUA Yn Hi 3rigHun 3rigHuin Ayxe 3rigHnn

A KoHTpontoto Te, AKi ypanosi
Be6CailTh KOPUCTYIOTLCS MOED ] 0 ] O @] 8] O
ocobucToto iHhopmaLieto

KomepuiiiHi Bebcantn MoxyTb

HeaonycTtumo 0 0 0 0 O 0 0

BUKOPUCTOBYBATN MOIO
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nepcoHarnbHy iHhopmaLito
A KOHTpontoIo Te, Aka 3 Moei

0co6ucToi iHdopmaLlii 0 0 0 8] (0] O 0

BMOandaeTbCa ypsaaosumu
sebcaritamn

A KOHTPOSIOK XTO MOXe

AicTaTies [0 Moei 0coBUCTOT o o 0 0 O O 0

iHdopmaLii 3ibpaHoi ypsaosumm
BeGcariTamn

DEMOGRAPHICS

Mu maiixe 3akinumnu. [aite, 6yab-nacka, Bianosidi Ha AeKinbka 3aBepLuanbHUX 3anuTaHb.

Bu yonosik um xiHka?

) Yonosik

) Xiuka

CKinbkn Bam NoBHMX pokis?

FAKWiA HaWBULLMIA OCBITHIN PiBEHb, LLIO BU JOCATIN?

() Hemae dopmanbHoi 0cBiTH
HepocTaTHbO NOBHE NOYaTKOBY OCBITY

B3aBepLueHo (060B'A3KOBOro) No4aTkoBa ocBiTa

o 00

HenosHa cepeaHst LWKona: TexHiuHoro / npodeciitHoro Tuny / (060B'a3koBe) NO4aTKOBOI OCBITH Ta NO4aTKOBOI NPOMeCiiHOT
kBanidikauii

MoBHa cepefHs ocBiTa: TexHi4Ha / npodeciitHe TUNY / BTOPUHHWIA, NPOMiK HWIA NpodheciitHoT k BanidikaLii
HenosHa cepeaHsi: yHiBEpCUTETCbKI NiATOTOBYI TUMY / BTOPUHHUIA, NPOMDXHWIA kBanidik auii 3aranbHi
MosHa cepefHsa: yHiBepcuTeTChbKi Nigrotoyi Tuny / MNMoBHa cepeaHs, pieHb 3pinocTi ceptudikat

[esiki yHiBepcuTeT 6e3 cTyneHs / Buia ocsita - 6inblU HU3bKOrO PiBHS TEOPETUYHOTO cepTudikat

OO0 0O0O0

YHiBepcuTeT 3i cTyneHem / Bula ocBiTa - BepXHiii piBeHb TEOpeTUYHOro ceptudikar|

Un xunu Bu konu-HeByab B iHLWii kpaiHi?

0 Tak
O Hi

Un maete Bu gpysis abo ciM'to B iHLWIN KpaiHi 3 SkMMKM nucTyeTecs, po3moBsnsieTe abo BiABiayeTe perynspHo?

0 Tak
O Hi

[esiki ntoav roBopsTb NPO NOMITUKY B TepMiHax “niBoi” Ta “npasoi” cTopiH. Mo 7 6anbHiii Wwkani, 4e 1= € ekcTpeMarnbHO NiBO0 CTOPOHOK, 7= € eKCTpeMasnbHo
npaBoIo CTOPOHOIO, Ae 6 By posmicTunm cebe?

MakcumansHo Cxunsitocs MakcnmansHo
nisopy4 NiBopyy Cxunsitocst niBopy4 MocepeawHi npaBopy4 Mpasopy4 npasopy4
1 5 6 7
O O O O O O O
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Akoi Bu Bipn?
() XpucTusiHue - MpoTecTanT (Hanpuknag, bantuct, Metoauct, NMioTepanuH, MpecsiTepiaHuH, €nvckonansiui, PedopmicT, 3 Liepkeu
Xpucrta, Csigok €rosu)
XpuctusiHmH - Katonuk (Pumo-katonuk)
XpuctusiHuH - MpasocnasHuii 3 YkpaiHcekoi MNMpasocnasHoi Liepksu (MockoBcbk it MatpiapxaTt)
XpuctusiHuH - MpaBocnasHuid 3 Ykpaitcekoi MNpaBocnasHoi Liepksu (Kuiscbkuii MaTpiapxat)
XpucTusiHvH - MpaBocnasHuiA 3 iHWoi MpaBocnasHoi Liepkeu (Mpeubkoi, Pociiicbkoi, AMepukaHCcbKoi Ta iH.)
XpuctusiHnH — Mpeko-katonuk (YHiat)
KOpen
MycynbMaHuH

ArHocTuk abo aTeicT

OCOCO0O0CO0O0O0OO0

IHWe, KOHKpeTusynTe:

Hackinbku Bu noroaxyerecs abo po3xoauTteca B AyMKax 3 KOXHUM i3 HaCTynNHUX TBepAX EeHb

He moxy

ABconioTHO YactkoBO He  ckasaTu un YacTkoso

He 3rigHui He srigHuin 3rigHui 3rigHUIA YK Hi 3rigHuin 3rigHui Lyxe 3rigHuit
Mos Bipa € BaxnMBoIO
4acTUHOK MOro (0] 0 (0] O @] (@] O
CaMOCTBEPXeHHS!
Mos Bipa Mano3Ha4Ha Ans Toro,
SIKOI0 MIOAVHOIO A € 0 0 O 0 O O 0
Mos Bipa Ayxe mano Bnnmeae
Ha Te, ik A cnpuiimato cebe 0 o 0 o o 0 o
Mos Bipa € BaxnmBum 0 0 0 0 0 8 0

BiAA3epKaneHHsM MeHe

Ak yacTo Bu BigsinyeTe LuepkBy (abo cuHarory, abo KOCTen) ok piM BECINSs i NOXOPOHIB?

) Hikorm

() [Hekinbka 4acis B pik BIPOA0OBX CBAT
() OpwH pas B Micsaub

() Hekinbka pasis B Micaub

(O OpuH pas Ha TWKAEHb

() Binble ogHOro pasy Ha TUXAeHb

BubepiTb TBEPAXKEHHA 3 HABEAEHUX HWKYe, SKuM By BBaXxaeTe CBill CiMEeNHUI (hiHAaHCOBUI CTaH.

() Mu He 3aBXAM MaeMO AOCUTb rpoLueit Ans ki
) Mu maemo gocuTb rpolueit Ans ki, ane KynuTu oasar € npobremoro

() Mu maemo focuTb rpoluei Ans ki, oAsAry i ManeHbkux nobyTOBUX enekTponpunaais, ane KynuTu Tenesiaop, XoNnoaumnbHUK aéo
NOCYAOMMIAHY MalLMHYy € Npobnemoto.

) Mu MOXXEeMO [103BONUTY FOMOBHI nobyToBi enekTponpunaau, ane KynuTty asTomobink € npobnemoto.
) Mw mMaemo [ocuTb 3aoluanxeHb Maibke Ans YCboro okpiM A0POrux pedeli sik, Hanpuknag, ksapTupa abo 6yAuHOK.

) Mu He MaeMO Hisiknx hiHaHCOBMX TPYAHOLUIB | MOXEMO A03BONNTU KyMiBIIO KBApTUPN abo ByanHKY.

Hwxye - cnucok Aiana3oHiB MOBHOIO LLOMICAYHOIO ciMenHoro npubyTky. Bubepite Aiana3oH, skuin kpalle Bcboro Bifobpaxae Balu ciMeiiHuii npubyTok 3a
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MUHYMUIA MicsiLpb.

(6]
(8]
(8]
(8]
(6]
(8]
(8]
(8]
(6]
(6]
(6]

MeHw Hix 675 UAH
676 no 1,700 UAH
1,701 go 2,700 UAH
2,701 po 4,400 UAH
4,401 go 5,400 UAH
5,401 po 7,100 UAH
7,101 po 8,100 UAH
8,100 po 8,800 UAH
8,801 no 9,800 UAH
9,801 no 10,800 UAH
10,801 UAH a6o 6inbLue
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Ukrainian — Russian language Survey

[Noxairyiicta, BEIOEpHTE SI3BIK OIIpoOca
e Pycckuit
e AHrnuiickui

Jo6po nosxanosath Ha orpoc o Cpencreax MaccoBoit Mapopmaru (CMUN) u [Tonutuke ot
VYuusepcurera llItata Oraito (CLLIA). Mbl IpoBOMM 3TOT KPaTKHH OIPOC, C TEM YTOOBI HOHSThH, KAK
JKHTEJIH Pa3HbIX cTpaH otHocsTcs K CMU n nmonutuke. Mbl onpanyBaeM JII0Jel U3 pa3HbIX CTpaH
Mupa, 1 Baire MHenue oueHb Ba:kHO JuIst Hac. Onpoc 3aiiMeT y Bac npumepno 20 munyT. Bamm
0TBeTHl AaHOHHUMHBI M OYZyT OLIEHHBATHCSl B 00OOIEHHOM BHJIE BMECTE C OTBETAMH APYIHUX
pecroHneHTOB. BBl MoXxeTe OBITE yBEpEeHHI B TOM, UTO Jr00as mpepocTaBieHHas Bamu nadopmanms
OyzmeT XpaHUTCS B KOHQHUICHINAIHHOCTH® U He OyJeT UCTIONb30BaHa ¢ 1eibio Bac omoszHaTs. Ecii Ber
MIPEIIOYNTAeTe HE OTBEUaTh HA HEKOTOPHIE BOIPOCH], BBl MOXKeTe WX MPOMYCTHTb.

Juis maOpMAaIiy 0 MpaBax YYacTHHKOB 3TOTO OIPOCa, HIIH €CIi BaM yrogHo 00CyIuTh BOIPOCHI,
BO3HUKIIKE BO BpeMs MPOXOKICHUS OIIPOCa, C JIUIOM, He SBILTIOLINMCS aBTOPOM HCCIIeOBaHuUs, Bb
MOXKeTe CBsI3aThes ¢ rocnoxoit Canapoit Megoyc u3 otaena Otaena OtBeTcTBeHHON HayuHoi
Hesitensroctu B YHuU-Te ITata Oraiito no tenedony 1.800.678.6251 wuiu mo 3JIeKTpOHHOH mouTe
meadows.8(@osu.edu. MbI oueHb Npu3HaTeNIbHBI BaMm 3a yyactue B onpoce, Tak Kak HaC HHTEPECYIOT
Baum B3rasiibl Ha HEKOTOPbIE BaKHbIE TEMBI.

C yBaxeHHEM,

Om3abet Croitaedd/

Vuu-ter llrtaTta Oraiio
elizabeth.stoycheff+survey@gmail.com

Opuk Hucber
Vuu-rer llltara Oraiio
nisbet.5@osu.edu

*[IpenynpexaeHue 0 6€30MaCHOCTH JaHHBIX B MIHTepHeTe: DTO UCCIieI0BaHKE TOIb3YETCs OHJIaiH-
ankeroi. HecMOTps Ha TO 4TO OyIyT IIPUIIOKEHBI BCE YCUIINS JUIsl COOJIFOICHNST KOH(HIEHIINAIBHOCTH,
MBI HE MOXKEM TapaHTHPOBATh aOCOIOTHOI 0€301MacHOCTH JaHHBIX B MIHTEpHETe, TaKk Kak, XOTh 3TO U
MAaJIOBEPOSITHO, Mo0as nHpopmarmsa B IHTepHETE MOXKET OBITh IEpeXBadeHa M MOXKET OBITh YCTAHOBIICH
[P-anpec koMnbIOTEpa PECIIOHACHTA.

Ms1 npocuM Bac 0TKpOBEHHO BBIpa3uTh CBOE MHEHUE 10 Bomnpocam, cBsizaHHbIM co CMU. [Tog CMU mbt
MI0JIpa3yMeBaeM ra3eThl, TeJICBUJICHHE, PAIHO, )KypPHAJIbI, HHTEPHET-CalThI, COLMAIbHBIE CETH U OJI0TH,
KOTOpBIE BEIAYT Kak Ipo(eccnoHalIbHbIE )KYPHAIHUCTHI, TAK U OOBIYHBIE JIIO/IH, TAKHE KaK BBl

M5!I HauHEM ¢ HECKOJIBKHMX BOIPOCOB O TOM, Kak BrI mosip3yerecs CMU. JIronm 3HAKOMSATCS €
HOBOCTSIMM M KOMMeHTapusiMu B pazHbix CMU. KTo-T0 J1100UT YMTaTh ra3eThl M )KypHAJIbl, KTO- TO

CMOTPETH TEJIEBU30P, CIIYLIATh PaJHo WIH 10JIb30BaThcs IHTepHETOM. Kak 4acTo B TeYeHUE THITNYH O
Henesid Bl y3HaeTe HOBOCTH M KOMMEHTAPHH U3 Ta3eT, )KypHAJIOB, Telie- U pajuoriepeiayd uin
Wntepnera?

Hukorga Bpewms ot ITocrostHHO
1 BPEMEHU
T"azerst
(meyarupie wm B | O o o o O o o
WuTepHere)
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OO0111eCTBEHHO-

MOJUTHYECKHE
JKYPHAJIBI O] o O o O] O] O]
(TIeyaTHBIC WK B
Wnrtepnete)
TeneBuIcHNE o O @] O @] @] @]
Panuo O] o O o O] O] O]

WnrepHer (calTsl,

OJI0TH, KHBOU o o o o o o o
JKYPHAIT U COII.

CeTn)

Kaxk gacto Bbl y3HaeTe HOBOCTH KOMMEHTapUH U3 3aPY0EKHBIX Ta3eT, )KypHAJIOB, Telle- 1
pannorniepenad u MHTepHETA?

Huxkorna Bpewms ot [TocTosiHHO
1 BpEMEHHU 7
4
3apyOerxHbIe
raseTsl (meyatapie | O o o o o o O
unu B IaTEpHETE)
3apyOexHbIe
00I1IeCTBEHHO-
MOJIUTHYECKUE o o o o o o o
JKYpPHAIIBI
(meyaTHBIC WK B
Wnrepnere)
3apyOexxHbIe o o o o o o o
Tesenepeaayn
3apy0esxHbIe o o o o o o o
panuonepenadn
3apy0esxHbIe o o o o o o o
UHTEPHET-CANThI

3HAKOMSChH C HOBOCTSIMH H KOMMCHTAapuiaMU, KaKk MHOT'O BHUMAaHUL Brr yaeasaeTe CIeAyrouum TeMaM?

Hexotopoe

KOJIMYE€CTBO

Hosoctn
YKPamHCKOM O o o o O] o O]

TIOJIUTUKH

254

www.manharaa.com




OKOHOMHUYECKHE o o) o o) O O o

HOBOCTH

MexnyHapoaHble o) o o) o) o) o) o)

HOBOCTH

Kaxk gacro Bbl nosnb3yerech iHTEpHETOM AJIs1 TOTO, YTOOHI. . .

Huxorna Pexe, Pa3 B 2-3 paza | Pa3 B 2-3 paza E>xxenneBHO
9YeM pa3 | Mecsil B MECSI] | HEAENTIO B

B MCCAIT HEOCIIO

O6cyxnaTh o O @] @] @] @] @]
MOJUTUYECKHE
B3IJISLBI
Urpats B
KOMITBIOTEPHBIC |~ o o o o o o

UTPHI B PEXKUME
OHUTAliH

YuraTth
HOBOCTHBIE Q O Q Q Q Q Q
CalTHI

Jlenatp moKynku
B NHTepHeTe

ITonp3oBaThbCs o o o o o) o) o)
MOUCKOBBIMH

cUCcTeMaMU JUIst
MOJTyYESHHS
nHpopmanuu

TTons30BaThCs

calTaMu o o o) o) o) o) o)
COIMAJIbHBIX

cereit
IToceinars

3JIEKTPOHHYIO o o o) o) o o) o)
HOUTY IPY3bsSIM U

POJCTBEHHUKAM
CMmoTpeTb

BUICOKITHIIBL, o o o o o o o
(UITEMBI WK

TeJenepeaaun

Kakumu COIMMAIbHBIMU CCTAMU BEI NOJIL3YCTCCh Ha I[aHHLIﬁ MOMEHT? (OTMCTBTG BCC, UTO HOI[XOZ[I/IT)

BK (B Konrakre)

B Kpyry Jpyseit
Creiicec ( Spaces)

OIHOKJIACCHUKH
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Kusoit Kypuan

DeitcOyk

Taurrep

101100

Hpyroe. Iloxanyiicta, BHUILIUTE
51 He MOJIB3YIOCH COLMATIBHBIMU CETIMHU

Kak wacTo BrI mocemaere caiThbl COLMANbHBIX CETEH?
e Huxornma

Pexe, ueM pa3 B MecsLl

Pa3 B mecs1g

2-3 pa3a B MecsII

Pa3 B Henento

2-3 pa3a B HEZETIO

Kaxawiii neHn

Heckonbko pa3 3a n1eHb

Hackoabko Ba)kHBI BaM TMYHO cOLIMaIbHBIC CETH IS TOTO, YTOOBI:

CoBcem B HeoOb1uaiino
HE Ba)KHBI HEKOTOPO BaYKHBI
1 CTCIICHU 7

Ba’XHBI

4

Haxonutscs B
Kypce
yp o) o) o) Q o) Q o)
IIOJIUTUYECKUX
COOBITUI

Obeyxmats | o o Q ) o )
MOJIUTHKY
Haxoauts

JoJIei, KOTOphIE

paznenstor Bamm | O Q Q o o o o

MOJUTHYECKUE
B3LJISLIBI

[Ipusnexats
Jroneit K o o o o o O] O

TIOJIMTHUKC

[epeiinem k Bompocam o ceoboxae Mureprera 1 CMU B Bameii ctpane.

CeoOoaubl 11 CMMU B YKpanHe WK ke CBsI3aHbl OrPaHUYCHUSIMU?
CBs3aHBI CTPOTUMHU OTPAHUYCHUSMH

CBs3aHBI OTpaHUYCHUIMHI

Ckopee CBSI3aHbI OTPaHUYCHUSIMA

He cB0OOIHBI, HO 1 HE CBS3aHBI OIPAaHUYECHUSIMHU
Ckopee cBOOOTHBI

CBOOOIHEI

CoBepIIIeHHO CBOOOTHBI
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B obmem u nenom, ceoboeH i1 UHTepHeT B YKpanHe WX JK€ CBS3aH OTPaHHICHUSIMU?
e  (CBs3aH CTPOTHMH OTPAHUUCHHUAMH

CBsi3aH OTpaHUYEHUSIMU

Cxopee CBSI3aH OTpaHUYCHUAMU

He cB00OICH, HO M HE CBSI3aH OTPAHUYCHUSIMH

Ckopee cBOOOJICH

CBoboneH

CogepIieHHO cBOOOICH

[pensinymue Bompock oTHOCATCS K cBoOome Ykpanackux CMU. Onumute CBOUMHE CIIOBaMH, YTO
Takoe st Bac «cBobogapiey CMU. Hanmmure, moskanyiicta, CBOI OTBET B TEKCTOBOM IIOJIE HIDKE.

B pasnpix ctpanax CMU o0nagaroT pa3Hoi cTeneHbr0 cBoOOIB M He3aBrucuMocTH. Ha Bamr
B3I, 110 cpaBHeHUIO co CMU B HIXKeIepeuncIeHHbIX cTpanax, obnaznatot au CMU B Bameii crpane

TaKOM e, MEHBIIIEeH WK OOJbIICH CTeNeHbI0 CBOOOIBI?

VYxpaunckue CMU...

3Ha4YNUTENIbH Menee Hemuoro | B paBHoii | HemHoro Bbonee 3HaYUTEIbH
0 MEeHee cBOOOIH MeHee CTENEHH Gouee CBOOOIH 0 Oosree

CcBOOOIHEI Bl CBO0OOIH CBOOOIH CBOOOIH Bl CBOOOIHEI
Bl Bl Bl

ITo

CpaBHEHHU
10 CO O Q O o Q O o

CMU
Poccun

IIo

CpaBHEHH
10 CO @) @] O @] @] Q Q

CMU
TTonpmm

ITo
CpaBHEHHU
10 CO Q Q O Q Q O O
CMHU
CIIA

MBsI xoTHM 3a1aTh Bam ere Heckonbko BorpocoB 00 ykpanHckux CMU. Ha Bamr B3rmsin, HacKosbko
TOYHO CIEAYIOMINE YTBEPKACHUA OTpaxatoT curyanuto co CMU B Ykpanne?

AOCOIIOTHO OueHb Hetouno B uem- Toyno | Ouenp | AOCOIIOTHO
HEBEPHO HETOYHO TO TOYHO
BEPHO, B

YeM-TO
HEBEPHO
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CMU B Ykpanne
BCET/a IMEIOT
BO3MOXKHOCTb
KPUTHKOBATh O O O O] O] O] O]
MIPaBUTENBCTBO U
MOJIUTHYECKUX
JIUEPOB
IIpaButenscTBO
YkpauHsl o o o o o o o
moneepract CMU
LIEH3Ype
KypHanuctsl u
OmorepsI B
YkpauHe HHOr1a
MOJIBEpraroTCs o o o o
yrpo3am Wi
HACUJIUIO CO
CTOPOHBI
NIPaBUTENbCTBA

YkpauHckue
CMMU sBasroTCs
COOCTBEHHOCTHIO o o o o
MHOTOYHCIICHHBIX

KOMMEPYECKHAX
KOMIaHUH

Busnec
KOHTPOJIUPYET
coJiepIKaHmeE O O O Q
uHpOpMaIUU
ykpanackux CMU
Hocrtyn k CMU B

VYkpaune no
cpencTBaM o Q Q
Ooutbleit yacTu
HaceJeHHs

o

JlesTeTbHOCTh
CMMU B Ykpaune

perynupyercs O O O
CIpaBeITNBBIMU
3aKOHAMH

3aKoH He
3aIUIIaeT
YKPanHCKUX o o o o o
KYPHAIUCTOB
OJsorepoB
aJIeKBAaTHO
o O] O]

YkpanHckas
KOHCTHUTYLIUS o o

samuiaer CMU
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Bribepure, moxayiicra, U3 JaHHOTO CITUCKA TPYIITY JIFOAEH, KOTOPBIE BEI3BIBAIOT Y Bac HanboubIIyio
HETIPHUSA3HB!

VIMMUrpaHThI

KommyHHCTEI

ATtenctsl

ConuanicTsl

DamucTsl

AHapXUCTHI

JleMokpatsl

Mycynbmane

Hpyras rpynna. [loxanyiicta, Bnumure

(ONONCNCNONORONON®,

IMoxamyiicra, ykaXuTe, HACKOJIBKO BBI COTITACHBI MM HE COTIACHBI C KaJKABIM U3 CIEAYIOIINX
YTBEP>KIACHUI.

Abcon | He Ckopee He Ckopee | Cormac | Abcox
IOTHO corjac | He corjiace | corjlac | €H/CHa | IOTHO
He eH/cHa | coruac H/CHa, | eH/CHa corJiac

corjiac €H/CHa | HO W HE eH/cHa
eH/CHa ocrapu
BakO

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

HE JIOJDKHBI IMETh IpaBa
3aHUMath noct [Ipe3unenra

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJKHBI UMETh MPaBO
NpernoaaBaTh B
TOCYJJapCTBEHHBIX IIKOJAX

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI UMETh TPABO
yCTpauBaTh OOIIECTBCHHBIC
MUTHHTH Y HAC B TOPOJIC

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI OBITH OOBSIBIIEHEI BHE
3aKOHa

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI UMETh TIPABO
BBICTYIATh C pe4aMH B HallleM
ropoe

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry} o o o o Q Q Q
-- IIPABUTENBLCTBO JOIKHO
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MIPOCITYIINBATE UX
Tene()OHHBIE Pa3TOBOPHI

Kax Bb1 oTHOCHTECH K HIDKECIEAYIOUIUM JIMIAM U rpyInam Jiui B Bameit crpane?

Kpaiine Ortpurare Ckopee Hu Ckopee ITonoxure OueHb
oTpHLaTe JBHO OTpHULIATENl | OTpUIATEN | MOJOXKHUTE JBHO MOJIOXKHTE
JBHO BHO, YeM BHO, HU JBHO, YeM JBHO
MOJIOXKUTE | IOJO0XKHUTE | OTpHUIATEN
JBHO JBHO BHO
IIpe3un
€HT
B.®. o o O o o o o
SIHyKOB
4
IIpembe
p-
Munnc | O o o o o o o
p H.AL.
AzapoB
ITapTus
Pernon | O Q o Q Q Q O]
OB
CMU o o o o o o o

Hackonbko Bel MokeTe ObITH YBEPEHBI B TOM, YTO HWKETICPECUNCIICHHBIC JINIa 1 OPTaHbI B Bameit
CTpaHE IOCTYIIAT CHpaBCﬂJ'II/IBO?

CosepuienH | Ilpaktuyeck | Ckopee Mory Ckopee Mory Mory
0 HE MOTy 1 HE MOTY HE MOTY OBITH B MOry OBITH OBITH
OBITH OBITH OBITH HEKOTOPO OBITH BITOJTHE | aOCOIIOTH
yBepeH/a yBepeH/a yBepeH/ | ¥ cTtemeHu | yBepeH/ | yBepeH/ | O yBepeH/a
a yBepeH/a a a
Bepxosna o o) o) o o) o) o)
s Pana
Cynbt @) @] @] O Q Q Q
Tloymmus @) @] @] O Q Q Q
Apmus o o o o o o o
Hpesmien | o o o o) o o o
CMI o o o o o o O]
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Tenepr MBI OBI XOTETN 03HAKOMUTHCS ¢ Bammm 3Harrem nonutiky 1 CMU B Bameit ctpane. Msl He
O’KHJIaEM, UTO BCE PECIIOHACHTHI JayT TOYHbBIE OTBETHI Ha Bce Bompockl. Iloxanyiicta, mocrapaiirecs
OTBETHUTh KaKk MOXHO TouHee. Ecim Brl He 3HaeTe oTBeTa, BBl MokeTe BrIOpaTh BapuaHT “He yBepen/a”.

JomxHocTh MUHUCTpA MHOCTPAHHBIX JIeN Y KpanHb! 3anuMaeT Koncrantun MBanosud ["puiieHxo.
Bepuo

Ckopee BepHO

Ckopee HEBEPHO

Hegepno

He yBepen/a

0000

Cpok mpe3nuIeHTCTBA B YKpauHe - 5 JeT.
Bepuo

Ckopee BepHO

Ckopee HEBEPHO

Hesepno

He yBepen/a

0000

Bceykpannckoe O0benunenne «CBo0oa» UMeeT OOJIBIIMHCTBO ManaaToB B BepxoBHoii Pane.
Bepuo

Ckopee BepHO

Ckopee HEBEPHO

Hegepno

He yBepen/a

0000

[Tybnukanus B IHTepHETE WIX B MIEYaTH JIOKHBIX CBEJICHUI, KOTOPBIE MOTYT HAHECTH yIepO dei-nubo
penyranuy, ABIEeTC HAPYIUIEHUEM YKPAUHCKUX 3aKOHOB.

Bepuo

Ckopee BepHO

Ckopee HEBEPHO

Hesepno

He yBepen/a

(0N @)

000

OOH cunraet goctyn k cBoooaabiM CMU yHUBEpCaIbHBIM PAaBOM YETIOBEKA.
Bepuo

Ckopee BepHO

Ckopee HEBEpHO

Hesepno

He yBepen/a

0000

Buku — 310 npodeccHOHaNbHBIM CalT, CO3AaHHbIH AJIsl XpaHEHHS BEO-T0KYMEHTOB, TaKHX Kak
o6bpemHbie HTML cTpaHUIBI M HILTIOCTPALUH, JUIS TOTO YTOOBI COKOHOMUTD HPOITYCKHYIO CIIOCOOHOCTB
TIOJIOCHI.

Bepuo

Ckopee BepHO

Ckopee HEBEPHO

Hegepno

He yBepen/a

0000

IMoakact — 370 ayano- win Buaeodaiin, KOTOPEI pacpocTpaHseTcs yepe3 HTepHET U MOXKeT
MIPOCTYIITUBATHCS/TIPOCMATPUBATHCS ¢ KOMIIBIOTEPA MM MOOMIILHOTO YCTPOHCTBA
O Bepno
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Cxopee BepHO
Cxopee HeBepHO
Hegepno

He yBepen/a

0000

Timing

First Click
Last Click
Page Submit
Click Count

[epen Bamu HeCKOIBKO BOIIPOCOB 00 00IIECTBE. YKAKUTE, OKATYHCTa, HACKOIBKO BEI cormacHbI min
HE COTJIACHBI C KaXK/IBIM M3 CICAYIOIINX YTBEPXKICHHUI.

A6comroT
HO HE
coryiaces/

CHa

He
coryiacen/
CHa

Ckopee
He
coryiacen/
cHa

He Ckopee Cornacen/ | AGcomoT
corjacen/ | coriiacen/ | cHa HO
CHa, HOM | CHa coryiacen/

HC CHa

ocrapuBa
10

To, uto y
oTpenerneH
HBIX
COIIMAJIbHBI
X TPy
ecThb

Oonblie O] o o o o o o
BO3MO>KHOC
Tel ueM y
ApYyrux,
BIIOJTHE B
TIopsizIKe
BelleH

Ecnm 651
MBI
OTHOCHJIHC
b
HerpenB3s
TO KO BCeM |~ o o o o o o
COLMAJIbHBI
M TpyIIIaM,
y Hac ObUTO
651
MeEHbIIIe
npobiem
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Y1006BI
HpEYCIETh
B JKW3HH,
WHOTZIA

H X UM

Oe°6 omM | o o o o) o) )
HpI/ITeCHSIT
b JIpyTHE
COLIMAJIbHBI
€ TPYIIIBI

Ecnu Ob1
JIIOIU U3
orpeieNicH
HBIX
COLMAILHBI

XIPYII g o) Q Q o) o) o)
3HAJIU CBOE
MECTO, Y
Hac OLUIO
OBl
MEHBIIE
mpoobieM

Bru1o 05l
XOPOIIIO,
ecii ObI
BCE
cormanbuel | O Q O O Q Q Q
€ TPYIIIBI
AMEIIN
paBHbIE
npasa

Hekoropsl
e
COLMANBHBI | o o o o o o

€ TPyIIbI
Iydqiie

APYTHX

VYkaxure, MoKaIyiicTa, HACKOIBFKO BEI COTTIACHBI MITM HE COTIIACHBI C KAXKABIM W3 CIICTYOIIIX
YTBEPKIACHUI.
Abcomror | He Ckopee He Ckopee Cornacen/ | AGcomroT
HO HE corimaceH/ | He coriace/ | corjaceH/ | cHa HO
coriacer/ | cHa coryacen/ CHA, HOHM | CHA coryacen/
CHa CHa HE CHa
ocIapuBa
10
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Mmue
TpyaHO
BBICKA3aTh
cBOE
MHEHHE,

ecliy g Q Q Q Q Q Q Q
Aymaro,
YTO CO
MHOH He
COTTIACATC
s

Yacro,

KoT/Ia st

Aymaio,
qTO JTIOIN
BOKpYT O] ©) o ©) O O o

MEHS

HETIPaBHbI,
sL IM 3TOTO
HE TOBOPIO

besonacue
e
poMoITia
Tb, YEM
Iy OJINIHO
BBICKA3aTh
MHEHHE, Q Q O Q O O Q
KOTOpOE,
Kak Tebe
HM3BECTHO,
MHOTHE HE
paszensto
T

Korna s
HEC
pas3zmenso
4y>K0ro
MHCHITL A 0 o) 0 o) o) o)
cKopee
cornamyc
b, YeM
CTaHy
CHOPHTH

OOBIYHO s
OTKPBITO
BBICKA3EIB
aro0 CBOM

mHeHnsA B | QO @] O @] O O Q
Kpyry
Ipy3el u
JIFOJIEH,
KOTOPBIM
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s
JIOBEPSIIO.

Mmnue
JIETKO
BBICKA3bIB
aTh CBOE
MHEHHE B
MIPUCYTCTB
HH TEX,
KTO CO
MHOH HE
corjiamaect
csl.

Ecimmsc
KEM-TO HE
coryiacen/

CHa, MHE
HE TPYIHO

UM 00
3TOM

CKa3ath.

Ecmm
CIpammBa
FOT MO€
MHEHHE U
s 3HAIO,
4TO CO
MHOIi He
COIJIacsTC
s, 9
YyBCTBYIO
cebs
HEJIOBKO.
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VYkaxuTe, moxxanyncra, HACKOJIbKO BbI COrIACHBI HITH HE COTJIACHBI C KaX/BIM U3 CIIEIYIOLIHX

YTBEP>KACHUI.
Abcomor | He Ckopee He Cxopee Cornacen/ | AOGcomroT
HO HE coriacer/ | He coriacer/ | corjacen/ | cHa HO
corjaces/ | cHa coryiacen/ CHa, HOHM | CHa coryiacen/

CHa CHa HE CHa
ocIIapuBa
10

Wnorna
BOIIPOCHI
MOJIATAKHA
HACTOJIBKO
CJIOYKHBI,
YTO TAKUM
KakK s He O Q Q O Q Q Q
[TOHATH,
4TO Ha
caMoOM
Jiene
MIPOMCXO.T
HT.

Mhmue
KaXeTcs,
41O 5
JIOCTATOYH
0 XOpOIIIO0
pasbuparo
Ch B
Ba)KHBIX
Bompocax | O o o o O O Q
MOJIUTHKH,
CTOSIIIX
Ha
CeTOIHAI
HHUH JIeHb
nepen
Moen
CTpaHoi

ITo-
MOEMY,
IIy4ine

APYFHX 1 o) o) o) o) 0 0
OCBCIOMII
eH/a B
BOl'[pOC&X
ITOJIMTUKHU.

Ykaxure, noxajyiicta, HACKOJIbKO BbI COIIaCHBI UM HE COTJIACHBI C KaXKIbIM U3 CIEAYIOLIUX
YTBEPKIACHUI.
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Ab6comor | He Ckopee He Cxopee CormaceH | AGcomroT

HO HE COIJIACeH | HE corjlace/ | corjaceH | /cHa HO
corjaceH | /cHa COIJIaCeH | CHa, HO U | /CHa COTJIaCEH
/cHa /cHa HE /cHa
OCIapuBa
10
B nameit
CTpaHe
CIIMIIKOM
MHOTO BJIACTH
cocpemoroueH | Q @] @] @] @] @] @]
0 B pyKax
HECKOJIBKUX
KPYITHBIX
KOMITaHUH.
Kommepuecku

€ OpraHu3aIuii
y Hac B CTpaHe
HMEIOT Q Q Q Q Q Q Q
CIIAIIIKOM
OOIBIION
JIOXO/I.

BonbmuHCTBY
JmoAel myyiie
IIpU PHIHOYHOMN
SKOHOMHUKE,
HecMotpsiHa | Q o o o o O] o
TO YTO MPH
JTOM €CTh
Gorateie u
OelHbIE.

Hyxno
COKpaTUTh
MPABUTENILCTBE

HHBII @) Q Q Q Q Q @)
KOHTPOJTb
Ou3Heca y Hac
B CTpaHe

B o6mem, Hackoipko Bl mogiepxuBaeTe uiu oTBepraeTe uiero abcomoTHo cBoboausiM CMHU?
Kareropuueckn orsepraro

OtBeprato

Ckopee oTBepraro

Hu nopnepsxuBato, HU OTBEpraro

Cxopee noIepKUBar0

ITonnepxuBato

ITonHOCTBIO MTOAIEPKUBAIO

0000000
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B o6mem u nenom, HackoJbKO BEI moanep:kuBaeTe Wik OTBEPraeTe Uaeio abCOIOTHO CBOOOTHOTO
HNuTepuera?

Kareropuuecku oTsepraro

OtBeprato

Ckopee oTBepraro

Hu noxnepxuBaro, HU OTBEPraro

Ckopee oJIep>KUBai0

[HoanepsxuBato

[TonHOCTBIO OAAEPKUBALO

0000000

YkaxxuTe, MokanylicTa, HACKOIBKO BbI COTIaCHBI MITH HE COTJIACHBI C KaXK/IBIM M3 CJICIYFOLTHX
YTBEP>KACHUI.

Abcomor | He Cxopee He Cxkopee Cormacen | A6comoT
HO HE cormacer/ | He coriacen/ | cormaceH/ | /cHa HO
coryiace/ | cHa corjlace/ | CHa, HOHM | CHa coryiaces/

CHa CHa HE CHa
ocrapuBa
10

CMMU Bcerna
IOJDKHBI
HUMETh
BO3MOXKHOCT
b
kputukoBaTh | Q o o o o o o
YKPaHHCKOE
TPABUTENHCT
BO U
MOJIUTHYCCKU
X JIA/IEPOB

YxpauHckue
CMHU
JIOJIKHBI
MIPUHATIEKA
T
MHOTOYHCIIE
HHBIM
KOMMepUecK
UM
KOMITaHUSIM

CMU
JIOJKHBI
OBITH I10 o o o o o o o

cpeacTBaM
OOJIBIIIMHCTB

Y YKpauHIIEB

IIpaButenbct
BO YKpauHbI
HE JTOJDKHO

YIpOXKAaTh o o o o O] O] O
KypHaJIHCTa
MU
Osorepam
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HearensHOCT
b CMU B
Ykpaunne

TOJDKHA
perynupoBat
b
CIpaBeINB
bIM 3aKOHaM

CMHA
JIOJDKHBI
OBITH
3aIUIICHBI
Koncruryrm
el YKpauHbl

Hnorna
HPUEMIIEMO,
4TO
HPaBUTENLCT
BO
HoJBEpraeT
LEH3ype
YkpanHckue
CMU

Wnorna
TIpUEMIIEMO,
4TO
YkpauHckue
CMU
MIpUHAATIeKA
T JIUIIb
HECKOJIBKUM

KPYITHBIM
KOMITaHMSIM

Wnorna
TIPUEMIIEMO,
YTO 3aKOHBI,

KOTOpBIE

3aIUIIAIOT

CMU, B
YkpauHe He
COOJTIO A0 TC

s
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IIepen Bamu crincok BaXXHBIX BOIIPOCOB, CTOSIIIMX Hepen Y kpanHoil. Iloxkanylicra, paccTaBbTe 3TH
Bomnpockl 1o nopsaky ot 1=HAUBOJIEE BAKHO o 3=HAUMEHHE BAKHO.
1 CMU, cBoOOIHBIE OT IEH3YPHI

2 CMUWU, nearensHOCTh KOTOPBIX PETYINPYETCS CIIPABEATUBEIMU 3aKOHAMHI

3 CMU, koTopsbIe IO CPeCcCTBaM OONBIIHHCTBY JIFOIEH

Ilepen Bamu crimcox BaskHBIX BOIIPOCOB, CTOSIIMX Nepen YkpauHoii. [loxkanyiicta, pacctaBbTe 9TH
Bonpocsl 1o nopsiaky or 1I=HAUBOJIEE BAYKHO no 4=HAUMEHHE BAKHO.

1 CMMU, cBoOoHBIE OT LIEH3YPHI

2 T'ocynapcTBeHHas 0€30MaCHOCTh

3 CBoOO/HBIC ¥ YECTHBIC BHIOOPHI

4 OOmecTBeHHAs! HDABCTBEHHOCTD M PEIIHTHUS

Ilepen Bamu criucok BaKHBIX BOIIPOCOB, CTOSIIIMX mepes Y KpanHoil. IToxkanylicta, paccTaBbTe 3TH
Bomnpockl 1o nopsaaky ot 1=HANBOJIEE BAKHO no 3=HAMMEHHE BAKHO.

1 CMMU, xoTopble 10 cpeacTBaM OONBIINHCTBY JIIOACH

2 'ocynapcTBeHHas 6€3011acHOCTh

3 CBOOOHBIE 1 YECTHBIE BHIOOPHI

4 OOuiecTBeHHAs HDABCTBEHHOCTh U PEITUTHS

IIepen Bamu crucok Ba>KHBIX BOIIPOCOB, CTOSIIMX mepes, Y kpanHoil. IToxkanylicta, pacCTaBbTe 3TU
Bornpocsl 1o nopsiaky or I=HAUBOJIEE BAYKHO no 4=HAUMEHHE BAKHO.

1 CMU, nesrensHOCTh KOTOPBIX PETYIUPYETCs CIIPAaBEATNBEIMU 3aKOHAMH

2 T'ocynapcTBeHHas: 6€30MaCHOCTH

3 CBoOOIHBIC U YECTHBIC BEIOOPHI

4 OOuiecTBeHHAsE HPABCTBEHHOCTD U PEITUTHS

CymiecTByeT MHOTO BapHaHTOB yIpaBieHus cTpaHoid. OmoOpsiete i Byl mimy oTBepraere cienyromme
BapHaHTHI?

Kareropuuec | OtBepra | Ckopee Hu Ckopee | Omob6ps | I[TomHOCTB
KH OTBEPraro 10 oTBepra | omo0pst | omo0ps 10 10

10, YEM 10, HU 10, YEM 0/100p5It0
0/100psit0 | OTBepra | OTBepra
1) 1)

Tonbko onHa
MapTHs UMeeT
IpaBo
0amIoTHPOBATH o o o o o o o
cs Ha BBIOOpax
Y 3aHUMATh
PYKOBOISIIIINE
MOCTBI

Crtpanoit
VIIpaBJIsieT O o o O] O] o O

apMus
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Bri6opsl n
HapIaMeHT
OTMEHEHBI, TaK
YTO MPE3UACHT
MOXET
MIPUHUMATh BCE
penreHns

YKa)KI/ITe, HO)KaJnyICTa, HAaCKOJBKO BEI cOrIacHEI UK HE COTJIACHEI C KaXJIbIM U3 CJICAYIOIHNX

YTBEPKICHHH.

Jemoxparus
MPEANOYTUTEN
bHa JII00BIM
ApyruM
¢dbopmam
NpaBJICHUS

B Hekotopbix
ciyJasx
HeJleMOKpaTH4
eckre (OpMBI
IIpaBJICHHUE
MOTYT OBITH
MPEIOYTUTEN
BHBI

Takum xak s
0e3pasIIIHo,
Kakas y Hac
dhopma
MPaBJICHHUS

Ab6comor | He
HO HE COIJIACEH
corjaceH | /cHa

/cHa

o 0]
o O
O O

HE

/cHa

Ckopee He Ckopee CornaceH | AOcComrOT
coryiacer/ | coryiaceH | /cHa HO
COIJIaceH | CHa, HOHW | /cHa COIJIaceH
HE /cHa
ocrapuBa
0
O Q Q Q
O Q Q Q
O @] @] @]

Ha Bam B3rsip, siBisieTcs M CEroHsALIHS YKpanHa JeMOKPAaTHYECKUM rocyaapcTBOM?
O VkpauHa He SBISIETCS JEMOKPATHYECKHM TOCYIapPCTBOM

O VY yKpaunHCKOI IeMOKPATHH €CTh CEPhE3HBIE MPOOIEMBI

O VY ykpanHCKO# IeMOKPATHH €CTh He3HAYHUTEIbHBIE TIPOOIEMBI

O  VkpauHa — 3TO MOTHOIEHHOE JIEMOKPATHYECKOE TOCYAaPCTBO

B 1enom, HackoJibKo Bl yJI0BIETBOPEHBI TEM, KaK IeMOKpaTHs GYHKIHMOHUPYET B YKpanHe?
O CosepiiieHHO HE YIOBIETBOPEH/a
O He BnonHe ynoBneTBopeH/a
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O BmosHe yaoBieTBOpeH/a
O TloJHOCTBIO YIOBIECTBOPCH
O Vkpauna He SBISIETCS IEMOKpaTHER

Pa3zHble 1011 MOHUMAIOT Pa3HOE MO CIIOBOM JeMOKparusi. ONHUIINTE CBOUMHU CIIOBAMH, 4TO Ui Bac
03HayaeT JeMOKpaTus B Bamieii cTpane.

Tenepr HaM ObI XOTENIOCH Y3HATH Ballle MHEHUE 10 MOBOY pa3IHMUYHBIX MOPSAKOB, Kacaromuxcs CMU u

HutepHeta, KOTOpBIE THO0 OBLTH PEKOMEHIOBAHEI, THOO0 MPAKTUKYIOTCS B Pa3HBIX CTPAHAX MHUPA.

Ykaxurte, HACKOJIFKO BBl mojepkiBaeTe win He 0J00psieTe KaXKAbli U3 MOPSIKOB.
Cogepiue He Cxkopee [Monnepxxu | IMomHOCTH
HHO HE TOJIEPKA | TIOICPKH | BalO 0

O,Z[O6p$[IO Baro, HO U Baro IOAACPIKHU
HC IIPOTUB Baro

Kypranucter
JTOJKHBI OBITh
HaKa3aHbI
TIOPEMHBIM

CpoxoM3a 1 oy o) Q Q o) o) o)
pacrpocTpaHeH
He “3aBeIOMO
HEIOCTOBEPHO
i
nHpopManun”

IIpaBuTenscT
0 UMeeT
BO3MOXHOCTb

MPOBEPATE 1 o) Q Q o) o) o)
nHpopmanuio
10 ee
MyOJIMKaIuK B
CcMHU

IIpaBurenscT
0 UMeeT
BO3MOYKHOCTb
OTCJIEKUBATb,
Kak rpaxaane | Q Q O O Q o @]
MOJIB3YIOTCS
HNurepuerom u
COLIMAIBHBIMU
CEeTSIMH.

Orpannyenus,
HaJIOXKCHHBIE
Ha CMU,
JIOIDKHBI
nepecMaTpuBaT | o o o o o o
bCS B paMKax
€XKErOJHOTO
rOCyIapCTBEHH
oro o63opa
IIpaB 4eJoBeKa

Kax b Q @] O O Q Q Q
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rpaKIaHUuH
HMeEeT NPaBo
3aIPOCHUTH U
MIOTYyIHTb
nHpopmanuio,
HaXOAILYI0CS
B
rocyJapCcTBEHH
BIX apXHBaX.

Cyx nomxeH
HaKa3bIBaTh
MPaBUTENBCTBE
HHBIX
YHHOBHMKOB 32
nensypy CMU

3anpeniaercs
BJIaJICHHE
HECKOJBKUMH
KOMMEpPYECKAM
M JINLEH3USIMHI
Ha
TEJIEBU3UOHHOE
BEIlaHKE Ha
OJHOM U TOM
JKE PBIHKE

HuBecTops! He
HMEIOT IpaBa
BIIAJICTh
KOHTPOJIbHBIM
MaKeTOM aKUui
ra3eTsbl, eClu
OHH HE
SIBIISIFOTCSI
rpaxIaHaMu
rocyapcTBa,
rie
BBIITyCKaeTCs
9Ta rasera

[Ipenocrasnen
e
TEJIEBU3UOHHBI
X yCIIyT
perysiupyercst
C LEBIO
obecreueHus
JIOCTYITHBIX
IIEH HA
TeJIEBUIEHUE
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WuTepecyetech i Bbl momuTHKO#?
CoBepIIeHHO HE HHTEPECYIOCh
He untepecyroch
Ckopee paBHOJYIICH/IITHA, YeM UHTEPECYIOChH
He nHTepecyioch, HO M HE COBCEM PaBHOAYILIECH/IIIHA
CKopee HHTEePECYIOCh, YeM PAaBHOTYIICH/IITHA
Hurepecyroch
O4eHb HHTEPECYIOCh
. CKonbKO pa3 3a NocneaHue ABa rofa Bel mpuHUMany ydacTie B CIEAYIOMIUX MEPONPUATHIX?

50000000

Hu pazy OpnuH pa3 Bounbire ogHOTrO pasza

TomocoBan/a ua Betbopax | O o Q

[MoamnuceIBa/a METHIHIO
Ha MOJIMTHYECKYIO WIN o o o
COLIMAIBHYIO TEMY

VYuacTBoBas/a B

JICMOHCTpPAIINU HITU o o Q
npoTecTe
IMoceutan/a (37€KTPOHHOE)
mUucbMo nonutudeckomy | O o o
nuaepy

COBMECTHO C IpyTUMHA

y4acTBOBaJ/a B IPOCKTE o

Ha 00IIECTBEHHBIX
Havasax

HexkoTopble JII0H CUUTAIOT, YTO B UX CTPaHEe HEOOXOAMMO BBECTH OOJIBIIIE 3aKOHOB, 3alUIIAIOINX
cBoOony camoBbipakens B CMU u UurtepHere. [[pyrue mojararor, 4T0 JOCTATOYHO U CYLIECTBYIOIINX
3akOHOB. B npuHiumne, 66t 1 061 3A HOBOE 3aKOHOAATEIILCTBO, LIENbI0 KOTOPOTO SIBJISETCS 3allnuTa
cBoOoe! cioBa B CMU u B UaTepreTe, nmim [IPOTUB takoro 3akoHOgaTenbpecTBa?

O TIIportus

QO Ckopee npoTus

O Ckopee 3a

O 3a
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Answer If Some people argue that countries need to enact more laws ... Support Is Selected Or Some
people argue that countries need to enact more laws ... Somewhat Support Is Selected

Hackonbko BEPOATHO, YTO BuI npeanpuMeTe CICAYIoIue )IeﬁCTBHfI, YTOOBI NoAACPIKAaTb HOBOC

ITonmumere
TETULIAIO

IIpumere
ydacTHe B
MUTHHTE WIH
poTecTe

IToxepTByere
JIEHBI' U
00IIIECTBEHHO
51
OpraHu3aliy,
BenylLen
KaMIIaHUIO B
3T0i1 00IacTH

CBSIKETECH C
MMOJINTUYECKH
MU
JIepaMH,
4TOOBI
BEIPA3UTh
CBOE MHEHHE

3aKOHOJATEIBCTBO O 3aIUTe CBOOO B camoBbIpaXkeHust B CMU u B MHTepHETE?

Kpaitne Becsma
MaJIOBeposIT | MajoBepoAT | ManoBeposr
HO HO HO
o O O
o o o
Q o o
Q o o

He Beposar | Becema | Kpaiine
pemmun HO BeposaT | Beposr
/a HO HO
o o o o
o o o o
O] Q Q Q
O] Q Q Q

Answer If Some people argue that countries need to enact more laws ... Somewhat Oppose Is Selected Or
Some people argue that countries need to enact more laws ... Oppose Is Selected

Hackoabko BEPOATHO, UTO Brl npeaAnpuMeETE CICAYIOUINE ﬂeﬁCTBHH, YTOOBI BOCIPETIATCTBOBATL HOBOMY

3aKOHOJIATEIbCTBY O 3amuTe CB00O 16 camoBbipakeHust B CMU u B MuTepHeTe?

Kpaiine Becpma He Bepostr | Becema | Kpaiine
MAaJIOBEPOSIT | MAJOBEPOSAT | MalloBEposT | pelmn | HO Beposit | BeposiT
HO HO HO /a HO HO
IMoanummeT
OMMHMIIETE | o) o) o) 0 0 o
TIETUIIHIO
IIpumere
YHACTHE B | Q Q o} o} o} o}
MUTHHIE WA
nporecrte
IToxepTByere
JIEHBTU
ob6mectBerno | O o o o o o @)
i
OpraHU3aIH,
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Benyluen
KaMIIaHHIO B
JTOH 00JaCcTH

CBspKETEeCh ¢
MOJIUTUYECKI
MU
JUJICPaAMHU, o o o o Q Q Q
YTOOBI
BBIPA3UTh
CBO€ MHEHHE

JIroaM 9acTo MoCenaT pa3IniHble KOMMEPYECKHE U FOCYIapCTBCHHBIC CAHUTHI B LIEIISX MTOTYYCHUS
HHPOPMALIUH, YCITYT, TPUOOPETEHUS TOBAPOB, YTOOBI OOIIATHCS C APY3bSIMH B COLTUATBHBIX CETSIX,
CMOTPETh KIUITBI U GHIBMBI, 00paaThCs B TOCYAapPCTBEHHBIC KOHTOPHI M K MOJIUTHYCCKHM NEATEIISIM 110
Pa3IHYHBIM BOIPOCAM H T.II.

Hackonpko BEI cornacHs! Wiy HE COTTIACHBI CO CIEAYIOIUMH YTBEP>KACHHISIMH 10 TTOBOLY
Oe3onacHocTy Bamux nu4HbIX naHHbIX B HTepHETE?

Abcomor | He Ckopee He Ckopee Cornacen | A6comoT
HO HE corjacer/ | He corjacer/ | corylaced/ | /cHa HO
corjacer/ | cHa corjaces/ | cHa, HOHM | CHa coryiaces/

CHa CHa HE CHa
oclapuBa
10

Korna g
MOCEILAI0
roCcyIapcTBe
HHBIE caifTe, | O o o o Q Q O
MOM JIMYHEBIE
JIAHHEIE
3aLUIIEHEL

Korna s
MOCEIIIAt0
KOMMeEpYECK

He CalThl, @) o o o Q Q O
MOM JIHYHBIE
JTaHHBIE
3aIUIICHBI

CreneHn
0€30IacHOCT
U MOUX
JIMYHBIX
JTAaHHBIX HA Q O O O @] @] Q
rocyaapcTBe
HHBIX caiiTax
MeHs
yCcTpauBaeT

CreneHp
@)
0€30IacHOCT

276

www.manharaa.com




M MOMX
JIMYHBIX
IaHHBIX Ha
KOMMepYecK
HX carTax
MEHS
yCTpauBaer

A
KOHTPOJUPY
10 TO, KOMY
OoymyT
JOCTYITHBI
MOW JIHIHBIE
JTaHHEIE,
coOpaHHbIE
Ha
KOMMEpYECK
WX calTax

bl
KOHTPOIHUPY
0, UTO U3
MOHX
JIMYHBIX
JTaHHBIX
KOMMepUecK
K€ CaNThI
MOTYT
nepenarthb
TPETHUM
JIMIAM

S
KOHTPOJIUPY
10 TO, KakK
KOMMEpPUECK
He CalThl
HCIIONB3YIOT
MOH JIMYHBIC
JIAHHbIC

O O o
o o o
o o o

Hackombko Bl coriacHbBI WiId HE COTJIACHEI CO CIEAYIOIMUMHU YTBEPKIACHUAMU 110 ITIOBOAY 0e30IMaCHOCTH

Bamux nuanbIX 1aHHBIX B IHTEpHETE?

Abconro
THO HE
COrJIaceH
/cHa

He
COIJIaceH
/cHa

Ckopee

HC

corjiaccH

/cHa
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He Ckopee Cornacen | A6coito
coryjaceH/ | corjaceH | /cHa THO
CHa, HO M | /cHa COrjaceH

HE /cHa
ocIapuBa
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51 KoHTpOIUPYIO
TO, KOMY OyAyT
JOCTYITHBI MOH

JWYHBIE TaHHBIE,
coOpaHHBIC Ha

TOCYAAapCTBEHHBI

X calTax

51 xoHTpONMUpYIO,
YTO U3 MOUX
JIMYHBIX JaHHBIX
roCy/lapCTBEHHBI
€ CailTbl MOTYT
nepenaThb
TPETHUM JIHLIAM

51 KoHTpOIUpYIO
TO, KaK
roCyAapCTBEHHBI
€ cailTbl
HCIOJIB3YIOT MOH
JUYHbIE JaHHbIC

BBoauThs mTUuHBIE
JIaHHBIE Ha
TOCyapCTBEHHEI
X caiTaXx MOXKET
OBITE
PHCKOBaHHO

51 puckyro
KOH(HICHIHATD
HOCTBIO, KOTa
BBOXKY JINYHBIE
JIaHHEBIE Ha
rOCYJapCTBEHHBI
X calTax

T'ocynapcTBeHHBI
€ CalThl MOTYT
HEeHaIJIeKaluM
o0Opazom
BOCTIOJIB30BaThCSA
MOWMH JINIHBIMA
JTAHHBIMH

BBoauTh TU4YHBIE
JIaHHBIE HA
KOMMEpYECKUX
calTax MOXKET
OBITh
PHCKOBaHHO
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51 puckyro
KOH(HICHIHATb
HOCTBI0, KOTJa
BBOXY Jmunbie | Q O] O O O] O] O
JIaHHbIC HA
KOMMEPUYECKUX
caifrax

Kommepueckue
caiiTbl MOTYT
HEHaJIeKAIIM

obpazom O O] O O O] O O
BOCIIOJIb30BATHCS
MOWMH JINYHBIMH

JTaHHBIMHU

MBbI TOXOIMM K KOHITy ompoca. Ham Hy>KHO 3aJaTh ellle HECKOJIBKO OOIIMX BOMPOCOB. YKaxuTe Bai
TIOJI:

O  Myxckoit

O  XKencknuit

Ckoiibko Bam mosHbIx net?

Kakoe o6pa3oBanne Brl nomyumin / moxyvaere?

Hukorna ne yuwmics

HenonHoe HauanpHOE 00pa3oBaHue

HauaneHoe o6pa3oBaHue

Henonxoe cpenuee mwitoc npodeccuonanbusie kKypest (IITY, @3V, PY 6e3 cpenHero obpa3zoBaHus)
Cpennee crierpaibHoe win mpodeccuonanbHo-Texandeckoe (CIITY, TeXHUKYM, YUHITHIIE)
Henomnxoe obiee cpennee (8-9 xiaccos)

Ob6mee cpennee (10-11 xraccoB)

HesakonuenHoe BbicIiee (HE MEHbIIIE TPEX KypPCOB By3a)

Briciree o6pa3oBanue

(ONCNCNONORORONONE)

YKunm mr Ber korga-HUOY A 32 pyoexom?
O [Ha
O Her

Ectb 1mn y Bac ipy3bst WM poACTBEHHUKH, JKUBYIIKE 32 PyOEKOM, ¢ KOTOPbIMH Bbl uacto obiaerecs,
MIePEeUChIBACTECh, TN KOTOPHIX BhI yacTo HaBemaere?

QO [Ma

O Her
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Ionutnueckue yOekKIeHUSI MHOTA JEJSIT Ha TpaBble U JieBble. OLEHUTE, MOXKAITYHCTa, CBOH
coOCTBeHHBIC YOSKICHHS IO CeMHOAIUTBHOM IIKase, e 1 -- 3To KpaifHe JeBble yOoexaeHus, a 7 --
KpaifHe TipaBbIe yOSKICHMS?

Kpaiine nessie 1
JleBEIe 2
CKJIOHSIOCH BJICBO 3
B uentpe 4
CKJIOHAIOCH BIPaBo 5
IIpaBsle 6
Kpaiine npassie 7

0000000

Kakyto perururo Brr ncrioBenyere?
ITporecTaHTCKOE XPUCTHAHCTBO (OANTUCT, METOANCT, IIOTEPAHUH, IIPECBUTEPHAHELL, CIICKOIIANEL],
pedopmuct, cBuaerens Merossr)

PuMckoe kaTommaecTBO (KaTOJUK)

YKpauHCKas paBociIaBHas LEPKOBb

I'peueckoe npaBocnaBue
Wynanswm (eBpeit)

Hcnam (MycyJbMaHHH)
ATeuncT / arHocTUK

Wnoe. [loxanyiicta, NOsSCHUTE:

0000000

Hackompko BBl coriacHsI WM He COTIIACHBI CO CICAYIOIIAMH YTBEP K ICHISIMUA ?

Abcomor | He Ckopee He Ckopee Cornacen/ | AGcomroT
HO HE coriacet/ | He coryiacer/ | coryiaceH/ | cHa HO
coriacet/ | cHa corlaced/ | CHa, HOHM | CHa cornacen/

CHa CHa HE CHa
oclapuBa
10

Mowu
PEITUTHO3H
ble
yOexmeHus
SIBIISIFOTCS
Ba)YKHBIM
OTpaXKECHHUE
M TOTO, KTO
s €CTh

Moun
PEITUTHO3H
bIC
yOexmeHus
UTPaOT
BaXHYO
pOIb B
MOEM
MIpeCTaBIIe
HHH 0 cebe
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Moun
PETUTHO3H
BIE
yOexmeHus

u T
M?;y}?o o) o) Q Q Q o) o)
pOJb B
MoeH
CaMOOILIEHK
e

To, kakum
YEJIOBECKOM
s cels
CUHUTAl0, HE
3aBUCHT OT | o o o o o o
MOHUX
PEITUTHO3H
BIX
yOexaeHui

Kak gacto Brl npuHIMaeTe ydacTre B pEIUTHO3HBIX CIyk0aX, TOMHUMO CBaied U IOXOpoH?
Huxorna

Heckonbko pa3 B roj, B Ipa3gHUKU

[IpumepHo paza B Mecsl

Heckonbko pa3 B Mecsl

Pa3 B Henento

Yamie, ueM pa3 B HEZIEIIO

000000

[Moxainyiicta, BEIOEPUTE YTBEPXKACHUE, KOTOPOE HAHOO0JIee TOUHO OMUCHIBACT (PMHAHCOBYIO CUTYAIUIO
Barmeii cembu.

YV Hac He Bcerjia XBaTaeT JICHET Ha ey

Hawm xBaraet Ha ey, HO HE Ha OJIEXKAY

V Hac XBaTaeT JIeHer Ha ey, 0Ky U MEeJIKUe ToBaphl A JoMa. Ho HOBBIN TeneBu3op,
XOJIOAWIBHUK WX CTUpalbHAas MallMHA HaM HE 10 KapMaHy

MBsI MOXKeM MO3BOJHTE ceOe OBITOBYIO TEXHUKY. HO KyITUTh MalIimHy HaAM HE TI0 KapMaHy.

VY Hac mocTaToYHO cOepeKCHUH ITOUTH Ha BCE, HO MOKYITKAa KBAPTHUPHI MIIH IOMa HaM HeE IT0 KapMaHy
VY Hac HeT HUKaKUX (PMHAHCOBBIX POOJIEM U MBI MOXKEM TTO3BOJIUTH ce0€ KYIHUTh KBaPTUPY HIIH IOM

000 000

Iepen Bamu 1mikana ceMeHHOTO 10X0/a. YKaXuUTe, MoXxanyiicra, Barr o0mmii ceMeiHbIi 3apaboTok 3a
MIOCJIE/IHUI MecsLl, BEIOpaB OJIHY U3 KaTerOpHid.
Menee 675 TPH

676 no 1,700 'PH

1,701 mo 2,700 I'PH

2,701 mo 4,400 I'PH

4,401 no 5,400 'PH

5,401 o 7,100 I'PH

7,101 o 8,100 'PH

8,101 o 8,800 'PH

8,801 mo 9,800 'PH

9,801 mo 10,800 I'PH

10,801 I'PH u BpImIIE

(ONONCNCNONORONONONONE)
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Russian Survey

[Noxaiyiicta, BEIOEpHTE SA3BIK OIpOca
e Pycckuit
e AHrnuiickui

Jo6po nosxanosathk Ha onpoc 0 Cpencreax Maccosoit Uadopmarnmu (CMU) u [Tonutuke ot
VYuusepcurera llItata Oraito (CLLIA). Mbl IpoBOMM 3TOT KPaTKHH OIPOC, C TEM YTOOBI HOHSThH, KAK
JKHTEJIH Pa3HbIX cTpaH otHocsTcs K CMU n nmonutuke. Mbl onpanyBaeMm JItoiei U3 pa3HbIX CTpaH
Mupa, 1 Baire MHenue oueHb Ba:kHO /uIst Hac. Onpoc 3aiiMeT y Bac npumepno 20 munyT. Bamm
0TBeTHl AaHOHHUMHBI M OYZyT OLIEHHBATHCSl B 00OOIEHHOM BHJIE BMECTE C OTBETAMH APYIHUX
pecroHneHTOB. BBl MoxeTe OBITEH yBEpEeHBI B TOM, UTO Jr00as mpepocTaBieHHas Bamu nabopMarms
OyzmeT XpaHUTCS B KOHQHUICHIMATHHOCTH ™ U HEe OyAeT UCIIONIb30BaHa ¢ eibio Bac omo3Hats. Eciu Bet
MIPEIIOYNTAeTe HE OTBEUaTh HA HEKOTOPHIE BOIPOCH], BBl MOXKeTe WX MPOMYCTHTb.

Jus mH(OpMAaIiy 0 MpaBax y4acTHHKOB 3TOTO OIPOCa, MM eciid Bam yromHo 00CcyanTh BONPOCHI,
BO3HUKIIKE BO BpeMs POXOKICHUS OMPOCa, C JIMIIOM, He SIBIIIOIIMMCS aBTOPOM HCCIIEIOBaHS, Bb
MOXKeTe CBsI3aThes ¢ rocnoxoit Canapoit Megoyc u3 otaena Otaena OtBeTcTBeHHON HayuHoi
Hesitensroctu B YHuU-Te lITaTa Oraiio no tenedony 1.800.678.6251 wuiu 1Mo 3IEKTPOHHOM OYTE
meadows.8(@osu.edu. MbI oueHb Npu3HaTeNIbHBI BaMm 3a yyactue B onpoce, Tak Kak HaC HHTEPECYIOT
Baum B3rasiibl Ha HEKOTOPbIE BaKHbIE TEMBI.

C yBaxeHHEM,

Om3abet Croitaedd/

Vuu-ter llrtaTta Oraiio
elizabeth.stoycheff+survey@gmail.com

Opuk Hucber
Vuu-rer llltara Oraiio
nisbet.5@osu.edu

*[IpenynpexaeHue 0 6€30MaCHOCTH JaHHBIX B MIHTepHeTe: DTO UCCIieI0BaHKE TOIb3YETCs OHJIaiH-
ankeroi. HecMOTps Ha TO 4TO OyIyT MPUIIOKEHBI BCE YCHIIMS JUI COOJIOIEHHST KOH(BHICHIIUAIbHOCTH,
MBI HE MOXKEM TapaHTHPOBATh aOCOIOTHOI 0€301MacHOCTH JaHHBIX B MIHTEpHETe, TaKk Kak, XOTh 3TO U
MAaJIOBEPOSITHO, Mo0as nHpopmarmsa B IHTepHETE MOXKET OBITh IEpeXBadeHa M MOXKET OBITh YCTAHOBIICH
[P-anpec KoMnbIOTEpaA PECIIOHICHTA.

MsI npocuM Bac 0TKpOBEHHO BBIPa3UTh CBOE MHEHHE 110 BonpocaM, cBsa3aHHbIM co CMU. Tlon CMU mbl
MI0JIpa3yMeBaeM ra3eThl, TeJICBUJICHHE, PAIHO, )KypPHAJIbI, HHTEPHET-CalThI, COLMAIbHBIE CETH U OJI0TH,
KOTOpBIE BEAYT Kak Ipo(eccnoHalIbHbIE KYPHAIHUCTBI, TAK ¥ OOBIYHBIC JIFO/IU, TAKHE Kak BEI.

M5!I HauHEM ¢ HECKOJIBKHMX BOIPOCOB O TOM, Kak BrI mosip3yerecs CMU. JIronm 3HAKOMSATCS €
HOBOCTSIMM M KOMMeHTapusiMu B pazHbix CMU. KTo-T0 J1100UT YMTaTh ra3eThl M )KypHAJIbl, KTO- TO

CMOTPETH TEJIEBU30P, CIILIATh PaJHo WIH 110JIb30BaThcsl IHTepHEeTOM. Kak 4acTo B TeueHne TUIIMYHOM
Henesid Bl y3HaeTe HOBOCTH M KOMMEHTAPHH U3 Ta3eT, )KypHAJIOB, Telie- U pajuoriepeiayd uin
Wntepnera?

Hukorga Bpewms ot ITocrostHHO
1 BPEMEHU
T"azerst
(meyarupie wm B | O o o o O o o
WuTepHere)
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OO0111eCTBEHHO-

MOJUTHYECKHE
JKYPHAJIBI O] o O o O] O] O]
(TIeyaTHBIC WK B
Wnrtepnete)
TeneBuIcHNE o O @] O @] @] @]
Panuo O] o O o O] O] O]

WnrepHer (calTsl,

OJI0TH, KHBOU o o o o o o o
JKYPHAIT U COII.

CeTn)

Kaxk gacto Bbl y3HaeTe HOBOCTH KOMMEHTapUH U3 3aPY0EKHBIX Ta3eT, )KypHAJIOB, Telle- 1
pannorniepenad u MHTepHETA?

Huxkorna Bpewms ot [TocTosiHHO
1 BpEMEHHU 7
4
3apyOerxHbIe
raseTsl (meyatapie | O o o o o o O
unu B IaTEpHETE)
3apyOexHbIe
00I1IeCTBEHHO-
MOJIUTHYECKUE o o o o o o o
JKYpPHAIIBI
(meyaTHBIC WK B
Wnrepnere)
3apyOexxHbIe o o o o o o o
Tesenepeaayn
3apy0esxHbIe o o o o o o o
panuonepenadn
3apy0esxHbIe o o o o o o o
UHTEPHET-CANThI

3HAKOMSChH C HOBOCTSIMH 1 KOMMCHTApUAMH, KaK MHOT'O BHUMAaHU Bu yaeiaaeTe Ciieyromnum TeMam?

Hexotopoe

KOJIMYE€CTBO

Hosoctu
pocCCHiiCKO O o O] O] O] O o

TIOJIUTUKH
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OKOHOMHUYECKHE o o) o o) O O o

HOBOCTH

MexnyHapoaHble o) o o) o) o) o) o)

HOBOCTH

Kaxk gacto Brl nosnb3yerech HTEpHETOM A71s TOTO, YTOOBL. ..

Huxorna Pexe, Pa3 B 2-3 paza | Pa3 B 2-3 paza E>xxenneBHO
9YeM pa3 | Mecsil B MECSI] | HEAENTIO B

B MCCAIT HEOCIIO

O6cyxnaTh o O @] @] @] @] @]
MOJUTUYECKHE
B3IJISLBI
Urpats B
KOMITBIOTEPHBIC |~ o o o o o o

UTPHI B PEXKUME
OHUTAliH

YuraTth
HOBOCTHBIE Q O Q Q Q Q Q
CalTHI

Jlenatp moKynku
B NHTepHeTe

ITonp3oBaThbCs o o o o o) o) o)
MOUCKOBBIMH

cUCcTeMaMU JUIst
MOJTyYESHHS
nHpopmanuu

TTons30BaThCs

calTaMu o o o) o) o) o) o)
COIMAJIbHBIX

cereit
IToceinars

3JIEKTPOHHYIO o o o) o) o o) o)
HOUTY IPY3bsSIM U

POJCTBEHHUKAM
CMmoTpeTb

BUICOKITHIIBL, o o o o o o o
(UITEMBI WK

TeJenepeaaun

Kakumu COIMMAJIbHBIMU CCTAMU BrI MOJIL3YCTCCh Ha Z[aHHLIﬁ MOMEHT? (OTMeTBTe BCE, UTO HOI[XOZ[I/IT)

BK (B Konrakre)

B Kpyry Jpyseit
Creiicec ( Spaces)

OIHOKJIACCHUKH
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Kusoit Kypuan

DeitcOyk

Taurrep

101100

Hpyroe. Iloxanyiicta, BOUIINTE
51 He MOJIB3YIOCH COLMATIBHBIMU CETSIMHU

Kak wacTo BrI mocemaere caiThbl COLMANbHBIX CETEH?
e Huxornma

Pexe, ueM pa3 B MecsLl

Pa3 B mecs1g

2-3 pa3a B MecsII

Pa3 B Henento

2-3 pa3a B HEZETIO

Kaxawiii neHn

Heckonbko pa3 3a n1eHb

Hackoabko Ba)kHBI BaM TMYHO cOLIMaIbHBIC CETH IS TOTO, YTOOBI:

CoBcem B HeoOb1uaiino
HE Ba)KHBI HEKOTOPO BaYKHBI
1 CTCIICHU 7

Ba’XHBI

4

Haxonutscs B
Kypce
yp o) o) o) Q o) Q o)
IIOJIUTUYECKUX
COOBITUI

Obeyxmats | o o Q ) o )
MOJIUTHKY
Haxoauts

JoJIei, KOTOphIE

paznenstor Bamm | O Q Q o o o o

MOJUTHYECKUE
B3LJISLIBI

[Ipusnexats
Jroneit K o o o o o O] O

TIOJIMTHUKC

[epeiinem k Bompocam o ceoboxae Mureprera 1 CMU B Bameii ctpane.

CoOoaubl 11 CMMU B Poccun ity e CBsI3aHbl OTpaHUYCHUSIMU?
CBs3aHBI CTPOTUMHU OTPAHUYCHUSMH

CBs3aHBI OTpaHUYCHUIMHI

Ckopee CBSI3aHbI OTPaHMYCHUSIMH

He cB0OOIHBI, HO 1 HE CBS3aHBI OIPAaHUYECHUSIMHU
Ckopee cBOOOTHBI

CBOOOIHEI

CoBepIIIeHHO CBOOOTHBI
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B o6mem u nenom, ceoboneH miu UHTepHeT B Poccuu min ske CBSA3aH OTpaHUICHUSIMU?
e  (CBs3aH CTPOTHMH OTPAHUUCHHUAMH

CBsi3aH OTpaHUYEHUSIMU

Ckopee CBsI3aH OrpaHHYCHUSIMHU

He cB00OICH, HO M HE CBSI3aH OTPAHUYCHUSIMH

Ckopee cBOOOJICH

CBoboneH

CogepIieHHO cBOOOICH

[pensinymue Bompock oTHOCATCS K cBoboae Poccuiickux CMU. Onummute CBOMMHE CIIOBAaMH, YTO TaKOE
s Bac «cBobomasie» CMU. Hanmmmire, moskanyHcTa, CBOH OTBET B TEKCTOBOM IIOJIE HIKE.

B pasnpix ctpanax CMU o0agaroT pa3Hoii cTenenpio cBo00 s U He3aBUCcUMOCTH. Ha Bam B3rmsiz, mo
cpaBHeHu0 co CMU B HIbKenepeuncIieHHBIX cTpaHax, obnanarot 1u CMU B Bamieit ctpane Takoit xe,

MEHBIIEN WIK OOJIbIIEHN CTENEHBIO CBOOOABI?

Poccuiickne CMU...

3Ha4YNUTENIbH Menee Hemuoro | B paBHoii | HemHoro Bbonee 3HaYUTEIbH
0 MEeHee cBOOOIH MeHee CTENEHH Gouee CBOOOIH 0 Oosree

CcBOOOIHEI Bl CBO0OOIH CBOOOIH CBOOOIH Bl CBOOOIHEI
Bl Bl Bl

Ilo
CpaBHEHH
10 CO O o o o o O] @]
CMU
Ykpaunsl

Ilo
CpaBHEHH
10 CO @) @] O @] @] Q Q

CMU
TTonpmm

ITo
CpaBHEHHU
10 CO Q Q O Q Q O O
CMHU
CIIA

12. MsI xoTuM 3aaatb Bam eme Heckoibko BorpocoB o Poccuiickux CMU. Ha Bam B3rsi, HACKOJIbKO
TOYHO CJIEAYIOLIME YTBEPKACHUS OTpaxkatoT cuTyauuto co CMU B Poccun?

AOCOIIOTHO OueHb Hetouno B uem- Toyno | Ouenp | AOCOIIOTHO
HEBEPHO HETOYHO TO TOYHO
BEPHO, B

YeM-TO
HEBEPHO
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CMMU B Poccun
BCET1a UMEIOT
BO3MOYKHOCTB
KPUTHUKOBATh

MIPAaBUTEIBCTBO U

MOJIUTHYECKUX

JTUICPOB

IIpaButenscTBO
Poccun
moneepract CMU
LIEH3Ype

KypHanuctsl u
omorepsr B Poccnn
WHOT/A
TIOJIBEPratoTCs
yrpo3am Wi
HACUJIUIO CO
CTOPOHBI
NIPaBUTENbCTBA

Poccuiickne CMU
SIBIISIOTCS
COOCTBEHHOCTBIO
MHOTOYHCIIEHHBIX
KOMMEPYECKUX
KOMITaHUI

Busnec
KOHTPOJIUPYET
coJiepkaHue
uHpOpMaIUU
poccuiicknx CMU

Hocrtyn k CMU B
Poccun no
cpeacTBaM

OoJIbILIEH YacTH
HaceJaeHus

JlesTeTbHOCTh
CMMU B Poccun
perynupyercs
CIpaBeITNBBIMU
3aKOHAMH

3akoH He
3alIHIaeT
poccuiickux
KYPHAITUCTOB U
OJsorepoB
aJIeKBaTHO

Poccuiickas
KOHCTUTYLHUS
samuiaer CMU
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Bribepure, mosxanyiicta, U3 JaHHOTO CIMCKA TPYIITY JIFOAEH, KOTOPBIE BRI3BIBAIOT ¥ Bac Hanbompmryro
HETIPHUSA3HB!

VIMMUrpaHThI

KommyHHCTEI

ATtenctsl

ConuanicTsl

DamucTsl

AHapXUCTHI

JleMokpatsl

Mycynbmane

Hpyras rpynna. [loxanyiicta, Bnumure

(ONONCNCNONORONON®,

IMoxamyiicta, ykaxxuTe, HACKOJIBKO BBI COTTIaCHBI MM HE COTTACHBI ¢ KXKABIM U3 CICAYIOIINX
YTBEPKIACHUI.

Abcon | He Ckopee He Ckopee | Cormac | Abcox
IOTHO corjac | He corjiace | corjlac | €H/CHa | IOTHO
He eH/cHa | coruac H/CHa, | eH/CHa corJiac

corjiac €H/CHa | HO W HE eH/cHa
eH/CHa ocrapu
BakO

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

HE JIOJDKHBI IMETh IpaBa
3aHUMath noct [Ipe3unenra

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJKHBI UMETh MPaBO
NpernoaaBaTh B
TOCYJJapCTBEHHBIX IIKOJAX

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI UMETh TPABO
yCTpauBaTh OOIIECTBCHHBIC
MUTHHTH Y HAC B TOPOJIC

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI OBITH OOBSIBIIEHEI BHE
3aKOHa

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry}

JIOJDKHBI UMETh TIPABO
BBICTYIATh C pe4aMH B HallleM
ropoe

${q://QID19/ChoiceGroup/Sel
ectedChoicesTextEntry} o o o o Q Q Q
-- IIPABUTENBLCTBO JOIKHO
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MIPOCITYIINBATE UX
Tene()OHHBIE Pa3TOBOPHI

Kpaiine Ortpurare Ckopee
0TpnuaTe JIBHO OTpHuaTeﬂ
JIBHO BbHO, YHEM
IIOJIOXKUTEC
JIBHO
[Ipe3un
oo 0 o) 0
[lytun
IIpembe
p_
Munnc
™ O. @] @] O @]
A.
Mense
nieB
Enwnnas o o o o
Poccus
CMU Q Q O @]

Hun

OTpHLIATEI
bHO, HU
MIOJIOYKUTE

JIbHO

Kax Bb1 oTHOCHTECH K HIDKECIEAYIOUIUM JIMIAM U rpyInam Jiui B Bameit crpane?

Ckopee
IIOJIOXKUTE
JIBHO, YEM
OTpULIATE

bHO

o o
o O
O O
o O

OueHb
[IOJI0KUTE
JIGHO

ITonmoxure
JIbHO

Hackonbko Bel MokeTe ObITH YBEPEHBI B TOM, YTO HWKETICPECUNCIICHHBIC JINIa 1 OPTaHbI B Bameit

CTpaHe MOCTYIISIT CIPaBEATNBO?

CogepmienH | Ilpaktudeck
0 HE MOTY U HE MOT'Y
OBITH OBITH
yBEpEH/a yBEpeH/a
Hyma O] o
Cynbl O O
TMonunus O Q
Apmust O O]
[Ipe3unen o) o
T
CMU O o

Ckopee
HE MOT'y
OBITH
yBEpeH/
a

Ckopee

OBITH B MOTY
HEKOTOPO OBITH
W cTereHn | yBepeH/
yBepeH/a a
o o
o O
o O
o o
o o
o o

Mory Mory

OBITH OBITD
BIIOJIHE | a0COJIOTH
yBepeH/ | O yBepeH/a

a
@] O
Q Q
Q Q
O O
@] o
O O
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Tenepr MBI OBI XOTETH 03HAKOMHUTHCS ¢ Bammm 3HarreM nonmutiky 1 CMU B Bameit ctpane. Msl He
0’KHZIaeM, YTO BCE PECIIOHICHTHI JayT TOYHbIE OTBETHI Ha Bce Bompockl. [loxanyiicta, moctapaiirecs
OTBETHUTh KaKk MOXHO TouHee. Ecim Brl He 3HaeTe oTBeTa, BBl MokeTe BrIOpaTh BapuaHT “He yBepen/a”.

JomxHocTs MuHMCTpa HHOCTpaHHBIX Aen Poccuu 3anumaet Urops Cepreesuy BaHoB.

0000

Bepuo

Ckopee BepHO
Ckopee HEBEpHO
Hegepno

He yBepen/a

Cpok npesunentcTBa B Pocenn - 6 net.

0000

Bepuo

Ckopee BepHO
Ckopee HEBEPHO
Hesepno

He yBepen/a

Kommynucruueckas [Taptus Poccuiickoit @enepanunn (KITP®) nmeer 60bIIMHCTBO MaHIATOB B
®enepanpaoM CobpaHuy.

0000

Bepuo

Ckopee BepHO
Ckopee HEBEPHO
Hegepno

He yBepen/a

[Tybnukanus B IHTepHETE WIX B MIEYaTH JIOKHBIX CBEJICHUI, KOTOPBIE MOTYT HAHECTH yIIepO Yei-nubo

penyTanuy, siBiIsieTCs HapyUIeHUEM POCCUHCKHUX 3aKOHOB.

(0N @)

00

OOH cunraet goctyn k cBoooaabiM CMU yHUBEpCaTEHBIM PAaBOM YETIOBEKA.

0000

Bepuao

Ckopee BepHO
Ckopee HEBEpHO
Hegepno

He yBepen/a

Bepuo

Ckopee BepHO
Ckopee HEBEPHO
Hesepno

He yBepen/a

Buku — 310 mpodeccHOHaNBHBIM CalT, CO3AAHHbIN ISl XpaHEHHS BeO-TOKYMEHTOB, TaKHX Kak
o6bpemHbie HTML cTpaHUIBl M HILTIOCTPALINH, JUIS TOTO YTOOBI COKOHOMUTD HPOITYCKHYIO CIIOCOOHOCTB
MOJIOCHI.

0000

Bepno

Ckopee BepHO
Ckopee HEBEPHO
Hegepno

He yBepen/a
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IMoakact — 310 ayano- Win Buaeodaiia, KOTOPbIA pacnpocTpanseTcs yepe3 NHTepHeT U MOXKET
MIPOCTYIIUBATHCS/ TIPOCMATPUBATECSI ¢ KOMITBIOTEPA WIIM MOOMIIBHOTO YCTPOHWCTBA

Bepuo

Ckopee BEepHO

Cxopee HEBEpHO

Hegepno

He yBepen/a

00000

Timing

First Click
Last Click
Page Submit
Click Count

Iepen Bamu HECKOIBKO BOMIPOCOB 00 00IIECTBE. YKAKHUTE, OKATYHCTA, HACKOIBKO BBI cormacHbI i
HE COTJIACHBI C KOXK/BIM U3 CICAYIOIIUX YTBEPIKICHUH.

Abcon | He Ckopee He Ckopee Cornac | AGcomroT
FOTHO corjiac | He corjacen/ | coriacen/ | eH/CHa HO
HE €H/CHa | corylaceH/ | CHa, HOM | CHa corjiaceH/
coriac CHa HE CHa
eH/cHa ocrapHBa
0
To, uto y
oTpe/ieTIeHHBIX
COIMATBHBIX
TPYIII €CTh
6oJbIire O Q Q @) O O o
BO3MOXKHOCTEH
4yeM y IPYTHX,
BITIOJIHC B

MOPsIIKE Belen

Ecnu 061 MBI
OTHOCHIINCH
HETPEB3ATO KO
BCEM

COLIMAIILHBIM Q Q Q O Q Q Q
rpyImnaM, y Hac
ObL10 OBl
MEHBIIIE
npobiem

YroOsl
MpeycreTh B
JKU3HH, MHOTJA

HEOOXOANMO o o o o o o o
[IPUTECHATH
apyrue
COLMAIbHEIE
TPYIIIIBI
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Ecnu 651 mroon
u3
OTpe/ieTIeHHBIX
COIMANBHBIX
IpyYII 3HAIN
CBOE MECTO, y
Hac OBLIO OBl
MEHBIIIE
mpobiemM

Bru1o Obl
XOPOIIIO, ECITH
OBl BCE
COIlMaIbHBIE
TPYIIIBI UMEITH
paBHbIE TIpaBa

Hekoropeie
COIMAbHBIC

TPy Ty4IIe
Apyrux

O o
O o
O o

o O
o O
o O

YKamee, noxcanyﬁCTa, HAaCKOJbKO BEI cOracHBI UIH HE COTJIACHBI ¢ KaXKIbIM M3 CIIEAYIOIINX

YTBEPKIACHUI.

Abcomo | He Cxkopee He Cxopee Corn | Abcomo
THO HE coriac | He coriaceH/ | corjacen/ | aceH/ | THO
corjlaceH | eH/cHa | corjaceH/ CHa, HOHM | CHa CHa corjacex
/cHa CHa HE /cHa
ocrapuBa
10
MsHe tpyaHo
BBICKA3aTh
CBOE MHEHHE, | o o o o o o
€CJIH sI TyMaro,
YTO CO MHOM
HE COIJIacsATCs
Yacro, Korma s
JTyMaro, 94TO
JIOMH BOKPYT | o) o) Q o) o) Q
MEHS HETIPaBhI,
s IM DTOI0 He
TOBOPIO
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Bbesomnacuee
[IPOMOJTYATh,
geM ImyOInaHO
BBICKA3aTh
MHEHHE,
KOTOpOE, KaKk
Tebe M3BECTHO,
MHOTHE HE
pa3aensaIoT

Korma s we
paszaensto
YyKOTO
MHEHHS, 5
cKopee
COIJIAIIYCh,
YeM CTaHy
CIIOPHUTH

OOBIYHO 5
OTKPBITO
BBICKA3BIBAIO
CBOM MHEHHS B
Kpyry Apy3eit
H JIOJEH,
KOTOPBIM s
JIOBEPSIIO.

MHe s1erko
BEICKA3bIBaTh
CBOE MHCHHEC B
MIPUCYTCTBUU
TeX, KTO CO
MHOM HE
coraiaercs.

Ecnu g ¢ xem-
TO HE
COTJIaCeH/CHA,
MHE HE TPYIHO
UM 00 3TOM
CKa3aTh.

Ecau
CIPAIIUBAIOT
MO€ MHEHHE U
S 3HAIO, UTO CO
MHOH He
corjacsarcs, s
YYBCTBYIO
ce0s1 HEJIOBKO.
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YkaxunTe, MokanyncTa, HaCKOJIBKO BbI COrTaCHBI MITH HE COTJIACHBI C KaXIbIM M3 CIICTYIOLINX
YTBEP>KACHUI.

AbcomoTtH | He Ckopee He Cxop | Cor | AGcomoT
0 HE corjacen/ | He coriacen/ | ee jJace | HO
coriaceH/c | cHa coriacen/ CHa, HO M | corja | H/CH | corjaceH/
Ha CHa HE ceH/c | a CHa
ocrmapuBa | Ha
10

Huorna

BOIIPOCHI

TOJIUTUKH

HACTOJILKO

CJIOKHBI, UTO @) Q o Q O O Q

TaKUM Kak s He
IOHATH, YTO Ha
camMoM Jeje
TIPOUCXOTUT.

MHe kaxxercs,
4TO o
JIOCTATOYHO
XOPOIIO
pazbuparoch B

BKHBIX o} o} 0 o} o} o | O
BOTIpOCax
MTOJUTHKH,
CTOSIIIIUX HA
CErOgHSAIIHUMN
JIeHb TIepe/]
Moel cTpaHon

ITo-moemy, s
JIydIe APYrux
oceenomnie/aB | O Q O Q @] @] @]

BOIIPOCax
TIIOJIUTUKHU.

VYkaxure, noxaiayicra, HACKOJIbKO BbI COracHbI UM HE COTJIACHBI C KaX/IbIM U3 CIEIYIOLINX
YTBEPKIAECHUI.

Ab6comor | He Ckopee He Cxopee CornaceH | AGComrOT
HO HE corjaceH | He corjaceH/ | coryaceH | /cHa HO
coriaceH | /cHa COIJIaCeH | CHAa, HOU | /cHa COIIaCEH

/cHa /cHa HE /cHa

ocCIriapuBa
:0)
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B nameit
cTpaHe
CITHIITIKOM
MHOTO BIIACTH
cocpenorouer | Q o o o Q Q Q
0 B pyKax
HECKOJBKHX

KPYIHBIX
KOMITaHUH.

Kommepuecku
€ OpraHu3anui
y Hac B CTpaHe
HAMEIOT O O O O O O O
CIIAIIIKOM
0OJIBIION
JIOXOI.

BonpmmHCTBY
JoAel myyie
MIPH PHIHOYHOMN
HKOHOMHUKE,
mecmotpsiHa | O o o o O Q Q
TO 4TO IPH
3TOM €CTh
Ooratblie U
OenHbIe.

Hyxuno
COKpaTUTh
NPaBUTEJILCTBE

HHBIN @) Q Q Q @) @) @)
KOHTPOITh
Ou3Heca y HacC
B CTpaHe

B o61em, Hackospko Bbl mojyiepkuBaeTe i oTBEpraeTe uier adbcooTHo cBoboausiM CMHU?
Kareropudecku oTsepraro

OrtBeprato

Cxopee oTBepraro

Hu nopnepxuBaro, HI OTBEPraro

Ckopee noIep>KuBaio

Honnep:xuBato

[HonHoCTBIO IOAEPKUBAIO

0000000

B o61mem u 1ienoM, HackosIbKo BEI oziep kuBaeTe niiM OTBepraeTe uieto abcoIoTHO cBOOOTHOTO
HNuTepuera?

Kareropudeckn oTBepraro

OTBepraro

Ckopee oTBepraro

Hu nonnepxuBaro, HU OTBEPraro

Cxopee noaaepKuBaio

00000

295

www.manharaa.com



O Tloanepxuaro
O TIoJHOCTBIO MOIEPKUBAIO

YKa)KI/ITe, HO)KaJnyICTa, HAaCKOJIEKO BBI COrIacHEI UM HE COTJIACHBI C KaXXIbIM U3 CJICAYIOIHNX

YTBEPKICHHH.

CMUMU Bcerma
JTOIDKHBI
HUMETh
BO3MOYHOCT
b
KPUTHKOBAaTh
poccuiickoe
MPABUTEIILCT
BO U
MOJUTHYECKU
X JUJEPOB

Poccuiickne
CMHU
JIOJDKHBI
MIpUHAJIeKA
b
MHOTOYHCIIE
HHBIM
KOMMepUecK
um
KOMIIAHHUAM

CMHU
JIOJDKHBI
OBITH I10

cpencTBaM
OOJILIIIMHCTB
Yy poccusiH

IIpaButensct
Bo Poccuu He
JIOIKHO
YIrpoxatb
JKypHajIucTa
MU
osorepam

JlesiTenbHOCT
b CMU B
Poccun
JIOJDKHA
peryaupoBar
b
CIIpaBeIJIuB

AOcoroT
HO HE
coryiaces/

CHa

He
coriaces/
CHa

Ckopee
HE

coriaces/

CHa

He
coriaces/
CHaA, HO U

HE
ocrapuBa

0

Ckopee
coryacen/
cHa

/cHa

o o
o o
O O
O O
O O

CornaceHn

AOCoIIoT
HO
cornaces/
CHA
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BIM 3aKOHaM

CMH
JIOIDKHBI
OBITH
3alUIIEHbI
Konctutyiu
eit PO

Huorna
TIPUEMIIEMO,
9T0
MIPaBUTEIBCT
BO
MoIBEpraeT
LIEH3ype
poccuiickue
CMU

Wnornma
TPUEMIIEMO,
qTo
poccuiickue
CMU
TIPUHAJICIKA
T JUIIB
HECKOJIbKUM

KPYIHBIM
KOMITaHHSIM

Wnornma
MPHEMIIEMO,
YTO 3aKOHEI,

KOTOpBIE
3aIUIIAI0T

CMU, B

Poccun He
co0oAaTe
P
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Ilepen Bamu criucok Ba)kHBIX BOIIPOCOB, crosiux nepea Poccueil. [loxkanyiicta, pacctaBbTe 3TH
Bomnpockl 1o nopsaky ot 1=HAUBOJIEE BAKHO o 3=HAUMEHHE BAKHO.
1 CMU, cBoOOIHBIE OT IEH3YPHI

2 CMUWU, nearensHOCTh KOTOPBIX PETYINPYETCS CIIPABEATUBEIMU 3aKOHAMHI

3 CMU, koTOpEIe IO CPEICTBAM OONBITHHCTBY JIFOICH

Ilepen Bamu ciicox Ba>kHBIX BOIIPOCOB, cTosmux nepen Poccueit. [Toxamyiicta, paccTaBbTe 3TU
Bonpocsl 1o nopsiaky or 1I=HAUBOJIEE BAYKHO no 4=HAUMEHHE BAKHO.

1 CMMU, cBoOoHBIE OT LIEH3YPHI

2 T'ocynapcTBeHHas 0€30MaCHOCTh

3 CBoOOIHBIC M YECTHBIC BHIOOPHI

4 OOmecTBeHHAs! HDABCTBEHHOCTD M PEIIHTHUS

Ilepen Bamu criucok BakHBIX BOIIPOCOB, crosiux nepea Poccueil. [loxkanyiicta, pacctaBbTe 3TH
Bomnpockl 1o nopsaaky ot 1=HANBOJIEE BAKHO no 3=HAMMEHHE BAKHO.

1 CMMU, xoTopble 10 cpeacTBaM OONBIINHCTBY JIIOACH

2 I'ocynapcTBeHHas 6€3011aCHOCTh

3 CBOOOHBIE 1 YECTHBIE BHIOOPHI

4 OOuiecTBeHHAs HDABCTBEHHOCTh U PEITUTHS

Ilepen Bamu cincox Ba>KHBIX BOIIPOCOB, cTosmux nepen Poccueit. IToxanyiicta, paccTaBbTe 3TH
Bornpocsl 1o nopsiaky or I=HAUBOJIEE BAYKHO no 4=HAUMEHHE BAKHO.

1 CMU, nearensHOCTh KOTOPBIX PETyIUPYETCs CIIPaBEATIMBEIMU 3aKOHAMHI

2 T'ocynapcTBeHHas: 6€30MaCHOCTH

3 CBoOOIHBIC U YECTHBIC BEIOOPHI

4 OOuiecTBeHHAsE HPABCTBEHHOCTD U PEITUTHS

CymiecTByeT MHOTO BapHaHTOB yIpaBieHus cTpaHoid. OmoOpsiete i Byl mimy oTBepraere cienyromme
BapHaHTHI?

Kareropuuec | OtBepra | Ckopee Hu Ckopee | Omob6ps | I[TomHOCTB
KH OTBEPraro 10 oTBepra | omo0pst | omo0ps 10 10

10, YEM 10, HU 10, YEM 0/100p5It0
0/100psit0 | OTBepra | OTBepra
1) 1)

Tonbko onHa
MapTHs UMeeT
IpaBo
0amIoTHPOBATH o o o o o o o
cs Ha BBIOOpax
Y 3aHUMATh
PYKOBOISIIIINE
MOCTBI

Crtpanoit
VIIpaBJIsieT O o o O] O] o O

apMus
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Bri6opsl n
napiaMeHT
OTMEHEHBI, TaK
yto mpesugeHtr | O o o o Q Q @)
MOJKET
MPUHUMATh BCE
peteHus

VYkaxure, noxkanyiicta, HaCKOJIbKO BBI COrIacHbl MIIKM HE COTIIACHBI C KAYKABIM U3 CIEAYIOLINX
YTBEPKICHHH.

A6comor | He Ckopee He Ckopee CornaceH | AGcomoT
HO He COTJIaceH | He coryiaceH/ | coriaceH | /CHa HO
corjaceH | /cHa COIJIaCeH | CHa, HOU | /CHa corJIaceH

/cHa /cHa HE /cHa
ocrapuBa
0

Jemoxparus
MPEANOYTUTEN
bHa JII00BIM
ApyruM
¢dbopmam
NpaBJICHUS

B Hekotopbix
ciyJasx
HeJleMOKpaTH4
eckre (OpMBI o o o o o o o
IIpaBJICHHUE
MOTYT OBITH
MPEIOYTUTEN
BHBI

TakuM Kak st
0e3pasIIIHo,
Kakasi y Hac Q o Q o O] Q o
dhopma
NpaBJICHUS

Ha Baw B3rusin, siBisiercs i ceroausiuHss Poccus JeMOKpaTH4ecKUM rocyaapcTBom?
O Poccus He ABIAETCS IEMOKPATHIECKUM TOCYAapPCTBOM

OV poccuiickoii IeMOKPAaTHH €CTh CEPbE3HBIE MTPOOIEMBI

OV poccuiickoii 1eMOKpPAaTUH €CTh HE3HAYUTENILHBIE ITPOOIEMBI

O Poccust — 3TO MOJHOIEHHOE IEMOKPATHYECKOE TOCYIAPCTBO

B 1ienom, HackoJibKo Bl yJI0BIETBOpEHBI TEM, Kak JieMOKpaTus GpyHKuonupyer B Poccun?
O CoBeplieHHO HE YIOBIECTBOPEH/a
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He BriosiHe ynoBieTBopeH/a
Bmionmse ynoBnerBopen/a
[TonHOCTBIO YIOBIIETBOPEH
Poccust He siBiseTcs feMokpaTien

0000

Pa3sHble 1011 MOHUMAIOT Pa3HOE MO CIIOBOM JieMOoKpatusi. ONUIINTE CBOUMHU CIIOBAMH, 4TO Ui Bac
03HayaeT JeMOoKpaTus B Bamieii cTpane.

Tenepr HaM OBbI XOTENIOCH Y3HATH Baille MHEHHUE 10 MOBOY pa3IMUYHBIX MOPSAKOB, Kacaromuxces CMU u

WuTepHeTa, KoTOpHIe THO0 OBLUTH PEKOMEHIOBAHEI, THOO MPAKTUKYIOTCA B Pa3HBIX CTPaHAX MUPA.

VYkaxurte, HACKOJIFKO BBl mojepkiBaeTe win He 0J00psieTe KaXAbli U3 OPSIKOB.
Cogepiie He Cxkopee [Monnepxxu | IMomHOCTH
HHO HE TOIEPKA | TIOICPKH | BalO 0

O,Z[O6P$IIO Baro, HO U Baro IOAACPIKHU
HC IIPOTUB Baro

KypHanuctel
JTOJKHBI OBITh
HaKa3aHbI
TIOPEMHBIM

CpoxoM3a 1 oy o) Q Q o) o) o)
pacmipocTpaHeH
He “3aBeIOMO
HEIOCTOBEPHO
i
uHpopManun”

IIpaButenscTB
0 UMeeT
BO3MOXKHOCTb

MPOBEPATE 1 o) Q Q o) o) o)
nHpopmanuio
o ee
myONUKanuy B
cMH

IIpaBurenscT
0 UMeeT
BO3MO>KHOCTb
OTCJIEKHUBATb,
Kak rpaxaane | Q Q O O Q @] @]
MOJIB3YIOTCS
HNurepuerom u
COLIMATBHBIMU
CEeTSIMH.

Orpannyenus,
HaJIOXKCHHBIE
na CMU,
JIOIDKHBI
TepecMaTpuBaT | o o o o o o
bCS B paMKax
€XKETOJHOTO
rOCyIapCTBEHH
oro o63opa
IIpaB YesloBeKa
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Kaxerit
rpaKIaHUuH
HMeEeT IPaBo
3aIPOCHUTH U
TIOJTY4UTh
nHpopmanuio,
HaXOZSITYIOCS
B
rOCy/apCTBEHH
BIX apXHBaX.

Cyx nomxeH
HaKa3bIBaTh
MPaBUTENBCTBE
HHBIX
YIHOBHUKOB 32
uenzypy CMU

3anpeniaercs
BIIaJIEHNE
HECKOJBKUMH
KOMMEpPYECKAM
M JINLEH3USIMHA
Ha
TEJIEBU3UOHHOE
BEIl[aHKE HA
OJHOM U TOM
JKE PBIHKE

HuBecrops! He
HMEIOT IIpaBa
BJIAJICTH
KOHTPOJIbHBIM
THaKETOM aKIHit
ras3ersl, eciu
OHH HE
SIBIITIOTCS
rpaXKaaHaMu
rocyapcTBa,
rae
BBIIIyCKaeTCs
JTa rasera

[penocrasnen
ue
TeJICBU3NOHHBI
X yCIyr
perysiupyercst
C IENBI0
obecrneueHus
JIOCTYITHBIX
IIeH Ha
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TCIICBUACHHUC

Hurepecyetech nmu Bel monutukon?

CoBepILIeHHO HE HHTEPECYIOCh

He untepecyroch

Ckopee paBHOJYIICH/IITHA, YeM UHTEPECYIOChH

He nHTepecyioch, HO M HE COBCEM PaBHOAYILICH/IIIHA
CKopee HHTEePECYIOCh, YeM PAaBHOTYIICH/IITHA
HHrepecyroch

OdYeHp HHTEPECYIOCh

0000000

CKOJIBKO Pa3 3a MOCJIEIHNE JBa roAa Bl MpHHUMANK y4acTHe B CIECAYIOINX MEPOTIPHATHIX ?

Hu pasy OpnuH pa3 ‘ Bonbuie onHoro pasa

TomocoBan/a na Betbopax | Q o o

TToamuceIBan/a METULHIO
Ha MOJUTHUYECKYIO HIIH o o o
COLIMATILHYIO TEMY

VYuacTBoBas/a B
JICMOHCTpAIIUU UIH O O Q
mpoTecTe

[Moceunan/a (3eKTpOHHOE)
MUCHMO nonuTuaeckomy | Q o O]
IuAepy

COBMECTHO C IpyTHMU
y4acTBOBaJ/a B IPOEKTE
o o O]
Ha O0LIECTBEHHBIX
Havasax

HexoTopble J10au CYUTAIOT, 9TO B MX CTpaHEe HEOOXOAMMO BBECTH OOJIBIIIE 3aKOHOB, 3alUIIAIOIINX
cBoOoxy camoBsIpakeHns B CMU u UuTtepHere. [pyrue mnonaraor, 4To JOCTaTOYHO U CYIIECTBYIOMINX
3aKOHOB. B mpunmmmne, 66uti 11 061 3A HOBOE 3aKOHOAATEIIBCTBO, LENIBI0 KOTOPOTO SIBISETCS 3aIInTa
cBoOoel cioBa B CMU u B UaTepreTe, miu [IPOTUB takoro 3akoHOgaTenbpecTBa?

IIpoTus

Cxopee poTHB

Ckopee 3a

3a

O
o
o
o
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Answer If Some people argue that countries need to enact more laws ... Support Is Selected Or Some
people argue that countries need to enact more laws ... Somewhat Support Is Selected

Hackombko BeposATHO, yTO BbI peanpuMere clenyromue qeicTBUs, YTOOBI MOAICPKATh HOBOS
3aKOHOJATEIBCTBO O 3aIUTe CBOOO B camoBbIpaXkeHust B CMU u B MHTepHETE?

Kpaitne Becsma He Beposar | Becema | Kpaiine
MaJIOBEpOSIT | MajoBepoAT | MayoBeposaT | pemun HO Beposar | Beposdr

HO HO HO /a HO HO

ITonmumere o o o o o o o

TETULIAIO

IIpumere

ydacTHe B o o o o o o o
MUTHHTE WIH

poTecTe

IToxepTByere
JIEHBI' U
00IIIECTBEHHO
51
OpraHu3aliy,
BenylLen
KaMIIaHUIO B
3T0i1 00IacTH

CBSIKETECH C
[IOJIUTUYECKHU
MH
JHUepaMu, Q O O Q Q Q Q
4TOOBI
BBIPA3UTh
CBO€ MHEHHE

Answer If Some people argue that countries need to enact more laws ... Somewhat Oppose Is Selected Or
Some people argue that countries need to enact more laws ... Oppose Is Selected

Hackoubko BeposTHO, 4To BbI peanpuMere cieayromue AeUcTBus, YT00bl BOCIPENSTCTBOBATH HOBOMY
3aKOHOJIATEJICTBY O 3ammTe cBo0O b camoBbipaxeHuss B CMU u B MnTepraere?

Kpaiine Becsma He Beposatr | Becema | Kpaiine
MAJIOBEPOST | MaJOBEpPOAT | MalloBeposT | pemmI | HO Beposar | Beposr
HO HO HO /a HO HO
TToamumeT:
OZNIMIIETE | Q Q o} o} o} o}
METHIIUIO
IIpumere
YHACTHEB | Q Q o} o} o} o}
MUTHHIE WIIH
MPOTECTE
IToxepTByere
€HBI'M
A o} Q Q o} o} o} o}
00IIIECTBEHHO
"
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OpTaHW3aINH,
BenylLen
KaMITaHHIO B
3TO# 00JacTH

CBspKETEeCh ¢
MOJIUTUYECKI
MU
JUJICPaAMHU, o o o o Q Q Q
YTOOBI
BBIPA3UTh
CBO€ MHEHHE

JIroaM 9acTo MoCenaT pa3IniHble KOMMEPYECKHE U FOCYIapCTBCHHBIC CAHUTHI B LIEIISX MTOTYYCHUS
HHPOPMALIUH, YCITYT, TPUOOPETEHUS TOBAPOB, YTOOBI OOIIATHCS C APY3bSIMH B COLTUATBHBIX CETSIX,
CMOTPETh KIUITBI U GHIBMBI, 00paaThCs B TOCYAapPCTBEHHBIC KOHTOPHI M K MOJIUTHYCCKHM NEATEIISIM 110
Pa3IHYHBIM BOIPOCAM H T.II.

Hackonpko BEI cornacHs! Wiy HE COTTIACHBI CO CIEAYIOIUMH YTBEP>KACHHISIMH 10 TTOBOLY
Oe3onacHocTy Bamux nu4HbIX naHHbIX B HTepHETE?

Abcomor | He Ckopee He Ckopee Cornacen | A6comoT
HO HE corjacer/ | He corjacer/ | corylaced/ | /cHa HO
corjacer/ | cHa corjaces/ | cHa, HOHM | CHa coryiaces/

CHa CHa HE CHa
oclapuBa
10

Korna g
MOCEILAI0
roCcyIapcTBe
HHBIE caifTe, | O o o o Q Q O
MOM JIMYHEBIE
JIAHHEIE
3aLUIIEHEL

Korna s
MOCEIIIAt0
KOMMeEpYECK

He CalThl, @) o o o Q Q O
MOM JIHYHBIE
JTaHHBIE
3aIUIICHBI

CreneHn
0€30IacHOCT
U MOUX
JIMYHBIX
JTAaHHBIX HA Q O O O @] @] Q
rocyaapcTBe
HHBIX caiiTax
MeHs
yCcTpauBaeT

CreneHp
0€30IacHOCT
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M MOMX
JIMYHBIX
IaHHBIX Ha
KOMMepYecK
HX carTax
MEHS
yCTpauBaer

A
KOHTPOJUPY
10 TO, KOMY
OoymyT
JOCTYITHBI
MOW JIHIHBIE
JTaHHEIE,
coOpaHHbIE
Ha
KOMMEpYECK
WX calTax

bl
KOHTPOIHUPY
0, UTO U3
MOHX
JIMYHBIX
JTaHHBIX
KOMMepUecK
K€ CaNThI
MOTYT
nepenarthb
TPETHUM
JIMIAM

S
KOHTPOJIUPY
10 TO, KakK
KOMMEpPUECK
He CalThl
HCIIONB3YIOT
MOH JIMYHBIC
JIAHHbIC

O O o
o o o
o o o

Hackombko Bl coriacHbBI WiId HE COTJIACHEI CO CIEAYIOIMUMHU YTBEPKIACHUAMU 110 ITIOBOAY 0e30IMaCHOCTH

Bamux nuanbIX 1aHHBIX B IHTEpHETE?

Abconro
THO HE
COrJIaceH
/cHa

He
COIJIaceH
/cHa

Ckopee

HC

corjiaccH

/cHa

305

He Ckopee Cornacen | A6coito
coryjaceH/ | corjaceH | /cHa THO
CHa, HO M | /cHa COrjaceH

HE /cHa
ocIapuBa
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51 KoHTpOIUPYIO
TO, KOMY OyAyT
JOCTYITHBI MOH

JWYHBIE TaHHBIE,
coOpaHHBIC Ha

TOCYAAapCTBEHHBI

X calTax

51 xoHTpONMUpYIO,
YTO U3 MOUX
JIMYHBIX JaHHBIX
roCy/lapCTBEHHBI
€ CailTbl MOTYT
nepenaThb
TPETHUM JIHLIAM

51 KoHTpOIUpYIO
TO, KaK
roCyAapCTBEHHBI
€ cailTbl
HCIOJIB3YIOT MOH
JUYHbIE JaHHbIC

BBoauThs mTUuHBIE
JIaHHBIE Ha
TOCyapCTBEHHEI
X caiTaXx MOXKET
OBITE
PHCKOBaHHO

51 puckyro
KOH(HICHIHATD
HOCTBIO, KOTa
BBOXKY JINYHBIE
JIaHHEBIE Ha
rOCYJapCTBEHHBI
X calTax

T'ocynapcTBeHHBI
€ CalThl MOTYT
HEeHaIJIeKaluM
o0Opazom
BOCTIOJIB30BaThCSA
MOWMH JINIHBIMA
JTAHHBIMH

BBoauTh TU4YHBIE
JIaHHBIE HA
KOMMEpYECKUX
calTax MOXKET
OBITh
PHCKOBaHHO
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51 puckyro
KOH(HICHIHATb
HOCTBI0, KOTJa
BBOXY Jmunbie | Q O] O O O] O] O
JIaHHbIC HA
KOMMEPUYECKUX
caifrax

Kommepueckue
caiiTbl MOTYT
HEHaJIeKAIIM

obpazom O O] O O O] O O
BOCIIOJIb30BATHCS
MOWMH JINYHBIMH

JTaHHBIMHU

MBbI TOXOIMM K KOHITy ompoca. Ham Hy>KHO 3aJaTh ellle HECKOJIBKO OOIIMX BOMPOCOB. YKaxuTe Bai
TIOJI:

O  Myxckoit

O  XKencknuit

Ckoiibko Bam mosHbIx net?

KakoB ypoBens Bamero oopa3zoBanns?
Bes obpazoBanus

HayanbHas nikona

Cpennsis mkoia

CpenHee crieragbHOe
HeszakoHueHHoe BhICIIEE

Bricuiee

AcmiipaHTypa Ui y4eHas CTeneHb

(ONONCNONOR OO,

YKunm mr Ber korga-HUOY A 32 pyoexom?
O [Ha
O Her

Ecte i y Bac npy3ps Wit poACTBEHHUKH, JKUBYIINE 32 pyOeKoM, ¢ KOTOPBIMH BBl yacto obmmaerecs,
MEePENUChIBAETECH, UM KOTOPBIX BhI yacTo HaBemaere?

QO [Ma

O Her

TMomutryeckre yOSKICHHUS HHOTIA ISJIAT HA IpaBbie U JieBble. OLEHHUTE, MOXKATyHCTa, CBOU
COOCTBEHHBIC YOSIKICHHUS IO CeMHOAIIIBHOM IIKaste, rie 1 -- 3TO KpaiiHe JeBble yOoexaeHus, a 7 --
KpaiiHe npaBble yOeKIeHUs?

Kpaiine nesslie 1

JleBbIe 2

CKJIOHSIOCH BJICBO 3

B nenrpe 4

CKJIOHSIOCH BIIPABO 5

IIpaBsie 6

Kpaiine npaBbie 7

0000000

Kakyto penururo Brr ucriosenyere?
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ITporecTaHTCKOE XPUCTHAHCTBO (OaNTHCT, METOIUCT, IIOTEPAaHKH, IIPECBUTEPHAHEL], eTUCKOTIAJIEL,
pedopmuct, cBuaerens Merossr)

PuMckoe kaTommaecTBO (KaTOJUK)

Pycckoe npaBocnaBue
I'peueckoe npaBocnaBue
Wynanswm (eBpeit)

Hcnam (MycyJbMaHHH)
ATeunct / arHocTUK

Unoe. Iloxanyiicra, nosicHure:

000000 O

Hackombpko BEI coriacHsI Wi He COTIIACHBI CO CIEAYIOIIUMH YTBEP K ICHISIMU?

Abcomor | He Ckopee He Ckopee Cornacen/ | AGcomroT
HO HE corjacer/ | He coryiacer/ | coriaced/ | cHa HO
coriacer/ | cHa coraces/ | CHa, HOHM | CHa cornacen/

CHa CHa HE CHa
ocIapuBa
10

Mou
PEITUTHO3H
blE
yOexmeHus
SIBIITIOTCS
Ba)KHBIM
OTpakeHHUE
M TOr0, KTO
s1 €CTh

Mou
PETUTHO3H
ble
yOexaeHus
UTPaOT
BaXHYO
pOJb B
MOEM
Mpe/ICTaBIe
HHH 0 cede

Mown
PETUTHO3H
bIC
yOexmeHust
UTPaOT
Malyo
pOJb B
MoeH
CaMOOIICHK
e
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To, kakum
YEJIOBECKOM
51 ce0st
CUHUTAal0, HE
3aBUCHT OT | o o o o o o
MOHUX
PEIUTHO3H
BIX
yOexaeHui

Kax gacto Bel mpuHMMaeTe y9qacTie B peIMIHO3HBIX CITY:KOaX, MOMUMO cBaneO U IMOXOpOH?
O Huxorma

O HeckonbKo pa3 B TOJI, B TIPa3THAKH

O TIlpumepHO pasa B MeCAI

O HeckoabKo pa3 B MeCSII

O Pa3 B Henemno

O Yarie, uem pa3 B HEETIO

[Moxainyiicta, BEIOEPHUTE YTBEPKACHUE, KOTOPOE HAHOO0JIee TOUHO OMUCHIBACT (PHHAHCOBYIO CUTYAIUIO
Bameii cempn.

Y Hac He Bcera XBaTaeT JEHET Ha eay

Hawm xBaTaet Ha ey, HO HE Ha OJISXKIY

YV Hac XBaTaeT ACHET Ha ey, OIeXkKAY U MEJKUe ToBaphl 17 noma. Ho HOBBIH TeneBu3op,
XOJIOIVITFHUK WM CTHpATbHAS MAIIHA HAM HE 110 KapMaHy

MBsI MOXKeM TO3BOJHTE ceOe OBITOBYIO TEXHUKY. Ho KyITUTh MalmHy HaM HE TI0 KapMaHy.

Y Hac 10CTaTOYHO COEPEKECHUN MTOUTH Ha BCE, HO MOKYITKA KBAPTUPHI WM JJOMa HaM HE M0 KapMaHy
VY Hac HET HUKAKUX (PMHAHCOBBIX MPOOJIEM U MBI MOXKEM ITO3BOJIUTH C€0€ KYIMHUTh KBAPTUPY HJIH JOM

000 000

Iepen Bamu 1ikana ceMeHOTO 10X0/a. YKaXuTe, MoxanyiicTta, Barr o0Ommii ceMeiHbIi 3apaboTok 3a
MIOCJIE/IHUI Mecsll, BEIOpaB OJIHY U3 KaTEerOpHH.
Menee 3,780 P

3,781 no 7,570 P

7,571 no 17,650 P

17,651 mo 27,740 P

27,741 no 35,900 P

35,901 mo 47,900 P

37,901 mo 58,000 P

58,000 mo 68,100 P

68,101 no 78,200 P

78,201 no 85,750 P

85,751 P u BoIlIe

(N CNCNORORORONONCNONG)
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